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“LOVELY TO LOOK AT’ 


(Technicolor ) 


Here’s great news! First engagement 
following the Music Hall rocks 
Philadelphia. Tops “Show Boat” by “PAT AND MIKE’ 
$89. Three day total is second high- 
est non-holiday M-G-M gross in 3 
years, beaten only by Mario Lanza 
personal appearance! 


Biggest M-G-M first week in 11 
months at Capitol, N. Y. Every- 
body’s eager to see the picture 

that Time Magazine calls: “One 
Kadiryt Gnaypen' Mind Shubin of the season’s gayest comedies”’ 
Howard Keel + Marge and j and syndicated columnists like 


Gower Champion+ Ann Miller 
. 7 > bd ee 
with Zsa Zsa Gabor + Kurt Louis Sobol rate as: I he hap- 


Kasznar 


piest picture of the season.” 


Just what the fans ordered for 
summer diversion. 


Starring 

Spencer Tracy + Katharine 
Hepburn + co-starring 
Aldo Ray+ with William 
Ching 





POINTING! 


(and with pride !) 


“IVANHOE 


(Technicolor ) 


M-G-M’s Giant Spectacle that broke a 23-year-old 
record in its World Premiere engagement has won 
the acclaim of the entire trade press. Variety says: 
‘In the same lavish class as ‘Quo Vadis.’ Big scale 
Technicolor box-office natural that cannot miss.”’ 
Boxoffice Magazine says: ‘‘Star-studded, magnificently 
produced, superbly photographed Technicolor box- 
office winner.” Film Daily says: ‘High spot of the 
film year. Will shine brightly and long.” M. P. Daily 
says: “Just about everything an enthusiastic show- 
man could hope for.” Film Bulletin says: “It will 
be one of the biggest grossers in movie history.” 
M. P. Herald says: “Guaranteed to any audience, 
anywhere, anytime. They’ll tell their friends about 
it.”” Showmen’s Trade Review says: “Big in every 
sense of the word.” The Exhibitor says: ‘Outstanding. 
Big box-office.”’ Daily Variety (Coast) says: “Top flight 
spectacle for solid box-office returns.’’ Hollywood 
Reporter says: ‘Magnificent epic that should be 
packing theatres for long, long time to come.” 


Starring 
Robert Taylor + Elizabeth Taylor + Joan 
Fontaine + George Sanders + Emlyn Williams 
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HE PUT A GRIN ON THE FACE OF THE WORLD! 
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WILL ROGERSvr..... am 
JANE WYMAN... 








WHEN 
THESE 
BLINDS 
GO 

UP... 
YOU 
WILL 
SEE 
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ABOUT | 
GIRL 
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AMERICA\ 
TODAY! ‘ 
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“The Genuine Article” | paisa: 


Dont Bother to Knock 


string FRICHard Widmark - Marilyn Monroe 


with Anne Bancroft + Donna Corcoran + Jeanne Cagney + Lurene Tuttle - Elisha Cook, Jr. « Jim Backus 
Produced by JULIAN BLAUSTEIN + Directed by ROY BAKER + Screen Play by DANIEL TARADASH 
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Theatre TV Outlook 


HE current demonstrations in New York of 20th 
| Century-Fox’s Eidophor large screen color televi- 
sion system have given a healthy impetus to the 
whole development of theatre TV not only from an 
equipment, but also a program point of view. The con- 
fidence placed by Mr. Spyros P. Skouras, 20th-Fox pres- 
ident, in the ingenious Swiss TV system would seem 
to be amply justified. While Mr. Skouras pointed out 
that the special showing of the Eidophor should be con- 
sidered only as a progress report, observers agreed that 
the results were commendable. 

Coming as the Eidophor premiere did at the time of 
one of the most successful large theatre TV shows—the 
Sugar Ray Robinson-Joey Maxim bout, an exclusive for 
the theatres—a way to the future audience impact of the- 
atre TV was shown. Clever showmanship in the Eidophor 
programming included a short prize fight demonstration. 
There is no doubt that color will add enormously to 
the entertainment value of a prize fight just as it does 
to many other types of material. 

Although color television and television experimenta- 
tion generally may lag on account of defense require- 
ments, the energetic activities of 20th-Fox almost 
certainly will increase the competitive fever of other 
companies. Out of the rivalry for preeminence in theatre 
TV equipment will come better equipment—at a price 
the majority of exhibitors will be willing to pay. 

Some months ago RCA demonstrated its new color 
TV projector. Presumably with the passage of time 
results of that system also will improve, The Chromatic 
Laboratories in which Paramount has a fifty per cent 
interest has a tube for color TV which is said to have a 
significant application to large screen theatre television. 
Paramount also has a film storage-type TV projection 
equipment which has its own advantages. Other manu- 
facturers also are not neglecting the field. The prize at 
stake will be the major share of TV projection equip- 
ment orders for five thousand or more theatres. 

The day may well come when a majority of operating 
theatres will be equipped with TV projectors. 


* ok K 


HE Eidophor test was characterized by superior 

program content designed to show what the system 

could do in the way of presenting a wide range of 
color. It was far and away the most effective—from a 
program viewpoint—color demonstration. Mr. Skouras, 
Earl I. Sponable, technical director, and others in the 
20th-Fox organization concerned with Eidophor, well 
realized they were dealing with a dramatic medium. 
The program did not include displays of colored 
flowers, fruit bowls or cigarette packages as broadcasters 
have used in the past when attempting to show off color 
TV intended for the home. 

It is only the scientists and technicians who are inter- 
ested in the technical details and analyses of the Eido- 
phor or any other TV color system. The exhibitor and 
his public wants to know about the entertainment value 
of what gets on the screen. There should be no doubt 
that the capacity for providing superlative entertain- 





MARTIN QUIGLEY, JR., Editor 








ment is inherent in the color TV projectors right now. 
However no one can rush out and buy one immediately. 
Barring an expansion of international difficulties TV 
color projectors should be available in quantity within 
a year or two. 

Meanwhile it is is to be hoped that the theatres now 
equipped with black and white TV projectors will be 
able to use them more frequently. Only in this way 
can experience be gained in determining what types 
of shows are effective. It has been proven that a good 
prize fight, on an exclusive TV basis, is an excellent 
draw. United Paramount Theatres and other exhibitor 
circuits have been showing interest in what theatre TV 
can do in off-show hours such as mornings for educa- 
tional or promotional] purposes. On June 26, 30,000 
policemen saw a civilian defense theatre telecast. 

Up to now, in addition to the shortage of good TV 
theatre shows, theatres have been handicapped by the 
difficulty in getting a proper network arranged with the 
telephone company. It is reported that a considerable 
number of theatres have been waiting for hookup facil- 
ities, yet the A. T, & T. has been making great progress 
in providing commercial television stations with coaxial 
cables and radio relay facilities, 

2 %* * 

It is no secret that the kinds of programs that will be 
effective on theatre TV—in addition to sporting events 
—still remain unknown. While there will be little point 
in having theatre TV programs that can be done better 
on film, it seems certain that the spontaneous character 
of television will make it possible to bring many types 
of shows to theatres that will mean much in grosses. 

Present indications are that the film part of the 
prograni—except for occasional events—will long remain 
the main attraction. But there is an important place 
for TV as an added attraction, supplementing the feature 
and in some theatres replacing the second feature. 


* e 

Spot Advertising 

XHIBITORS who play advertising films may be 
EK, surprised to learn that custom, in the opinion of 

one Judge, puts them in the same category as tele- 
vision stations. Judge Ben Harrison in the Los Angeles 
Federal District Court wrote, in his recent opinion deny- 
ing Gene Autry an injunction to restrain Republic from 
selling films in which he appears to television, the follow- 
ing: “Plaintiff argues that the televising of the subject 
photoplays is ‘commercial advertising.’ The evidence 
discloses that ‘spot advertising’ is common practice in 
most conventional motion picture theatres. Television 
is also punctuated with advertisements. In principle 
there is no practical difference.” It would seem, apart 
from the matters of Autry’s contractual relations with 
Republic and the wisdom of that firm offering feature 
releases to television, it is proper to assert that there is 
a very vital and practical difference between television 
and theatres. In the one the advertising is fundamental, 
with the entertainment used to attract an audience. In 
the other, it is the public who pays cash for entertain- 
ment and merely tolerates any “spot advertising.” 











Eat Cake and... 

E-.pIror 

of the firm opinion that production 
I us to whether or not 


To THE 
J ill 
should reach a decision 


it desires to produce pictures for motion pic- 
theatre or 
older product to compete with their newer 
picture it appears to me that they “want 
to eat their cake it too.” It can best 
be summed up in one 
the part of production 

Castle Theatre, Pryor 


ture television In releasing 


ind have 
word—‘greed”—on 
TAYLOR JOYCE, 
Okla 


Competition 
To THE EpiToR 

Last 
in busine on our 


(Sunday) we noticed a drop 
shows and blame 
“Sailor 
above average on its run 
; the people who have 


night 
night 
it on the fact Bob Hope was on. 
Beware” did way 
/ which prove 
e and watching them, come 

how, but stayed home the 


TOM EDWARDS, Ed 
Theatres, Farmington, 


TV Film Ads 
To THE 

In all my 
| have never once had a patron com 
on the wonderful ads we had in the 


I pITOR: 
years of advertising motion pic- 
ture 
ment 
paper. But I have had many comments on 
the fact that the patron came to the theatre 
eeing from the picture 
V¥ SHEPHERD, Wometco 


Fla 


scenes 


because 


No Appearances 
To THE EpITor 

In suggesting 
part of exhibitors in exploiting new talent, 
I do 
I think the 
very good method in 


hould be very willing to partici 


The- 


yperation on the 


more cor 


not recommend personal appearances 
COMPO 
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contest proposed by 
is one which 
hibitors 
pate—L. O. LUKAN, B. ! 


Seattle, Wash 


Shearer 


atres 


Cooperation 
To THE 

here is a greater 
by exhibitors in helping to exploit new stars 
and by distributors in providing more mate 


E-pIToR: 


need for cooperation 


rial for new star There is also 


a greater need for cooperation by producers 


promotion 


star material on personal 
Richmond Exhibitor. 


in sending new 


appearance tours 





GETTING READY FOR THEATRE TV 


To THE Eprror 

Let’s go out selling and quit selling out! 
For a long time I’ve carried a running dis- 
play on theatre TV in my lobby—this week 
it jumped to life with pictures of Eidophor 
and daily clippings from your trade papers 

Sure it’s years away, but so were talkies 
when they hit the first runs as far 
this time I’m not getting 
My cus- 
TV asa 


where 


as I am 
concerned but 
caught with my sound down 

theatre 
point 


tomers are clamoring for 
result of having 


their home TV has become 


reached the 
another gadget, 
loused up with corn and commercials 
They've learned to depend on their local 
theatre for and they 


when theatre 1 


real entertainment 
I V comes, 


to see on 


know with it will 


come the things they want a big 


Star Life Span 
To THE EpITor 

Baseball recognizes that players have a 
short life span and provides for replenish- 
ment and from the 
top down should go through a similar cycle. 
—RBoston Exhibitor 


retirement Producers 


Small Town Tours 
To THE Epiror: 

Star tours should be employed to develop 
Met- 


accustomed to pet sonal 


new talent, hitting small communities. 
tropolitan areas are 
appearances, but in small towns and cities 
such tours are still a novelty. —/ndiana Ex- 
hibitor. 


New Names Needed 
lo THE Epiror: 

The industry needs new names—introduce 
and build them by parts with established 
stars such as the old Metro system—and not 
an almost complete unknown and let 
first time 


star 
him sink or 
out !—Rhode 


swim on his own the 
Island Exhibitor 


Good Films Needed 
lo THE EpiTor: 

I believe that some strong pictures must 
come out of Hollywood immediately at regu- 
lar prices or we are all in for very serious 
trouble—BEN LEVIN, General Theatrical 
Circuit, San Francisco, Calif. 


ER TT PLO RC REI RN teeth a ES ON AP AISNE A IEP tS: 


screen, in color, freed of commercials, home 
installation, costs and questionable service 
fees. 

Let every theatre manager awaken to the 
future and start exploiting it now ‘ 
Theatre TV... . Every theatre should keep 
an up-to-date display on what the develop- 
ments are in this new baby of ours . . . it’s 
like pre-selling the greatest attraction this 
industry has ever had . . . let’s not wait for 
the installation . . . it would be like holding 
back on our publicity until the print ar- 
the theatre. Theatre TV is 
. to every theatre that intends to 
. . let’s tell the world about 
AND OFTEN.—LARRY 


Arcadia Theatre 


rived at 
coming a* 
stay in business 
t. + -400D 
WOODIN, Manager, 

Company, Wellsboro, Pa 





Congratulations! 
To MARTIN QUIGLEY: 

This is the first opportunity I have had 
to tell you how much I thought of your 
editorial “Art and Business” appearing in 
the HeraALp on June 14. Congratulations! 

I only hope that those in Hollywood will 
not only read but heed—MartTin G. SMITH, 
Smith & Beidler, Toledo, Ohio. 


TV Films Weak 
To THE EpiTor: 

I know that TV as a whole has seriously 
affected theatre attendance. I do not, how- 
ever, believe that the old or imported mo- 
tion pictures currently being shown on TV 
are of any importance, competitively speak- 
CHARLIE POORMAN, Pottsville 
Pottsville, Pa. 


ing. 
Theatre, 


Big Gamble 
To THE EpiTor: 

New faces are important, but exhibitors 
are still asking most of the time, “Who is in 
it?” It is a big gamble for the producer to 
put in new faces unless it is a cheap pic- 
ture —Hollywood Producer. 


Suitable Vehicles 
To THE Epitor: 

The only way to develop “new talent” is 
to give them suitable pictures in which to 
show their abilities —Delaware Exhibitor. 
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> By refusing to end wage and 
salary control in the motion picture 
industry, Congress has tossed the 
problem right back to the Wage 
and Salary Stabilization Boards. 
Those two agencies have been sit- 
ting on the problem for a long time, 
and give no indication of hatching 
anything soon. Meanwhile, the 
studios seem happy under the 
present set-up, which permits them 
to do pretty much what they were 
doing before Korea. And smaller 
independent theatres will probably 
be freed from wage controls under 
a provision in the law ending con- 
trols on most firms with eight or 
fewer workers. 


> The film industry isn’t the only 
industry that’s readying a campaign 
for tax relief in the next con- 
gress. The liquor industry and 
several others are also preparing the 
groundwork, and competition for 
tax cuts will be intense. 


> With most color processes still 
operating at a cost level high above 
that of Technicolor, expect Eastman 
Kodak to bring out a new stock for 
positive printing which, on a mass 
order basis, will be competitive with 
Technicolor. There may be some 
color news out soon also from the 
Du Pont laboratories. 


>» The reason why neither CBS nor 
RCA have ever shown color film on 
their color television systems is 
that it just doesn’t broadcast satis- 
factorily. At the present time, even 
if color telecasting were resumed on 
any large scale, the color pictures in 
the vaults of the Hollywood com- 
panies—possibly with the exception 
of animated cartoons—would be of 
little immediate value. Experiments 
have been carried on and it has been 
found that special prints made from 
a master color negative can improve 
the color image quality on the TV 
screen. But such a procedure is 
expensive, particularly where Tech- 
nicolor is involved. 


> The fluctuating attendance at the 
Maxim - Robinson bout last week 


, advertising representative, Telephone, Financial 6-3074; Washington, J. A. Otten, Nationo!l Press Club; Lor 
en of Ci 


en Square. Correspondents in the principal capitals of the world. Member Audit Bureau o 
times a year as Section || of Motion Picture Herald; Motion Picture Daily, International Motion Picture 


A 


J. Sullivan, Vice-President 


should prove a valuable guide to 
exhibitors when it comes to exclu- 
sive theatre telecasts of sporting 
events, Eventually theatre men will 
be able to gauge the attraction of 
certain large-screen TV features for 
their particular community and pos- 
sibly tailor their advertising accord- 


ingly. 


> The political conventions in Chi- 
cago next week may hurt the thea- 
tre business on account of the in- 
tense television coverage, but the 
effects may have been overempha- 
sized. Politics, even on TV, can 
become pretty dull business and 
while the convention hall is air- 
conditioned, most homes are not. 


>» The importance of all exhibitors 
working in the upcoming COMPO 
tax drive at the local level was 
emphasized by Mitchell Wolfson, 
TOA president this week. His point 
is that an important part of the 
overall anti-tax campaigning is to 
see that states and municipalities 
don’t move in with their own levies, 
when and if the Federal Govern- 
ment moves out. 


> Insiders on the abitration talks 
admit hopefully that the series of 
disputes may result in a revised pat- 
tern of trade practices being estab- 
lished in connection with an arbitra- 
tion system. This should be of sp-- 
cial interest to the Senate Small 
Business Committee which is plan- 
ning to probe the effect of the anti- 
trust decrees on the motion picture 
industry. 


> The influence of the atomic age 
is boundless. A Warner cartoon, 
“The Hasty Hare” features a char- 
acter named E, McSquare. That 
could be a way of spelling out the 
most fundamental formula of atomic 
physics—E equals MC*—Einstein- 
ian theorem that energy equals 
mass multiplied by the square of 
the velocity of light. 


> There are indications that ex- 
hibition may energetically move 
into the field of television station 
operation. This trend already is 
reflected in station applications filed 
with the FCC. And so the old bal- 
ance will be re-established—Holly- 
wood will make the films and the 
exhibitors will show them, on or 
off TV. 


Rockefeller Center, New York City 20. Telephor 
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By the Herald 

WILLIAM ZIMMERMAN, former RKO 
Theatres a ney, and since 1946 an ex- 
j 7 RKO Radi sales Gepartment, 

is week became assistant 

chrie, vice-president and 
eneral sales manager. The post is new. 
. Zimmerman is a product of Harvard 

Law School. 


ett 
c % t B ¥ 
from the Willard 
Palace—Speaker 


s ; 
1 Rayburn; pertorm 


IN BOSTON, Ernest Emerling, Loew's 


Theatres publicity head; Nancy Glaser, 


and Karl Fasick, of the local publicity stat. 
ption for critics seeing 
the Maxim-Robinson fight. 


a ; 
The occasion: a rece 


Srewisrsesrsssssrersrssssisssssssssssssa 








MOTION PICTURE HERALD, JULY 5, 1952 








erereeee: 


sooreeresersese covssescosscoreseeeerree 
= OOO eeeoesoees 





SU SSSR aCe test eee es abe See SOs OPOSOCOSO ODODE OD 





IN DUBLIN, comedian Danny Kaye, 
prior to his tour of British provinces i 
greeted by Lord Mayor, Senator A. 
Clarkin, right. His introducer is Louis 
Elliman, center, managing director of 
Odeon Theatres, Ireland. 


PLANS for the premiere of Republic's 
‘Woman In The Wilderne at the 
North Shore Theatre, Duluth, and the 
State, Minneapolis on July 23 and 24 
sre discussed in Minneapolis by William 
Saal, left, the company’s assistant to 
president Herbert Yates, with Harry 
French, seated, Minnesota Amusement 
circuit executive director, and branch 


manager J. E. Loeffler. 


CONVENTION 
CHAT, above, at 
the Richmond, Va., 
meeting of the 
Virginia Motion Pic- 
ture Theatre Asso- 
ciation. Seen are 
new president Sid- 
ney L. Bowden, left, 
and Charles Niles, 
Allied Caravan 


chairman. 


PARADE, caravan, dedication, celebration— these marked the ballyhoo publi 
Warners’ "The Story of Will Rogers’ at the great humorist's birthplace, Claremore 
Okla. At the top, the parade which preceded entrance into Claremore of the cara 
van which traveled the new Will Rogers Memorial Highway. Above, left, 
Governor Johnston Murray and Wi Rogers, Jr., dedicate the marker renar ng H 
way 66. Above, right, the men of Claremore who grew beards as part of the 


gh 


ebration. 


“» VANHOs 


A WARD, from the Lithogray ner 


MGM. for th 


CARL-GERHARD 
WALLMAN, left A 
new RKO Rad vertising display the past year- 
Continental Europe Vadi is given by Albert Barlc 
to MGM adverti 


ec 


sciation. ¢ 


aenera ales man Henneaan Cc 

, 
ager. He had bee manager S. F. Seadler. 
Scandinavian gen 


eral manager, 
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EIDOPHOR VIEWED 


EIDOPHOR, brilliant full theatre screen 
television, made its stunning impact on all 
sorts of people 20th-Fox hopes will be its 
friends, sponsors, and customers, during 
last week and this. The pictures on this 
page are from the New York demonstra- 
tions for theatre men and, on a follow- 
ing day, for Washington notables. For a 
discussion of what may be termed a new 
medium of expression, see editorial, page 
7, and Terry Ramsaye's column, page 20. 


THE HOST, Spyros Skouras, 20th-Fox presi- Photos by the Herald 


dent, greets the FCC's Frieda Hennock, above, - THE OPERATIC NUM- 

and its chairman, Paul A. Walker, right, be- BER, above, one of 

low. Left, below, is Senator Charles Tobey. % the many facets of 
the Eidophor show. 


LISTENERS, left. His 
most attentive listen- 
ers as Mr. Skouras 
addresses fellow in- 
dustry members, are 
Paramount's Adolph 
Zukor, Louis Novins, 
and Monroe Good- 
man. 


SPEECH SPONTANE- 
OUS, below. Charles 
Skouras, National 
Theatres chief, gets 
on his feet to tell 
other theatre men all 
about Eidophor. 


ABOVE: Albert Floer- 
sheimer, Wilbur Snaper, 
Mitchell Wolfson, Jack 
Kirsch, Edwin Silverman. 


LEFT: Max A. Cohen, Hen- 
ry Hull, Bernie Brooks, 
Lee Newberry, Walter 
Reade, Jr. 


RIGHT: Lewis Gilbert, 
Donald Henderson, C. 
Russell Feldmann, John J. 
Fitzgibbons, Spyros Skou- 
ras, Jr. 


MOTION PICTURE HERALD, JULY 5, 1952 








TV IS LOUD ON CALLIOPE 
AT POLITICAL CIRCUS 


Television Ringmaster at 
Chicago in Promenade of 
Donkey and Elephant 


Television’s “Operation Chicago,” herald- 
ed confidently as the biggest political show 
of the century, gets under way Monday with 
the pound of the gavel that opens the Re- 
publican 1952 Presidential convention. 

Already intensely preoccupied with the 
sights and sounds of politics and politicians, 
the nation’s radio and TV _ networks are 
making unprecedented efforts to give the 
Chicago conventions the widest possible 
coverage and they spent millions in 
mobilizing the necessary talent and 
equipment. 


have 


Four Networks Find 
Sponsors to Foot Bill 


For the first time in history, the four 
TV networks—NBC, CBS, ABC and 
DuMont—have signed sponsors to foot their 
staggering convention bills. The Demo- 
cratic conclave is scheduled to start July 21 
and will get the same full treatment as the 
Republican meeting. The vast audience 
which is to have a front-row seat at the 
conventions run to more than 
60,000,000 for television alone, it is esti- 
mated. Additional millions will listen in on 
their radio sets. TV set installations at this 
moment stand at approximately 17,800,000. 

Thanks to a last-minute effort by the 
American Telephone and Telegraph Com- 
nay and Associated Bell Telephone compa- 
nies, which are carrying the burden of the 
technical details of the convention coverage, 
all but one of the 108 TV stations currently 
on the air will be in a position to carry pro- 
from  Chicago’s International 
line. The single 
N. M. 
been added to the 
Bell System TV network, which has been 
increased by some 5,000 miles of radio-relay 
and coaxial cable channels for a total inter- 
connected about 29,500. The 
new stations joining the network are located 
in Miami, New Orleans, Dallas, Fort 
Worth, Houston, San Antonio, Oklahoma 
City, Tulsa, Phoenix and Seattle. Although 
there are no TV stations in Denver, Fresno 
and Sacramento, Cal., and Portland, Ore., 
these cities nevertheless will be able to view 
activities on a “closed-circuit” 


may 


ceedings 
Amphitheatre on a “live” 
exception is Albuquerque, 

Ten new 


cities have 


mileage of 


convention 


basis. 


First TV Coverage of 
Convention in 1940 


The TV cameras were present at a politi- 
cal convention for the first time in 1940 in 
Philadelphia when a single 76-mile TV 
channel was used to pipe the signal to New 
York. In 1948, the Republican convention 
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BELL SYSTEM TELEVISION NETWORK ROUTES [ 


SLY 1952 


TELEVISION is spreading its wings for the political conventions, courtesy the American 
Telephone and Teiegraph Co. By the time the Republican convention opens in Chicago 
Monday, 107 of the 108 stations will be in a position to carry proceedings “live.” 





—again in Philadelphia—was carried in 
seven cities by 16 TV stations. At that 
time, no more than 5,000,000 persons were 
able to watch the delegates at work and the 
“kinescope” was the big news of the day. 
Radio and television coverage of the Re- 
publican and Democratic 1952 conventions 
will be about six times greater than it was 
at the 1948 Philadelphia conclaves. So far, 
315 networks and individual stations have 
been accredited and they will send to Chi- 
personnel than the combined 
and periodical press. Radio and TV 
representatives will total 2,000 or 
breaking down into 793 correspondents, 640 
editors and 563 engineers and technical per- 


cago more 
daily 
more, 


sonnel, 

As was the case in General Eisenhower’s 
Abilene news conference, considerable 
flict is foreseen between the TV and news- 
paper reporters, with the latter at a distinct 
disadvantage. The “newspaper of the air” 
frequently and directly benefits from the 
questions asked of politicians by experi- 
then find 


con- 


enced newspaper reporters, who 
themselves beaten by TV. 

Except for the case of Denver, where 
John Wolfberg, owner of the Broadway 
theatre, has approached the networks for 
permission to carry the convention proceed- 
ings on his screen, the theatre TV outlook 
is bleak. It is felt the conventions would 
have only limited attraction on theatre 
screens in areas where they are also covered 


by home TV. 


The newsreels are planning elaborate 


coverage on an individual basis but will not 


attempt to give theatres day-by-day reels. 
rhe thought is to put out special footage 
only when events 
this film to the theatres. 

On the convention floor, the TV 


are pooling 


warrant it, and to speed 
networks 
their operations for 
network 
function Large 

studios been built both 
theatre and the Hotel 
convention headquarters 


space 
taking on a 
1ir-conditioned 
at the Amphi- 
Hilton, the 


reasons with each 
specific 
have 


Conrad 


NBC Introducing New 
Portable Camera Unit 


NBC, whose coverage is sponsored by the 
Phileco Corp., has scheduled 60 hours of 
Republican and Democratic convention pro- 
ramming on TV and radio. A total of 


g1 
$1,500,000 worth of equipment has been in- 


stalled at various places in Chicago to pro- 
vide for coverage all town. NBC’s 
RCA’s new “walkie-lookie” 
TV camera which weighs 50 pounds and 
permits roving reporters to penetrate both 
the floor and the “smoke-filled” 

CBS coverage is backed by Westinghouse 
and the network is taking 300 people to 
Chicago, including practically every news- 
and staff. 

ABC, with Admiral Corp. as its sponsor, 
conforms to the pattern. In addition to the 
eight TV cameras used for the all-network 
pool, it will have 13 cameras of it’s own. 


over 
innovation is 


rooms. 


man commentator on its 











TRADE PRIMED 
FOR TAX FIGHT 


Drive to Get Full Backing 
of Whole Industry in 
Move to Kill Levy 


problem with which 


pledge its unqualified 


COMPO committec 


of $300,000,000 annu 
or $225,000,000 for exhibition 
tribution 
I illy, 


uel ent 


uirmen 
McGee—the word 
all segments of ties 
ven dhe ‘PE OF Mayer Supports Drive 
Is will An important voice that 
drive in Maver, former COMPO « 
financing president who has just returt 
have 1 no official rope was added this week t 
robable cost of the cam the tax drive. Mr. Mayer saw the camy 
executives have stated that as a project in which the COMPO car 
$1,000,000, it would be ts th” to the extent 1 | 
understood that the 
rn itself with the 
he campaign 
now, as tar as ot Ne nad the mag 
werned, are twe V h 1 COMI 


(a 


the exhibito lai ial reward if 
ons and h mw 


ilities trom n 


sine : AFM Renews Contract 
With Lippert TV Unit 
Fede itor ot 


ndust1 The American 


feel the iwmnounced this week that it 1] 


T 


Pictures 


Cut Crescent Assessments 
Be 1 ot | 


reductior 
w Tennessee theatre 
000 to $1,000,000 and of the 


S$600.000 to $425,000 


Arbitration’s 
Committee of 
10 in Session 


or the third time in as many months, 
ighly placed representatives of exhibition 
ind distribution sat down this week to un- 
snarl the knotty problems of arbitration. 

Attending the highly-important sessions, 
vhich started Monday at the Fabian Thea- 
tres headquarters in New York, were 10 

embers of the so-called Continuance Com- 
nittec This group was appointed by the 
Industry Arbitration Conference a_ few 
weeks ago, to speed the study of the legal 
report submitted by the drafting committee. 
Che larger meeting in June had become 
deadlocked on a number of points as they 

ide a piecemeal analysis of the draft. It 
was then decided to leave the report in the 
hands of the 10-man group to expedite the 
inalvsis and resolve some of the many 
differences 

Present in New York this week were 

F. Myers, Wilbur Snaper, Herman 

I. Levy, S. H. Fabian and Emanuel Frisch, 
from exhibition; and \ustin Keough, 
Adolph Schimel, Al Lichtman, Abe Mon- 
tague and William F. Rodgers, from dis- 
tribution. Also sitting in were Ralph Het- 
sel, Jr., vice-president of the Motion Picture 
\ssociation of America, and Henderson M. 
Richey, secretary ot the arbitration confer- 
ence. 

It was the intention of the Continuance 
Committee to set a date for resumption of 
discussions by all the arbitration delegates 

soon as it has completed an analysis of 
the legal draft \t the first meeting held 
Monday, a number of contentious topics 
were “touched on,” and according to one of 
those in attendance, the group was “working 
in harmony.’ 

From other sources it has been learned 
that one of the points of dispute concerns 
the higher rentals, and consequent rise in 
admissions, for the so-called important films 
which are shown in special pre-release en- 
gagements before going into their regular 


runs. 


Balaban to Offer Stock 


In Paramount to Public 
WASHINGTON: Paramount Pictures last 
week told tl Securities and Exchange 
Commission it plans the public offering of 
38,500 shares of the firm’s common stock. 
\ccording to the registration statement, the 
shares are to be offered from time to time 
on the New York Stock Exchange by 
Barney Balaban and his wife, Tillie. The 
shares are believed to be part of an original 
block of 40,000 shares acquired by the Para- 
mount president several years ago through 
exercise of option warrants at $12.50 per 
share issued to him as part of an arrange- 
ment by which the company liquidated 
$2,000,000 of its convertible notes held by 
Mr. Balaban. 
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FirREWORKS THIS WEEK ! 








Shes Working Her 
Way Through College’ 
_in ISO cities! ! 





VIRGINIA Mayo- RONALD REAGAN GENE th 


DON DEFORE PHYLLis THAXTER - PATRICE WYMORE i ROLAND WINTERS - MTHAND CREME CIE Comic - Noonan CAAT XS ca 


BERS STAGED AN RECTED BY 


TWE BLACKBURN TWINS ~ PETER MILWE > WILLIAM TACOBS - BRUCE HUMBERSTONE ““"** “ners sehetan eexcmanne st 








Pl 7" INDUSTRY PANELISTS SAY: 


snsriure} SOFT PEDAL REDS- 
Sjornen’? BUT DEMAND OATH 


oo 


NEWS stories and publicity about Communism in Hollywood have proportionately with the size of the city. 
had a measurably depressing effect on box offices, principally in the [" towns of 7,500 to 30,000 population, 
larger cities; there have been relatively few organized demonstra- oe om ge oo poy Popeye ts 
tions against specific pictures or players; the signing of a loyalty 50 per cent: and in cities of over 100,000, 
oath by every member of the industry would be a constructive pub- 51.6 per cent. The combined exhibition vote 
lic relations effort; and whatever the industry does about the ques- was 46.1 per cent yes, 35.6 per cent no, and 


tion of Communism should be done quietly and with dignity. 18.3 per cent don’t know. 
\ similar proportion obtained in the an- 


swers to the other questions concerning 
fetliatbine san’ seins ‘abrte. a specific demonstrations against particular 
4 reer ute "a “rene cre a DORE SCHARY SAYS: pictures and comments from patrons to the 
‘? have always felt that our industry manager or theatre employees concerning 
should be much more aggressive about its particular pictures or players. On the first 
record of public service. We have served of these, actual demonstrations, the largest 
better, and thousands of communities, every state in the umber (19.4 per cent) were in cities ot 
te Union, not only our country but every over 100,000, and the next largest (15 per 
country in the world—in charity matters, cent) in towns of 7,500 to 30,000, with only 
in public affairs, in matters of morale, pub- negligible numbers in towns of the other 
lic service and war activities. As an industry two classifications. The combined vote here 
I think our record is cleaner and better than was 10.5 per cent yes and a large 89.5 
that of any other industry in America, Of — per cent no. 
course we have had some Communists, of Adverse Patron Comment 
: ; : course we were fooled by men, but we were 4 
“Communism is like a sickness, -++  mever fooled into making pictures about Reported by Theatres 
The industry must handle it just a a Communism, and as we discovered our mis- in‘ contrast to reports of actual demon- 
theatre manager would handle the ejec- sakes we rectified them, publicly and at great’ strations, a very considerably larger num- 
tion of a drunken patron—using force, jf. We are a great American industry with er of exhibitors in all sizes of towns re- 
mage Armee na tthe oa and , long, long record of contributions to ever) ported hearing adverse comments from pa- 
facet of national and global society, and we trons. Even in the smaller towns this was 
ought to rise everywhere we can and say true (23.7 per cent). In this area, how- 





These re the conclusions of the exhibi 


Het 
me panel members were quite vocal on 
who had exten 

s said in pub 

that next 

ts were in 

industry, the 

one of pub 


so. Challenge some of our critics, attack our ever, the medium sized towns and cities re- 

attackers! 1 think every exhibitor, ever) ported the most (45 and 44.7 per cent) with 

distributor, every motion picture maker, 387 per cent in cities of over 100,000. The 

oatl every trade paper editor should begin ac- combined vote was 35.5 per cent yes, 64.5 
the industry as a centuating the positive and eliminating the per cent no 

listribution —"egative.”—| ORE SCHARY, MGM, Cul- The trend was startlingly reversed, how- 

er City, Ca ever, on the fifth question—on whether or 

not the industry should prepare and sign 

: a loyalty oath. To this 73.7 per cent of the 

re concern witl ound none (35.8 per cent) or didn't know members in the smallest towns said yes, 





equently much more (25.8 per cent) lhe remainder (38.4 per highest proportion of any of the classifica- 
it Answers to the 1 thought there was an adverse effect, tions The majority in favor was lower 
l strongly but many of these indicated by their com 56.1, 57.9 and 59.7 per cent) in the other 
Communisn ments that this effect was the large three exhibition classifications. Exhibition 

ion was having ‘ities, not in their towns combined voted 63.8 per cent yes, 21.3 per 

box office, exhibi l proportion of those who thought cent no, with 14.9 per cent not answering. 
pulation either h Was an adverse effect then increased Distribution voted 72.7 per cent in favor of 





THE VOTE IN FAVOR OF A LOYALTY OATH 


Do you favor the preparation of a standard form of lead thus taken by Hollywood can be publicized to set a 
Declaration of Loyalty to the United States for signature pattern for other industries? 
by all players, screen writers, directors, etc., so that the 


Exhibition 


Population Up to 7,500 7,500-30,000 30,000-100,000 Over 100,000 Combined Distribution Production 
YES rE iy A 56.1%, 57.9%, 59.7%, 63.8°/, pL IE ig 59.1% 
NO 15.0 31.7 18.4 24.2 ‘ 21.2 36.4 
NO ANSWER 11.3 12.2 23.7 16.1 
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the oath, and production voted 59.1 per cent 
in favor. 

Although the vote was heavily in favor 
of the loyalty oath, this question evoked a 
great number of comments many of which 
indicated a somewhat reluctant vote in favor. 
In general, they regretted the necessity for 
it, but saw it as the only way to restore 
public confidence in the industry. 


Should Seek to Protect 
Innocent Individuals 


Also on this question, those who voted 
no in the main advanced cogent reasons for 
their opposition. For instance Norris Had- 
away of Birmingham, Ala., said; 

“Actions speak louder than 
oaths, If and when the Communists can 
be uncovered or discovered by our own in- 
dustry policing agency—which _incidently 
we should set up—and disposed of without 
publicity, then there will be less likelihood 
of damage to the innocent individual or to 
the industry which as a whole is most pa- 
triotic. 

“There are few patrons who know or 
about other technicians 
enough to realize or recognize whether they 
are on a so-called black-list or not. Of 
course stars or known players are more 
readily recognized, but in my honest opin- 
ion there is such a small minority of Com- 
munistic influence that to expose the whole 
industry to unfavorable publicity by any 
pronouncement on the subject is but to 
cause unwarranted suspicion. 

“The only answer to the problem is eter- 
nal self-vigilance of an effective nature. 
Put into oblivion those few who would 
poison our profession. A mere pledge or 
oath taken under job pressure is not enough. 
Communists have no respect for the truth 
anyway and such a procedure would only 
be a cloak for them to stay in and do their 
dirty work.” 

Many others, like Mr. Goelz who advo- 
cated the same caution as would be used 
by a theatre manager in ejecting an objec- 
tionable patron, pleaded for restraint. “It 
is the duty of every American to guard the 
security of his country in the most conscien- 
tious manner,” he said, “but it is not his 
right to judge others. . . . Communism is a 
psychological and physical danger to our 
way of life, but reasonable laws and reason- 
able thinking can combat it.” 


Views Found Divided 
On Loyalty Oaths 


Several exhibitors took the attitude very 


words—or 


care writers or 


well expressed by Tom Poulos of Paonia, 
Colorado: “If a fellow is an American he 
doesn’t need a special certificate to prove 
it, whether he is in Hollywood or Pumpkin 
Center.” 

Another tack followed by many was that 
of Clive R. Waxman of Grand Rapids, who 
said, “No from Hollywood will 
accomplish as much as future action to belie 
much 

sin- 


message 


the rumors which have brought so 
harm to the industry as a whole. I 


cerely believe the public will as quickly 


FSS SOO 


WHAT EXHIBITION REPORTS 


Question 1: Has publicity about Communism in Hollywood had an ad- 


verse effect on attendance at theatres? 


7,500-30,000 
48.8°/, 
36.6 
14.6 


Population 
YES 


NO 
DON'T KNOW 


Up to 7,500 
38.4%, 
35.8 
25.8 


Over 100,000 
51.6% 
32.3 
16.1 


30,000-100,000 
50.0%, 
39.5 
10.5 


Question 2: Have there been any actual demonstrations or organized ac- 
tivity against specific pictures playing at your theatre? 


Up to 7,500 
3.8%, 
96.2 


Population 
YES 
NO 


7,500-30,000 
15.0%, 
85.0 


30,000-100,000 
5.3%, 
94.7 


Over 100,000 
19.4%, 
80.6 


Question 3: Have you or your managers heard any appreciable number 
of adverse comments from patrons on the subject of Communism in Holly- 


wood? 


Population 
YES 
NO 


Up to 7,500 
23.7%, 
76.3 


7,500-30,000 
45.0%, 
55.0 


30,000-100,000 Over 100,000 
44.7°%/, 38.7%, 
55.3 61.3 


Question 4: Has your telephone operator reported any adverse comments 
from people asking the name of the picture playing or the people featured 


in it? 
Population 


YES 
NO 


Up to 7,500 


1.3%, 
98.7 


7,500-30,000 
2.8%, 
7.2 


30,000-100,000 Over 100,000 
10.5%, 9.7%, 
89.5 90.3 





recognize the absence of Communistic ele- 
ments in the industry, as they were quick 
to recognize their presence.” 

Still another was W. R. Griffin of Cull 
man, Ala., who put it: “It would seem ab 
surd to require an actor to sign a declara- 
tion of allegiance and not require it of in 
dividuals in other forms of livelihood.” 

Oscar Korn of Dallas, on the other hand, 
was in favor of the oath but added, “Tele 
vision and other businesses should do the 
same thing. Why single out the film busi 


ness ? 

Marcella Smith of McArthur, Ohio, voted 
for the oath of loyalty but said, “However, 
it seems to me these loyalty pledges mean 
little or nothing. A Communist would no 
doubt sign such a pledge quite willingly, 
thus rendering all the signatures meaning- 
There are too many fine men and 
women in Hollywood who must suffer from 
all this adverse publicity, so let’s concen 
trate on them and let the Communists hang 


less, 


themselves.” 

Thomas James of St. Louis 
“If and when our Government adopts a 
loyalty pledge of this type, our industry 
should get behind it 100 per cent, but not 
until then.” 

On the distribution side, where the vote 


proposed, 


was 72.7 per cent in favor of the oath, J. J 
Donohue of Chicago, voted against it but 
said, “Meet each situation as it arises, but 
meet it with guts and without pussyfooting 
‘Come out fighting’ on the basis that the 
motion picture industry, in all its phases, is 


that the few 
will be 


a normal American industry; 


rotten apples have been or elim 
inated; and that our record in this respect 
is as good as any other industry or segment 
of American life, including 
Let’s quit 
were yellow or had something to conceal.” 

G. A. Smith of Los Angeles said, “I be 
lieve a loyalty declaration is a negative ap 
We Stand 
on it and let our pictures carry our mes 
sage, backed by the right publicity.” 


Voting for the oath W. T. Keith of 
Indianapolis said, “The declaration of 
loyalty should be included in the con- 
tracts of all employees so that a breach 
of same would be sufficient cause for 
dismissal.” 


Governmental 


bureaus acting as though we 


proach have a good record 


In production the vote was 59.1 per cent 
oath. Those 
against it, again, were the more vocal 
David M. Weisbart, of Burbank, said, “Why 
not publish a survey of a lot of 


in favor of the who voted 


industries 
are no more Communists 
than any of the 


showing that there 
in the business 


others,” 


picture 


said, “Americans 


Lasky, Jr., 


who require a proof of their loyalty by oath 


Jesse L. 


cannot be worthy of citizenship . It is 
up to the employer whether he wishes to 
United States. 
should involve 
business, good pa- 
sense I do not believe 


nurture an 
The 
the obligation of 


enemy of the 
right of employment 
good 
triotism and good 


ntinued on phage 1), “mn 
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Watch for powerful coast- 
to-coast billboard barrage 
starting in July to pre-sell 
this great entertainment! 
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ALL THESE CITIES 


(and more to come!) 


Akron, O. Allentown, Pa. Asheville, N. C. Atlanta, Ga. 
Atlantic City, N. J. Baltimore, Md. Battle Creek, Mich. Birm- 
ingham, Ala. Boston, Mass. Buffalo, N. Y. Burbank, Cal. Butte, 
Mont. Canton, O. Charleston, S.C. Charlotte, N.C. Cincinnati, 
O. Cleveland, O. Columbus, O. Dallas, Tex. Davenport, lowa. 
Denver, Col. Duluth, Minn. El Paso, Tex. Erie, Pa. Flint, Mich. 
Ft. Wayne, Ind. Ft. Worth, Tex. Fresno, Cal. Galveston, Tex. 
Grand Rapids, Mich. Harrisburg, Pa. Hartford, Conn. Houston, 
Tex. Indianapolis, Ind. Jacksonville, Fla. Lincoln, Neb. Little 
Rock, Ark. Long Beach, Cal. Glendale, Cal. Los Angeles, Cal. 
Pasadena, Cal. Louisville, Ky. Memphis, Tenn. Miami, Fla. 
Milwaukee, Wisc. Minneapolis, Minn. St. Paul, Minn. Mobile, 
Ala. Nashville, Tenn. Newark, N. J. New Haven, Conn. New 
Orleans, La. New York, N.Y. Brooklyn, N. Y. Westchester Co., 
N. Y. Long Island, N. Y. Moline, Ill. Niagara Falls, N. Y. Oak- 
land, Cal. Oklahoma City, Okla. Omaha, Neb. Philadelphia, 
Pa. Phoenix, Ariz. Pittsburgh, Pa. Portland, Me. Portland, Ore. 
Providence, R. |. Pueblo, Col. Reading, Pa. Richmond, Va. 
Rochester, N. Y. Rock Island, Ill. Sacramento, Cal. Salt Lake 
City, Utah. Ogden, Utah. San Antonio, Tex. San 

Diego, Cal. San Francisco, Cal. San Jose, Cal. 

Santa Monica, Cal. Seattle, Wash. Shreveport, La. 

South Bend, Ind. Spokane, Wash. Springfield, Mass. 

St. Louis, Mo. Springfield, Ill. Tacoma, Wash. Toledo, O. 
Topeka, Kan. Tulsa, Okla. Utica, N. Y. Washington, 

D. C. Wichita, Kan. Worcester, Mass. Youngstown, O, 
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Ter wy Ramsaye Says 








INSTITUTE 


written liegiances mean a 





ire at war with a Commu 

nist enemy It should i national level 
of decision that blocks a man trom employ 
ment, not an economic business considet 
ition We should eschew witch-hunting 
ind white paper apologies and advertise 
ourselves as a patriotic business and indus 
try which would deny employment to any 
one whom the official agencies of the coun 
try considers to be dangerous to its national 
velfare Phe proper agencies that is 
| oppose black lists based on rumor and 
the meek apologies of quick oaths. We do 
not knowingly hire enemies and traitors . 
Dore Schary said he was opposed to the 
oath “because a wholesale declaration of 
lovalty would only be viewed as a_white- 
wash by our critics and would be insulting 
to men and women who have served this 
country again and again in many, many 
wavs Write one lovalty oath and swear 
to it and some group will tell you that it 
is not specific enough, and you will be 
isked to swear to anothet loyalty oath. 
Then you will be told that loyalty oaths 
mean nothing because Communists. will 
swear to anvthing and soon we will be 
judging our contemporaries’ patriotism on 
the volur of oaths they recite rather than 
on the deeds they do as citizens of theit 
community and their nation. I am_ very 
wary about lovalty oaths that a Communist 
would sign also along with a man like 


Gerald L. K. Smith.” 


Omaha to Have 4th Drive-in 

Sidney and Jack Epstein, owners of three 
heatres in suburban Omaha, currently are 
constructing a new S800-car drive-in, the 
Golden Spike, in Omaha, at a cost of $150, 
000. Omaha's fourth open air theatre, the 
Golden Spike will feature a 62 by 56-foot 


screen, the largest in the area 


Buys 2 New Jersey Houses 

Eugene Mori, owner ot the Garden State 
Race Track, Camden, N. J., and formet 
owner of the Landis theatre in Vineland, 
N. J., has purchased Warners’ Grand in 
Vineland and the Levoy in nearby Millville. 


rest of a desert sand dune. 
4+ in the ¢ uid can 

n the screen. 

have responsi- 

to make compéar- 

the precautionary require 


modern surgical operating 


MOTION PICTURE HERALD, JULY 5, 1952 








IT HAPPENED IN 
WASHINGTON! 


M-G-M’s very proud of last week’s festive World Premiere of “WASHINGTON 
STORY” right in the Capital itself! And proud of the results! 


This ballyhoo was heard across the nation and will help launch the picture 
throughout America. 


Everybody was there and everybody loved M-G-M’s grand entertainment. 


We wish you could have seen the turn-out of Washington’s top names, 
Congressmen, officials, celebrities, with Speaker of the House Sam Rayburn 
as Guest of Honor. 


There was a reception at the Willard Hotel, from which the guests marched 
to the Palace Theatre. They were attended by an honor guard, each of whom 
held a flag of one of the 48 states. M-G-M sent stars from the studio, there were 
lights, music, newsreels and showmanship! 


“WASHINGTON STORY” has lots to offer of action, youthful romance, 


and fun. We put a big show behind its Premiere and at press time, the opening 
day’s business beats top hits like ‘“Father’s Little Dividend” and proves it’s the 
kind of entertainment the fans go for. 

* 


M-G-M presents ‘WASHINGTON STORY” starring Van Johnson + Patricia Neal 
Louis Calhern * with Sidney Blackmer + Written and Directed by Robert Pirosh 
Produced by Dore Schary 








ROWLAND vs RAMSAYE: 





Lady Hollywood’s Champ in 
Light Jab to the Silvermine 


Terry Ramsaye, in his weekly column in 
MoTion Picture Herarp, “Terry Ramsaye 
: June 21 took up the 
matter of economy in Hollyu ood, in a her 
onal letter” addressed, “Dear Lady Holly- 
wood Now, herewith and below, Roy 
Rou land, Hollywood director, lone wit! 
MGM, with Mr. Ramsaye, and 
Mr. Ramsaye Rowland. 


Says,”’ in the issue of 


takes issue 


re phic to Mr 


ome 
know Tu pathetic 
EXHIBITOR" being 
aring a beret tagged 


that 


+ ke a 


ape!ied asnea 
] avering ape we 


LLYWOOD.” B 


ey Oe 


aet em 
y Q $ 


and unitying 
saunlertices Mean 


xy: | da a to print this in 
wipe!—ROY 


loans ("DISGUSTED SUB- 
SCRIBER”) ROWLAND, MGM, Culver 
City, Calif. 


Again it is of interest to hear from a 
concerned reader, especially when he is so 
much in earnest. One would gather that 
Mr. Rowland has the subjective approach 
of a dramatist, also that Lady Hollywood 
has him bemused. | am, of course, one of 
her old friends, and |, in fact, personally 
conferred her title upon her many the year 
ago. She is a charmer, but in my opinion 
both a petulant and spoiled darling. Mean- 
while, there are, for instance, certain mat- 
ters about her under some cool attention 
in the very studio from which he writes. 
She is getting a treatment, with bank 
figures under it. That is no secret, as may be 
seen by the papers —TERRY RAMSAYE. 


UA Schedules 3 Top Films 
For Release in August 
United Artists this 
\ugust releases for three top 
Island of Desire,” “Park 


isiand of 
Country.” 


Belovec 


week 


Technicolor 
lab Hunter 
\ugust 


\\ pape T 


Warns Films 
Face Tighter 
Censorship 


WASHINGTON 
the New 


warned 


Charles A. 
York State 
last week 


be in for tar 


Brind, Jr., 
film censor 
that the in- 
tougher 


counsel for 
board, here 


dustry might state 


regulation if New York's present censorship 
statute 1s declared unconstitutional. 
Speaking at the annual luncheon meeting 
of the Motion Picture Council of the Dis- 
trict of Columbia, Mr. Brind said one thing 
that would be a law 
requiring the licensing of all with 
the threat of 
ing objectionable 


the state 


might be considered 
theatres, 
show- 


license revocation for 


films \nother approach 
might undertake, he added, would 
be an attempt to include films which “teach 
Communism’ the list of 
able films. 

Mr. Brind said: “It 


the motion picture code 


among objection- 
is doubtful whether 
would continue in 
its present form if the statutes mandating 

unconstitutional. 
There is great pressure now upon industry 
More than 
“indecent” films have 


lec . Can 1 
aecency were declared 
to lighten up on its provisions.” 
the usual number of 


been submitted for state censorship since 

Supreme Court in the 

“Pinky” and “Miracle” cases, he said. 
Instead of censorship, the 


time has come to extend it” to pictures con- 


the recent decisions 


“contracting 


taining Communist propaganda, he declared. 

Kenneth Clark, director of 
the Motion Picture Association of America, 
challenged Mr. Brind, saying he thought the 
“Miracle” decision had laid to rest for all 
Mutual Film case decision up- 
holding pre-censorship, but that he saw now 
that it hadn’t. Mr. Clark said the MPAA’s 
stand that it wicked, 
wrong and violative of constitutional rights 
stand at the shoulder 
shoulder of a news- 


information 


time the 


was Was “just as 


for a censor to of a 
film producer as at the 
paper editor.’ 

Mr. 


tinued vigilance,” 
at theatres had made the time ripe tor “more 


] 


srind emphasized the need for “‘con- 


declaring poor attendance 
salaciousness and flamboyant adver- 


More ind 


and 


more 
foreign films are 
“fly-by-night” 


tising.” more 


coming in many U. S. 
organizations are making films, he added. 
\sked what would happen if the Supreme 
Court New York law, Mr 
Brind replied that the statute then would 


motion 


threw out the 
require the licensing of all picture 
houses and that, in his opinion, the industry 
worse off 


would then be much 


To Make Film in Japan 

Hollywood Stern 
berg announced this week that he will leave 
shortly for Japan to make an independent 
production with three 
N. Kawakita, Y. Osawa and I. 
Im will deal 


Idiers 


producer Joseph von 


Japanese partners, 
Mori. The 
group of Japanese 
who held Pacific Island 


six vears after the end of World War IT. 


with a 


out on a 
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they’re all in lechnicolor 
and they're all yours 
from Columbia! 


CORNEL WILDE: TERESA WRIGHT 
CatirorniA Conquest. 


with Alfonso Bedoya - Lisa Ferraday - Eugene Iglesizs 
Written for the Screen by ROBERT E. KENT 
Produced by SAM KATZMAN « Directed by LEW LANDERS 


Brave WARRIOR 
wwe JON HALL 


with Christine Larson + Jay Silverheeis - Michael Ansara 
Written for the Screen by ROBERT E. KENT 
Produced by SAM KATZMAN « Directed by SPENCER G. BENNET 


MonTANA SenaTORY ; d 


win Lon McCALLISTER - Wanda HENDRIX - Preston FOSTER 


Written by BARRY SHIPMAN 
Produced by COLBERT CLARK + Directed by RAY NAZARRO 


CrIpPLeE CREEK 
wwe AEORGE MONTGOMERY 


with Karin Booth - Jerome Courtland - William Bishop 
Written by RICHARD SCHAYER « Directed by RAY NAZARRO 
A RESOLUTE PICTURE 


ANTHONY DEXTER = & 
THe Bricanp 


soty LAWRANCE - cale ROBBINS - Anthony QUINN 


Screen Play by JESSE L. LASKY, JR. + Inspired by the 
Alexandre Dumas story + Directed by PHIL KARLSON 





TV Says It 
Will Clean 


Own House 


WASHINGTON: The television industry 
urged Congress last week to let it do its 
own program cleanup job and not to put 
Government control ahead of 
tion. 


self-regula- 


The most important witnesses for the in 
dustry were Harold E. Fellows, president of 
the National 
Television 


Radio and 
John E. Fet- 
NARTB’s television 
review board. They were testifying 
House Commerce sub-committee 
investigating program standards. 


Association of 
3roadcasters, and 
zer, chairman of the 
code 
before a 


The industry’s position was summarized 
by Mr. Fetzer when he said it was his “firm 
conviction that the public, the Congress, and 
other regulatory authority should give the 
television code a chance to work.” 30th 
he and Mr. Fellows admitted there were 
problems to be met and solved, but argued 
that legislation was not the solution. 

At one point, 
Harris most 


sub-committee chairman 
criticisms were directed 
not at local stations but at network pro- 
To this Mr. Fellows replied that 
much of the criticism was aimed at films 
shown on TV, and he pointed out that net- 
works make the most use of film. 


said 


grams. 


Mr. Fellows argued that no other mass 
media has a content of crime and 
mystery as television. 


as low 
He said he was sure 
television programs had less than the public 
probably wanted in this field. 
Rep. Klein (D., N. Y.) 
with the witnesses that there were things 
to be corrected but that the industry itself 
should correct them. He reiterated state- 
ments he made at previous hearings that 
persons objecting to programs “can always 
turn them off.” 


said he agreed 


Einfeld Conducts 20th-Fox 
Sales Talks Abroad 


Charles Einfeld, vice-president of 20th 
Century-Fox, this week concluded a series 
of conferences in Naples, Genoa and Rome 
on plans for the merchandising of forthcom- 
ing product and on the global premiere of 
Darryl F. Zanuck’s “The Snows of Kili- 
manjaro” in November. Mr. Einfeld con- 
ducted the discussions aided by Fritz Mi- 
cucci, manager for Italy. In attendance were 
Italian distribution personnel and leading 
exhibitors. He left later in the week to con- 
duct similar talks in Germany, Switzerland, 
Holland and France. 


Trade to See "Widow" July 7 
MGM _ will tradeshow “The Merry 
Widow,” musical in color by Technicolor 
starring Lana Turner and Fernando Lamas, 
in all exchange areas July 7. The film is 
one of six featured in the recent ‘Seeing Is 
Believing” meetings in Culver City and is 
scheduled for release early in September. 
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Box Office 


For June. 


theatres throughout the country, 


CLASH BY NIGHT 
(RKO-Wald-Krasna) 

Produced by Harriet Parsons. Directed 
by Fritz Lang. Written by Alfred Hayes 
from a play by Clifford Odets. Cast: Bar- 
bara Stanwyck, Paul Douglas, Robert Ryan, 
Marilyn Monroe, J. Carrol Naish. 


KANGAROO 
(Twentieth Century-Fox) 

Produced by Robert Bassler. Directed by 
Lewis Milestone. Written by Harry Kleiner 
from a story by Martin Berkeley. Techni- 
color. Cast: Maureen O'Hara, Peter Law- 
ford, Finlay Currie, Richard Boone, Chips 
Rafferty, Letty Craydon. 


PAT AND MIKE 
(Metro-Goldwyn-Mayer ) 

Produced by Lawrence Weingarten. Di- 
rected by George Cukor. Written by Ruth 
Gordon and Garson Kanin. Cast: Spencer 
Tracy, Katharine Hepburn, Aldo Ray, 
William Ching, Sammy White, George 
Mathews. 


Champions 


I9d2 


The Box Office Champions are selected on the basis of the gross revenue at key 


city 


RED MOUNTAIN 
(Paramount ) 

Produced by Hal B. Wallis. Directed by 
William Dieterle. Written by John Mere- 
dyth Lucas, George F. Slavin and George 
W. George. Technicolor. Cast: Alan Ladd, 
Lizabeth Scott, Arthur Kennedy, John 
Ireland, Jeff Corey, James Bell, Bert Freed. 


SKIRTS AHOY! 
(Metro-Goldwyn-Mayer ) 

Produced by Joe Pasternak. Directed by 
Sidney Lanfield. Written by Isobel Len- 
nart. Technicolor. Cast: Esther Williams, 
Joan Evans, Vivian Blaine, Harry Sullivan, 
Keefe Brasselle, Billy Eckstine, Debbie Rey- 
nolds, Dean Miller. 


WALK EAST ON BEACON 
(Columbia) 

Produced by Louis de Rochemont. Di- 
rected by Alfred Werker. Written by Leo 
Rosten. Cast: George Murphy, Finlay Cur- 
rie, Virginia Gilmore, Karel Stepanek, 
Louisa Horton, Peter Capell, Bruno Wick, 
Rev. Robert Dunn, Karl Weber, Jack Man- 
ning. 





Florida Renews Bids to 
Film and TV Studios 


New moves are under way in Florida to 
attract the motion picture and television in 
dustries. In a directive to the Florida Im 
provement Warren 
said last week that priority must be given 
in presenting the state’s advantages to the 
big and little producers of motion pictures 
and The 
called that Florida’s first organized bid for 
recognition 


Commission, Governor 


television shows governor re 
as a film-making center was in 
1933 when a constitutional amendment ex 
empting all such investors from all property 
tax was approved. This exemption has since 
expired but Governor Warren indicated that 
if additional tax concessions are 
to attract substantial segments of the indus 
try to Florida, they could be legislated. 


necessary 


By Egyptian Industry 
WASHINGTON: Film production in 
Egypt will reach about 70 films, exclusive 
of newsreels, during the current 1951-52 film 
year, film chief 
This would com 


Commerce Department 
Nathan D. Golden reports. 
pare with 56 films in the 1950-51 year. Mr. 
Golden said production has been increas 
He de- 


clared production facilities were being in- 


ing rapidly in the last few years. 


creased to meet the growing demand. While 


subsidize non 


make 


provision for showing of Egyptian films in 


the Government does not 
newsreel production, it does try to 
trade agreements with Arab speaking coun 
tries and does have a “gentleman’s agree 
ment” with Egyptian exhibitors, under which 
least four 


the theatres agree to reserve at 


weeks yearly for domestic films 


Pay Rise for Operators 

The Minneapolis operators union and the 
city’s independent theatre owners have 
signed a new three-year contract calling for 
a three per each of the 
first 
third, 


1, 1951. 


cent increase in 


and four per cent in the 


The scale is retroactive to December 


two years 


Reopens Tennessee House 

The completely remodeled Webbo theatre, 
Tenn., has been formally re- 
James H sallard, IJr., 


theatre 


Harriman, 
opened, manager, 
has announced. The suffered ap 
proximately $75,000 of damage in a fire last 


January 


Leases Little Neck Theatre 

The 600-seat Little Neck theatre 
Neck, Long Island, has been leased by 
Robert Seltzer from the Northern Amuse- 
ment Company. The deal was handled by 
Berk and Krumgold, 
ists 


Little 


theatre realty special 





CONGRESS UNIT 


LIFTS SCALPEL 


Small Business Committee 
of Senate Plans a Full 
Probe Into Industry 


probe 
phasis 
dent motiot1 
lar attention will 


ympetitive conditions 
sed trace prac 


the anti-trust 


Sees Inquiry “Warranted” 


particularly anxious to 
in uid last week, 
Paramount trust liti 
and still pending 

d trade practice 
il to theatre 
ttee coun 

uid last week, this does 
cast He 
had turned up enough 
ledged inquiry.” 

was likely the 
hearings, but 


i the f ill, it 


vdded that a 


publi 


place 


le, executives of the 


Southern 
\ssociation 
nouncement of the 
POA h 
into the gener il 
the West Coast 
submit 


Pheatre Owners 


he S¢ whi 


time ago 
ittec riving full 
plaints 
ittec investigator, 
start the probe on 
work the thea 
in.” This ap 
riet prepared by 
ittee men will 
ddle of July 
which the 
complaints, and 
j (} 


Justice Department to Aid 


will be 
} 


Further help in the investigation 


by the Justice 


1 has 


it has 


made 


given Department, whic 
turn over all complaints 
exhibitor Mr 


ving 1 he 


promised to 


t 
tron Long 
a special point ot had been 


operation” of the depart 


received 


assured “full c 
ment 
From the 


came word 


COA last week, 


trade re 


offices of the S¢ 


that the organization's 


26 


1 ns committee, headed by Cecil Vinni- 


cof, were to meet this week for the purpose 
of discussing to what extent the SCTOA 
would be able to 

Mr. Vinnicof said he was very 
committee had 
SCTOA’s plea for an 
hibitors all over the U. S received 
of the brief which the SCTOA had 
Mr Vinnicot said, and 


ble 


work with the investigators. 
happy the 
decided to inswel! 1€ 
investigation. Ex 
ha 1 
« pie - 

nt the committee, 
the reaction has been favora 


Detroit Truck Company 
Cuts Delivery Rate 


Film Truck 
duced all film delivery rates by 10 per cent, 
Mrs. Gladys B 
president, has announced Allied Theatres 
Butterfield Theatres filed 
suit against the company in January when 
rates 15 per cent Allied 
that the 
Michigan 


Service of Detroit has r 


effective July 17, 
of Michigan and 
it raised its 


Butterfield 
unjustifiable 


charged increase 
Che 
ission in Lansing, 
filed, took no 
ince the rate reduction was 
lied and Butterfield 
\ssociated Truck 
Michigan and 


M irch, ha 


idhere to any rate 


Public Se 
vice Comn with whom the 


suit. Was action However, 
announced, Al- 
suit 


which operates in 


have dropped the 
Lines, 
l film delivery 
that they 


ipproved by the 


pper began 


ervice in announced 


s10n 


SIMPP Anti-Trust Trial 
Expected in the Fall 


The $8,750,000 anti-trust suit filed four 
vears ago by the Society of Independent Mo- 
Producers against United De 


tion Picture 


troit and( ooperative Theatres, ind major dis- 
in the 
Jack 


Theatres 


1 


tributors, 1 expected to come to trial 


fall Phe completior ot a deposition by 


Keegan, former United Detroit 


m buyer, and now in Cincinnati, ended the 


ol prelin inary work 


Extend Deadline For 
Loew Partnership Split 


\ 30-day upon last 
week by the Justice Department for the dis- 


extension was agreed 


inter 
Theatres ( orp 


solution of certain sts of Loew’s 
and United Artists 30th 
companies now have until July 23 to file a 


Start 


joint 


dissolution plan, and until July 30, to 


actual dissolution proceedings 


Bordonaro Appeals Award 

The Bordonaro Brothers Theatres, Inc., 
of Buffalo, N. Y., will appeal to the U. S. 
Appeals in New York against the 
its $161,952 anti-trust 
Paramount, RKO and Warner 
Circuit Management Corp. Notice of 
Buffalo Dis- 


Court ot 
$22,500 awarded in 
suit against 
Bros 
appeal has been filed in the 


trict Court 





20TH-FOX DIVORCE 
DATE IS DEFERRED 


The divorcement of Twentieth Cen- 
tury - Fox, scheduled to take place 
June 28, has been deferred pending 
receipt of a ruling from the Treasury 
Department which would permit the 
distribution of the stock of National 
Theatres, Inc., to Fox stockholders 
tax-free, Spyros Skouras, 20th-Fox 
president, announced last weekend in 
a letter to stockholders. Mr. Skouras 
said that because the company's plan 
of reorganization is one of the first to 
be presented under the new tax law 
of 1951, the Department requires 
time to review the new tax law and 
the effect of the measure on the 
reorganization plan. 





Dismissal Motion Denied 
In "Little Three" Action 
The New York District last week 
denied a motion to dismiss the Justice De- 
amend the ‘Little 
The Government 


Court 


’s action to 
inti-trust decree 
objective is to prohibit joint officers, board 
United Artists 
In handing down the ruling, 
the three judges, Henry Goddard, Augustus 
Hand and Henry ( 
general allegations of conspiracy 
the relations of Phillips, Nizer, 
Krim to the production and distribu- 
and the particular allegation 


members or agents between 


and Universal 
Coxe, said: “There are 
based on 
Benjamin 
and 
tion 
that Robert Benjamin is a director of Uni- 
versal and also an officer of United Artists 
There is also the allegation that 
United Artists purchased Eagle Lion Films. 
Further proof might tend to show that this 
competition 


business, 
€ or p 


tends unreasonably to restrict 


or to promote a monopoly in a certain field.” 


U. S. Files Supreme Court 
Appeal in Crescent Case 


WASHINGTON The Justice Depart- 
ment’s appeal in the Crescent case has been 
formally docketed at the Court. 
The Department is appealing the action of 
the Nashville District Court, dismissing the 
Department's civil contempt charges against 
Crescent. \ involving 
criminal contempt been ap- 
pealed to the Sixth Circuit Court of Ap- 
peals. The Justice Department argues that 
Crescent has failed to live up to the terms 
of the consent decree. The High Court will 
not indicate whether or not it will hear the 
start of its term in 


Supreme 


companion case, 


charges, has 


appeal before the new 


October 


Ohio Bingo Ban Is Upheld 
Sponsored bingo, which 16 months ago 
was declared illegal in Cuyahoga County, 


Ohio by Pleas Judge Edward 
Blythin, received another setback recently 
when the opinion was upheld by a unani- 
mous decision rendered by the Ohio Court 
of Appeals. The Ohio Supreme Court has 


declined to review 


Common 


the case. 
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Record Take 
For Fight on 
Theatre TV 


Good attendance, a record gross and vary- 
ing picture quality characterized the Maxim- 
Robinson championship bout telecast exclu- 
sively to the screens of 38 theatres in 25 
cities last week. 

Compilation of theatre grosses gave an 
approximate total of $200,000, which tops 
all previous grosses for such an event. The 
gross realized by the 38 participating thea- 
tres in the bout booked by Theatre Network 
Television about half of the take at 
New York’s Yankee Stadium which grossed 
$421,696 on an unexpectedly large attend- 
New York houses did not carry the 


Was 


ance. 
fight. 

Of the 38 theatres comprising the net- 
work—a 39th, in Providence, R. I., could 
not get the necessary long line facilities— 
about half sold out advance 
with the remainder filled from near capacity 
to two-thirds of capacity. Concession busi- 
Theatres which did not 
have the fight reported business down only 
slightly or not at all. 

Fight films started to play New York 
theatres in the early afternoon of the next 
day. Joe Roberts supervised the film, while 
Larry Sherman edited and Bill Corwin nar- 
rated. Following are reports from HERALD 
correspondents in several cities where thea- 
tres had the fight on their screens: 

Washington: RKO Keith’s had near 
capacity attendance. Picture was good. 
Loew’s Capitol, seating 3,434, had 2,500 cus- 
tomers District Thea- 
Screen quality 


were well in 


ness was lively. 


and a good image. 
tres’ Lincoln was sold out. 
was excellent. 
Philadelphia: 
pletely sold out Warners’ 
Stanley in Camden, N. J., also full, but 
Stanley in Chester, Penna., disappointed. 
Detroit: United Detroit Theatres’ 
Palms and Michigan had _ sellouts but 
Eastown had seats left. All charged $2.40. 
Omaha: Fight attracted 2,000 to 3,000- 
seat Orpheum. Picture not up to film 
standard. 
Cleveland: 
drome sold out. 
Toledo: Rivoli two-thirds full and dis- 
appointed. W. N. Skirball of the Skirball 
circuit blamed a fight on home TV there. 
Boston: The Pilgrim and Loew’s State 
had full houses with image at the former 
cloudy. 
Albany: Images at Fabian’s Grand be- 
low former standard due possibly to the 
heat. Capacity audience paid $2.98. 


Warners’ Stanley 
at $3.25 scale. 


com- 


RKO and Hippo- 


Palace 


Colosseum to Meet in Atlanta 

The Colosseum of Motion Picture Sales- 
men of America will hold its annual con- 
vention in Atlanta starting November 21, 
according to an announcément made follow- 
ing a meeting in Minneapolis of the union’s 
executive committee. 
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UNITED PARAMOUNT STRESSES 
THEATRE TELEVISION VALUES 


An elaborate, 13-page brochure outlining 
and illustrating the possibilities of theatre 
television in the commercial field was mailed 
from New York this week by United Para 
mount Theatres. 

The circuit, a pioneer in large-screen TV, 
has long held that theatre television is apt to 
have its widest and most profitable applica- 
tion in the fields of commerce, industry and 
It is proposed that the me- 
dium be used for this purpose during theatre 
off hours. 

The brochure, noting that theatre televi- 
available in the 
markets, enumerates the occasions for which 
large-screen TV is especially suited and 
to point out that theatre tele 
vision commands complete audience atten- 
tion. 

‘Your share a interest 
and are present in the theatre to further a 
objective,” the 


public service. 


sion 1s nation’s major 


goes on 


viewers common 


common brochure says 
“They are free from home, office or plant 
distractions. Comfortable seats, air condi 
tioning, proper lighting, excellent sound re- 


production and the darkened auditorium, all 


condition the audience to give your message 
the full attention it deserves.’ 

It is emphasized further that not only does 
theatre T\ between 
speaker and audience, but it is also possible 


create an = intimacy 


for theatre viewers to converse ove 


talk-back 


the origination 


a spe- 


cial system from the theatres to 


point “Group reception 


heightens the impact of your message be 


cause common emotions among your audi 


ence intensify individual reaction,” it 1s 
stated 

Listed among the purposes for which the 
atre TV is adaptable are 


production showings, stockholders’ meetings, 


sales meetings, 


group and national conventions 


The tact 
while theatre television is economical, it also 


training 
brochure underscores the that, 
permits regional or national hookups to suit 
the individual client 

rV to date 
include the Federal Civil Defense Adminis 
tration, which called results “little short of 
sensational,” and the Office of Naval Re 
search, which has been conducting tests at 


Those who have used theatre 


nine naval air stations 





Chromatic to Demonstrate 


Color Tube in Three Cities 


Chromatic Laboratories plans to demon 
strate its new tri-color Lawrence television 
tube in New York, San Francisco and Los 
1952, according to 


Hodgson, president. Paramount 


Angeles some time in 
Richard 
Pictures owns a 50 per cent interest in the 
company. 

Top Paramount television executives met 
in New York last week to discuss the future 
of their color tube in the wake of the Na- 
tional Production Authority’s order modi 
fying the blanket ban on home color T\ 
and lifting it entirely for theatre television 
It is felt at Paramount that the Lawrence 
tube, which can be switched from black 
and-white to color without difficulty, is the 
only color really affected by the 
NPA order. 

While there are no prospects of CBS, the 
only renewing 


system 


authorized color system, 
color telecasts, it is possible for Paramount 
to originate its own color broadcasts over 
KTLA in Los Angeles. No immediate plans 
have been worked out and Paramount also 
has not yet discussed the possibility of using 


the Lawrence tube in theatre TV. 


Legion Approves Six of 
Eight New Productions 


The National Legion of Decency this 
week reviewed eight films, putting five in 
Class A, Section I, morally unobjectionable 
for general patronage; one in Class A, Sec- 
tion II, morally unobjectionable for adults, 
and two in Class B, morally objectionable in 
part for all. In Section I are “African 


lreasure,” “Gold Fever,” “Island Rescue,” 


“Wagons West” and “Where's Charley ae 
In Section Il is “The Happy Time.” In 
“Affair in Trinidad,” 
of “suggestive lines, costuming and dances,” 
“Don't Sother to Knock,” 


“suggestive 


Class B are because 


and because of 
sequences.” 


Universal Gives $35,000 
In Sales Drive Prizes 


Company 


week 
130 


Pictures this 


$35,000 in 


Universal 
distributed 
domestic division, district, branch and office 


cash prizes to 
managers, salesmen and bookers who quali 
fied in the recently concluded 18-week “Nate 
J. Blumberg 40th Anniversary Sales Drive, 
of the company’s 31 domestic 


in which 22 
branch offices finished over quota. he 
southern division headed by F. J. A. Me 
Carthy division in the 
drive. The winning district was that headed 
by H. H. Martin, including Dallas, Kansas 
City, New Orleans, Oklahoma City and St 
Louis branches. The Portland office headed 
by Arthur Greenfield took first place among 
the branches. 


was the winning 


Sell Tennessee House 

The Center theatre in Kingsport, Tenn., 
has been sold to the Nu-Strand Corporation, 
which now operates the Strand, Rialto and 
Gem theatres in Kingsport. L. J. Pepper, 
owner and manager of the Center since its 
opening, will remain in Kingsport as repre- 
sentative for all four Nu-Strand Corpora- 
tion theatres. Herman present 
Strand manager, will remain in his position 
until given a new assignment. 


Gentry, 








QUOTA DEFAULT 
STIRS COMMONS 


Debate Flares Sharply on 
Decision Not to Bring 
Action Against Loew’s 
PETER BURNUP 


in the House of Con 


the declaration by 


equently 


Board 
decided not to 
re theatre 


Act 


dent of the 
been 
here for 


decision 
ition and 
It had 
that 


one British 


Council 


previously 


AGA epted 
\mer 


politically 


ition of the anti 


breaches of the law shall be dealt with,” Mr. 
Morrison said 

Mr. Eckman commented later 
1 member of the Council’s defaults commit- 


that, while 


tee, he had not been present when the Em 
discussed. “I was, in tact, present 
fuil Council considered the com 
s report but I didn’t take 


and I certainly didn’t 


pire was 
when the 
mittee in the 
1j 


part 
scussion, vote,” he 


j 


Britons the tuture 


when the J 


had i preview here ot 
Arthur 
no-expense 
the first 
Odeon, its 


Rank Organization, in 


mood, revealed to the 
time, at the 


-screen a0 


t spare 
Leicester 


Cintel 


public for 
Square large 
process 


Mr. Rank’s peopl 
casion was marked with glamout 


to it that the oc 
The T\ 
preceded the premiere of the filmed 
Wilde’s “The In 
Earnest.” 
in the 

a certainty 


saw 


show 


version ot Oscar portance 
Intention is to keep the 
Odeon bill 


the theatre 


for another 
week 1s will do 


capacity business, if only on the novelty 


f the bill. 
Equipment used, apa 


peal « 


ioned 
Odeon, was the norm: 


finements occas 
special 
eight 


screen and per 


“ave 1 was “flown” 
inches in front of the filn 
forated to admit 
rear. The equipment, it is said, w 
on either 405 o1 


sound from spe ikers in the 
ill operate 
s, the 625-line sys 


Odeon 


625 line 


tem being used for the 


showing to 
insure closer definition. 
Audience Excited 


audience was excited not only 


» eager 
the clarity of the than 


led 


picture, sotter 


newsreel which immediately prece: 
but with the tint which the 


“flat 


near-sepla 
assumed There also 
ing” on the 


screen Was no 
screen edges 
Because of BBC restrictiv 


show, a fashion parade, was 


closed-circuit from the basen 
The demonstration was 
Cintel 


in mtensive sales campaigr 


Rank merchandising company, G 
of influential ex 


vudience 


to com 
England 


Lesley 


details of etic in 


plete 
of “Black 


play 


Chitton” 


trom 
Sydney roduce, 
mpton Bennett 

ho returned to Hollywood last vear 
make nother 


Distribution h 


never picture in 
is not been 
it is understood that the pic 

ture handled by 
Mr. Lesset 


a1] 


Columbia 


said also th his company 


W 90-n ite documentar . 
inute documentary Queen 


for distribution here and in the 


Korda Director of New 


British Electronics Firm 
LONDON: Moving deeper into the tele- 
vision field, Sir Alexander Korda is identi- 
fied as one of the directors of a new com- 
pany now being formed here by electronics, 
film and banking interests. The firm antici- 
pates the introduction of sponsored TV in 
Britain but will aim also to develop program 
material for and TV and _ technical 
contributions on a world-wide basis. 

Directors of the new company include Sir 
Alexander Aikman, chairman of Electric and 
Musical Industries; Norman Collins, chair- 
man of High Definition Films, which was 
formed and financed jointly by Korda’s Lon- 
don Films, Pye Ltd. and the Rank Organiza- 
Viscount Duncannon of Robert Ben- 
son, Lonsdale and Coy, merchant bankers; 
Sir Robert Renwick, president of the Radio 
and Electronic Component Manufacturers’ 
Federation; C. O. Stanley, chairman of Pye 
Ltd., one of the leading radio manufacturers 
this side, and Sir Alexander Korda. 

According to Mr. Collins, the initial cap- 
ital of the company, the name of which is 
to be announced shortly, will be purely nomi- 
nal and will be subscribed privately 


radio 


tion; 


Rank Opens New Theatre 
On Island of Jersey 


LONDON: J. Arthur Rank has opened a 
new theatre, the the Channel 
island of Jersey. It is the first new house 
to be built in Britain since the start of the 
The opening film 
Earnest” 


Odeon, on 


war in September, 1939. 

was “The Importance of 
and the picture’s stars were on hand for the 
notable occasion. The Lieutenant-Governor 
of the Island, General Sir Edward Grasett, 
Seats were 


Being 


performed the opening ceremony. 
sold up to ten guineas a piece and proceeds 
of the premiere, amounting to 2,500 guineas, 
went to the British Empire Cancer Cam- 
paign. After the screening, a reception was 
held in the theatre’s bar, the latter being an 
innovation in the British Isles. On the main- 
land bars for the sale of alcoholic liquor in 


a cinema are not permitted. 


Associated British Year 
Profit Is $6,554,170 


LONDON Associated British Pictures 
Corp., in which Warner holds 
portant interest, last week reported a profit 
of £2,340,775 ($6,554,170) for the year ended 
March 31, 1952 
£2,504,275 for the previous year. 


an im- 


sros 


This compares with earn- 
ings of 
Preliminary figures indicate a net profit of 
£529,341 ($1,482,154) for the past year, 
compared with £663,609 for the year before. 


Acquire Theatre Lease 

Sanders and Goldman, operators of Span- 
ish language film theatres in the New York 
area, have acquired the long term lease on 
the 700-seat Edison theatre at Broadway 
and 103 Street in New York. The Edison 
is the seventh Sanders and Goldman acqui- 
sition. The theatre was formerly operated 
by Dr. Henry Berk and Krumgold, 
theatre realty specialists, negotiated the sale. 


= 
srown 
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AMA R 


WEAVER 
Hollywood Editor 


started dur 
Day 
activity 


were 


lependence week, a 


production as of 


‘ \ 
Nine other were com 


hooting is concerned, and 
Chirty-eight were 
Four 


ras at the weekend 


undertakings are lor 


oft the 


In ct 
new productions, 
Devil.” 
he first feature to be produced with 
L.. Gunzburg Natural Vision 
out to be a mile 
detailed pre 


w. 18 


entitled “Bwana 


could turn 
(;unzburg process 
publication, achieves a three 


pictorial etfect with the use of 
rhe picture figures to 
the widely-held theory 


motion 


tacle 
pictures are 


hope for beating out 


counter -pull 
Arch Oboler Producing 


Bwana Devil 


» the purpose 


better 
of such a test if trans 


which might be 

Mr. Devil,” is being produced and 
1 by Arch Oboler, William Sha 
issociate producer and with Robert 
Nigel 
in the cast 


with 


Ram 
Ansco 


pri 


Britton, Bruce, 


Millet 


( Rushes 


Barbara 
ind Hope 
utilized screened 


ifter the first few days of shooting 


most extravagant predic 
unveiling of a test 
plans for the 
ire of strictly 
The company’s Sid 

is setting off shortly 
country, carrving the 
‘Bwana 


nterested bidders for 


pleted reels of 


cities 
October 
istribution deal will 


principal 
» Start by 
or when the evidence 


\\ expe»rience 1 in 
Two Using Technicolor 


Iwo of the week's new pro 
i! Pechnicolo 
Powder River.” 20th Cet 


thy 


turv-Fox, is 


luce lirected by 


Louis King 


Calvet, Can 


Andre Hakim at 
2 


Uhoun, Corinne 


and Penny Ed- 
wards in the 
Universal-International, has 


H ile, 


Carlson in the 


“Seminole,” 
Rock 
Quinn and 
Howard Christic 
directing 


Hudson, «Barbara \nthony 
cast 


Budd 


Richard 
with 


is produc ing, 


foetticher 


30 


Killing Me,” a Warner 
WarnerColor, is being 

Edelman, with Roy 
Broderick Crawford, 


Virginia Shel 


“Stop, You're 


Brothers feature in 
produced by Lewis F 
Del Ruth 
Claire 


don Le« 


directing 
Trevor, Gibson and 
mard 

MGM's incomparable Clarence 
producing “Never Let Me Go” in 
with Delmer Dave directing. Gene 


Richard Haydn Clark 


Brown is 
London, 
Tierney, 
and Gable are the 
principals 

Paramount's dependable William Wyler 
is producing and directing “Roman Holi- 
Peck, Eddie 


in principal 


day” in Rome, 


Albert 


roles 


with Gregory 


and Audrey Hepburn 


Ida Lupino Directing 


Filmakers Productions, which 
RKO, started “The Difference,” 
with Edmond O’Brien, Frank Lovejoy and 
William Collier pro- 
ducer, Ida Lupino director 

Allied Artists turned cameras on “Battle 
Zone,” at Camp Pendleton, a Marine instal- 
lation, with John Hodiak, Linda Christian, 
Stephen McNally, Phillip Ahn and Dorothy 
Patrick. Walter Wanger is producer, Les- 
ley Selander The project typifies 
the policy ot 
strong subjects topped by strong 
Mutiny,” Eskay Pictures 
got under way with Sam Katzman produc- 
Jennet directing, and with 
Johnny Weismuller, Angela Stevens, Greg- 


ory 


releases 
through 


Talman. Young is 


director 


producing company’s new 
names. 


“Savage Co., 


ing, Spence 


Gay and Leonard Penn in the cast 
Columbia releases 

Republic’s Edward J. White began shoot- 
ing “South Pacific Trail,” with Rex Allen, 
Estelita and Roy Barcroft, for Republic, 
with William Witney 


John 


Rouge,” in 


directing 

began directing ‘Moulin 
Paris, for Moulin Rouge & Ro- 
Films, and for United Artists 
lease, with Jose Ferrer and Collette Mar- 
Anthony Veiller is the 


Huston 


mulus re- 
chand in top roles 
produc er 


Autry Starts Another 


Aubrey Wisberg and Jack Pollexfen be- 
“The Velvet Cage,” independ 
with Helen Walker, Ross Elliott and 
Morrow directed by E. A. Dupont 
\utry Productions started ‘‘Win 
the West,” with Smiley Burnette 
Gail Davis alongside the \rmand 
Archainbaud 


gan filming 
ent, 
Susan 
Gene 
ning ol 


] 
ind 


star 
Schaefer is producing, Georg 
directing 

Roval 
work on “The Outlaw 


Car penter 


Inc., went to 
Marshal,” with John 
as producer and star, 


West Productions, 
and with 
Texas Rose Bascom and Frankie Darro in 
the cast. Yakima Canutt is the director of 
this picture. 


+ 


THIS WEEK IN 
PRODUCTION: 





STARTED (14) 
COLUMBIA 


Savage Mutiny (Ess- 
kay Pictures Co.) 
Winning of the West 
(Gene Autry 

Prods. ) 


INDEPENDENT 
3wana Devil (Arch 
Oboler Prod.) 

The Outlaw Marshal 
(Royal West Prod 
Inc. ) 

Moulin Rouge 
(Moulin Prods. & 
Romulus Films 
L.A. release) 

The Velvet Cage 
( Wisberg-Pollexfen 
Prod.) 


MGM 
Never 





Let Me Go 


COMPLETED (9) 


COLUMBIA 
All Ashore 


(Technicolor ) 


INDEPENDENT 

Gambler and the 
Lady (formerly “In 
the Money”—Inter- 
continental Films 
Prods. Lippert re- 
lease ) 

The Thief (Fran 
Prods.—United 
Artists release) 


MONOGRAM 
Hiawatha 
( Cinecolor 


SHOOTING (24) 








COLUMBIA 

Salome—The Dance 
of the Seven Veils 
(Beckworth Prod 

lechnicolor ) 

The Member of the 
Wedding (Kramer 
Company ) 


INDEPENDENT 

Man Trap (Alexan 
der Paal Films 
London) 

Ruby Gentry (Bern- 
hard-Vidor Prod 
20th-Fox release) 

Kansas City 1-1-7 
(Assoc. Players & 
Producers—United 
Artists release) 

The Black Pawn 
(Eros Films Ltd. 
Lippert release) 


MGM 
Ihe Story of Three 
Loves (Third se 
quence—“Equilibri- 
um”—Technicolor ) 
The Desperate Search 
Small Town Girl 
(Technicolor) 
Sombrero 
( Technicolor ) 
Naked Spur 
( Technicolor ) 


MONOGRAM 
tattle Zone 
(Allied Artists) 


PARAMOUNT 


Roman Holiday 


REPUBLIC 


South Pacific Trail 


RKO RADIO 
The Difference 


(Filmakers Prod.) 
20TH CENTURY-FOX 


Powder River 
( Technicolor) 


UNIVERSAL-INT'L. 
Seminole 
( Technicolor) 


WARNER BROS. 
Stop, You're Killing 
Me (WarnerColor) 


Hired Guns 


PARAMOUNT 
Road to Bali 
( Technicolor ) 


REPUBLIC 


Desperadoes Outpost 


UNIVERSAL-INT'L. 
The Great Compan- 
ions (Technicolor) 


WARNER BROS. 


Big Jim McLain 
(The Fifth Corp.) 


I Love Melvin 
( Technicolor ) 


PARAMOUNT 
Scared Stiff (Hal 
Wallis Prod.) 

Pleasure Island 
( Technicolor ) 

The Stars Are Sing- 
ing (Technicolor) 

REPUBLIC 

Fair Wind to Java 
(Trucolor ) 

The Lady Wants 
Mink (Trucolor) 


RKO RADIO 

Murder 

Blackbeard the Pirate 
(Edmund Grainger 
Prod.—Techni- 
color) 

20TH CENTURY-FOX 

The Farmer Takes a 
Wife (Technicolor) 

Niagara 
( Technicolor ) 

UNIVERSAL-INT'L. 

Mississippi Gambler 
(Technicolor) 

Roughshod 
(Technicolor) 

WARNER BROS. 

The Desert Song 
(Technicolor) 
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Sen. Humphrey Praise 
Stars' Civic Activities 


It would be “unjust and a misrepresenta- 
tion of the facts” if the American public 
were led to believe that “because of the 
dereliction of the few, the majority in the 
movie industry were anything but good and 
worthy citizens,” according to a statement 
made by Senator Hubert Humphrey (D., 
Minn.) in a letter of thanks sent last week 
to 22 radio and screen stars who appeared 
in radio programs sponsored by the Office 
of Price Stabilization. The participation in 
the OPS program, the Senator said, “is fur- 
ther evidence of the cox yperation which is so 
readily given to the Government by the mo- 
tion picture industry and its artists. I for 
one know that . . . you have _ helped 
strengthen the fabric of American democ- 
racy.” The letter was inserted into the 
Congressional Record, 


Variety Will Mark 25th 
Birthday in November 


Variety Clubs International will mark the 
25th anniversary of its founding at a three- 
day meeting of the International Crew and 
delegates at the William Penn Hotel in 
Pittsburgh November 21-23. Pittsburgh is 
the birthplace of Variety and the No. 1 Tent 
of that city is engaged in extensive prepara- 
tions for the anniversary meeting. John 
Harris, one of the charter members is cur- 
rently in Hollywood in an effort to obtain 
stars for the banquet to be held the evening 
of Sunday, November 23. International 


Chief Barker Jack Beresin of Philadelphia 
has been in contact with the Post Office 
Department in Washington to explore the 
possibility of a special postage stamp to 
commemorate the Variety founding. U. S. 
Government as well as Mexican Govern- 
ment officials are expected to attend the 
Variety anniversary function. 


Katzman Reedits Serial 

Sam Katzman, Columbia producer, an- 
nounced this week that as a result of “an 
unprecedented number of requests from 
foreign countries for a serial in feature 
form,” he currently is transforming the 31- 
reel serial, “King of The Congo,” starring 
Buster Crabbe, into a seven-reel feature for 
immediate foreign distribution. 


Sells Savannah Theatre 

Savannah Theatres, Inc., of Savannah, 
Ga., has sold the Victory theatre to Peter E. 
Kekenes, Savannah business man, and his 
four daughters. Announcement of the sale 
was made by E. M. Holden, city manager 
of the selling company known in Savannah 
as the Lucas-Avon Theatres. The sale price 
was approximately $50,000. 


Buys in Connecticut 

HARTFORD: Charles M. Lane, owner of 
the New Haven drive-in, North Haven, 
Conn., and a Daytona Beach, Fla., drive-in 
operation, has purchased the Capitol theatre 
building, East Haven, Conn., from Abel 
Jacocks for about $100,000. The property 
contains the Capitol and three small stores. 


Color by TECHNICOLOR - Directed ty JOHN FORD 
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Subsequent Runs Reduced 


In Paramount Plan 

LOS ANGELES: Substantial reduction in 
the number of subsequent run availabili 
ties, instead of an increase, is to result from 
Paramount's expansion of its first run setup 
to include seven districts, instead of five, 
according to an announcement. Test of the 
new policy, described as experimental, will 
begin with the general release of “The 
Greatest Show on Earth” next month and 
continue with “Jumping Jacks” and “Son 
of Paleface.” <A total of 21 runs will be 
offered in competitive negotiation on an 
availability of 28 days after firs* run avail- 
ability on these three pictures, each of which 
first runs will run a minimum of two weeks. 


Hoffberg Makes German Deal 

Jack Hoffberg, president of Hoffberg 
Productions, Inc., of New York, and Wil- 
liam Albach, representative of Video Inter- 
film Corporation of Berlin, have signed an 
agreement for the production in Western 
Germany of a series of 13 half-hour ballet 
and operetta films as well as a series of 26 
15-minute symphonic musicals and _ ballets. 
Each film will have an English commentary. 


New Ontario Drive-in 

The Theatre Amusement Company (Fin 
gold & Dale) is building its first drive-in 
theatre, to be located near Midland, Onta- 
rio. The opening is scheduled for June 16. 
The company also operates the Roxy and 
Canitol theatres in Midland. 


JOHN Wa YNE 


Sais stoic apaae Rear eae acrac 





20th-FOX LISTS 
16 IN 6 MONTHS 


Eight 
Included; to Re-Release 
“Black Swan,” “Tripoli” 


Technicolor Films \!». d»n: eager 

ranger, Charles aughton, 
MacKenzie, Marilyn 
Dale Ri 


d Widmark, 
id 1 by 


bert 


(;,AUCHO 
} 
ind 


Dunne 


lerney 
Philip 
lPourneur 


Fall Relea: 
October releases are 


NKEY BUSINESS, 


(srant, 


Mar 


starring Cary 


Charles Coburn, and 


. produced by Sol ¢ 


Hawks 


FRIEND, starring 


Howard 
Bes Anne 


Macdonald Carey, produced by 


irected 
My Wu 


Baxter and 
) ! nager ho returned to thei Robert Bassler and directed by 
| 
ile 


he 


Lut 


S 
November releases ire¢ 
KILIMANJARO, Techni 


Peck, Hay 


\ve Gardner, produced by Darryl 


SNOWS OF 


Garegory Susan 


directed by King 
Lind 
nda 


Neff, 


lirected by 


Henry 
Nicur W1 
Darnell, Gary M Hildegarde 


pl “luced by Robert Bassler and « 


THOUT SLEEP, starring 


rrill and 


GIRI Technicolor, 
David Wayne 


George 


and 
le ssel 


er releases are 
lechnicolor, starring Ty 
Richard Boone, and Penny 
woduced by Samuel G 
; ph Newman 
lor MAN, starring Richard \ 
Dru 


directed by 


OLDLER 
Power, 
Engel and 
directed by Jose 
dmark and 
produced by Stank 
Part 


STRIPES 


vy Rubin 
Robert 
ForeVER, Tech 
; Webb, Ruth Hus 
Debra Paget, ind Robert W igner, pro 


RS AND 


tarring Clifton 


duced by Lamar 
Henry Kostet 
In addition to the 18 


20th 


lrotti and directed by 


new productions, 

two films 

July Decen 

pictures are “To the 

“The Black 
} 


hnicolor 


Century-Fox will re-release 


% previous years during the 


Phe 


and 


DCT period Shores 


Swan,” both 


Loop House Reserves Seats 

Eitel’s Palace theatre 
the 
York, is 


anne or ire 


o, follow 
Music 


putting some sections 


in Chicag 
ing the practice of 

‘ Hall in New 

letirey Hunter and of the mez: 


smith, 1 1 by 


Radio City 
Pechnicolor, . 
basis 
and 4 
and 9 P.M. 
ail or phone 


served seat 
r matinees, between 11:30 A.M 
P.M., and evening 


gs between ,¢ 


Robert for 
Negulese« 


Jacks and : 
O. Henry's Fun 0 starring 


directe 


Fred Reservations can be made by n 


Protest Slant 
In Article on 
Film Trade 


Members of the motion picture industry 
this week looked to the Hall Street Journal 
to publish a le to correct 


second article what 


was generally regarded as an unwarranted 


and injurious 


emphasis on theatre closings 
1 a report published last week. 

In a Page One “News Roundup” in its 
Street 
theatre 


and 


of June 27, the Wall Journal 


“the 


Issut 


described epidemic of dark- 


ucross the ci quoted 
their 
Individual industry 
immediately called 
| 


by the newspaper 


enings” 


untry 
a number of exhibitors as blaming 
troubles on television 


protested and 


members 


for a closer examination 
of the 
relative 
whole 

Wall Street 


to have been impressed by industry conten 


types ol theatres closed and their 


importance to the industry as a 


Journal officials were said 


tion that many of the closings were overdue 
and 
the article to the shutting of other theatres, 


the 3,400-seat 


that undue emphasis had been given by 
such as Oriental in Chicago 
which, even in good times, was recognized 
as a “problem” operation by a succession of 
exhibitors. And, it was further pointed out, 
despite the Oriental’s record, new operators 
only last week were re ported to be negotiat 
ing to take it over and reopen it. 

In the view of film men, the Wall Street 
Journal's stress on small borderline the 
impression that the 
theatres that 
prosperous 


itre closings gave the 


same fate awaited other and 


actually there were few or no 


remaining, €s 


serviced by 


large circuit operations 


pecially in areas which were 
television. 

The film men pointed out that the facts 
ire just the opposite—that historically suc- 
cessful circuit and individual theatre opera- 
tions are not closing up and going out of 
business. 

“Many of the closed theatres,” 
remarked, 
have the 
The traditionally good operators still 


and refur 


one dis 
“neve! 
first 


turbed industry member 


should been in business in 
place 
are going strong—remodeling 
nishing their properties, some building new 
theatres to keep up with population shifts, 
expanding into the drive-in field and equip- 
their houses with large-screen tele 
And when they get the product, 
they never fail to demonstrate there is still 


ping 
vision. 


in amazing volume of business to be done.” 
these “traditionally good 
industry member the 
“very 


Referring to 
operators,” the said 
Hall Street Journal’s article 
much in error in failing to report on them. 


Phey are the backbone of the industry Not 


Was 


one of them gets a quote.” 


Plans Tennessee Drive-in 
Mid-Tennessee Amusement Company has 
contracted for the construction of a 500-car 
drive-in near the Arnold Engineering De- 
velopment Center at Tullahoma, Tenn. 
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State Dep't. 
KilmProgran 


Is Cut 34% 


WASHINGTON: The State 
film program will be reduced 34 per cent for 


the year starting July 1 under the schedule 


Department’s 


of cuts which Congress is almost certain to 
approve for the entire International Infor- 
Administration. 

The film section’s reduction to operating 
than $7,000,000, 


mation 


funds totaling no 
represents the heaviest cut of any section in 


more 


the Overseas Information program. 

The Administration had asked for $133,- 
272,914 for the but the 
House and the Senate appropriations com- 
The Senate 
passed the bill late last week, increasing by 
almost $2,000,000 the funds for the entire 
specifving that the 
educational 


entire program, 


mittee voted only $86,575,000. 


program but increase 


should be used for exchange 
activities. 

The House Appropriations 
the House itself and the Senate Appropria- 
tions Committee had all voted to eliminate 
$4,658,000 requested by the department for 
program of propaganda films to be 
produced in Asia, Africa and the Near East 
for local theatrical distribution. 

‘he House Appropriations Committee, 
however, had voted the full $10,600,000 
asked by the film section for its 
documentary film program, but the 


Committee, 


a new 


regular 
House, 
Senate Appropriations Committee, in 
reducing still further the total for the entire 
undetermined 


and 
program, made 
eut in this regular film budget, ioo. 
\ccording to the State Department, re- 
ductions will be applied so as to cut the 


press service only 16.7 per cent, radio 27.2 


necessary an 


per cent, information centers 22.6 per cent, 


19.1 


and educational exchange per cent. 


Famous Players Completes 
New Building Program 


TORONTO: With the opening of the new 
Paramount theatre in Edmonton in the near 
future, Famous Players Canadian  Cor- 
poration will complete its present program 
of theatre construction, J. J. 
president and managing director, announced 


this week in a letter to shareholders accom- 


Fitzgibbons, 


panying the regular quarterly dividend pay- 
ment. Walter Wilson, for many years man- 
ager of the Capitol in Toronto, will man- 
age the new house and will be succeeded in 
the former theatre by his son, William Wil- 
son. Acting on a suggestion from a share- 
holder at the annual meeting, Mr. Fitzgib- 
bons’ letter also included a brief description 
of some of the outstanding product 
soon to be seen at Famous Players theatres. 
Included in the list of 20 pictures were 
Paramount’s “Son of Paleface,” RKO’s 
“The Story of Robin Hood,” Columbia’s 
“Walk East on Beacon,” MGM’s “Scara- 
mouche” and 20th Century-Fox’s “Lydia 


Bailey.” 


new 
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HONOR TENNESSEE EXHIBITOR 


TESTIMONIAL TO THE CHIEF of a circuit, Colonel W. F. Ruffin, marking his 25 years as 


theatre owner and operafor. 


ton, Tenn., and attended by many of his friends in politics and from distribution. 


It was tendered him at the Cottonland Restaurant, Coving- 


H. F. 


Whaley, manager of the Varsity, Martin, Tenn., was chairman, and T. W. Young, 20th-Fox 
Memphis branch manager, was toastmaster. It was sponsored officially by managers and office 
personnel of the Ruffin Amusement Company. In the group above are: A. E. Chadwick, execu- 
tive vice-president of Motion Picture Advertising Service, New Orleans; Mr. Young; Mr. 


Ruffin; Frank Carter, Warner Memphis branch manager; 


Howard Nicholson, Paramount 


branch manager there, and Allison Simonton, owner-editor of the ‘Covington Leader.’ 





NPA Clarifies Definition 
Of "'Installation'’ Work 


The National 
Washington last week ruled that a 
or other 
old before the owner 


Authority in 


theatre 


Production 


} 
ieast a 


can take advantage of 


project must be at year 
the special allowance of materials for in 


stallation work. NPA 


providing minimum allotments of steel, cop 


Under an 


per and aluminum for maintenance, repait 
a special il 
installation work. This 
allowance is 10 cent of the quarterly 
MRO quota, or $1,000, whichever is greater 
The MRO 
rials actually used for maintenance, repait 
and operating work in the 1950 
quarter. Until regulation has 
been vague as to how soon the installation 
allowance may be used after a new building 


and operating work, there is 
lowance for new 
per 
quota is the amount of mate 
average 


now, the 


has been completed. 


Warner Theatres Shift 
New York State Houses 


The transfer of 
Warner Brothers theatres in the 
New York district to the Pittsburgh 
as well as the sale of five Elmira and Medina 


supervision ot seven 
western 
zone, 
houses to the newly formed 153 Corpora- 
tion, was announced this week by Charles 
A. Smakwitz, Warner 
Albany. Effective July 15, Moe Silver, 
Pittsburgh zone manager, will take 
supervision of the circuit's houses in Olean, 
Hornell and Jamestown. The 153 Corpora- 
tion purchased the Regent, Strand 
Kenney in Elmira and the Park and Diana 
in Medina. Mr. Smakwitz will 
the circuit’s 10 houses in Albany, Troy and 
Utica from his Albany.; The 
shakeup was said to have left the status of 


zone manager in 


over 


and 


supervise 


offices in 


Ralph Crabil, Warner 


clarification, but a 


district manager in 


Elmira, in need of spot 
probably will be found for 
\ staff of four, comprised of M1 
a secretary, booker Larry Lapidus and ex 
Atkin, remain in the 


elsewhere 


Smakwitz, 


him 


ploiteer Gerry Albany 


office 


Dipson in New Circuit 
In Upper New York State 
153 


five theatres in 


Formation of the Corporation and 


the purchase of Elmira and 
Medina, N. ¥ 


by William 


, has been announced jointly 


Dipson, executive vice 
dent ot Dipson Theatres; John 
Osborne, Wheeling, W. Va., 
Mandeville, Jr., Fred Schweppe, 
Che theatres, all for 
houses, include the 
latter 
present 


pre SI 
Griswold 
David 


beth 


and 
and 
ot Elmira Elmira 
mer Warner 
Strand and Keeney he 
Elmira 


Regent, 
is the larg 
plan calls for 
$175,000. In 
taken 


Diana, also torime rly 


est in and 


remodeling it at a cost of 
Medina, the 
Park and the Warner 
houses Mr. Dipson announced the com 
plans to install 


company has over the 


pany large-screen TV in 
Negotiations are 
firm to 


theatres the 


practically all key cities 
reportedly under way for the 
take Warner 


Utica-Troy zone 


new 
other 
Albany 


over 


"Happy Time" for Music Hall 
Columbia’s “The Happy Time,” the Stan 
ley Kramer production starring 
Charles 
its world premiere at Radio City Music Hall 
in New York City following the completion 
of the run of MGM’s “Ivanhoe,” the next 
attraction at the showplace. “The Happy 
will be the first Columbia picture to 


Company 
Soyer and Louis Jordan, will have 


Time” 
play the Music Hall in two years 





P eople in She ews 


JUCUUGUUGUECEAEUCEEUHEOEOSOGEUESCUECECTEOUEGECEOUEUEURECCCREGEUEECESEOCEORERECECROCOGECEEOECEEROCEOEECEOCOSCCOEECREUECO DOSES 


ind general 


Ken 
Owners, has 
TRUMAN 

1 Zone 

ed state 
College 


h Century-Fox pro 
he will termi 
m with the 


into independ 


executive 
ha 


12 years gen 
partner in the K-B 
Washington and 
Id his in 


itter 


Republic 


enting 
been appointed man 
Europe and the Near 


RicHAarp W AL 


Republic Pictures 


Warners Name Anderson 
Midwest District Chief 


\ j 


Anderson, a ng prairic 


ArTHUR L. MAyer, tormer exes 


resident of the Council of 


I 
Organizations, has returnec 


where several film deals are 


s distribution compa 


Inc 


NIKITAS 


cuit at 


DiIrson 

Batavia, N. Y., is pl 

summer in Athens, Greece, with 
Mrs. Dipson 


spe nd the 


FRANK M. SINATRA, man 

Reade circuit’s Strand 

Amboy, N. J., has re 
, 


the Air I EVERETI 


appointed executive irt director 


Columbia 


SPENCER TRACY was 
orary president of 
tional Alumni Association 
meeting it Boy I 


held 
Neb., this week 


director 


MILTON SILVER 
publicity for Souvaine Sele 
for the past vear, Col pletes 
ture special assignment 
company July 11. During 


Souvaine, he or 


publicity 


\LTMAN, president of Mavety 


Film 
current 

t to 
Club’ i ial 
d Chil 


Delivery, Toronto, ts 


for Handicappe 


TEODORI 


} 


| 
MIN 


ARRY Ritz 
1 


elected to t 


m Picture 


‘ontrols Bill 
Exempts All 
Film Rentals 


WASHINGTON \ 


included the 


controls bill which 


amendment ending wage and 


salary controls in the motion picture indus- 
try was passed by the House last week, but 
killed later by House- 


I 
the provision was 


senate conterees 

The conferees did, however, keep another 
House provision which wouk d these con 
eignt 
that 


small, 


trols on firms employing fewer 


this would 


independent 


workers and it is thought 


probably cove! most 
theatres 

President Truman signed the control Jaw 
Monday, just a few hours before it was due 
In the new measure, film admis- 


to be exempted 


to expire. 


sions and rentals continue 
trom price controls. 
The House 


and 


originally voted to end wage 


salary controls while acting on an 
imendment to legislation extending the De- 
Act. The first price con- 
from 
film rentals 


books, 


outdoor advertising and 


fense Production 


trol law exempted price control any 


rates charged for and admis- 


sions, newspapers, radio 


and T\ 


similar services 


magazines, 
programs, 
Che law did not, however, 
exempt wages and salaries in these indus- 
tries 


The W age 


the Salary 


Board and later 
Board conducted 
whether and 
lifted from these 
never came to any de- 


Stabilization 
Stabilization 
investigations as to wage 


salary controls should be 


industries, but they 
cision, and the controls have stayed in effect 
that 
freed from 


Unions in the industries have urged 


their wages and salaries be 
control. 

Salaries for talent workers have been gov 
letter Wage Board 


studios their tra- 


erned by a from the 


which lets the follow 


litional talent salary policies. 


MGM Will Release Six in 
September and October 


MGM will release six pictures in Septen 
ber and October, three of which will be in 
Charles M 


announced this week 


color by Technicolor, Reagan, 
general sales manager, 
Heading the three September releases will 
be “The Merry Widow,” 
starring Lana Turner and Fernando Lamas 
This will be followed by “You for Me,” 
starring Peter Lawford, Jane Greer and Gig 
and “My Man and I,” starring 
Winters, Ricardo Montalban, Wen 
dell Corey and The first 
October will be “Because You're 
Mine,” or, starring Mario Lanza, 
Doretta Morrow and James Whitmore. This 
will be “Sky Full of Moon,” 
starring Carleton Carpenter, Jan Sterling 
ind Keenan Wynn, and “Everything I Have 
starring Marge and 


team, and 


Technicolor, and 


Young, 
Shelley 
Clair Trevor. 
re le ise 


Pechnicol 


followed by 


Is Yours,” Technicolor, 


Gower Champion, the dancing 


Dennis ¢ Keefe 
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Majors Sign Agreement 
On Music Royalties 


Almost all 
signed the 
ago tor payment of film music performance 
royalties for the two-year period following 
entry of the Ascap Federal consent decree. 
The decree prohibited Ascap from collecting 
royalties directly from theatres 

Negotiations are 
on licensing between 
and the companies for the future 
progress is expected during the 
months. It had been agreed previously that 
the royalty for films of the 
panies which may be used on television will 
be at the same one-time rate for 
hibition as that prevailing for use of 
film music on TV. 

While this could not be 
Ascap officials, it 
Ascap cut for the 
about $1,500,000. 


Major companies now have 


agreement reached some months 


scheduled to open soon 
\scap 
but little 
summer 


arrangements 


licensed com- 
each ex- 
non 


confirmed with 
that the 
years came to 


was understood 
past two 
Prior to the 
cree, Ascap collected approximately $1,200,- 
000 from the theatres, but this included a 

charge which has new 
MGM and Para- 
music-users, paid 
total royalties, it 


consent de- 


per cent collection 
been eliminated. Warner, 
mount, the three largest 
eighths of the 
was understood. 


about five 


Elmo Lincoln Dies 
Elmo Lincoln, 63, 
died after a heart attack 
wood Mr. Lincoln, name 
Otto Elmo Linkenhelt, played in “Birth of a 
Nation,” the first Tarzan films and in recent 
years had variety of character roles 


actor, 
June 27 in Holly- 


veteran screen 


whose real was 


a wide 
Ernest Marks 

Ernest Marks, 74, 
been one of the first to bring motion 
tures to Canada, died recently at his home 
in Oshawa, Ont. He retired about 10 years 
ago from the operation of the Oshawa house 
which bears his name. 


credited with having 


pic- 


Roy N. Sackett 
Roy N. Sackett, 68, 
Eastman Kodak 
film department, 
Mr. Sackett joined 
tired in 1951. 


a retired member of 
Company’s motion picture 
died June 20 in Rochester. 
Kodak in 1906 and re- 


Thomas James O'Rourke 

Thomas O’Rourke, 64, veteran 
New Brunswick theatre owner, died recently 
at his home in Minto, N. B., after 
attack. 


Alfred P. Knopf 
\lfred P. Knopf, 73, president of the Hill 

Top Amusement Company, Louisville, died 

June 21 at Kentucky Baptist Hospital in 


that city. 


James 


a heart 


Nashville Manager Resigns 


manager of Crescent 
Princess theatre in 


Russell Parham, 
Amusement Company’s 
Nashville for than 20 years, has re- 
signed with construct a drive-in 
theatre near the Hospital in 
Nashville. 


more 
plans to 
Veterans 
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MOVIETONE NEWS, No. 53 Man in the 
elections France lk 
Walking Towers fete in 
H-bomb workers Jeauties 
MOVIETONE NEWS, No. 
yout Korea POW’s re-screened 
ernor greets film stars. Miss Uniy 
London, Berlin. Weight lifting 
NEWS Bed THE DAY, No. 287. 
tions drives. International 
tival in a ae Eliz 
F ja n i fight 
NEWS OF THE ‘DAY. 
keeps boilit Koje pris 


~. Se lar M ss Finla nd 


cusses 


named wo 
rack, water 
PARAMOUNT NEWS, No. 90-Car 
i s Braille honore 
yr Be n 
awards. Div 
PARAMOUNT ae "No. gl 
\ re 


} j 
war 


forest 
yo ny given Oxford 
Jet war plane 
sident’s step 

r* Acheson in Ber 

TELENEWS. DIGEST, No. 26B ” 

atomic arms. Y yombing debated 

reun nt in Korea. Cc invade Nev 

apids. Olympic swimming 

TELENEWS ‘DIGEST, No. 27A—Raw mater 

in the U. S hdegg g Rhee t 

ton battles Miss Universe 


rickets 


assassit 


Unusua 


rooter Prack 
UNIVERSAL NEWS, No. 573 
Germany. Louis Braille honored 
ae: Sy Frank Gabresk citer 


UNIVERSAL NEWS, ‘No. “S14 Miss Universe 
commissioner sworn in New Il 1 
Weight lifters. Olympic track and fiel 

WARNER PATHE NEWS, No. 92- Der 
for delegates orea ammunition dur 
Oxford honors Acheson Ridgwa 
pace —_ J mored Roger 

d Merma 

WARNER. PATHE NEWS. “Ne. 93 
Br ooklyn fire tattle for Texas del 
in pilgrimage to Lourd 
* Will Rogers highway 

Olympic trials. 


No-Man’s-La 
mphil 


ckheer 


Germany 
highway dedi 


Berlin 


derby 





Court Rejects Trust Suit 

New York District Judge 
uel Kaufman last week rejected an $8,500,- 
000 treble damage anti-trust suit filed by 
the Metropolitan Theatres Company. The 
court took exception to the 
tions, lectures and 
contained in the 
for a simple, 
suit 
major distributors and 
ated theatre circuits. 


Court Sam 


“characteriza 
evidence” 
asked 
complaint. The 
defendants including the 
athliated 


unnecessary 
5l-page brief and 
more concise 
named 42 


and unaffli 


RKO Schedules ‘'Kong"’ 
Openings Nationwide 

coe 
have 


announced this week that July and 


“King Kong” 
country, follow 


area premieres for 


been set for the entire 
successful engagements in Cincin 
Pittsburgh, Detroit and 


new 


ing its 
nati, Cleveland, 
engagements will 
blanket 
rV promotion which was used in the early 
} 
I 


Indianapolis. The 
be accompanied by the same type of 
engagements The campaign, under the 
Terry Turner, 


10-day r\ 


and tie-in 


direction of 
chief, 


exploitation 
includes a saturation pro 
gram using spots announcements, 


is well as radio, heralds and cooperative 
this month 
Buffalo, Albany, 
San Francisco, 


Denver 


advertising. The 
in Philadelphia, 
New Haven, Los 
Portland, Seattle, 
ind Washington 


picture 
Boston, 
Angeles, 
Salt Lake 
\ugust openings 
in Memphis, Chicago, Milwaukee, 
apolis, Sioux Falls, New Orleans, 
Dallas, Oklahoma City, St 
City, Des Moines, Omaha, 
towns throughout (¢ 


opens 


City, 
will be 
Minne- 
Atlanta, 
Louis, Kansas 
Charlotte and 


anada 


Beverly Hills to Mark 
"Will Rogers Week" 


Mayor David Tannenbaum of 
Hills has proclaimed the week of 
as “Will Week” in honor of the 
world Warner film, “The 
Story of scheduled for the 
Warners’ 


action was requested 


Beverly 
July 7 
Rogers 
premiere of the 
Will 
evening of July 10 at 
theatre The 
by the 
of the 
humorist in Beverly 
fact that Mr 
The film, in color by 
Will Rogers, Jr., as his father, and 
Wymat It was produced by Robert 
Arthur and Michael Curtiz 


Rogers,” 
Beverly 
mayor's 
city’s chamber of commerce because 
number of friends of the late 


Hills 


Rogers had served 


great 
ind because of the 
as honorary 
mayor! lechnicolor, 
stars 
Jane 
directed by 





wn »=-THE STORY OF 
WILL ROGERS 


color by TECHNICOLOR 


FORMERLY JULY 11th 


NEW DATE: 


ULY 16"" 











TIMES AND PLACES SAME AS ‘PREVIOUSLY ANNOUNCED © 











\rthui 
South 
On the 
Hollywood, 
Hart 
lavy’s theatres in 
Griffin, Ga.; W 


Green 


mubough 


reenland 
Gainesville 
Thompson 
\bran 
Morri 


Rhodes 


Walter 
nd Dusty 
Savannal 
Interstate heatre 
that he 
Cui vy, Fla 
he Pike theatre 


l that 1 


wnnounced 

‘ ice hal col pany 
m Wilby-Kincey Thea 
re in , Ala ; 
in \laban i 

Owen has opened 

\la Phe Wales 
Wales, Fla., also 


circuit's 


pub 
visit to town to 
oversee the ixim fight on Loew’s 
State a luncheon at the 
House for the 1 ritic at which 
he talked Metro product 
Inters tre orporation s new 
est Manager ploitation Contest for July 
ind August is unde headed by 
ager James F. Mahoney and the district 
John Diefenbacher is the 
director of the 
New York’s 60th Street 
One of his assistants is Raphael 
nother is Edward Abramhoff of 
Mrs. H. E. Haff 
of the Champlain theatre, Swanton, Vt., died 
Howard 
the house \ 


screc! 


flown 


way general 
mat 
manayrers 

new managing Translux 
brought on 
Pheatre 
Sandlow \ 


Roxbury 


trom 


co-partner 


recently will continue to 


Bl 
r»1ISS 


operate new drive-in for 


36 


BUFFALO 


Robert | 
Century, and 


4 1 


Murphy and Sam Yellen of t 
(George H Macken 1 of the 
motored up to the Warner theatre 
the night of the Robinson 
the big screen 


Lafayette, 
in Erie 
battle 


n the theatre 


vorks 
Century 


how 

It is understood 
has large TV screen equipment 
be installed and may be ready f Fall 
(x. | Patar of the Niagara H 
lool Co., 1s building a new driv 
Transit Road near Lockport and 
will open Mr. Patar also op : he 
lrive-in at Gasport ly 
Walter Dion. Eddie Meade 
theatres escorted model Mary 
iround to the radio stations 

iid in the promotion of “] 
At.” She was featured it 

Bob Crosby was in tov 


to see 


irdware & 


e-in on the 


which soon 


forme 


Paramount 


CHICAGO 


Negotiations reportedly und 
Pappas, of the J 


and 


i revue on the 





Connie Owne 


Randolph Bot 
downtown Oriental | 


\ iukee, 

of the 

to take operation 

The Institute of De 

Ilinois Institute of 

first annual “audi 

ward” presentation at a coc 
Chicago theatre 


for replacemet 


over 


The ceiling of the 
is scheduled 
doors i 


Piccadilly is 


of front 


experime nting 





WHEN AND WHERE 


July 28: IATSE, general execut 
meeting, N 
M nn 

August 2, 3: |A 
Nicollet Hote 

August 4-8: |ATSE 
vention, Nicollet H 

September 1-5: Annual 
ern Theatre Owner 
Blairsden, Calif. 

September 30-October |: A; 


M 


f 


bal nr 3 
tion, Hotel Pre 
October 6-10: 

tier S iat 


, 


alavision 
Washington 

October 20-22: , 
Theatres of 


D 





Maxim 


lhe 


runs 


feature showing o Bailey.” 
Schoenstadt which ordinarily 
double, will play other big pictures single if 
the experiment is a success. . K. L. Mad- 
sen’s Duchess Theatre New Windsor, IIL, 
closed. . . . The Clark theatre scheduled a 
Western Week, seven days of western pic- 
tures, to start July 14 and run through July 
20... . The Rex, Rockford, Ill., and Ken- 
dall, Farmer City, Ill., announced that they 

shut down for two and one weeks, 
respectively. B. & K. are showing the 
Robinson-Maxim fight pictures, distributed 
here by Lippert Pictures, in the downtown 
Roosevelt and United Artists, as well as in 
number of the circuit’s neighborhood 


house, 


would 


arge 


houses. 


CINCINNATI 


Following a big area saturation campaign, 
‘King Kong,” dualed with “The Leopard 
Man,” did a terrific $22,000 at the RKO 
Palace, or twice the established house aver- 
age, and is getting big money on its move- 
over week at the RKO Lyric. ... The Town 
ind Country Drive-In Theatre, at Jackson, 
has contracted for 14 Paramount first run 
pictures, none of which have been shown in 
Jackson, nor will be shown until completion 
of the drive-in runs. The RKO Albee 
Theatre will play the Jackie Gleason show 
for three days opening July 25, this being 
one of the six cities into which the 
has been booked. ... The Palace theatre, in 
nearby Hamilton, Ohio, has made a slight 
price reduction by inaugurating ‘“Two-bits 
Nights” on Wednesday's Thursdays, 
when the admission is 25 cents. 


COLUMBUS 


Amusement ad rates in the Columbus Dis- 
patch will advance to 33 cents per line daily 
and 36 cents per line Sunday, effective Octo 
ber 1. Present rates are 32 cents daily and 
34 cents Sunday Boxoffice pickup was 
noted at RKO Grand with a four-day hold- 
of “King Kong” and a week’s move- 
over at Loew’s Broad for “Pat and Mike.” 

Ohio exhibitors were invited to a special 
trade screening of “Ivanhoe” at the World 
here. North Hi drive-in expects to in 
crease its car capacity from 700 to 720 soon 

The Ohio film censor board was to 
view “The Miracle.” . Ten local neigh- 
borhoods played first run showing of “The 
Clouded Yellow” and Warrior.” 


CLEVELAND 


Arthur Ehrlich, Warner booker, suffered 
a heart attack in the office and was taken to 
Mt. Sinai Hospital. Charles C. Dear- 
dourff, who completed 30 years as MGM 
resident exploiter in 1950 when he retired, 
died. Mrs. Margaret Brown, curator of 
education for the Cleveland Museum ef Art 
Mrs. Florence Craig as president 





show 


and 


ove! 


“Brave 





succeeds 


, Pposite page) 
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(Continued from opposite page) 

of the Motion Picture Council of Greater 
Cleveland. Other newly elected officers are: 
vice president, Virginia Beard, head of the 
Film Bureau of Main Public Library; sec- 
retary, Ruth Thompson of Young America 
Films; treasurer, Mrs. E. V. Burt of Lake- 
wood P.T.A. ... Byron Waltz, formerly of 
Davenport, Iowa, is new United Artist 
booker. . . . Jack Share, U.A. salesman, has 
been appointed city salesman, with Tony 
Foursee succeeding him in the Toledo ter- 
ritory. 


DENVER 


George Mayo, RKO _ booker, slipped and 
fell at home, breaking a wrist and a rib... . 
George Montgomery and others will be in 
for the world premiere ot **( ‘ripple Creek” 
at the Paramount July 10 . R. A. Daniels, 
operating in Tatum, N. M., is building a 
300-car $40,000 drive-in there, to be opened 
August 15.... Walter Houser, owner of the 
La Fay, Lafayette, Colo., and Carmen Ro- 
mano, owner the Rex, Louisville, Colo., are 
building a 250-car drive-in between the two 
towns. ... U. A. Kane has opened his new 
500-car Rocket drive-in at Las Cruces, N. M. 

Mitchell Kelloff has opened his new 
Spur, La Veta, Colo. This replaces the 
Chief. ... Tom Murphy has opened his new 
330-car drive-in, the Trail, at Clayton, N. M,, 
it is being managed by his brother, William 
Murphy... . D. L. Wallin, San Jon, N. M., 
recently sold the Ute to R. A. Finkel, who 
has rebuilt the theatre, and renamed it the 
State 


DES MOINES 


Dale H. McFarland, assistant to the presi- 
dent of Tri-States Theatre Corp., has re 
signed to become manager of the Greater 
Indianapolis (Ind.) Amusement Co., which 
four large theatres in downtown 
Indianapolis and is affiliated with theatre 
companies in Denver, Louisville, Terre 
Haute and Evansville, Ind. One of the 
worst storms in Iowa’s history caused hun- 
dreds of thousands of dollars in damage to 
property in Iowa and demolished two drive- 
in theatres. They were the Chief, one-half 
mile west of Estherville and the Lakeland, 
near Milford. Jim Travis, owner of the 
Lakeland, was also owner of a drive-in at 
O'Neill, Neb., which just the week before 
was demolished by a storm there. Tri- 
States employees held an outing. x 
American Theatre at Corning observed its 
25th anniversary. ...H. E. Rehfield cele- 
brated his 24th anniversary at the Iowa in 
Bloomfield. Marvin Llewellyn of Ne- 
braska City, Neb., is the new manager of 
the Strand in Marshalltown. 


DETROIT 


Palms is enjoying above average business 
with “King Kong” now in its third week. 
Excellent weather has pushed boxoffice 
receipts at local drive-ins over average. ... 
Dave Idzal, managing director of the Fox 
announced that Jackie Gleason, will appear 
on the Fox week, beginning 
July 18 Ernest T. Conlon, executive 
secretary of Allied Theatres of Michigan 
will speak on “The Value of the Motion 
Picture Theater to Business” at an exhibi- 
tors’ meeting in Traverse City, Mich. 
Jack Susami, former owner of the Hazel 


Park theatre is replacing Mickey Zide as 


operates 


one 


stage for 


MOTION PICTURE HERALD, JULY 5, 1952 





ELMER LUX LONG A LEADING 
BUFFALO LEGISLATIVE LIGHT 


BUFFALO: Elmer F. Lux, general manager 
of Darnell Theatres, with headquarters in 
> an indu Try 
extra curricu ar activities re 
flect beneficially c i 
business. 

Mr. Lux now is president of the Buffa 
City Council, on which he ha 
eral years. 

As a young man, he worked in 
Buffalo theatres in various positic 
ing usher. In 1921 he became 
of the local Fox branch sale 
1923 joined Pathe in a similar 
From 1926 to 1947 he was asso 
RKO Radio Picture be 
manager in Buffalo. 

Mr. Lux is a member of many ci 
cial and fraterna i 


the Walbridge Building, here 
figure whose 


served se\ 


mina 


organizati in Bu 
including the Rotary, Greater Buffalo Ad 
vertising, Variety, Buffalo Athletic and Elk 
clubs. He also j f the Eagle 
Moose, the American Automobile As 
ciation, of which he is a } 
lio Foundation, the American Cancer 
ciety and Buffalo Bill Tent, Circu 
and Sinners. He is a past chief barker of 
Tent 7 and is a nat 
canvasman of Variety Club 


K 


a member 


Jirector: the 
bs 


S 3 nt 
Variety Club 


He always has been active 

the work of the Cerebral Palsy Cli 
the Children's 
Tent. He has been very active in all fund 
drives for the past 25 years 
Community Chest, Red Cross, Polio 
cer and Cerebral Palsy. At 
he i one of the 


Hospital, supported by the 


hay” ' 
including The 


Car 
the moment 


ardent worke in. the 


ELMER F. Ll 


nairman 
and Airpor 


yirman ot 





booker at Columbia. Extensive land 
scaping is being done to the Bel-Air drive 
in operated by Charles Komer and Adolph 
and Irving Goldberg of Community Thea 
tres... . Adolph Goldberg, Chief Barker of 
the Detroit Variety Club, announced plans 
for building the “Hollywood Dream House” 
which will be raffled with proceeds going to 
the Variety Heart Fund. 


HARTFORD 


The Hartford Theatre Circuit has closed 
its 750-seat first-run foreign film house, th 
Art, for the summer. Poli-New 
England Theatres has a new policy of Ft 
day through Sunday performances at the 
Globe, Bridgeport. ... Mrs. Fred R. Green 
way, wife of Loew’s Poli-Palace, Hartiord, 
manager, has returned to the Greenway 
home, following long hospitalization 
Leonard Sampson, Robert Spodeck and Nor 
man Dialek have reopened their Fine Arts 
theatre, Westport, Conn., following exten 
sive remodeling. ... Bernard Menschell and 
John of the Community 
Amusement Corp., Hartford, have filed an 
application with the State Police Depart 
ment to build an open air theatre at Bolton, 
Conn. Edward A. Smith, 
director of the Paramount theatre, 
field, Mass., is back at his desk, 


loag illness. 3arney Tarantal 
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returned 
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INDIANAPOLIS 


George Reet 
Haute, has 


Sheridan 





Alliance in 
Hippo 


Long. 


formerly with 
taken over 

drome, from Mrs 
. Bill Carroll, secretary of Indiana Allied, 
and Mare Wolf, confer 
with State Fair board on plans for a motion 
picture exhibit at the 1952 Fair ae 
Il will attend the Mid-Central Allied 
it Peoria, Ill., July 8 The 
illers circuit has closed the Centennial 
it Warsaw Theatres also have 
huttered the Emboyd at For Wayne, but 

Alliance 


lerre 


director, were to 


Quimby 
it will be reopened soon by 
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MEMPHIS 
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original 22 theatre 

dropped it May 

tinued it June 30 

drought 
the mid-South. The drive 


ind heat wave 


do a “pretty good business 
Among visitors 


K. H. Kinney o 
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Landers ot Harrisburg 
of Calhoun City, 
Jackson Penn rf Mrs 
Clarkton, Me 
Hayti, Mo. 


MIAMI 


Mark 
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ded at a lunches 


Ark.; Joe Wooford 
Miss.; D. D. Spitzer of 
Magaret Key of 
Mohrstadt of 


and ( 


Chartrar 


contes 


thentic 

‘Tarzan’s Savage Fury 

coaxial cable test for 

ind technicians, offi 
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of W rvi itt segi I f the 
cable Lee vitch, vice presi 
general manager of WTV]J offered 
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NEW ORLEANS 


Drive-in 


own 





operators king the rounds 
were S. E. Mortimors 1 Shiell, Sky 
vue; William Shiell and Jenner, Mar 
0, La.: Jack O’'Quinn J 

La E. M. Jones, St. Bert 
Prat, Jr., Colonial Phe 
vated neighborhood, reopened 1 
ownership of Mary and Mik« 

J. L. Colligan reopened the 


Iberia 


Willian 
ton, La., will do the 
the Gav at Perriday r 
Ann Molzon, Lab 
1 Springs, Ala 
. Clavto I 
ast End 
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mor 


wert 
gan, Uni 
rill, Roy 


1 
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Withers, IT 
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Baton 
Teddy S« closed hi 
Mis rarily due t 

Mrs. Gr Holland renat 
Bassfield, Miss., the Dixit 


OKLAHOMA CITY 


Randolph Scott was in , 
Criterion theatre at Shawnee, Okla., had a 
Ladies Nite The Hornbeck theatre, 
Shawnee, Okla., has a f how every 
morning for lret James 
l6mm theatre in Mannsvill 
Monday, Wednesday and 
Saturday nigh Admission: 10 cents and 
25 cents . The Va Clul Dallas 
will shows in the 
Bowl July 4 and 5 for the benefit 

Valley Club Bovs Ranch Bedford, 
Tarrant County, according t hief 


Barker 
C. A. Dolson. 


OMAHA 


The Gem theatre 

vy Byron Hopkins of Sidney, was 
with the loss 

ment estimated 
Neb., Ollie Schnei 
ans to open his Gen 


Mrs 


VET 





town The 


Saturday 
Rountree 


show 


will 
have a every 
» of 


Texas sponsor tw 
( otton 


of the 


at Glenwood, Ia., owned 
destroyed 
» building and equip 
00 \t Shelby, 
exhibitor, 
which he purchased 
Anton Polonka of 


by fire t 
at $25 


eT Osceola 


recently fron 


Shell Che theatre was damaged slightly by 
fire several months ago and Mr. Schneider 
i - Mayan 
the 


is remodeling and re-equipping. 
Bailey” went well 
Orpheum and “Clash by went above 
the RKO-Brandeis lri-states 
will start its theatre drive July 4 and man- 
the circuit’s houses in this area 
met with District Manager William Miskell 
to plan the campaign Plans are being 
discussed for another drive-in, which would 
make the fifth in the Omaha area 


PHILADELPHIA 


branch manager of 
} 


handling the 


above average at 
Night” 


iveragte 


agers ol 





Lippert 
English dia- 

Italian-made “Bitter 
bookings at drive-ins 
ne wly opened 
specializing in 
General Electric’s 


Engel, 


Exchange, 


Joe 
Filn 
logue 
Rice,” 


reported 


version the 
with heavy 


Dave Rosen’s 


independent exchange 
mercial films, takes on 
industrial reel. . . . City Council in Wilm- 
ington, Del., preparing an ordinance set- 
ting up new fees for all forms of 
business, including changes for theatres. .. . 
Weekly programs are being printed and dis- 
tributed from house to house in Harrisburg, 
Pa., by Nick Todorov, manager ot the Up- 
town. ... George Kline, owner of the State, 
Boyertown, Pa., has donated the house on 
Sunday mornings to St. Columbkill’s Ca- 
tholic Church which is building a new edi- 
fice... . Anthony Mack, assistant manager 
the Ace, Wilmington, Del., resigned. ... 
conditioning system and a new screen 
installed by Dr. Samuel Goldstein 
at his Paxtang, Paxtang, Pa. Audi- 
torium, Fleetwood, Pa., operated by Ray- 
mond Weida, showed “Pandora and the Fly- 
ing Dutchman” as a benefit for the pur- 
chase of a community ambulance... . 
Church peopl joined with the theatres in 
Reading, Pa., to protest against curtailment 
ot bus service on John 
©. Hopkins, Jr., manager of the Hopkins, 
Wilmington, Del., took over booking the 
house himself . Cecil Felt, partner in the 
Felt Theatres, independent theatre chain 
here, and Charlotte Fisher, were married. 
... Dr. Leon Levy, one of the heads of 
Official Films, was elected a vice-president 
of the Albert Einstein Medical Center. ... 
The Walter Reade ic drive in, Pleas- 
antville, N. J : added po rides as a play- 


ground feature 


PITTSBURGH 


com- 


license 


Air 
is 1 


being 


suburban lines 





theatre into the big 
stage built around 
Johnny Ray Warners put on a special 
screening of the “Winning Team” so that 
the cities would not have to be on hand 
when the epic opened on Independence Day. 

John J. Maloney, MGM’s district sales 
manager, also had a tremendous crowd for 
the special screening of “Ivanhoe” in the 
suburban Shady Side theatre Chief 
Jarker William Finkel of Variety got 
civic and state dignitaries out for the offi- 
cial opening of Camp O’Connell. The 
Variety Club members turned out in large 
numbers, 


PORTLAND 


The 


Stanley 
money with a 


got 


show 





All first run houses have strong product 
to keep the money rolling into the boxoffice. 
The Miss Portland Contest was held 

on the stage of the Bagdad theatre... . 


n opposite page) 
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(Continued from opposite page) 


Oscar Nyberg is back at his desk at the 
Paramount Theatre after a vacation. 

The Evergreen Theatres started a 15-week 
contest with the balance of the 450 Na- 
tional Theatres. The Guild is getting 
ready to install a new air conditioning sys- 
tem. ... Mrs. J. J. Parker has scheduled a 
trip to San Francisco. ... Nancy Welch, as 
sistant manager of the Guild and Century 
theatres off to Seaside for a vacation. 
Herb Royster, manager of the Mayfair thea- 
tre was appointed chairman of the Shrine 
\ctivity Committee. 


PROVIDENCE 


Loew's State used tremendous newspaper 
space heralding the forthcoming screening 
of “Scaramouche.” ... The Carlton played 
to good when “The Rains Came” 
and “Leave Her to Heaven” were brought 
back. . Che Palace Theatre, damaged by 
fire a couple of months ago, is being newly 
redecorated, and will reopen in the near 
future, although no definite date has been 
announced. ... The Liberty, popular Broad 
street neighborhood house, is giving “Wild 
dinnerware to feminine patrons at 
all performances on Tuesdays and Wed- 
nesdays. The Hollywood is another 
neighborhood theatre that is using dinner- 
ware giveaways to stimulate business during 
the summer season, offering “Colonial” ware 
on Tuesdays and Wednesdays. These give 
away promotions are extremely popular in 
this section of the country, and it is a rare 
exception when they don’t bring up box 
a gratifying extent. 


SAN FRANCISCO 


Leonard Massey took over the 200-seat 
Sierra, Loyalton, trom Ross Jones. ... The 
450-seat Peralta, Oakland, operated by Wil- 
liam Garren, closed June 21 and Garren’s 
699-seat Albany, Albany, in a bid for busi- 
ness, has gone on a policy of two-changes- 
a-week. .. . Herman Rosen, Royal Amuse 
ment Co., left here to return to Honolulu 
June 22. His visit here and in Washington, 
D. C. was for conferences with FCC on 
TV station application for the Islands. . . 
Visiting the row Phil Harris of the 
Visalia theatre, Visalia. Koken, 
RKO Theatres vending head, San 
Francisco visiting the Golden Gate Thea- 
tre, as a stop-over on his trip across the 
country. . . “Scaramouche,” at Loew’s 
Warfield, has been predicted by Manager 
Boyd Sparrow to break the house record 
for regular price runs. 


SEATTLE 


“Tales of Hoffmann,” which smashed 
records at the Music Box last winter, will 
return soon to that theatre at regular prices. 
“Scaramouche,” will play the Music Hall. 

“Ivanhoe,” was trade screened at the 
Green Lake theatre. -While many 
tions of the country are blistering with heat 
waves, Seattle is enjoying cool weather 
good for motion picture business and vaca- 
tions. New vacationers include Ray Giles- 
pie, manager of the Venetian. Ever- 
green President Frank Newman was in New 
York attending the Ejidophor television 
demonstration sponsored by Twentieth Cen- 
tury-Fox. .. . Joe Marboe, veteran theatre- 
man and manager of Chris Paulson’s Denali 
Theatre in Anchorage, visited here. 
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ST. LOUIS 


Mrs. Helen G. Ansell, wiie of 
Ansell, president of the Ansell Bros. Thea- 
tres and chairman of the board of the 
MPTO of St. Louis, E. Mo.; and So. IIL, 
died. .. . Warner Bros. Will Rogers Cara 
van appeared here and were featured in 
ceremonies at Chain of Rocks Bridge across 
the Mississippi in which U. S. Highway 66 
was formally dedicated as the Will Rogers 
Highway. Governor Forrest Smith of Mis 
souri was in attendance Anti-discrimina 
tion bills have been introduced to the St. 
Louis Board of Aldermen. The measures 
would make it a misdemeanor to exclude 
anyone from public places because of reli 
gion, race and color. . Jack Schaifer, of 
Realart Pictures, here to see Edward B 
Arthur of Fanchon and Marco, St. Louis 
Amusement Co... . Out state exhibitors 
for visits included Joe Sikes, 
drive-in, Springfield, Ill.; Russell Armen- 
trout, Louisiana, Mo.; and Harry Blount, 
Potosi, Mo. 


TORONTO 


George J. Forhan, Jr. manager of the 
Montcalm theatre, Hull, Que., is recuperat 
ing from an operation. ... In selling “Faust 
and the Devil,” an Italian picture, the Es 
quire, Brantford, ran a display announce 
ment in Italian in the local paper. ... Em 
pire Theatre, Saint John, N.B., operated 
for many years by N. A. Vassis and Alex 
Demerson has been taken over by A. I 
Garson, maritime representative of — the 
Odeon Circuit. The house will be closed 
for renovation. . . . Tom Dowbiggin, Para 
mount’s Montreal manager, had a special 
insert placed in every program at an Eng 
lish-speaking Catholic prayer meeting in 
Montreal to publicize the showing of “My 
Son John.” Century theatre, Ottawa 
is the second house to take on the Willian 
Rogers silver flatware give-away. . Roxy 
the newest theatre to be opened in Hamil 
ton, has continuous performances from 9:30 
a.m. 


VANCOUVER 


Jack Clark opened his new 400-seat thea 
tre in Meadow Lake, Saskatchewan, which 
will replace his old Strand destroyed by fire 
some months ago. The new house is the 
Midway. The Armond, a theatre 
which will replace the old Star in Cran 
brook in the Crows Nest Pass district of 
B. C., will be opened by the Blain farnily 
shortly. . . . The Blain interests also oper 
ate the Orpheum at Kimberly, B. C., four 
miles from Cranbrook. Empire-Uni 
versal reports that boxoffice records were 
smashed on “Bend of the River’ at Kelowna 
and Penticton. ... Joe Millman who retired 
recently from Famous Players is on a trip 
to his native England. Arthur Lorimer 
is in charge of the 3000-seat Orpheun 
ing the absence of Ivan Ackery on a trip 
to Europe. 


WASHINGTON 


Sam Galanty, Columbia Mideast division 
manager, was in New York for a three-day 
division managers’ meeting. \nnette 
Umansky, secretary to A. Julian Brylawski, 
Warner Bros., was married to Carl Allen 
Moffitt. Although she will resign her War- 
ner Bros. position, she will retain her post 


Louis M, 
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pring tele 





new 
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as Executive Secretary of the Motion Pic 
ture Theatre Owners of Metropolitan D.C 

and will act as for the forthcom 
ing TOA Convention at the Shoreham 
Hotel in September. . . . A luncheon-meet 
ing was held on June 24 to get the Variety 
Club Welfare Awards Drive underway 
Presiding were Jerry Adams, Chief Barker 
of Tent No. 11, and Morton Gerber, vice- 
chairman of the Welfare Committee. . . 

\. J. Brylawski, President of MPTO of 
Greater Metropolitan D. C. gave an outdoor 
buffet supper at his Florian Farms on the 
Patuxent River for the that 
group 


secretary 


members ot 


Three New Drive-ins 
Open in Middle West 


rhree drive-ins opened in the 
middle west last week, according to reports 
from the Ark., Robert 
unveiled his $85,000, 610-car Star 
lite which a 54 by 40-foot screen 
ind RCA The North-Hi 
was opened in Columbus, Ohio, and in Sul 
livan, Ill., Lee 
ing of his 350-car 
time, W \ 
that he 
the erection of a 


new were 


area. In Jone sboro, 
Lowery 
features 
in-car speakers. 
Norton announced the open 
Sullivan drive-in, At the 
Collins, of DeSoto, Mo., 
had completes 

W0-car open au 
to cost about $75,000, at the 
tate 


will 


sane 
announced plans tor 
theatre, 
intersections otf 
Highways 21 and 110. Construction 


start as soon as permits and materials 


can be obtained, he said 


Chattanooga Exhibitors 
Apply for TV Station 


Southern 
Washington applied to the 


munications 


week in 
b*¢ cle ral 


Commisssion tor a 


Felevision, Inc., last 
Com 
television 
station permit for Chattanooga, Tenn. Lead 
ing stockholders in the ; Soloman 
ind Moses Lebovitz of Independent Thea 
tres It asked for VHF channel No. 12 
Observers regarded the first of 


series ot ap 


firm are Jay 


move as the 
what will undoubtedly be a 
plications from 


V stations 


independent exhibitors T 


Allied Unit to Entertain 


Des Moines Newspapermen 
\llied Theatre lowa-Nebraska 
will entertain Des Moines newepaper execu 
that 
been ap 


Owners ot 
tives at a luncheon 
Septembe x 5 \ 


pointe d to make 


meeting in city 


committee has 


} 


irrangements tor the meet 
ing and to schedule speakers who will pre 
to the 


a bid for better press understanding of the 


sent the industry’s story newsmen in 


theatre’s role in the community 
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To Revise Ontario's e 1948 when Mr. Silverthorn wowl- FWC Closes Two in Oakland 


velopmet! t tel ion on Fox West Coast Theatres of Northern 


Censor Regulations large scale he film act was set up on California announced during the week they 


ROM ( ( \ I f tl tandar or tl fil Reduction of had closed two East Bay theatres indefi- 


' 2 tr U1 t major fire hazard and the non-inflam nitely, put two on a week-end policy and 
leased the 1129-seat United Nations in San 
Francisco. In Oakland the 2651l-seat Or- 
pheum and the 814-seat Franklin closed. 
Week-end policy houses are the 610-seat 
State in Richmond and the 1146-seat Palace 


in Oakland 
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An International Association of Motion Picture Showmen — Walter Brooks, Director 


Recording Tieups Will Help To Break Records 


J Phat Uni 
A versal-Decca merger has possibilities 
of creating new and better exploita- 

tion at the point of 


aimed more directly 


the box office, we mean. 


sale, for nothing is 
at the box office than 
an affiliation of interests between recording 
ind motion picture sources 

Over on Broadway, at 55th Street, we 
saw the fine window displays in the sales 
and executive offices of Capitol 
Records, in the Mutual Life Building. These 
are splendid windows, and we predict they 
will be seen across the nation, in thousands 
of retail music shops. Especially, that full 
window on Walt Disney’s “Story of Robin 
Hood.” It’s better than most window dis- 
plays that are arranged separately. 

Similarly, RCA-Victor have always gone 


room 


all out to provide retail tieups and coopera 
tive advertising for motion picture releases 
They have allocated a special advertising 
appropriation of as much as $75,000 for in 
dividual pictures, and the inspiration on both 
sides was clearly justified by results 
tained. Recordings follow our style, and 
often whole albums are taken right off the 
sound track of feature motion pictures. 


ob- 


Che wholly-owned subsidiary of Loew’s, 
Incorporated, MGM Records, is somewhat 
less effective in this department than we 

wished. The oper- 
with a minimum advertising budget, 
and quite literally ride at the 
expense of the parent company. In other 
words, the motion pictures are expected to 
sell records, but not necessarily vice versa. 
We believe that it would be a good adver- 
tising investment for MGM? pictures if 
Loew’s would give MGM Records a larger 


have record company 
ates 


catches a 


appropriation to sell recordings as part and 
parcel of their over-all sales objective. 

that National 
Screen Service should be alerted to rent 
additional in situations where the 
booking of a major musical film is of prime 
to a dozen or a score of 


For instance, we believe 


standees 


music 

who could display temporarily, and 

materials than 

would be assigned for permanent use. At 
1 


interest 
shops, 
more 


cooperatively, they 





INDUSTRY MILESTONE 


The demonstration of Eidophor, at 20th 
Century-Fox, this week, may mark the be- 
ginning of new exhibition practice in many 
situations across the nation. Ten years 
from now, who can foretell the impact of 
this new development? A screen program, 
in thousands of theatres, without the use 
of film—via television. 

Eidophor, as shown, was comparable to 
motion pictures in full color as we know 
them in theatres. It was transmitted over 
a closed circuit from a studio stage, two 
blocks away. It was clear, bright, more than 
merely satisfactory. It was not a test of 
camera work, for the pick-up in the studio 
was pure television practice. Nor was it an 
exhibition of anything new in sound or 
color. The color, via a color-wheel, is one 
of the oldest-known methods. 

But the projection, via Eidophor, was 
astonishing, for without film, without 
motion picture procedures, it provided a 
motion picture result, brilliantly lighted, 
equal to theatre projection anywhere. We 
didn't see a demonstration via the air 
waves, but that will be standard television 
practice when it comes. Eidophor is purely 
a projection method between light-source 
and screen. !t projects what your television 
set picks up on the air, to theatre size. 

Eidophor will require special theatre tele- 
vision air channels, something that Round 
Table member Larry Woodin, manager of 
the Arcadia theatre, Wellsboro, Pa., has 
been shouting for, this long time. 





that, the music sale continues and the stores 
can afford to keep displays longer 

We have boundless possibilities in this 
direction Columbia Pictures, Columbia 
sroadcasting and Columbia Records are not 
married to each other, but they are friends, 
ind between friends, we should have all 
the benefit of a family affair. 


MANAGERS’ ROUND TABLE SECTION, JULY 5, 1952 


qg Charlie Jones, writing from his edi- 
torial podium at Elma, Iowa, for the 
\llied Caravan of Iowa, Nebraska and Mid 
Central, takes exception to the prevailing 
practice 
stories of theatres closing, which he 


of newspapers generally to print 
says 
the bad publicity that 
estward through Cleve 


land and Chicago.’ It’s 


“gives us a dose of 
has been sweeping w 
an old newspapet 
habit to discredit the 

But it i 
vhere in the advertising or publishing trade 
that there 


newspaper fic Id 


movies 


seems to us that we read some 


press were more closings in the 


than in recent years, and 


they blame it on the high cost of newsprint 
increased labor costs and the public’s in 
clination not to spend money, which is e¢ 

to all retail lines. Neither we nor they 


can blame it all on television 


mon 


GM 


qg When United Artists booked “The 
River” and “The Green Glove” as a 
double bill in the Skouras Theatres in New 
York, they offered $500 “incentive money” 
to stimulate point of 
ircuit executives passed this amount on t 


business at the sale 


the managers themselves, in the form of 
Sitting with 
the judges last week, we heard Francis M. 
Winikus, national director of advertising 
ind publicity, and Mori Krushen, exploita 
say that U. A 
result, 
in campaigns, 


of the 


seven prizes for showmanship 


tion manager 
with the 
turned 
manager 
stead 
Ward 
prizes 
And 


River” 


. was well sati 
meventeen 
John M. Endre 
Calderone theatre, Hemp 
ind Phillip Chaiton, manager of the 
theatre in the took the top 


fied managers 


3ronx, 
with five runners-up. 

there’s another story about Che 
from a house in the Skouras circuit. 
J. Harold Miller, manager of the Valentine 
theatre, in the Bronx, has been asking for 
something special,” and while it wasn’t in 
cluded in this contest, he will be just finish- 
fourth week with “The River” as 
written, and that’s something very 


in the Bronx Walter Brooks 


ing his 
this is 
] 


pecia 








Transcontinental Showmanship 


ACROSS THE COUNTRY, we find examples of exploitation 
and promotion, from the Atlantic to the Pacific, from big oper- 
ations to small situations, in the name of superior showmanship. 


f the 


nium. In the 


jicates radioactiv 
unted-in for free! 
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Mighway 66 
On Tour For 





CONTENDERS FOR 


Will Rogers QUIGLEY AWARDS 


Warner Brothers claim mileage 


in the 


can 


honors new business of long-range 
promotion tor motion pictures, in their tieup 
with the National U. S. Highway 66 Asso 
ciation for the world premiere of “The Will 
Rogers Story’—starting Monday, June 23rd 
it St. Louis, Mo., 
later, at the Warner Studio in Hollywood, 
on Tuesday, July Ist 


contingent of 


and ending 2,200 miles 


\ caravan of cars, 
headed by a Ford station 
made the 

The trip was sponsored by the Highway 
66 Association, with the Ford Motor Com 
pany and Warner’s participating. Members 
oft the 
caravan for as many miles as they cared to 


wagons, 


journey 


Association were urged to join the 


tour, and every day there were lunches and 
dinners en route, with visitors becoming the 
guests of local associations. A continuous 
publicity barrage followed the tourists, with 
welcome and and 


speeches of newspaper 


radio interviews at every stop. Very im- 
portant persons, governors and mayors, were 
official greeters. 

At each state 
was erected dedicating Highway 66 as “The 
Will Rogers Highway—the road he traveled 
in a career that lead straight to the hearts 
dinner 


line, a temporary plaque 


ot his countrymen.” Luncheon or 
stops were made at Springfield and Joplin, 
Mo., Claremore, Okla., and Oklahoma City, 
Elk City and Amarillo, Texas, Tucumeari and 
Albuquerque and Gallup, N. M., Flagstaff 
and Williams, Arizona; Kingman, Needles, 
Santa Monica for the studio visit. 


Rudy Koutnik used another of those full 
page co-op ads in the Milwaukee Journal, 
this time black and white only, for “Valley 
of the Fagles’—and it boomed business at 
the Fox Palace theatre 


Anne Belfer, former New Yorker who has 
been doing publicity in San Francisco for the 
North Coast Theatres the past few years, 
proves it pays to play ball with the press, 
as she posed the winners of a wedding cake 
for “The Marrying Kind." 


IVAN ACKERY 
Orpheum 
Vancouver, Canada 


MARK ALLING 
Golden Gate 


San Francisco, Calif. 


E. H. ANTHONY 


Dominion, Harrow, Eng. 


A. ATKINSON 
Ritz, Leeds, England 


A. P. BAHEN 
Champlain 
Montreal, Canada 


H. BEDFORD 
Gaumont, Derby, Eng. 


GEORGE BERNARD 
Carlton, Norwich, Eng. 


JACK BOKSER 
Crotona, New York 


HUGH S. BORLAND 


Louis, Chicago, Illinois 


H. F. BORRESEN 
State, Winona, Minn. 


FRANK BOYLE 
Saxon, Fitchburg, Mass. 


JAMES BRADLEY 
Park Plaza, New York 


JOHN P. BRUNETTE 
Studio, San Jose, Calif. 


R. H. BUTLER 
Waldorf 
Birmingham, England 


JAMES A. CAREY 
Hiway, Pork, Pa. 


JIM CAREY 


Loew's 
Evansville, Indiana 


BOB CARNEY 
Poli, Waterbury, Conn. 


W. E. CASE 
Odeon, Salisburg, Eng. 


PHILIP CHAITON 
Ward, New York 


JOHN CLIPLEF 
Video 
Montevideo, Minn. 


LOU COHEN 
Poli, Hartford, Conn. 


GEORGE COLE 
Academy of Music 
New York, N. Y. 


J. P. COLLINS 
Astoria 
Finsbury Park, England 


TIFF COOK 
Capitol, Toronto, Can. 


MAX A. COOPER 
Cove, Glen Cove, N. Y. 


RALPH CRABILL 
Strand, Elmira, N. Y. 


H. F. CRANE 
Adelphi 
Birmingham, England 


JOHN DENNEAN 
Liberty 
Great Falls, Montana 


JOHN DIEDENHOFEN 
New Ulm 
New Ulm, Minn. 


F. DI GENNARO 
Merrick, Jamaica, N.Y. 


JOHN M. ENDRES 
Calderone 
Hempstead, N. Y. 


DOUGLAS EWIN 
Lyric 

Wellingborough, Eng. 
WILLIAM FREISE 
Rivoli, La Crosse, Wis. 


DAVE GARVIN, JR. 
Paramount 
Newport News, Va. 


BEN GEARY 
Athena, Athens, Ohio 


ELAINE S. GEORGE 
Star, Heppner, Oregon 


TILLIE GEWERT 
Pilgrim, New York 


ADAM G. GOELZ 
Town, Baltimore, Md. 


JOHN GOODNO 
Palace 
Huntington, N. Y. 


ALICE N. GORHAM 
Palms, Detroit, Mich. 


W. E. GROSS 
Roxy, Minerva, Ohio 


E. D. HAINGE 
Odeon 
Birmingham, England 


IKE HOIG 
Stuart, Lincoln, Nebr. 


S. D. HOLMAN 
Plaza, Plymouth, Eng. 


SIDNEY HOPKINSON 
Oxford 
Manchester, England 


D. HUGHES 
Regal 
Cheltenham, England 


J. KAY 
Odeon 
High Wycombe, Eng. 


MARGE KEINATH 
Jackson 
Jackson Heights, N. Y. 


NYMAN KESSLER 
Odeon, New York 


NATE KREVITZ 
Vogue, Pittsburgh, Pa. 


HENRY LARGE 
Odeon, Bristol, Eng. 


FRED C. LENTZ 
Portage Drive-In 
Bowling Green, Ohio 


TONY MASELLA 


Palace, Meriden, Conn. 


N. J. MATSOUKAS 
Rivoli, New York 


G. H. MEDLEY 
Gaumont 


Redditch, England 
G. HAROLD MILLER 


Valentine, New York 
K. M. MODI 

New Empire 
Bombay, India 
EUGENE L. MOORE 


Paramount 
Des Moines, lowa 


PEARCE PARKHURST 


Drive-in, Lansing, Mich. 


GEORGE PETERS 


Loew's, Richmond, Va. 
F. W. PIETERSON 


Astoria 
Finsbury Park, England 


LESTER POLLOCK 
Loew's 
Rochester, N. Y. 


ROBERT R. PORTLE 
Poli, Worcester, Mass 


LEN PUTSMAN 
Gaumont 
Birmingham, England 


G. $. RAMSDEN 
Regal, Kirkcaldy, Scot. 


JOE W. REAL 
Midwest 
Oklahoma City, Okla. 


PATRICK REED 
Odeon 
Portsmouth, England 


L. R. ROBBINS 
Granby, Reading, Eng. 


ROY ROBINSON 
Norgan 
Palmerston, Canada 


TED C. RODIS 


Boulevard 


Jackson Heights, N. Y. 


H. O. ROGERS 
eon 
Bishop Auckland, Eng. 


ANTHONY ROSATO 
Playhouse 
Great Neck, N. Y. 


RUFINO BROTHERS 
Avenue & Capitol 
Manila, P. |. 


SEYMOUR SAMUELS 
Astoria, Astoria, N. Y. 


R. M. SAVAGE 
Gaumont 
Chichester, England 


J. A. SCARDIFIELD 
Odeon, Deal, England 


BILL SCHRUM 
Carolina, Hickory, N. C. 


|. SCHTAKLEFF 


Riviera, New York 
TED C. SCLAVOS 


Midway 
Forest Hills, N. Y. 


WILLIS SHAFFER 


Fox, Hutchinson, Kans. 


JOHN SHEVLET 
Star, Tonawanda, N. Y. 


LEO SIDOSKY 
Boulevard, New York 


NATE SILVER 
Strand, Portland, Me. 


CHARLES SMITH 
Regent, Brighton, Eng. 


Cc. S. SMITH 
Adelphi, Slough, Eng. 


LEONARD SOBEY 
Globe, Stockton, Eng. 


THRARY STAMATIS 
Bayside, Bayside, N. Y. 


JOHN S. TAYLOR 
Odeon, Stafford, Eng. 


R. C. TAYLOR 
Regal 
Piccadilly, Eng. 


FRED TELLER, JR. 
Strand, Hastings, Nebr. 


R. B. H. THOMPSON 
Royal, Scunthorpe, Eng. 


JOSEPH TOLVE 
Capitol 

Port Chester, N. Y. 
JOHN TRUE 
Playhouse 

Guilford, England 


RALPH L. TULLY 
State, Portland, Me. 
FRED TYLER 

Grand, Banbury, Eng. 


A. CHARLES WEBB 
Odeon, London, Eng. 


FRED G. WEPPLER 
Colonial, Colfax, Ill. 


G. WILLIAMS 
Regent, Chatham, Eng. 


S. E. P. WILLIAMS 
Ritz, Woking, Eng. 


CLIVE WILLIS 
Regent, Brighton, Eng. 


MANNY WINSTON 
Glove 


Gloversville, 


N.Y, 


D. J. WOODALL 
Ritz, Felixstowe, N. Y. 


RAY WOODARD 
Kayton, Franklin, Pa. 


LEONARD C. WORLEY 


Madison, Peoria, Illinois 
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MGM's Promotion Prise Contest 
Brings Out the Best Campaigns 


Vier 
wctro 


plan t behind the 
one selected picture per month, 


put incentive 


prom 


| otion of 


“Invitation” 
climax with the 
judging of the first contest, in New York, 
ast week. The announced in 
column, but it 


with the release of 


beginning 
in February, reached a 
winners are 


the adjoining was no easy 


task to determine these winners from among 


the twenty finalists represented 


Entered For The 
Quigley Awards 


All of these contenders have been entered 

the Quigley Awards for the 
1arter, and with the campaigns returned to 
by MGM for the 


many 


second 


purpose, we will attempt 


review as of them as space permits 


ere are small situations, 


quite 1 tew tron 


id we know that thi doubly encouraging 


to both contender ind the 
MGM 
owmanship fron 
Elaine 
theatre, 


executives oO! 


who have studied these examples of 
For instance, 

from the 
population 
standard 
approach. She 


of these 


ill towns 


has an entry 


(dre 


(,e0rTr ge 
Heppner 
t is up to her usual high 


] 


motion is personal 


he intends to enter tor more 


tion Prize but doesn’t receive play 
for all of them early enough 

Leland Thompson 

Menomonie, 


ot In 


tate 


new spape I 


inager oO the 
W ts 
entation, not 


intend to 


theatre , used 


own pre found in 
ssbook 
Round 


Video 


vas another 


which we reproduce 
lable. Joh 
theatre Montevideo, 
who displayed skill in a 
Woodward, manager of the 
Franklin, Pa., 


Cliplef, manager 
Minn., 
small 
ituation Ray 


Keyton theatre had_ plenty 
to support his good news 
W. I 

Minerva, 


contamming an in 


it window tieups 
manager ol 


Ohio, 


paper campaign (ross, 
the Roxy theatre, 


por ketbooks on the 


‘Invitation” as a 


planted 
street 
vitation to see feature ot 
manager ot 


Ohio, had 


is good campaign. Ben Geary 
Athena theatre, Athens, 
i Spring Style Show in cooperation with a 
‘Bride of the Month” 
to accept his invitation. John Diedenhofen, 
manager of the New Ulm theatre, New Ulm, 
Minn employed i Sneak 

1 


reate word-of-mouth advertising in advance 


Schine’ 


local merchant, and a 


Preview” to 


Willis E. Shaffer 
The Top Winner 

Willis Shaffer, citv manager of the 
theatres in Hutchinson, Kansas, 
4 contest to pick the most popular girl in a 
\ in 


phone her a personal invitation from Holly 


Fox 
arranged 
local shop, and then had Johnson tele 
wood, with the conversation taken down by 
a tape recording. Other lucky girls received 
a hand-written invitation with Van's signa 
Calitornia, to see the picture as 
Willis began his campaign with 
employees and 


start his 


ture Irom 
his guests 

7 . 
a / a.m. screening tor store 


served them breakfast, to contest 


44 





THE WINNERS 


Willis E. Shaffer, city manager for Fox 
Midwest Theatres in Hutchinson, Kansas, 
was declared the winner of the first prize of 
$500 in the first MGM "Promotion of the 
Month" contest. Tony Masella, manager 
of Loew's Poli-Palace theatre, Meriden, 
Conn., was awarded the second prize of 
$250. 

The following five managers were named 
winners of $50 each, as runners-up: Sid 
Kleper, College theatre, New Haven, 
Conn.; Manny Winston, Glove theatre, 
Gloversville, N. Y.; Leland J. Thompson, 
State theatre, Menomonie, Wisc.; L. H. 
Louik, Post theatre, Spokane, Wash., and 
Leo Sidosky, Loew's Boulevard, Bronx, New 
York.. MGM managers in each of the ex- 
change areas will personally present checks 
to each theatre manager involved. 

Other monthly contests of the series 
close June 30th, July 31st and August 30th, 
and the judgings in each will follow shortly 
after the closing date, with the same panel 
of judges sitting in New York. 





ulvertising Leo Si 


Boulevard, in 


and word-of-mouth 
dosky, manager of 
New York, 


neighborhood and_ his 


Loew's 


says his house is_ third-run 


excellent campaign 
cost very, very little 

Moore, manager of the Para 
mount Des Moines, 
opinion makers in local organizations to the 
Van Johnson and Dorothy Mec 
response, ind Ike Hoig, 
manager of the Stuart theatre, Lincoln, 
Nebr., another who had a “Working 
Girl's Breakfast Preview” to set 
off his campaign He re 
ceived nice “thank you” letters from pleased 
patrons, Tony Masella, manager of 
Poli-Palace theatre, Meriden, 
ictual pictures of Van Johnson in cooper 


Eugene L 
theatre, Iowa, invited 
wedding of 
Guire, with good 
was 
Morning 
word-of-mouth 


Loew's 


Conn., used 


ative store ads which were very potent 


Trade paper judges decide the winners in the “Invitation” contest. 


Winston, manager of the Glove 
theatre, Gloversville, N. Y. arranged an 
“Invitation” collection of special merchan- 
dise offerings in local stores, for cooperative 
advertising. William Freise, manager of the 
Rivoli theatre, La Crosse, Wisc., arranged 
Sid Kleper, manager of 
New Haven, and 
George Peters, manager of Loew’s theatre, 
Richmond, Va., their usual best 
Ralph Tully, manager of the State theatre, 
Portland, Me., always a consistent showman, 


Manny 


a radio contest. 


Loew’s College theatre, 


were at 


was well represented, and used “Valentine’s 
Day” invitations 

Our enthusiasm for 
Prize of the Month” 
that it is continuing for 
tests, which are still open for your entries 
The third of the series, “When in Rome”, 
will close on July 3lst, and “Carbine 
Williams” close on August 3th. Get 
your campaigns in—and see what good com- 
pany you'll be in! We can tell you con 
fidentially that it enter these 
contests, which attract attention to the best 
showmanship from the best members of the 
Round Table. Get 
get set to go. 


Metro’s “Promotion 
is based on the fact 
several more con 


will 
pays off to 


your playdates set, and 


Hot Weather Publicity 

With the temperature banging 100 de 
grees, Louise Cotter, publicist for the State 
theatre, Omaha, found a display of Arctic 
garb the most appropriate attention-getter 
for “The Wild North.” In the exhibit were 
in Eskimo parka, caribou mukluk boots, 
mittens and fox furs, borrowed from Dr. 
Creighton, of the University School of Med- 
icine, who wore the clothing on numerous 
\laskan expeditions for the Government. 
Manager Is Elected 

Bob Harris, manager of the Ritz theatre, 
Sanford, Florida, is one who works at pub- 
lic relations as part of his job. He was just 
elected head of the Sanford Rotary Club, 
with newspaper recognition of his record in 
public activities. 


From left to right 


abeve, $i Seadler and Dan Terrell, of MGM's advertising and exploitation department, 
Walter Brooks, director of the Round Table, Tom Kennedy, news editor of Showman's Trade 
Review, Chet Friedman, editor of the Showmandiser, with John Murphy and Gene Picker, 
of Loew's Theatres, examining the prize-winning campaigns. 
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Skouras N.Y. 
Theatres In 
Competition 


The outcome of the special “The River” 
and “The Green Glove” contest, promoted 
by United Artists in Skouras’ New York 
Theatres as a stimulant for this double bill 
was revealed over the weekend, with the 
judges awarding the $150 top prize to John 
M. Endres, manager of the Calderone the- 
atre, Hempstead, and second prize of $100 
to Phillip Chaiton, manager of the Ward 
theatre, in the Bronx. The five runners- 
up, receiving $50 each, were Frank Di- 
Gennaro, manager of the Merrick theatre, 
Jamaica; Sydney Newma>, manager of the 
Bronxville theatre, Bronxville; Irving 
Schwartz, manager of the Nemo theatre, 
Manhattan; Ted manager of the 
Boulevard theatre, Heights, and 
Jack Bokser, Cretona the- 
itre, in the 

The first prize 
around job, with good newspaper coverage, 
and stunts including the “losing” of 100 
green cotton gloves, each containining an 
invitation to the picture. Phil Chaiton 
had a complete campaign on short notice, 
with a guessing contest, a revolving book, 
made with a six-sheet poster, for display, a 
live “trailer” with the manager telling them 
about the picture on stage, and wide dis- 
tribution of heralds, a license plate contest, 
and many merchant tieups. 


Rodis, 
Jackson 

manager of the 

sronx 

good all- 


winner was a 


see 


"Scaramouche" Steps 
Out of the Picture 


Ed Meade, publicist for Shea’s Buffalo 


theatre, used a young man in proper cos- 
tume, as street ballyhoo for “Scaramouche” 
posing him with posters and standees near 
the theatre, and having him walk in and out 
of stores, to be eyed by the girls, who saw 
him as a romantic figure. It created quite a 
sensation, according to manager Carl Rind 


cen, who endorsed the idea. 
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Nothing backward about this promotion for 
“Wait ‘Til the Sun Shines, Nellie" from the 
Odeon theatres in Canada. Toronto barber 
shops displayed the poster above, placed on 
the wali behind your haircut and reading cor- 
rectly in the mirror. 
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British Round Table 


Peter Burnup calls particular attention 
to the fine work done by S. D. Hotman, 
manager of the Plaza cinema, Plymouth, where 
the ABC circuit is specializing in art films, 
and says it is pretty unusual for cinema fans in 
England to drive forty miles to see a picture, 
as they do at this theatre. W. S. Crocker, 
manager of the Walpole theatre, E aling, compli- 
ments his trainee/assistant, L. Db. C. Porrer, 
for his first effort as an entry for the Quigley 
Awards, which shows great promise... . And 
J. V. ALLGoop, manager of the Empire theatre, 
Mansfield, writes approvingly of exploitation 
carried out by his assistant, Mr. B. Cox, who 
joins the Round Table with this evidence of 
his showmanship. For “Robin Hood” he had 
the youngsters queued up to try their skills 
under the guardianship of a professional archer 
. A. CHarLes Wess, relief manager at the 
Odeon, E. Dulwich, held a fancy dress competi 
tion for his Children’s Cinema Club. And Police 
Set. Mortey of Scotland Yard Traffic Dept 
visited the Club on a Saturday morning, enter 
tained the boys and girls with a 20-minute 
talk and drew them cartoons, at lightning speed 
to illustrate his points—the sketches afterwards 
serving as lobby display . G. J. Pain, man 
ager of the Gatmont theatre, Glasgow, did 
“The River” campaign with full atmospheric 
detail, and excellent reception. ... HARRY GENT, 
manager of the Hippodrome theatre, Liverpool, 
used a personal letter of endorsement for “Robin 
Hood and His Merrie Men.” ... H. F. Crane, 
manager of the Adelphi cinema, Birmingham, 
submits several examples of exploitation for 
the Quigley Awards . Lestre N. CHAPPELL, 
manager of the Palace Tudor cinema, Rochdale, 
Says he had to convince his local newspape! 
they should advertise “Greatest Show on Earth,” 
“they do not approve of pertorming 
; Pascoe WILLIAMS, the 
a personal picture of a 
his showman- 


because 
animals.” 4 

Ritz, Woking, sends 
manager at work, surrounded by 


ship trophies 
4] GrorGe BERNARD, manager of the ¢ 
cinema, Norwich, has an especially 
display of showmanship in his several entries 
for the Quigley Awi ards in this quarter, and 
we hope he wins! For “Viva Zapata!” he 
printed his own calendar sheets, with each day 
of the run marked “Zapataday” just to create 
interest. Townsfolk pitched in and helped with 
the promotion. “Where the River Bends” was 
a natural, for the River Wensum obliges at 
Norwich with a similar site for a 23-foot ban 
ner. And for “Ten Tall Men” he had a “bed 
stead cycle” on the street- 


v 


arlton 
hine 


—the only one in the 
world, and you've never seen anything like it— 
riding high, as ballyhoo. For “Saturday Island” 
he had another sarong-girl for street display 
and a “Glamour Contest” to name the Norwich 
“Queen of Industry.” . . . J. A. SCARDIFIELD, 
manager of the Odeon theatre, Deal, has 
a fine exhibit in this quarter, and 
interesting shot of the long que ue in front of 
his theatre, with the comment : “Surely this is 
the answer to the television thre at? Good films 
mean good attendance, every time.” . .. LEONARI 
SosEy, assistant manager of the G slobe theatre, 
Stockton-on-Tees, had a comprehensive cam 
paign on “American in Paris” with interesting 
tieups, and a good report to make on “Outcast 
of the Islands.” . A. M. Carpenter, manager 
of the Odeon theatre, Manchester, sends us 
samples of curtain materials for “Curtains Up 
(wish we could buy as well at 5/11 a yard) 
and pictures of very despe rate looking “Apaches” 
as street ballyhoo for “The Battle of Apache 
For Rancho Notorious” and “The Las 
Vegas Story” on a double bill, he distributed 
dice (shoot the works, it’s no gamble!) 

A. L. PAREEzER, manager of the Odeon theatre, 
3ognor Regis, put out a personal endorsement 
over the signature of his chief cashier, as a 
guarantee of the quality of “Force of Arms.’ 


also 
sends an 


Pass.” 


1952 


q Haro_p SHAMPAN, manager of Gaumont 
theatre, Islington, who is photogenic 
when it comes to picturing his promotion, ar 
rives at this desk with a bundle of photographs, 
so many that we hardly know where to begin to 
describe them. For “Wings of Danger” he made 
a civic tieup with the public health authorities 
and had the new mayor and Mayoress as his 
guests. For “Atomic City” he displayed signs 
in various restricted areas where the public 
was warned of danger. For “That's My Boy” 
he had an appropriate commercial tieup with 
W ag s Nuts, and a “Safety First” Photo 
graphic Campaign involving the safety of chil 
dren on the streets. This was really a terrific 
campaign with lots of publicity angles. “With 
a Song in my Heart” brought his attractive 
wearing a special dress, in street stunts 
and on top of the theatre marquee, and for this 
attraction, he had a special show for an audience 
tf crippled ladies, escorted to the theatre by the 
Red Cross Sipney HopkKINSON, manager 
* the Oxford Street cinema, Manchester, and a 
showman of known ability in Britain, joins the 
“Quigley Circle” as a new member of the 
Round Table. He that Harry Buxton, 
ywner of his cinema, believes “the sky is the 
limit” in publicity J. L. Smirx, manager 
of the Palace cinema, Arbroath, in northern 
Scotland, made a tieup with the local Hoover 
cooperative advertising of “Scrooge 
RoNALD K. MITCHELL, manager of the 
Empire « Huddersfield, had the Fire 
Brigade a latest model fire engine and 
full crew, as ballyhoo for “Red Skies of Mon 
tana.” STEPHEN Kay, manager of the 
Futurist cinema, Elsecar, glad to find out that 
the Round Table, as well as executives of 20tl 
Century-Fox in London, are all interested in 
showmanship from a small situation 
lr. W. Lewis, manager of the Odeon thea 
tre, Llandudno, submits his exploitation for 
‘Where the River Bends”—(the title bent the 


ther way over here!) 
v 
g CLive WILLIS, trainee manager at the 
Regent theatre, Brighton, sends a package 
of examples of his work, with the blessing of his 
manager, CHARLES SMITH, and wishes us the 
ompliments of Whitsun. We like the way in 
which so many British managers push their 
assistants forward, new showmen as 
well as new showmanship, for every new hand 
adds to our basic skills with his own contribu 
tion of thought and energy There are 
fine exhibits in this submission of direct contact 
with Very Important People, and good reac 
tions by the press Joun S. TAyvor, assis 
tant manager of the Odeon theatre, Stafford 
sends his campaign on “Flame of Araby,” fea 
turing Joyce Richards, a Birmingham model 
who arrived by train, in costume, and was 
greeted by the Station Master and photogra 
phers. We feel quite well acquainted with Miss 
Richards, having quite a lot of her, in 
costume, for this picture and for “Saturday 
Island” at the Gaumont theatre, Derby, and at 
the Odeon, Birmingham. She stopped traffic 
in her home town, and EF. D. Hainge, manager 
reports he narrowly escaped a 10 fine, for 
congestion caused by the and pretty 
model, replete with sarong certainly 
around England with a minimum of clothes 
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Columbia . . « the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 

Keght 1 ; a ba ram pictuse.aad ai product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
etl, carta What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 
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MANHUNT yhnn Weissmuller NEVER A DULL MOMENT: Fred MacMurray ind overhead made us the losers on this one, although 
mr" 1 very g ure o 2 Irer Dunne—This is a good comed d well worth we do not blame the picture Played Sunday, June 
the id bag Py he playing, but business was nothing to brag about 15.—Myron EF. Kluge. Rainbow Theatre, Platte Center, 
We are in ai television area, which is not good Nebr 
Played Thursday, Friday, Saturday, June », 2, 21 
Harland Rankin, Plaza Theatre Tilbur Ont 


Canada United Artists 


: : Bob Hove yrothy 

Monogram I Lenco et ee eee hn ) . - tt sehr DAVY CROCKETT—INDIAN SCOUT: George 
a no busis de Pl i M. ‘ 7 tr sh W ir Montgomery, Ellen Drew-—-Good entertainment value, 

‘ 1 : | are pe Yen’ pe “A Rank ad sere seed but did very mediocre business Played Thursday, 

PHANT S$ PEDE: Johnny Shefhek r lay ie i, 11 a ankin, Plaza Theatre, j j 

- — a a or areata tony hes : TE be R pparsgtea hank wicca " Friday, Saturday, June 12, 13, 14—Harland Rankin, 


W . picture for weekend busin rilbury, Ont., Canada 
pacer ‘ Plaza Theatre, Tilbury, Ont., Canada. 


Frida rday, June 20 urland 


r I at rilb Ont., Canada THING, THE: Kenneth Tobey, Margaret Sheridar 





We played this up pretty well in our heralds It SCARF, THE: John Ireland, Mercedes McCam 

cared the pants off some of the ki and gave a few bridge—A good mystery with a few snatches of art 

aughs to the teen-agers. Our a ) nage fell and acting. John Ireland does well as an escaped 

ff, but the der kids ent { 4 averen inmate of an insane asylum If you are not a psychol 
Paramount “eed ao in th spe I eae: PI wed Wri ’ phe ara ogist, don’t try to keep up with the story-—just watch 

eae 13, 14—F: ct Gill Pass ; , aia, the picture. Did average business in this small town 
FANCY PANTS: Bob wpe, I le Ball—We all Se niin aed , 


Played Wednesday, Thursday, June 4, 5.—Francis 


tr f Bob Hope d his merits at the box Gill, Paonia Theatre, Paonia, Colo. 


re to bel it was the only 


gg oa Republic Universal 
ROUGH RIDERS OF DURANGO: Allan ‘Rocky’ 


Seka. Ailes Towne-Hisitty for domble billing, (et , COMIN ee see TEAS Bud Abbott, 
VO VADIS: ~ et ee ee 1s by nicely with a Johnny Weissmuller picture ou Costello—Another good Abbott & Costello that 
Q er ’ eboral err us ’ 1 Wric < - 679 } n we will certainly recommend, but Wednesday night 
; ss " : 2 f th v Played Friday aturday, June Harland Ran N 4 : 

CCOR t is one o 1 pictures ¢ the year, is page bron Tilbury, Ont ; business here 20% below average, even with the fine 
t the terms are such is not good for small kin ass . ‘ . — picture, a good serial and much publicity Played 


e perc z $ »~» high Ti € ~dnesc . 7 4 . y 
oe Se ieee SHINE ON HARVEST MOON: Roy Rogers, Mary Wednesday, June | 18.—Myron_E. Kluge, Rainbow 
Hart—The Roy Rogers’ pictures of today are not the Theatre, Platte Center, Nebr 
‘ aad pictures of yesterday He has d himself down the 
pS ane aah river to television, and why should they want to see B 
ae h in the show? Played Friday, Saturday, June W 

M. 21 Harland Rankin, Plaza Theatre, Tilbury, Ont arner ros. 

Canada 


the reaction was favorable 
after IL playe 


V'LL SEE YOU IN MY DREAMS: Doris Day, 

: Frank Lovejoy—-This did no business whatsoever for 

7 . . is, The weather was warm and people do not seem 

the +." w and we Twentieth Century-Fox nelined to go to the show. Played Wednesday, 

ae He ben t ea = hin Thursday, June 18, 19.—Harland Rankin, Plaza The 


t , ein . 
pict Ptaved Man DAVID AND BATHSHEBA: Gregory Peck, Susan tre, Tilbury, Ont., Canada 
ON MOONLIGHT BAY: Doris Day, Gordon Mac 


RIDING HIGH 


nr we | 


ist 


ure 
0 Harland Rankir Hayward—The entertainment value i this picture 
" 

produce a Bible love story in color authentic  Rae—Excellent! The tenderest love story we have 

backgrounds, technical details had in a long time The kids from 6 to © will love 

RKO-Radio ness. to veally somscthing. 1t is an excellent victare (when Daddy was a Boy) This all adds up to a 

kids didn’t run in and out—they } super show We did better than average business 

. i quiet, Did better than average business in | in this small town i Played Sunday, Monday. Tues- 

BEST OF THE BADMEN er yan town. Played Sunday, Monday, Tuesday : 15, day, June 15, 16, 17.Francis Gill, Paonia Theatre, 
Trever—T hie rin en } - fr 


1 is unimportant, but the fact that Hollywood car 
y 5 } ‘ Parrot oa 
characters acting their parts with grapl t Everybody can understand this kind of humor 
. “ : 
Francis Gill, Paonia Theatre, Paonia Paonia, Colo 


w y weekend ’ tare 
Theatre DESERT FOX, THE: James Mason, Jessica Tandy STARLIFT: Doris Day, Ruth Roman—This is a 
To me a splendid picture, well done very beautiful picture. Had diversified opinions, but 
respect, but business was just no draw is the first time Doris Day has let us 
CRY DANGER thor € fact. there were some walk-outs 7 , down Played Monday, Tue sday, June 2 Harland 
his ture had two \ 1s adult er f a few cents. My sincere Rankin, Plaza Theatre, Tilbury, Ont., Canada 
rtainment ssificat Any 4 re tl s thus small town theatre (less 
sean means namit bo hee Played lefinitely out unless the studios will 
| nes lividing the product at rentals we can pay ved 
Gaterday. Tune 21.—MSyron E. Kluge, Rainbow Thea Shorts 
JOAN OF ARC . tre, Platte Center, Nebr 
rhis did better that expected. The fir zh MILLIONAIRE FOR CHRISTY, A: Fred Ma¢ Metro-Goldwyn-Mayer 
. 1 Murray, E'eanor Parker We t complain, but 
how the folks can go for this is more than we car SLICKED UP PUP: Technicolor Cartoon—Excellent 
mit, Everybody got a big kick and enjoyed a n every respect.—_Myron E. Kluge, Rainbow Theatre, 
laughs Mayhe they expected to see Eleanor Platte Center, Nebr 
dance Did a little better than average busines< 
small town Played Wednesday 


Francis Gill, Paonia Theatre, Paonia, Colo : 
SEALED CARGO: Dana Andrews, Claude Rais miner ee "i “2 RKO-Radio 
xl picture of its typ ; cr MILLIONAIRE FOR CHRISTY, A: Fred 
Rap he . Be ray, Eleanor Parker—Our rating good, althougt SCHOOL FOR DOGS: Screenliner—This is good 
1 av 


ist a little off color to some 
wusiness here 35% bel (Continued on opposite page) 
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ntinucd from preceding page 
dogs will go for it 
Paonia, Colo 


Any kid or grown-up who loves 
Francis Gill, Paonia Theatre, 


Sportscope 


NEW ZEALAND RAINBOW: Fishing 
is fishing anywhere and trout fans will like this, al 
though they use a bigger fly and a heavier line than 
we do Grand Mesa produces some nice o 
thirty miles from here.—-Francis Gill, Paoni 
Paonia, Colo. 


Universal 


FOX AND THE RABBIT, THE: Lantz Technicolor 
Cartoon—Very good—one of the best we have played 
from Universal in a long time Myron FE lu 
Rainbow Theatre, Platte Center, ebr 


Serial 
Columbia 


ATOM MAN VS. SUPERMAN: Ay 
rial filled with plenty of action!—Myron 
Rainbow Theatre, Platte Center, Nebr 


Reade Circuit Names Its 
"Manager of Month" 


Managers of four Walter Reade Theatres 
in New York and New Jersey communities 
were winners in the circuit’s “Manager of 
the Month” May, Walter 
Reade, Jr., president, has announced. The 
monthly contest, which carries with it cash 
prizes, is open to all 40 Walter Reade mana- 
gers and exploitation, advertising, 
community activities and physical theatre 
operation. Helen Colocousis, manager ot 
the St. James in Asbury Park, N. J., won 
first place as “Manager of the Month” tor 
May. Runners-up, in a three-way tie for 
second place, were Fred Bartholdi, Para- 
mount, Long Branch, N. J.; Vogel Gettier, 
Broadway, Kingston, N. Y., and David 
Weinstein, Atlantic Pleasant 
ville, N. J. 


competition in 


covers 


Drive-in, 


"Skirts Ahoy!" Was 
A Naval Affair 


Boyd Sparrow pipes aboard a report on 
“Skirts Ahoy!” at Loew’s Warfield theatre, 
San Francisco, which is as 
example of showmanship as we've sighted 
Photographs ot 


seaworthy an 


for this nautical attraction. 
the on-stage and out-front visiting delegation 
of gobs and gals, with top brass, are impres 
sive as a fleet maneuver. Any landlubbet 
would sign up for sea service with such a 
picture. Treasure Island Electronics Band 
played for an hour out-front, during the ar 
rival of high ranking officers of the 12th 
Naval District, headed by Admiral Rogers 


Summer Film Festival 
That Is Remarkable 


They have film festivals all 
world, but the most remarkable of them all, 
is the one conducted each 
manager of 


over the 


for our money, 
summer by Martin G. Lewis, 
the Thalia theatre, on upper Broadway, 
New York City. He gathers 179 outstand 
ing foreign and domestic films, that have 
been top-bracket attractions all over the 
world, and presents them, two-a-day, from 
June 27th to September 27th. Not only does 
his neighborhood enjoy the “festival”—but 
film fans from every part of the metropoli- 
tan area watch for this opportunity to see 
the films they’ve missed 
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Short Product in First Run Houses 


NEW YORK—Week of June 30 


ASTOR: No Pets Allowed Warner Bros. 
NER AE a eS re er ie S. C. Goetz 
Feature: 3 for Bedroom C Warner Bros. 
CAPITOL: One Cab's Family 
Jasper National Park 
Feature: Pat and Mike 
CRITERION: Little House 
Woter Birds 

Feature: Story of Robin Hood 
GLOBE: City Slicker 
Fighting Cohoes 

Feature: Scarlet Angel Universal-International 
MAYFAIR: Ain't She Tweet....Warner Bros. 
So You Went to a Convention. .Warner Bros. 
Feature: The Winning Team Warner Bros. 
PARAMOUNT: Law and Audrey.. .Paramount 
Two to the Rescue RKO 
Feature: Clash by Night RKO 
ROXY, Hansel and Gretel 20th-Fox 


Disney-RKO 
Disney-RKO 
Disney-RKO 


Feature: Wait ‘Till the Sun Shines, 
Nellie 

RADIO CITY MUSIC HALL: Teachers 
Are 


20th-Fox 


Feature: Where's Charley Warner Bros. 


CHICAGO — Week of June 30 


ROOSEVELT: Robinson-Maxim Fight. .. Lippert 
Feature: Denver and Rio Grande aramount 
Feature: Atomic City Paramount 
STATE LAKE: Smitten Kitten 
Feature: Scaramouche 
SURF: Arctic Whale Hunt. .Brit. Info. Service 
Feature: Never Take No for an Answer.. Souvaine 
UNITED ARTISTS: Robinson-Maxim Fight 
Lippert 
Feature: Walk East on Beacon Columbia 
Feature: Without Warning United Artists 
ZIEGFELD: Spunky Skunky........Paramount 
Feature: Anything Can Happen Paramount 





"American Weekly" Gives 
Whole Issue to Movies 

The American Weekly will devote the en 
August 31 issue to the motion picture 
industry, according to an announcement by 
Ernest V. Heyn, editor of the multi-million 
circulation Sunday supplement. 

In a recent memo to motion picture prin 
cipals, outlining The American |W eekly's 
forthcoming movie issue, Mr. Heyn said, 
“We will take our readers—one quarter of 
all the families in America—into the confi 
leaders of the 


tire 


dence of the motion picture 


industry. These more than 20 million read 


ers will be given a pictorial and verbal 
summary ot the movie entertainment whic! 
is being prepared for their amusement dur 
ing 1952 and 1953.” 

Mr. Heyn also announced that 
edition, The 
Weekly will launch the first in a series ot 
innual awards for the most enjoyable mo 
and the enjoyable 


turned in by an actress and an actor. The 


with the 


motion picture Americar 


tion picture most part 
twenty-three critics of the newspapers which 
distribute The American Weekly 


isked to pariteipate voting 


will be 
in the 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. T his 
report covers 109 attractions, 4,538 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 
time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA AV BA 


Aaron Slick From Punkin Crick (Para.) 
About Face (WB) 

African Queen, The (UA) 

Aladdin And His Lamp (Mono.) 

Another Man's Poison (UA) 

Anything Can Happen [Para.) 

tAtomic City (formerly Los Alamos) (UA) 
At Sword's Point (RKO) 


w—-prwouww 


Battle at Apache Pass (Univ } 
Belles On Their Toes (20th-Fox) 
Belle of New York (MGM) 
Bend of the River (Univ.)} 

Big Trees, The (WB) 

Boots Malone (Col.) 

Brave Warrior (Col.) 

Bright Victory ( Univ.) 

Bronco Buster [( Univ.) 

Bugles in the Afternoon (WB) 


Captive City (UA) 
Carbine Williams (MGM) 
Cimarron Kid (Univ.) 


Deadline U.S.A. (20th-Fox) 
Death of a Salesman (Col.) 
Decision Before Dawn (20th Fox} 
Denver And Rio Grande [Para.} 


Finders Keepers [(Univ.) 
First Time, The (Col ) 

Five Fingers (20th-Fox) 
Flame of Araby (Univ.) 
Flaming Feather (Para.) 
Flesh and Fury (Univ.) 
For Men Only (Lippert) 
Fort Osage (Mono.) 
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Girl in Every Port, A (RKO) 

Girl in White, The (MGM) 
Greatest Show on Earth, The {Para.)} 
Green Glove, The (UA) 


Here Come the Nelsons ({Univ.) 
Hong Kong [Para.) 
Hoodlum Empire (Rep.) 


I'll See You in My Dreams (WB) 
Indian Uprising (Col.} 
Invitation, The [MGM) 

1 Want You (RKO) 

it's A Big Country (MGM) 


Jack and the Beanstalk (WB) 


Japanese War Bride (20th-Fox) 
Just This Once [MGM) 


48 


Kangaroo (20th-Fox) 


Lady Says No, The (UA) 

Las Vegas Story (RKO) 

Lion and the Horse, The (WB) 
Lone Star (MGM) 

Love Is Better Than Ever (MGM) 


Ma and Pa Kettle at the Fair (Univ.) 

Macao (RKO) 

Mara Maru (WB) 

Marrying Kind, The (Col.) 

Meet Danny Wilson (Univ.) 

Model and the Marriage Broker, The (20th-Fox) 
Mutiny (UA) 

*My Favorite Spy Para.) 

My Six Convicts (Col.) 

My Son John (Para.) 


Okinawa (Col.) 

Oklahoma Annie (Rep.) 

On Dangerous Ground (RKO) 
Outcasts of Poker Flat (20th-Fox) 


Pandora and the Flying Dutchman (MGM) 
Phone Call from A Stranger (20th-Fox) 
Pride of St. Louis (20th-Fox) 


Quo Vadis {MGM} 


Rancho Notorious (RKO) 

Red Ball Express ( Univ.) 

Red Mountain (Para.) 

Red Skies of Montana (20th-Fox) 
Retreat, Hell! (WB) 

Return of the Texan (20th-Fox) 
River, The (UA) 

Rodeo (Mono.) 

Room For One More (WB) 
Rose of Cimmaron (20th-Fox} 


Sailor Beware (Para.) 

San Francisco Story (WB) 

Scandal Sheet (formerly The Dark Page) (Col.) 
Sellout, The (MGM) 

Shadow in the Sky (MGM) 

Singin’ in the Rain (MGM) 

Skirts Ahoy (MGM) 

Sniper, The (Col.) 

Snow White & the Seven Dwarfs (reissue) (RKO) 
Something to Live For (Para.) 

Sound Of (Col.) 

*Starlift (WB) 

Steel Town [ Univ.) 

Streetcar Named Desire, A (WB) 


*Ten Tall Men (Col.) 
This Woman |s Dangerous (WB) 
Treasure of Lost Canyon ({ Univ.) 


Viva Zapata! (20th-Fox) 


Wait Till the Sun Shines Nellie (20th-Fox) 
Walk East on Beacon (Col.)} 

*Weekend With Father ( Univ.) 

Westward the Women (MGM) 

When in Rome (MGM) 

Wild North, The (MGM) 

tWinning Team, The (WB) 

With a Song in My Heart (20th-Fox) 


Young Man With Ideas (MGM) 


o | Bw) 


nN 
—AoOiwiniwn 


uw 
wroenwoeoea 


w nN 
@lwnnwow i! 


nN 


Owoer—-n—-—-1 o- 


ohw-—-co i ouwi 


aa hh. = 
= ag =s | 


aw; caer Wwe 


'we—-@wwowo-—-i! @ 


MOTION PICTURE HERALD, JULY 5, 1952 





Junction City 
Columbia—Durango Kid 


Charles Starrett, alias the Durango Kid, has 
a good deal more plot to work with in “junc 
tion City” than he usually has—and to gener 
ally pleasing effect. Much ot the story, writ 
ten by Barry Shipman and concerning — the 
efforts of some wicked guardians to murde! 
their wealthy ward, is tola in flashbacks which 
are easy to follow and make the film a jittk 
different from standard Durango fare. Comic 
Smiley Burnette and stalwart Jack Mahoney, 
Durango’s long-time pals, also are on hand in 
major supporting roles 

Pretty Nathleen Case is the ward in ques 
tion. When she runs away trom her guard 
ians, however, it's Jack Mahoney, an innocent 
stage driver, who is accused of kidnapping 
ner. Winle Kathleen hides, the Junction City 
sheriff jails Mahoney and a hanging is threat 
ened umess Kathleen appears Starrett saves 
the day when he reveals that the supposediy 
grieving guardians actually are out to murder 
tne ward and sathleen 1s found before any 
arm can be done her or Mahoney. The subplot, 
in flashback, tells of iXxathleen’s childhood when 
Vurango was istrumental in bringing = her 
jeuding grandfathers together and securing her 
rights to a fabulously rich gold mine. 

fhe story is told with brisk economy and 
features a song from the Sunshine Boys as 
well as one from Burnette. Colbert Clark pro 
duced and Ray Nazarro directed. 

Seen at Columbia screening room m Nex 

ork Reviewer's Rating: Gvod-—V1INCEN1 
CANBY 

Release date. July, 1952 Running time, 54 minutes 
PCA No. 15762. General audience classification 
Steve Rollins ( Charles Starrett 


Durango Kid | 

Smiley Burnette ewes .. Smiley Burnette 
jack Mahoney Jack Mahoney 
Kathleen Case, John Dehner, Steve Darrell, George 
Chesebro, Anita Castle, Mary Newton, Robert Bice 
Hal Price. Hal Taliaferro, Cris Alcaide, Bob W ood 


rd 
ward 


Barbed Wire 
Columbia—Gene Autry Western 


Gene Autry and his comical sidekick, Pat 
Buttram, tangle with a would-be railroad mag- 
nate in this latest Autry production, produced 
by Armand Schaefer and directed by George 
\rchainbaud. Like all of the star’s pictures, 
‘Barbed Wire’ moves at a_ leisurely pace, 
highlighted from time to time by songs from 
Gene and some not-too-violent action, 

In this case, Autry plays a cattle buyer from 
a Kansas railhead who goes to Texas to in- 
vestigate a group of homesteaders whose 
barbed wire fences have cut off one of the 
state’s most important cattle trails. The home- 
steaders turn out to be phonies, acting on orders 
of Leonard Penn, another cattleman, who hopes 
to create a demand on the part of other 
cattlemen for a railroad in the area. Said rail- 
road would have to be built over territory 
owned by Penn, who plans in that fashion to 
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become wealthy and powerful. Gene, with the 
aid of Buttram and Anne James, pretty news 
paper publisher, eventually marshals the cattle 
men’s forces and brings the dubious schemes ot 
Penn out into the open. A climactic gun fight 
ends Penn's career once and tor all 

The screenplay was written by 
Geraghty. 

Seen at New York screening room 
er's Rating: Good.—\. ( 

Release date, July, 195 

CA No. 15763. Gener 


Gerald 


ADVANCE SYNOPSES 


DON'T BOTHER TO KNOCK 
(20th-Fox) 
PRODUCER: Julian Blaustein. DIREC- 
TOR: Roy Baker. PLAYERS: Richard 
Widmark, Marilyn Monroe, Anne Bancroft. 
DRAMA Richard Widmark, an airlines 
pilot, and his girl friend, Anne Bancroft, pretty 
singer, break up when Miss Bancroft thinks 
Widmark has no matrimonial designs. How 
they are brought together again in one strang¢ 
night in a mid-town New York hotel is the 
story. Responsible is Marilyn Monroe, a pretty 
but mentally unbalanced baby sitter who grieves 
too long and too well for her dead fiance 


THE MERRY WIDOW 
(MGM) 
PRODUCER: Joe Pasternak. DIREC- 
TOR: Curtis Bernhardt. PLAYERS: Lana 
Turner, Fernando Lamas. Technicolor. 
MUSICAL. In this newest film adaptation 
of Franz Lehar’s musical comedy, Lana Turner 
plays the Merry Widow at the turn of the cen 
tury who is wooed by Count Danilo (Fernando 
Lamas). Lamas, who courts Lana at first for 
her money—to refill the official coffers of Mar 
shovia—falls honestly in love with her. The 
feeling is reciprocated and true love triumphs 
over hurt feelings and a case of mistaken 
identity. 


THE UNTAMED FRONTIER 
(Universal) 
PRODUCER: Leonard Goldstein. DIREC- 
TOR: Hugo Fregonese. PLAYERS: Jo- 
seph Cotten, Shelley Winters, Scott Brady. 
Technicolor. 

WESTERN. Old Minor Watson, tyrannical 
head of a great Texas cattle empire, refuses to 
let the people of the town of Dembo cross his 
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property to reach thousands of acres of free 
government range property. He is backed up 
in this by his son Scott Brady, and nephew, 
Joseph Cotten, but eventually is beaten by the 
tow! Shelley Winters is his high-spirited 
daughter-in-law who fights for the rights of 
the homesteaders 


DREAM BOAT 

(20th-Fox) 

PRODUCER: Sol C. Siegel. DIRECTOR: 
Claude Binyon. PLAYERS: Clifton Webb, 
Ginger Rogers, Anne Francis. 

COMEDY rV is the butt of most of the 
jokes in this comedy in which Clifton Webl 
a college professor, finds his peace and security 
suddenly shattered when some old films he 
made many years ago bring him new promi 
nence on TY\ Webb goes to New York for 

showdown with the TV station and Ginger 
Rogers, his former leading lady who is using 
the films to exploit a perfume company. Webb's 
lawsuit is successful The films are kept off 
r\ At the same time, he renews his old 
friendship with Miss Rogers and returns t 
making movies—for theatres 


ARCTIC FLIGHT 
(Monogram) 
PRODUCER: Lindsley Parsons. DIREC- 
TOR: Lew Landers. PLAYERS: Wayne 
Morris, Alan Hale, Jr., Lola Albright. 
DRAMA. Wayne Morris, an Alaskan bus! 
pilot operating in the Bering Sea area, make 
friends with Alan Hale, Jr., a wealthy United 
States businessman. The latter turns out to be 
a Russian spy, on his way to Siberia carrying 
microfilms of U.S. defense installations. Mor 
ris succeeds in capturing the films while Hale 
escapes, only to meet his death in highly iron 
ical fashion 


LOST IN ALASKA 

(Universal) 

PRODUCER: Howard Christie. DIREC- 
TOR: Jean Yarbrough. PLAYERS: Bud 
Abbott, Lou Costello, Mitzi Green, Tom 
Ewell. 

COMEDY. Bud Abbott and Lou Costello, 
in turn-of-the-century San Francisco, save the 
life of Tom Ewell, wealthy gold prospector, 
who has tried to commit suicide after being 
spurned by Mitzi Green, the belle of the Yukon, 
The comedy team follow Ewell back to Alaska 
where they become involved with some of the 
territory's toughest characters 


TOUGHEST MAN IN ARIZONA 
(Republic) 
ASSOCIATE PRODUCER: Sidney Picker. 
DIRECTOR: R. G. Springsteen. PLAY- 
ERS: Vaughn Monroe, Joan Leslie. Tru- 
color. 

WESTERN. Vaughn Monroe, deputy U.S 
marshal in Tombstone in 1881 and known as 
the “toughest man in Arizona,” falls in love 


(Continued following paqe) 
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PARK ROW 
(United Artists) 
PRODUCER-DIRECTOR: Samuel Fuller. 
PLAYERS: Gene Evans, Mary Welch, Bela 
Kovacs. 
DRA) 
Spapers 

modern journalism 

great e , Gene 
1oTr a 
Steve Brodie to 
} lyn Bridge 

he tune 


Welc! 


FEUDIN' FOOLS 
(Monogram) 
PRODUCER: 
TOR: William Beaudine. 
Gorcey, Huntz Hall 
COMEDY When Huntz Hall 


ylantation in the 
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PLAYERS: Leo 
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LES MISERABLES 
(20th-Fox) 
PRODUCER: Fred Kohlmar. DIRECTOR: 
Lewis Milestone. PLAYERS: Michael Ren- 
nie, Debra Paget, Robert Newton, Edmund 
Gwenn, Sylvia Sidney 
DRAMA Victor Hugo’s classic novel a 
t first half « he 19th Century 1s 
Michael Rennie as Valjear 


1 ahout 


turned-successful mer 
as Javert | 
Justice 
Fantine 


sense ol 


GOLD FEVER 
(Monogram) 
PRODUCER: John Calvert. DIRECTOR: 
Leslie Goodwins. PLAYERS: John Calvert, 
Ralph on Ann Cornell. 
rR \ Kal Morgan, who has a secret 
grubstaked by 
g the mine is Gene 
try to murder M 
saved by a beautiful 
ornell, who promptly 


When Morgan s¢ 


| mine, 1s 


rgan 


ng lost daughter 


SHORT SUBJECTS 
WILLIE THE KID (Columbia) 


Wi imagination turns his suburban 
| d West when he dons his 
out to play with his friend 
Ar have some pretty 
until it’s 





lesperate time to go 1 
for the after: 


Running tune 


ANCIENT INDIA + ogee IP 
Fitepatrick 

‘This Siapetrie icle 4 tour 
goes on to a Maharaja's « 


1434 


Also on the agenda are a visit to a clan 
tour of the fabled city of 


mony 
of monkeys and a 
Jaipur 
Running tome 9 minutes 
SECOND CHILDHOOD (Monogram) 
Little Rascals (5261) (Re 
Plausibility here is retained almost intact, 
vith considerable benefit to story, humor and 
audience What happens could happen, so far 
as the children are concerned, the actionful 
absurdities being confined to the adult charac 
chief among whom is an elderly hypo 
iac, played by Zefhie Tilbury, whose cure 
about by the youngsters. Spanky 
is the juvenile lead, of course, and 
t steadily sustained 
Running tim 19 mt 


LITTLE WITCH (Para.} 
Musical Parade (FF12-7) (Retssue) 
Olga San Juan, singer and dancer, is m 
ith Bob Graham in the role of Pedro, 
rchestra leader. She does not know he is the 
vealthy son of the Castillo family, and when 
family’s consent to marry 
reveals his identity to her, a temporary 
each is caused over the question whether she 
marrying him for his family’s money or 
love. All ends fiesta when she 
roves her | her by Pedro’s 
mother 


Kunning time 


MURDER IN "A" FLAT (RKO) 
Special (23107) 

A murder and a missing gun provide the 
background for songs played by piano 
virtuoso, Skitch Henderson, and sung by pretty 
Francey Lane. Selections include “Cling to 
Me,” “A Little Bit Independent” and “Love 
Me or Leave Me.” 


Running time 


be! se aban COHOES (20th-Fox) 
Vo me Sports Show (3201) 

\ — of great fishing between the islands 
of Vancouver and Texada, Canada. The prime 
bjectives are the fighting three-foot 
salmons. Action packed maneuvering with rod 
ind reel makes the day pass quickly for men 
bers of the fishing party who are 


linner tareé 


tS SUE ) 


rrought 


nutes 


dro, seeking his 


happily at a 
ove in a test put to 


18 minutes 


some 


15 minutes 


Cohoes 


1 1 
lucky enougl 


BUDDY MORROW AND HIS 
ORCHESTRA (U-I) 


Vame Band Musical (7307) 


orrow and his orchestra play six 
including “That Old Black Magic,” 
s Fire” and “Glory Road.” Vocals are 
ovided by Betty Reilly and the Ewing Sis 
ters \ novelty act are The Hands of Yves 
Joly 


mung 


ANIMALS ae. HAVE FUN (Warner Bros.) 
itaphone Novelties (8605) 

Written nine directed by Robert Youngsor 

a story of animals—all kinds, from birds 


to monkeys—in some of the most unusual se 


this 1s 


quences ever filme 


Running time 
ROCK-A-BYE BEAR (MGM) 
Techni r Cartoon (W-345) 
Carited Bear tiles to get some sleep—but his 
ibernations are interrupted by a series of un 
scheduled events 
Running time 


TEACHER’ S BEAU (Monogram) 
Rascals (5266) (Reissue) 

When the teacher tells her class she will be 
married, and they think her changed name 
they will get a new teacher, they do 
best to break up the romance. Their 
rts at the party in the school turn on them- 
amusingly, as they discover they have 
ot lost their teacher 1 


7 minutes 


means 


their 


selves 
after all 
time 19 


Running minutes 


THE DOG SNATCHER (Columbia) 
Mr. Magoo Technicolor Cartoon (4704) 

The nearsighted, slightly madcap Magoo mis- 
takes a panther in its cage for his dog which 
he thinks the dog catcher has snatched. Magoo 
puts the panther on Cuddles’ leash and goes 
home, unaware of the consternation he is caus 
ing. The circus eventually gets back its panther 
and Magoo gets Cuddles, still blissfully ignorant 
of the danger—and comedy—of the situation. 


Running time 7 minutes 


CHAMPAGNE FOR TWO (Para.} 
Musical Parade (FF12-9) (Reissue) 

his Technicolor short is based on a Billy 
story. A couple say they have information 
that a night club is to be held up. They spend 
the evening there and it turns out that they 
only wanted to celebrate a wedding anniversary. 
Running time 20 minute 


LET'S STICK TOGETHER (RKO) 
Walt Disney Tex (24113) 
Old Man Donald Duck across 
Man Bee who, many years past, was Donald's 
partner in a series of nefarious business en- 
terprises in which Donald thought up all the 
ideas and the bee did the dirty work. These 
included a deal at a carnival whereby Donald 
sold balloons to children while the bee followed 
along afterwards and popped them, thus keeping 
the market alive. Eventually Donald and the 
See had a falling out when the latter fell in 
love and married. Back in the present, how 
ever, Old Man Bee’s lady love, now an old 
crone, starts hurling pots and pans at him. 
He decides to rejoin Donald on the highway of 

adventure 
Running time 7 


SAILS AND BLADES (20th-Fox] 

Mel Allen’s Sport Show (3202) 
Here is a report on sailing—on ice. Speed 

is the goal of ice-boating, with spars, sails, 

runners and rudders in harmony in one of the 

most exciting of all sports. 
unning time 


VILLAGE METROPOLIS (U-I) 
l‘ariety View (7346) 

\ guy accompanies his girl to 
Village in New York 
irtists and art lovers to 
i job as a model. In a twist 
guy, not the girl, who gets the 
Running time 


THE MAN KILLERS (Warner Bros.) 
Featurette (Ri (8105) 

Howard Hill, famous 
Indian friend, Mike, 
waters off Key 


Rose 


hnicolor Cartoon 


comes Old 


minutes 


8 minutes 


Greenwich 
mecca for the city’s 
help her look for 
however, it’s the 
job as the model 
9 minutes 


release) 
archer, and his young 
» into the shark-infested 
argo, Fla., unarmed except 
for bow and arrow. There they spear barra 
cuda, wrestle with giant turtles, kill sharks and 
gage man-eating alligators in bare-handed 
ombat 


Running time 20 minutes 


AIM, FIRE, SCOOT (Columbia) 
{ll-Star Comedies (4425) 

Joe Besser and Jim Hawthorne are drafted 
ito the army of Starvania and are sent to the 
amp where Joe’s wife is stationed. The ser 
geant takes a liking to Joe’s wife and when he 
liscovers who Joe is, starts making trouble for 
both Joe and Jim. When Jim decides to blow 
up himself and Joe, the latter’s wife reverses 
ie projectile and blows the sergeant sky high 
Running time 16 minutes 


HONKEY-DONKEY (Monogram) 
Little Rascals (5268) (Reissue) 
[he little rich boy finds Our Gang in a lot, 

merry-go-round of their own devising, 
which is drawn by a mule which starts at a 
sneeze and sits down in response to a ringing 
bell. The rich boy takes the gang to his home 
where first the chauffeur, then the boy’s mother 
are chased by the mule, while two of the gang 
try to stop him with various bells 

Running time 17 


on a 


manutes 
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GYMNASTIC RHYTHM (MGM) 
Pete Smith Specialties (S-358) 

The famous teen-age Sofia Girls of Sweden 
are seen in a series of gymnastic routines dem- 
onstrating the skill and coordination with which 
they expect to win the gymnastic title in the 
forthcoming Olympic games at Helsinki, Fin- 
land. 
Running time 


BIG SISTER BLUES (Para.) 
Musical Parade (FF12-10) (Reissue) 

The estranged parents of two school girls 
decide to forget and forgive after a party at 
the kids’ school. Lively song and dance num- 
bers and a fast be-bop session are featured, the 
songs include “Them There Eyes,” “The Sec- 
retary Song” and “I Hain’t, T’aint, Ain't”. 
Technicolor. 
Running time 


PAMPAS SKY TARGETS (RKO) 
Sportscope (24307) 

Down in the Mar del Plato region of Argen- 
tina, Texas sportsman Alfred C. Glassell, Jr. 
hunts various “Pampas sky targets.” These 
include high-flying geese, flamingos and ducks. 
Other Argentine flora and fauna are observed 
along the route of the hunters. 
Running time 


HANSEL AND GRETEL (20th-Fox) 
Terrytoon in Technicolor (5213) 

Hansel and Gretel, this time played by a 
couple of mice, get into that familiar situation 
with the old witch of the woods. Their res- 
cuer is Mighty Mouse, who battles courageously 
against the witch and eventually leaves her to 
stew in her own juice—literally. 
Running time 


8 minutes 


14 minutes 


8 minutes 


7 minutes 


WOODPECKER IN THE ROUGH (U-l) 
Woody Woodpecker Technicolor Cartune 
(7354) 

Woody Woodpecker gets up at 3 o'clock in 
the morning so as to be able to have the golf 
course to himself. Several hundred others have 
the same idea. It’s Bull Dozer, a powerful golf 
fanatic, however, with whom Woody has the 
most trouble, making him wish that he had 
stayed in bed. 
Running time 


NO PETS ALLOWED (Warner Bros.) 
Two-Reel Special WarnerColor (8007) 

A boy whose family is moving from the 
country to the city must leave his dog behind 
because no pets are allowed in the city apart- 
ment. It is, however, impossible to keep the 
boy and the dog apart. How they get together 
is a heart-warming story. The cast includes 
David Stollery, Warren Douglas, Fay Baker, 
Ted Stanhope and Rags. 
Running time 


CASA SEVILLE (Columbia) 
Cavalcade of Broadway (4653) 

Danton Walker, host of Cavalcade of Broad- 
way, takes the cameras to New York’s Casa 
Seville night club where Eddie Stone’s orches 
tra plays “With a Song in My Heart” and 
“You've Changed.” Vocals are supplied by 
Rosette Shaw and Bill Farrell 
Running time 


SAMBA MANIA (Para.} 
Musical Parade (FF12-11) (Reissue) 

Here is a Technicolor subject that will get 
audiences’ feet a-tapping. It’s the story of Betty 
Hannon, a redheaded dancing star, who does 
a boogie act. She plays up to Russ Vincent, a 


7 minutes 


20 minute e 


10 minutes 


South American night club operator, to give 
her a part in the show. That makes Isabelita 
jealous and she goes after the meek Russ. In 
the end all is well when Vincent promises to 
marry her 

Running time 


THE AWFUL TOOTH (Monogram) 
Little Rascals (5132) (Retssue) 

The business of the subject concerns the 
attempts of Our Gang to raise money to pur 
chase some needed baseball equipment. Work 
ing on the assumption that their molars carry 
some pecuniary value, they visit the dentist 
to offer their milk teeth for sale 
Running time 


SWINGTIME IN MEXICO (RKO) 
Musical (24209) 

Luis Arcaraz, known as Mexico’s “Jazz 
King,” leads his 18-piece orchestra in playing 
“Tabu,” “Tell Me Why” sung by Evangelina 
Elizondo, and “Trumpet Mambo.” Carter & 
Valadez dance to the strains of the latter 
number 
Running trme 


THREE MEN IN A TUB (Monogram) 
Little Rascals (5231) (Reissue) 

Alfalfa, who considers himself something of 
a Don Juan, is not a little jealous when his 
girl friend goes for a ride in a stranger's 
speedboat. So Alfalfa and Our Gang build a 
contraption peculiarly unfitted for description 
and challenge the contemptuous stranger. The 
boat race is halted abruptly when the Stranger’s 
craft begins to leak and Alfalfa comes a-swim 
ming to rescue his girl while Porky innocently 
fingers the plug from the stranger's boat 
Running time ll minutes 


18 minutes 


10 minutes 


9 minutes 








THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 
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Feature Product by Company starts on Page 1405, issue of 
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TITLE—Production Numb 


AARON Slick from Punkin Crick 
(color) (5119) 
About Face (color) (122) 
Actors and Sin 
African Queen (C)* 
African Treasure (5207) Mono. 
Aladdin and His Lamp (color) (5299) Mono. 
American in Paris, An (color)* (209) MGM 
Angel With the Trumpet (Brit.) Snader 
Another Man's Poison UA 
Anything Can Happen (5117) 
Apache Country Col. 
Arctic Flight (5210) Mono. 
At Sword’s Point (color) (220) RKO 
Atomic City, The (formerly Los 
Alamos) (5120) 


BAL Tabarin (5129) Rep. 
Barbed Wire (474) 
Battle at Apache (color) (217) 
Battle Zone (AA-22 
Because You're Mine (color) MGM 
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Alan Young-Dinah Shore 

Gordon MacRae-Eddie Bracken 
Edward G. Robinson-Marsha Hunt 
Humphrey Bogart-Katharine Hepburn Mar. 21,52 104m 
Johnny Sheffield-Donna Martell 
Patricia Medina-John Sands 
Gene Kelly-Leslie Caron 

Eileen Herlie-Basil Sydney 
Bette Davis-Gary Merrill 

Para. Jose Ferrer-Kim Hunter 

Gene Autry 

Wayne Morris-Alan Hale, Jr. 
Cornel Wilde-Maureen O'Hara 


UA Michael Moore-Nancy Gates 


Muriel Lawrence-William Ching 
Col. Gene Autry . 
Univ. John Lund-Jeff Chandler 

AA = John Hodiak-Linda Christian 
Mario Lanza-Doretta Morrow 


tionable; A-2, Unob 


part; C, Condemne 


For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-|, Unobjec- 
— for Adults; B, Objectionable in 


(S) before a page number indicates advance synopsis. 


Release Running 
Stars Date Time 


Apr.,'52 95m 
May 31,'52 94m 
July 18,'52 85m 


June 8,'52 70m 
Feb.24,'52 67m 
Nov.9,'51 113m 
Dec.20,'5! 98m 
Jan.16,'52 89m 
May,'52 107m 
May,'52 62m 
Oct. 19,'52 
Feb.,'52 8Iim 


June,'52 85m 


siune 1,'52 
July,'52 
Apr.,'52 

Sept. 28,'52 
Oct.,'52 


7 REVIEWED— - 
(S) =synopsis Nat'l 
Issue Page Groups 


——— RATINGS -— 
F Herald 


L.of D. Review 


Feb. 1245 AYC 
Apr. 1313 AYC 
May 1382 

Dec. 1169 AYC 
May 1383 

Feb. 1230 AY 
Sept. 997 AY 
Dec. 1154 

Jan. 1178 

Mar. 1253 

May 1374 

July (S$) 1433 

Jan. 1214 


Good 
Good 
Good 


Excellent 
Average 
Fair 

Very Good 
Good 


° 
-—N 


nN 


Good 


> > >pPere>>>>> 
nN 


Apr. 12 1314 Good 


= 


June 28 1426 Good 
July 5 1433 Good 
Apr. 5 1306 Good 


> 
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TITLE—Production Number—Company 


Belle of New York (223) (color) MGM 
Belles on Their Toes (color) (213)* 20th-Fox 
Bend of the River (color) (212)* Univ. 
Beware, My Lovely RKO 
Big Night, The UA 
Big Trees, The (color) (117) WB 
Black Hills Ambush (5172) Rep. 
Black Swan, The (258) 20th-Fox 
Blazing Forest, The (color) Para. 
Bonnie Prince Charlie (C) (Brit.) Snader 
Boots Malone (419) Col. 
Border Saddiemates (5143) Rep. 
Brave Warrior (color) Col. 
Brigand, The (color) Col. 
Bright Victory (208) Univ. 
Bronco Buster (color) (219) Univ. 
Browning Version, The (Brit.) (281) Univ. 
Buffalo Bill in Tomahawk Territory UA 
Bugles in the Afternoon (color) (116) WB 
Bushwackers, The Realart 


CAGE of Gold (Brit.) 

California Conquest (color) 

Callaway Went Thataway (214) 

Calling Bulldog Drummond (213) 

Captain Blood (110) 

Captain Pirate (color) (431) 

Captive City 

Captive of Billy the Kid (5046) 

Carbine Williems (231) 

Caribbean (C) 

Carrie (5123) 

Carson City (color) (123) 

Cat Creeps, The 

Cat People, The (267) 

Cave of the Outlaws, The (color) 
(201) 

Chicago Calling 

Christmas Carol, A (Brit.) 

Cimarron Kid, The (color) (213) 

Clash by Night (229)* 

Close to My Heart (107) 

Cloudburst (Brit.) 

Clouded Yellow, The ( Brit.) 

Colorado Sundown (5141) 

Confidence Girl 

Crazy Over Horses (5114) 

Cripple Creek (color) 

the Beloved Country (Brit.) 


Ellis 

Col 
MGM 
MGM 


Cry 


DANGER Is a Woman (French) Discina 
David and Bathsheba (color)*(203) 20th-Fox 
Dead Man's Trail (5243) Mono. 
Deadline, U.S.A. (215) 20th-Fox 
Death of a Salesman (423) Col. 
Decision Before Dawn* (205) 20th-Fox 
Denver and Rio Grande (C) (5115) Para. 
Desert of Lost Men, The (5063) Rep. 
Desert Passage (230) RKO 
Desert Pursuit (5209) Mono. 
Detective Story (Sit!)* Para. 
Devil Makes Three, The MGM 
Diplomatic Courier (222) 20th-Fox 
Dishonored Lady Astor 
Distant Drums (color) (111)* weB 
Don't Bother to Knock (224) 20th-Fox 
Double Dynamite (formerly 

It's Only Money) (214) RKO 
Down Among the Sheltering Palms 

(color) 
Dream Boat (223) 
Duel at Silver Creek, The (C) 


20th-Fox 
20th-Fox 
Univ. 


EDWARD and Caroline (French) 
Elephant Stampede (5110) 
Elopement (141!) 

Encore (Brit.) (5122) 


FABULOUS Senorita (5125) 

Faithful City, The (Israel) (273) RKO 
Family Secret, The (414) Col. 
Fargo (5226) Mono. 
F.B.I. Girl (5002) Lippert 
Fearless Fagan MGM 
Feudin’ Fools (5213) Mono. 
Fighter, The UA 
Finder's Keepers (21!) Univ. 
First Time. The (424) Col. 
5 Fingers (208) 20th-Fox 
Fixed Bayonets (140) 20th-Fox 
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Release 
Date 


Feb.,'52 
May,'52 
Feb.,'52 
Not Set 
Dec. 7,'51 
Mar. 29,'52 
May 20,'52 
(reissue) July,'52 
Dec.,'52 

Jan.,'52 

Jan.,52 

Apr. 15,'52 
June,'52 
June,'52 
Jan.,'52 

May, 52 

Nov.,'5! 

Feb. 8,'52 

Mar. 8,'52 
Nov.,'5! 


Stars 


Fred Astaire-Vera Ellen 

Jeanne Crain-Myrna Loy 

James Stewart-Arthur Kennedy 
Ida Lupino-Robert Ryan 

John Barrymore, Jr.-Joan Lorring 
Kirk Douglas-Patrice Wymore 
Allan Rocky Lane 

Tyrone Power-Maureen O'Hara 
John Payne-Susan Morrow 
David Niven-Margaret Leighton 
William Holden-Johnny Stewart 
Rex Allen 

Jon Hall-Christine Larsen 
Anthony Dexter-Jody Lawrence 
Arthur Kennedy-Peggy Dow 
John Lund-Scott Brady 

Michael Redgrave-Jean Kent 
C. Moore-Slim Andrews 

Ray Milland-Helene Carter 
John Ireland-Dorothy Malone 


Dec.,'51 
July,"52 


Jean Simmons-David Farrar 

Cornel Wilde-Teresa Wright 
Howard Keel-Dorothy McGuire Dec. 28,'5! 
Walter Pidgeon-Margaret Leighton Dec. 14,'51 
Errol Flynn-Olivia de Havilland (reissue) Dec. 15,'5! 
Louis Hayward-Patricia Medina Not Set 
John Forsythe Apr. 11,'52 
Allan Rocky Lane Jan. 22,'52 
James Stewart-Wendell Corey May,'52 
Arlene Dahl-John Payne Sept.,'52 
Jennifer Jones-Laurence Olivier Aug.,'52 
Randolph Scott-Lucille Norman June 14,'52 
Paul Kelly-Noah Beery, Jr. (reissue) Dec.,'51 
Simone Simon-Kent Smith (reissue) Feb.,'52 


Macdonald Carey-Alexis Smith 
Dan Duryea 

Alistair Sim-Kathleen Harrison 
Audie Murphy-Beverly Tyler 
Barbara Stanwyck-Paul Douglas 
Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers 
Jean Simmons-lrevor Howard 
Rex Allen-Mary Ellen Kay 

Tom Conway 

Bowery Boys 

George Montgomery-Karin Booth 
Canada Lee-Sidney Poiter 


Nov.,'51 
Jan. 11,'52 
Nov. 30,'51 

Jan.,'52 

June,'52 

Nov. 3,'51 
Jan. 31,52 
Not Set 
Feb. 8,'52 
June 20,52 
Nov. 18,'51 
July,'52 
Aug. 22,'52 


Henry Vidal-Maria Mauban 
Gregory Peck-Susan Hayward 
Johnny Mack Brown-Barbara Allen 
Humphrey Bogart-Ethel Barrymore 
Fredric March-Mildred Dunnock 
Richard Basehart-Gary Merrill 
Edmond O'Brien-Sterling Hayden 
Allan Rocky Lane-Mary Ellen Kay 
Tim Holt-Joan Dixon 

Wayne Morris 

Kirk Douglas-Eleanor Parker 

Gene Kelly-Pier Angeli Aug.,'52 
Tyrone Power-Patricia Neal July,'52 
Hedy Lamarr-Dennis O'Keefe (reissue) Feb. 1,'52 
Gary Cooper-Mari Aldon Dec. 29,'5! 
Richard Widmark-Marilyn Monroe Aug.,'52 


May,'52 
Feb.,'52 
July 20,'52 
May,'52 
Feb.,'52 
Jan.,'52 
June,'52 
Nov. 19,51 
May,'52 
May 11,52 
Nov.,'5! 


Frank Sinatra-Jane Russell Dec.,'5! 
June,'52 
Aug.,'52 
Aug.,’52 


Mitzi Gaynor-David Wayne 
Clifton Webb-Ginger Rogers 
Audie Murphy-Faith Domergue 


Apr.,'52 
Oct. 28,51 
Dec.,'5! 
July,"52 


Daniel Gelin-Anne Vernon 
Johnny Sheffield-Donna Martell 
Clifton Webb-Ann Francis 
Roland Culver-Glynis Johns 


Ag-.!,"52 
May,'52 
Dec.,'5! 

Sept. 7,'52 
Nov.,'5! 
Aug.,'52 

Sept. 21,'52 

May 25,'52 
Jan.,'52 
Feb.,'52 
Mar.,'52 
Dec.,'5! 


Estelita Rodriquez-Robert Clarke 
Jamie Smith-John Slater 

John Derek-Lee J. Cobb 

Bill Elliott-Phyllis Coates 

Cesar Romero-Gene Evans 

Janet Leigh-Carleton Carpenter 
Leo Gorcey-Huntz Hall 

Richard Conte-Vanessa Brown 
Tom Ewell-Julia Adams 

Robert Cummings-Barbara Hale 
James Mason-Danielle Darrieux 
Richard Basehart-Michael O'Shea 


Runaing 
Time 


82m 
89m 
9Im 


75m 
89m 
54m 
85m 


98m 
103m 
67m 
73m 
94m 
97m 
80m 
90m 
66m 
85m 
70m 


83m 
79m 
8im 
83m 


7— REVIEWED — 


Apr. 
Jan. 


Nov. 
Feb. 


June 


26 1213 


(S) synopsis 
Issue 


Feb. 23 


LofD. Review 


Good 
Very Good 
Excellent 


Page 


1245 
5 1305 


Groups 


AYC 
AYC 
AYC 


10 1101 
9 1229 
14 1399 


AY 


Oct. 17,'42 


Apr. 
Jan. 


Dec. 29 


May 
May 


May 31! 
July 28 


Apr. 
Nov. 
Feb. 
Feb. 


Jan. 


Feb. 


June 14 


Nov. 


17 1109 
Oct. 20 


19 (S)1322 
19 1194 
1169 
10 1358 
17 1366 
1383 
947 
12 1313 
3 1093 
2 1222 
2 1221 
© 1177 


- 
--—-n~ 


Excellent 
Good 
Excellent 
Average 
Good 
Good 


: . % 
n= = 


>> >PPe>>> 
2? 


2 1222 
1398 


Average 
Good 
Excellent 
Good 


>>> 
ee 


1066 


Jan. 11,'36 


Apr. 19 
Mar. 29 


Feb. 


Apr. 19 


June 14 


May 


Apr. 13,'46 
Nov. 14,42 


Nov. 
Dec. 
Nov. 
Dec. 
May 
Oct. 
Feb. 
Oct. 


Feb. 23 


June 


June 28 
26 1213 


Jan. 


Apr. 26 
Aug. 25 


May 
Mar. 
Dec. 


Dec. 22 
Mar. 29 


Dec. 


May 24 


Sept. 29 


May 


June 21 


(S)1323 

1297 
2 1222 
1321 


Very Good 
Average 
Very Good 


>>> 
NLA 


Excellent 
Very Good 
Average 
Good 


1397 
3 1349 


>? 


Lad 


3 1094 
8 1134 
3 1094 
15 1153 
17 1366 
6 1049 
2 1221 
6 1049 
1246 
7 1390 


q 
-n~N 


Excellent 
Good 
Good 


* 
nN 


Good 


—NNR-—N 


Good 


Excellent 
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Good 
Excellent 


Very Good 
Excellent 
Excellent 
Fair 

Good 
Average 


1330 
990 
17 ($)1367 
15 1282 
15 1153 
1161 
1298 
15 1154 
1374 


Ne wy—- Ln 


>>> >>> a © 


Excellent 


> 


1041 
17 (S)1367 
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Apr. 
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TITLE—Production Number—Compuny 


Flame of Araby (color) (207) Univ. 
Flaming Feather (C) (5118) Para. 
Flesh and Fury (formerly Hear 
No Evil) oy Univ. 
—_ (color) Mono. 

2) Lippert 

UA 


Flight to Mars 
For Men Only (510 
Fort Defiance 

Fort Osage (color) (5102) Mono. 
Franchise Affair, The (Brit.) Stratford 
Francis Covers the Big Town Univ. 
Francis Goes to West Point (224) Univ. 


GALLOPING Major, The (Brit.) Souvaine 
Girl in Every Port, A (218) RKO 
Girl in White, The (232) 
Girl on the Bridge 

(formerly The Bridge) (139) 
Glory Alley 
Gobs and Gals (5128) 
Gold Fever (5220) 
Golden Girl (color) (136) 
Golden Hawk, The (color) 
Great Adventure (5021) pert 
Greatest Show on Earth (C)* tise) Pare, 
Green Glove, The 
Guest of the House 
Gun Smoke Range (5253) 
Gunman, The (5252) 


MGM 
20th-Fox 
MGM 
Rep. 


Mono. 
20th-Fox 
Ri: I. 


Po 
Mono. 
Mono. 


HALF-Breed (color) (228) 

Happy Time, The 

Harem Girl, The (422) 

Harlem Globetrotters, The (405) 

Has Anybody Seen My Gal? (226) 
(color) 

Hawk of Wild River, The (482) 

Hellgate (5113) 

Here Come the Marines (5212) 

Here Come the Nelsons (210) 

High Noon 

High Treason ( Brit.) 

Hold That Line (5211) 

Holiday for Sinners 

Hong Kong (color) (5109) 

Hoodlum Empire (5105) 

Hour of Thirteen, The Bsr 

House of Horrors Realart 

Hunchback of Notre Dame, The (266) RKO 

Hurricane Smith (color) Para. 


| DON'T Care Girl, The (C) 
| Dream of Jeanie (color) ep. 
| Walked with a Zombie (272) RKO 
1 Want You (251) RKO 
Igloo Realart 
I'll Never Forget You (formerly Man 

of Two Worlds (color) (142) 20th-Fox 
I'll See You in My Dreams (112)* WB 
In a Padded Cell Realart 
Indian Uprising et (417) oa 
Invitation, The (13 Univ. 
Island of Desire acainity Saturday 

Island) (C) 
Island Rescue (Brit.) 
It Grows on Trees 
It's a Big Country (215) 
Ivanhoe (color) 
Ivory Hunter (color) (Brit.) 


Univ. 
Col. 
Lippert 
Mono. 
Univ. 
UA 
Pacemaker 
Mono. 
MGM 
Para. 
Rep. 


20th-Fox 


WB 
20th-Fox 
Mono. 
RKO 
20th- Fox 
Para. 


JACK and the Beanstalk (C) (118) 
Japanese War Bride (202) 

Jet Job (5215) 

Jet Pilot (color) 

Journey Into Light (132) 

Jumping Jacks (5121) 

Junction City (486) Col. 
Jungle, The (5112) Lippert 
Jungle Jim in the Forbidden Land (429) Cel. 
Jungle of Chang (208) RKO 
Jungle Manhunt (411) Col. 
Just Across the Street (223) Univ. 
Just for You (color) Para. 
Just This Once (224) MGM 


KANGAROO {color) (217)* 20th-Fox 

Kansas Territory (formerly Vengeance 
Trail) (5225) 

Kid from Amarillo, The (488) 

Kid Monk Baroni 

Konge, The Wild Stallion (418) 


one 
Col. 
Realart 
Col. 


PRODUCT DIGEST SECTION, JULY 5, 1952 


Stars 


Maureen O'Hara-Jeff Chandler 
Sterling Hayden-Arleen Whelan 


Tony Curtis-Mona Freeman 
Marguerite Chapman-C. Mitchell 
Paul Henreid 

Dane Clark-Tracey Roberts 

Rod Cameron-Jane Nigh 
Michael Denison-Dulcie Gray 
Donald O'Connor-Yvette Dugay 
Donald O'Connor-Lori Nelson 


Basil Radford-Janette Scott 
Groucho Marx-Marie Wilson 
June Allyson-Arthur Kennedy 


Hugo Hass-Beverly Michaels 
Leslie Caron-Ralph Meeker 
Bernard Bros.-Cathy Downs 
John Calvert-Ralph Morgan 
Mitzi Gaynor-Dale Robertson 
Sterling Hayden-Rhonda Fleming 
Dennis Price-Jack Hawkin: 
All-Star Cast 

Glenn Ford-G. 8rooks 
Anne Baxter-Ralph Bellamy 
Whip Wilson 

Whip Wilson-Fuzzy Knight 


Robert Young-Janis Carter 
Charles Boyer-Louis Jourdan 

Joan Davis-Paul Marion 

Thomas Gomez and Globetrotters 


Piper Laurie-Charles Coburn 
Charles Starrett-Smiley Burnette 
Sterling Hayden-Joan Leslie 
Leo Gorcey-Huntz Hall 

Ozzie Nelson-Harriet Nelson 
Gary Cooper-Grace Kelly 

Liam Redmond-Mary Morris 
Bowery Boys 

Keenan Wynn-Janice Rule 
Ronald Reagan-Rhonda Fleming 
Brian Donlevy-Claire Trevor 
Peter Lawford-Dawn Addams 
Robert Lowery-Virginia Grey 
Charles Laughton-M. O'Hara 
Yvonne De Carlo-John Ireland 


Mitzi Gaynor-David Wayne 

Ray Middleton-Muriel Lawrence 
Frances Dee-Tom Conway 

Dana Andrews-Dorothy McGuire 
Native Cast (reissue) 


Tyrone Power-Ann Blyth 
Doris Day-Frank Lovejoy 
Olsen and Johnson 
George Montgomery-Audrey Long 
Dorothy McGuire-Van Johnson 


Linda Darnell-Tab Hunter 
David Niven-Glynis Johns 
Irene Dunne-Dean Jagger 

All Star Cast 

Robert Taylor-Elizabeth Taylor 
Anthony Steel-Dinah Sheridan 


Bud Abbott-Lou Costello 

Shirley Yamaguchi-Don Taylor 
Stanley Clements 

John Wayne-Janet Leigh 
Sterling Hayden-Viveca Lindfors 
Dean Martin-Jerry Lewis 
Charles Starrett-Smiley Burnette 
Rod Cameron-Cesar Romero 
Johnny Weissmuller-Angela Greene 
Documentary of Siam 

Johnny Weissmuller-Sheila Ryan 
Ann Sheridan-John Lund 

Bing Crosby-Jane Wyman 

Peter Lawford-Janet Leigh 


Peter Lawford-Maureen O'Hara 


Bill Elliott-Peggy Stewart 
harles Starrett-Smiley Burnette 
Richard Rober-Bruce Cabot 


Fred Stone-Rochelle Hudson (reissue) 


Release 
Date 


Jan.,'52 
Feb.,'52 


Mar.,'52 
Nov. 11,51 
Jan, 11,'52 
Nov. 9,51 
Feb. 10,'52 
Apr. |,'52 
Not Set 

July,’52 


Dec. 19,'51 
Jan.,'52 
May,'52 


Dec.,'51 
June,'52 
May 1,'52 
June 15,'52 
Noyv.,'5! 
Not Set 
Dec. 7,'51 
July,'52 
Feb. 28,'52 


(reissue) May 15,'52 
Aug. 


g. 17,52 
Apr. 21,'52 


May,'52 
Not Set 
Feb.,'52 
Nov.,'51 


July,'52 
Feb.,'52 
Aug. 5,'52 
June 29,'52 
Feb.,'52 
July30,'52 
May,'52 
Mar. 23,'52 
July,'52 
Jan.,'52 
Apr.15,'52 
Not Set 


(reissue) Jan.,'52 
(reissue) Feb.,'52 


Oct.,'52 


Not Set 
June 1,'52 


(reissue) Apr.,'52 


Jan.,'52 
Jan.,'52 


Dec.,'51 
Jan. 12,'52 


(reissue) Feb.,'52 


Jan.,'52 
Feb.,'52 


Aug. 4,'52 
June,'52 
Sept.,'52 

Jan. 4,'52 
Aug.,'52 
June,'52 


Apr. 12,'52 
Jan.,'52 
Mar. 23,'52 
Dec. 22,'51 
Oct.,'51 
July,"52 
July,'52 
July 4,'52 
Mar.,'52 
Nov.,'5! 
Oct.,'51 
June,'52 
Sept.,'52 
Mar.,'52 


June,'52 


May 20,'52 
Oct.,'51 
May,'52 
Feb.,'52 


72m 
93m 
8im 
72m 


8im 
82m 
86m 
93m 
77m 
79m 
88m 
108m 
75m 
153m 
88m 
121m 
52m 


8Im 


-~ REVIEWED — 
(S) synopsis 
Issue 


Nov. 
Dec. 


Mar. 


Nov. 
Jan. 

Nov. 
Jan. 

June 
Mar. 
June 


Oct. 
Feb. 
Mar. 


Dec. 
May 
May 
July 

Nov. 
Apr. 


Jan. 
Feb. 


Dec. 9, 


‘4 


24 
22 


8 
10 
26 
10 
26 
21 
22 

14 


13 
16 
22 


15 
24 
3 
5 
10 
19 


5 
2 
4 


Page 


118 
1161 


1261 
1402 
1214 
1102 
1215 
1418 
(S)1291 
1397 


1058 
1237 
1289 


1154 
1373 


(S) 1323 


1177 
1221 


1321 


1194 
1074 


1397 
1238 


1398 
1193 
1349 
1382 


1426 
1110 
1246 
(s)1419 


(S)1358 
1398 


1093 


1133 
1133 


1170 
1214 


(S)1291 
1426 


117 
1417 
1373 


1306 
1186 
1298 


998 
1389 
1433 


1262 
110 
1050 
1382 
(S)1254 
1193 


1373 


1374 
1075 
1329 


Hereld 
Review 


Good 
Good 


———— RATINGS - 
Nat'l 
Groups L.os 9. 


AYC A-2 
AY A-l 
AY Good 
Good 
Very Good 
Good 
Very Good 
Very Good 


Very Good 


-2 
A -2 
-2 


Good 
Good 
Very Good 


Fair 
Good 
Very Good 


Excellent 
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Fair 
Excellent 


Good 


Good 
Good 
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Excellent 
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Excellent 
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Very Good 
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Good 
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Average 
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TITLE—Production Numper—Company 


Univ. 
20th-Fox 
Astor 
Univ. 
Rep. 
UA 

Col. 
RKO 
Rep. 
Stratford 
20th-Fox 


LADY from Texas, The (color) (136) 
Lady in the Iron Mask (218) 
Lady of Burlesque 
Lady Pays Off, The (202) 
Lady Possessed, A (5104) 
Lady Says No, The 
Leramie Mountains (485) 
Las Veges Story (217) 
Last Musketeer, The (5142) 
Laughter in Paradise (Brit.) 
Laura (252) 
Lavender Hill Mob, The (Brit.}) (280) Univ. 
Lawless Cowboys (5155) Mono. 
Leadville Gunslinger (5171) Rep. 
Leave Her to Heaven (color) (255) 20th- Fos 
Leopard Man, The (270) RKO 
Les Miserables (225) 
Les Miserables (Ital.) 
Let's Make It Legal (133) 
Light Touch, The (212) 
Lion and the Horse, The (119) (C) 
Loan Shark (Sitt) 
Lone Star, The (222)* 
Longhorn, The (5223) 
Lost in Alaska 
Love Is Better Than Ever (225) 
Love Nest (131) Oth-Fox 
Lovely to Look At (color) MGM 
Lure of the Wilderness (formerly Land of 
the Trembling Earth) (color) 20th-Fox 
Lydia Bailey (color) (219) 20th-Fox 


20th-Fox 


MGM 
Mono. 
Univ. 
MGM 

2 


MA AND PA Kettle at the Fair (216) Univ. 
Macao (224)* RKO 
Magic Carpet, The (410) (color) Col. 
Man Bait (5103) Lippert 
Man from the Black Hills (5242) Mono. 
Man in the Saddle (color) (420) Col. 
Man in the White Suit (282) (Brit.) Univ. 
Man on the Run (Brit.) Stratford 
Man With a Cloak, The (207) MGM 
Mara Maru (120) ws 
Marrying Kind, The (425)* 
Maytime in Mayfair (Brit.) (C) 
Meet Danny Wilson (205) 
Merry Widow, The (color) 
Minnesota (color) 
Mr. Peek-A-Boo (Fr.)} 
Model and the Marriage Broker, The 
(201) 20th-Fox 
Montana Territory (color) Col. 
Mummy, The Realart 
Mummy's Curse, The Realart 
Murder in the Cathedral (Brit.) Classic 
Mutiny (color) UA 
My Fevorite Spy (5110)* Para. 
My Six Convicts (430)* Col. 
My Son, John (5116) Para. 


Col. 
Realart 


NARROW Margin (226) RKO 
Navajo Lippert 
Never Take No for an Answer ( Brit.) Souvaine 
Night Riders (5251) 

Night Stage to Galveston (475) 

No Resting Place (Irish) 

No Room for the Groom (220) 

Northwest Territory (5124) 


O. HENRY'S Full House 
Okinawa (432) 

Oltlahoma Annie (color) (5122) 
Old Mother Reilley (Irish) 

Old Oklahoma Plains 

Old West, The (473) 

On Dangerous Ground (215) 
One Big Affair 

Outcast of the Islands (Brit.} 
Outcasts of Poker Flat (216) 
Outlaw Women (color) (5105) 
Overland Telegraph (216) 


Bristol 


Col. 


RKO 
Rep. 


PACE That Thrills, The (213) 
Pals of the Golden West (5102) 
Pandora and the Flying Dutchman 
Park Row 
Pat and Mike* 
Paula 
Pecos River (484) 
Perfectionist, The (French) 
(C) (Brit.) (217) 


1438 


UA 
MGM 
Col. 
Col. 
Discina 
MGM 


Release 
Date 


Oct.,'5! 

July,'52 

(reissue) Apr. 1,'52 
Nov.,'5! 

Feb.,'52 

Jan. 14,'52 
Apr.,'52 

Feb.,'52 

Mar. 1,'52 

Nov. 11,'51 
(reissue) May,'52 
Oct.,'5! 

Nov. 7,'51 

Mar. 22,'52 
(reissue) June,'52 
(reissue) May,'52 
Aug.,'52 
Mar. 24,'52 
Nov.,'5! 
Dec. 7,'5! 
Apr. 19.'52 
May 23,'52 
Feb.,'52 
Nov. 25,5! 
Aug.,’52 
Mar.,'52 
Oct.,'5! 
July,"52 


Stars 


Mona Freeman-Howard Duff 
Louis Hayward-Patricia Medina 
B. Stanwyck-Michael O'Shea 
Linda Darnell-Stephen McNally 
James Mason-June Havoc 
David Niven-Joan Caulfield 
Charles Starrett-Smiley Burnette 
Jane Russell-Victor Mature 

Rex Allen-Mary Ellen Kay 
Alistair Sim-Fay Compton 
Gene Tierney-Dana Andrews 
Alec Guinness-Stanley Holloway 
Whip Wilson 

Allan Rocky Lane 

Gene Tierney-Cornel Wilde 
Dennis O'Keefe-Margo 

Michael Rennie-Debra Paget 
Gino Cervi-Valentina Cortesa 
Claudette Colbert-Macdonald Carey 
Stewart Granger-Pier Angeli 

Steve Cochran-Black Knight 

George Raft-Dorothy Hart 

Clark Gable-Ava Gardner 

Bill Elliott 

Abbott & Costello-Mitzi Green 
Elizabeth Taylor-Larry Parks 

William Lundigan-June Haver 
Kathryn Grayson-Howard Keel 


Sept.,'52 
June,'52 


Jean Peters-Jeffrey Hunter 
Anne Francis-Dale Robertson 


Marjorie Main-Percy Kilbride 
Robert Mitchum-Jane Russell 
Lucille Ball-John Agar 

George Brent-Marguerite Chapman 
Johnny Mack Brown-James Ellison 
Randolph Scott-Joan Leslie 

Alec Guinness-Joan Greenwood 
Derek Farr-Joan Hopkins 

Joseph Cotten-Barbara Stanwyck 
Errol Hynn-Ruth Roman 

Judy Holliday-Aldo Ray 

Anna Neagle-Michae! Wilding 
Frank Sinatra-Shelley Winters 
Lana Turner-Fernando Lamas 
Rod Cameron-Ruth Hussey 

Joan Greenwood-Bourvil 


Apr.,'52 
Apr.,'52 
Oct.,’51 
Jan. 25,'52 
Mar. 2,'52 
Dec.,'5! 
Apr.,'52 
Feb. 26,'52 
Oct. 19,51 
May 3,'52 
Apr.,'52 
Apr.,'52 
Feb.,'52 
Sept.,'52 
July 15,'52 
Oct. 21,'51 
Jeanne Crain-Thelma Ritter Jan.,52 
Lon McAllister-Wande Hendrix June,'52 
Boris Karloff-David Manners (reissue)  Dec.,'5! 
L. Chaney, Jr.-Virginia Christine (reissue) Dec.,'5! 
Fr. John Groser-Alexander Gauge Mar. 25,'52 
Patric Knowles-Angela Lansbury Mar. 14,'52 
Bob Hope-Hedy Lamarr Dec.,'51 
John Beal-Gilbert Roland Mar.,'52 
Helen Hayes-Van Heflin Apr.,'52 


May,'52 
(spec.) Mar,'52 
Apr. 9,'52 

Feb. 3,'52 
Mar.,'52 

Not Set 
May,'52 

Dec. 9,'51 


Charles McGraw-Marie Windsor 
Navajo Indian Cast 

Denis O'Dea-Vittorio Manunta 
Whip Wilson 

Gene Autry 

Michael Gough-Eithne Dunne 
Tony Curtis-Piper Laurie 

Kirby Grant-Gloria Saunders 


Sept.,'52 
Mar.,'52 
Mar. 24,'52 


All Star Cast 
Pat O'Brien-Richard Denning 
Judy Canova-John Russell 


July 25,'52 
Jan.,'52 
Jan.,'52 

Feb. 22,'52 

July! t,"52 
May,'52 
June,'52 
Dec.,'5! 


Rex Allen 

Gene Autry 

Robert Ryan-ida Lupino 

Dennis O'Keefe-Evelyn Keyes 
Trevor Howard-Ralph Richardson 
Dale Robertson-Anne Barter 
Marie Windsor-Richard Rober 
Tim Holt-Richard Martin 


Bill Williams-Carla Balenda 
Roy Rogers-Dale Evans 


Mar.,"52 
Dec. 15,'51 


Jan. 18,52 
Aug. !2,'52 
June,'52 
June,"52 
Dec.,'5! 
May 1,'52 


James Mason-Ava Gardner 
Gene Evans-Paul Dunlap 

Spencer Tracy-Katherine Hepburn 
Loretta Young-Kent Smith 
Charles Starrett-Smiley Burnette 
Pierre Fresnay 


Running 


Time 


78m 
78m 
9im 
80m 
87m 
80m 
54m 
88m 
67m 
98m 
88m 
82m 
58m 
54m 
110m 
66m 


122m 
77m 
93m 
83m 
79m 
90m 


7— REVIEWED — 


Issue 


Sept. 


June 


May I, 


Oct. 
Feb. 
Dec. 
Apr. 
Jan. 
June 
Dec. 


Oct. 14, 


Oct. 


Mar. 


Dec. 29,' 


July 

Mar. 
Oct. 
Nov. 
Mar. 
May 
Dec. 
Oct. 
July 

Feb. 
Oct. 
May 


Apr. 
May 


Mar. 
Mar. 


Sept. 


Nov. 
Apr. 


Oct. 
Apr. 
Mar. 
Apr. 
Jan. 
July 

Apr. 


22 
14 


‘43 


20 
23 
! 
12 
5 
14 
1 


‘44 


20 


29 
45 


5 
22 
27 

3 
22 

3 
22 
20 

5 

9 
20 
31 


19 
31 


22 
29 
29 


17 
5 


6 
5 
15 
26 
19 
5 
19 


Sept. 22 


Nov. 
June 


Dec. 3,’ 


Apr. 
Mar. 
Oct. 
Mar. 
Mar. 


Apr. 
Feb. 
Mar. 


Mar. 
Apr. 
May 


Mar. 
Apr. 


Jan. 
Dec. 
Mar. 
May 
May 
Apr. 
Dec. 


Mar. 
Jan. 


Oct. 
July 
May 
May 
Dec. 
May 


24 
7 
32 


5 
| 
6 
15 
22 


12 
9 
15 


22 
26 
10 


I 
12 


12 
! 
8 

17 

10 

19 

8 


15 
19 


13 
5 
17 
17 
1 
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1305 
1281 
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1357 


1254 
1314 


1186 
1125 
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Good 


Good 
Good 
Good 
Good 
Average 
Very Good 
Very Good 
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Good 
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Good 
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Good 
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Very Good 
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Good 


Average 
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Good 

Very Good 
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Good 


Good 
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Good 
Excellent 
Good 


Fair 
Good 
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— REVIEWED — RATINGS 
Release Running (S) synopsis Noft'l 


Stors Date Time Issue Pege Groups 


Herald 


TITLE—Production Number—Company L.of D. Review 


Phone Call From a Stranger (204) 20th-Fox 
Pirate Submarine (5110) Lippert 
Pool of London (Brit.) (183) Univ. 
Pride of St. Louis (211) 20th-Fox 
Purple Heart Diary (421) Col. 


QUIET Man, The (color) Rep. 
Quo Vadis (color)* MGM 


RACKET, The (210) RKO 
Raging Tide, The (203) Univ. 
Rains Came, The (256) 20th-Fox 
Rancho Notorious (color) (221) 

Rashomon (Japanese) (268) 

Red Ball Express (218) 

Red Mountain (color) (5113)* 

Red Planet Mars 

Red River 

Red Shoes, The (color) (Brit.) UA 
Red Skies of Montana (color) (207) 20th- se 
Red Snow Col 
Retreat, Hell! (115) 
Return of the Texan (209) 
River, The (color) 

Road Agent (223) RKO 
Robin Hood (see Story of Robin Hood) 
Rodeo (color) (5104) Mono. 
Room for One More (113)* WB 
Rose Bowl Story, The (C) (5204) Mono. 
Rose of Cimarron (color) (212)  20th-Fox 
Rough, Tough West (487 Col. 
Royal Journey (color) (Can.)} 


WB 
—— 


SAILOR Beware (5114)* 
Sally and Saint Anne (225) 
San Francisco Story (121) 
Savage, The (color) 
Scandal Sheet ys) 
Scaramouche (C) 

Scarlet Angel (C) (222) Univ. 
Scotland Yard Inspector (5117) Lippert 
Sea Hornet, The (5105) _ 
Sea Tiger (5218) Mon 
Secret of Convict Lake, The (123) 20th-Fox 
Secret People (Brit.) (5119) Lippert 
Sellout, The (219) MGM 
Shadow in the Sky (22t) MGM 
Shane (color) Para. 
She-Wolf of London Realart 


Gary Merrill-Shelley Winters 
Special Cast 

Bonar Colleano-Rene Asherson 
Dan Dailey-Joanne Dru 
Frances Langford-Lyle Talbot 


John Wayne-Maureen O'Hara 
Robert Taylor-Deborah Kerr 


Robert Mitchum-Lizabeth Scott 
Shelley Winters-Richard Conte 
Myrna Loy-Tyrone Power (reissue) 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Jeff Chandler-Alex Nicol 
Alan Ladd-Lizabeth Scott 
Peter Groves-Andrea King 
John Wayne-M. Clift 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 
Guy Madison-Ray Mala 

Frank Lovejoy-Anita Louise 

Dale Robertson-Joanne Dru 
Radha-Esmond Knight 

Tim Holt-Norine Nash 


Jane Nigh-John Archer 

Cary Grant-Betsy Drake 
Marshall Thompson-Vera Miles 
Jack Buetel-Mala Powers 
Charles Starrett-Smiley Burnette 
Documentary 


Dean Martin-Jerry Lewis 

Ann Blyth-Edmund Gwenn 
Yvonne De Carlo-Joel McCrea 
Chariton Heston-Susan Morrow 
Broderick Crawford-Donna Reed 
Stewart Granger-Janet Leigh 
Yvonne De Carlo-Rock Hudson 
Cesar Romero-Lois Maxweil 
Rod Cameron-Adele Mara 

John Archer-Marguerite Chapman 
Ethel Barrymore-Glenn Ford 
Valentina Cortesa-Audrey Hepburn 
Walter Pidgeon-Audrey Totter 
Nancy Davis-James Whitmore 
Alan Ladd-Jean Arthur 

June Lockhart-D. Porter 


Feb.,'52 96m Jan. 12 1185 = AY 


July 18,52 
Nov.,'5! 
Apr.,'52 
Dec.,'51 


Not Set 
Spec. 


Nov.,'51 
Nov.,'5! 
June,'52 
Mar.,'52 
Mar.,'52 
May,'52 
May,'52 
May 15,'52 


(reissue) June 6,'52 


June 13,'52 
Feb.,52 
July,'52 


Mar. 9,'52 
Jan. 26,'52 


Mar. 15,'52 


Feb,'52 
July,"52 
May 17,'52 
Nov.,'52 
Mar.,'52 
June,'52 
June,'52 
Sept. 2,'52 
Nov. 6,'51 
July 27,'52 
Aug..'5! 
Aug. 20,'52 
Feb.,'52 
Feb. 15,52 
Not Set 


(reissue) Dec.,'5! 


69m 
85m 
93m 
73m 


129m 
168m 


88m 
93m 
95m 
89m 
86m 
83m 
84m 
87m 
125m 
133m 
98m 
75m 
95m 
88m 
99m 


Aug. 
Mar. 
Nov. 


May 
Nov. 


Oct. 
Oct. 


Sept. 8," 


Feb. 
Jan. 
May 


974 
1253 
1102 


1365 
118 


1065 
1057 


1229 
1185 
1349 
1109 
1367 


4357 
1213 
1418 
1230 
1237 
1006 
1230 


1262 
1185 


(S)1419 
1262 


1427 
1261 


1125 
1426 
1314 


($)1322 


1186 
1365 
1382 
1042 
913 


1153 
1162 


($)1323 
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Very Good 


Good 
Very Good 
Good 


Superior 
Superior 


Very Good 
Very Good 


Very Good 

Excellent 

Very Good 

Good 

Fair 

Excellent 

Excellent 

Very Good 
ood 

Good 

Fair 

Good 

Good 


Good 
Excellent 


Good 


Good 
Good 
Good 
Good 


She's Working Her Way Through 

College (C) (128) WB 
Silver City (color) (5112 Para. 
Singin’ in the Rain (eotor} (227)* MGM 
Skirts Ahoy! (C) (233)* MGM 
Small Back Room, The ( Brit.) 
Smoky Canyon (483) 
Sniper, The (434) 
Snow White and the Seven Dwarfs 

(292) RK Disney Feature 
Somebody Loves Me (color) 
Something to Live For (5105) 
Son of Ali Baba we 
Son of Dr. Jekyll (409 
Son of Paleface lesterk (5124) 
Sound Off (color) (428) 
Spider and the Fly, The (Brit.) 
Stage to Blue River (5156) 
Stagecoach Driver (5153) 
Starlift (109 
Steel Fist, The (5217) 
Steel Town (color) (215) 
Stolen Face (5109) 
Stooge, The 
i Bound (5032) 
Storm Over Tibet (416) 
Story of Robin Hood (C) Disney- RKO 
Story of Will Rogers (color) (129) WB 
Strait Jacket Realart 
Strange Door, The (204) Univ. 
Strange Woman Astor 
Strange World UA 
Street Bandits (5130) Rep. 
Streetcar Named Desire, A (104)* WB 
Stronghold (5107) Lippert 
Submarine Command (5107) Para. 
Superman and the Mole Men (5030) Lippert 


July 12,'52 1389 
Dec.,'5! \ 1042 
Apr.,'52 ‘ 1281 
May,’52 1313 

David Farrar-Kathleen Byron Not Set h 1246 

Charles Starrett-Smiley Burnette Jan.,'52 . 1222 

Adolphe Menjou-Arthur Franz May,’ 7 1290 


Very Good 
Good 
Excellent 
Excellent 
Fair 

Good 
Good 


Virginia Mayo-Ronald Reagan 
Edmond O'Brien-Yvonne de Carlo 
Gene Kelly-Debbie Reynolds 
Esther Williams-Barry Sullivan 


PPE Se. + PPS 
- WN 


n= 





(reissue) Feb.,’ 
Betty Hutton-Ralph Meeker Oct., May 
Joan Fontaine-Ray Milland Mar.,’ Feb. Good 
Tony Curtis-Piper Laurie Sept.," 

Louis Hayward-Jody Lawrence Nov., Oct. Good 
Bob Hope-Jane Russell Aug..,’ Apr. 


(S) 1350 


May,'52 Apr. 1313 - Good 

May 1'52 y Fair 
Dec. 30,'51 
Dec. 30,'5! - 

Dec. 1'5! Nov. - Good 

Jan. 6,52 

Mar.,'52 Mar. Good 
Paul Henreid-Lizabeth Scott June 16,52 June Good 
Dean Martin-Jerry Lewis Not Set Mer. 
Constance Dowling-Andrea Checchi Dec. 15,'5! Feb. 
Diana Douglas-Rex Reason July,"52 Dec. Good 
Richard Todd-Jean Rice Julv."82 Dec. Very Good 
Jane Wyman-Will Rogers, Jr July 26,'52 
Ritz Brothers (reissue) Feb.,'52 
Charles Laughton-Boris Karloff Dec.,'5! Nov. - Fair 
Hedy Lamarr-George Sanders (reissue) Jan. 5,'52 Nov. 2, 
Angelica Hauff-Alexander Carlos Mar. 28,'52 Apr. Average 
Penny Edwards-Robert Clarke Nov. 15,51 Nov. - Fair 
Vivien Leigh-Marlon Brando Mar. 22,'52 June Excellent 
Veronica Lake-Zachary Scott Feb. 15,'52 7 
William Holden-Nancy Olson Nov.,'5! Sept. . Good 
George Reeves-Phyllis Coates Nov, 23,'51 - 


Mickey Rooney-Ann James 

Eric Portman-Nadia Gray 
Whip Wilson 

Whip Wilson 

All Star Cast 

Reddy McDowall-Kristine Miller 
Ann Sheridan-John Lund 


TALE of Five Women ([Ital.) UA 


Bonar Colleano-Gina Lollobrigida 
Tales of Hoffmann (color) UA 


Mar. 7 ‘52 Feb. 16 - Good 
Moira Shearer-Robert Helpmann ° 


June 13,'52 Apr. 7'51 Excellent 
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TITLE—Production Number—Company 


Tales of Robin Hood (5008) 

Talk About @ Stranger (228) 

Tanks Are Coming, The (108) 

Target (227) 

Tarzen's Savage Fury (225) 

Tell It to the Merines (5212) 

Tembo (C) (265) 

Ten Tall Men (color)* (413) 

Texas Carnvial (color) (205)* 

Texas City (formerly Ghost Town) 
(5241) 

Texas Lawmen (5146) 

Thief of Damascus (color) (427) 

This Above All (253) 

This Woman Is Dangerous (!14)* 

Three for Bedroom C (color) (124) 

Thunder in the East 

Thundering Caravans 

Toast to Love (Mex.) 

To the Shores of Tripoli (color) 
(257) 

Tom Brown's School Days (Brit.) 

Tomorrow Is Too Late [Ital.) 

Too Young to Kiss (211) 

Toughest Man in Arizona (color) 

Trail Guide (219) 

Treasure of Lost Canyon (C) (209) 

Tulsa (color) 

Turning Point, The 

Two Ticke*s to Broadway (color) *(264) KO 


Lippert 
MGM 
we 

RK 


RKO 


Rep. 
Astor 


20th-Fox 


UNKNOWN Man, The (form. Behind 
the Law) (210) 

Unknown World (5101) 

Untamed Frontier (color) 

Uteh Wagon Train (5054) 


MGM 
Lippert 
Univ. 
Rep. 


VALLEY of Eagles (5114) 
Valley of Fire (353) 
Viva Zapata (206)* 


Lippert 
Col. 
20th-Fox 


Mono. 
Mono. 


WACO (5224) 
Wagons West (color) (5203) 
Wait ‘Til the Sun Shines, Nellie 

(color) (220) 20th-Fox 
Walk East on Beacon (426)* Col. 
Wall of Death ( Brit.) Realart 
Washington Story MGM 
Weekend with Father (206) Univ. 
We're Not Married (221!) 20th-Fox 
Westward the Woman (216) MGM 
What Price Glory? (color) (226) 20th-Fox 
When in Rome (229 MGM 
When Worlds Collide (5106) (color) Para. 
Where's Charley? (color) WB 
Whip Hand (212) RKO 
Whip Law (5251) Mono. 
Whispering Smith vs. Scotland Yard 

(222) (Brit.) RKO 
White Corridors ( Brit.) Rank 
Wild Blue Yonder (5103) Rep. 
Wild Heart, The (274) RKO 
Wild Horse Ambush (5069) Rep. 
Wild Jungle Captive Realart 
Wild North, The (color) (226) MGM 
Wild Stallion, The (5205) Mono. 
Wings of Danger eras) Lippert 
Winning Team, The (125 
With a Song in My Heart te) (210)* 20th-Fox 
Without Warning UA 
Woman in Question, The (Brit.} 
Woman in the Dark (5131) 
Wonder Boy, The ( Brit.) 
World in His Arms, The (C) 


Col. 
Rep. 
Snader 

Univ. 


YANK in Indo-China, A (435) 
Yellowfin (formerly Bluefin) (5108) Mono. 
You Can't Beat the Irish (Brit.) Stratford 
Young and the Damned, The (Mex.)} 
Mayer-Kingsley 
Young Man With Ideas (230) MGM 
Young Scarface ( Br.) M.K.D. 
Young Wives Tale (Brit.) Stratford 
Yukon Gold (5221) Mono. 


Col. 


Release 
Date 


Dec. 21,'5! 
Apr.,'52 
Nov. 17,'51 
Apr.,'52 
Apr.,'52 
June 15,'52 
Jan.,'52 
Dec.,'51 
Oct. 5,'51 


Stars 


Robert Clarke-Mary Hatcher 
George Murphy-Nancy Davis 
Steve Cochran-Mari Aldon 

Tim Holt-Linda Douglas 

Lex Berker-Dorothy Hart 

Leo Gorcey-Hunt: Hall 
Howard Hill and Wild Animals 
Burt Lancaster-Jody Lawrance 
Esther Williams-Howard Keel 


Jan. 13,'52 
Dec. 2,'5! 
Apr.,'52 
(reissue) May,'52 
Feb. 9,'52 
June 21,'52 
Not Set 
July 20,'52 
Nov. 15,'51 


Johnny Mack Brown-Jimmy Ellison 
Johnny Mack Brown 

Paul Henreid-Jeff Donnell 
Tyrone Power-Joan Fontaine 
Joan Crawford-Dennis Morgan 
Gloria Swanson-James Warren 
Alan Ladd-Deborah Kerr 

Allan Rocky Lane 

Irina Baronova-David Silver 


(reissue) July,'52 
Nov. 2,5! 
Apr. 12,'52 
Nov. 23,51 
Not Set 
Not Set 
Mar.,'52 
(reissue) June 6,52 
Nov.,'52 

Nov.,'5! 


John Payne-Maureen O'Hara 
John Howard Davies-Robert Newton 
Pier Angeli-Vittorio De Sica 
Van Johnson-June Allyson 
Vaughn Monroe-Joan Leslie 
Tim Holt-Linda Dougles 
William Powell-Julia Adams 
Susan Hayward-R. Preston 
William Holden-Alexis Smith 
Tony Martin-Janet Leigh 


Nov. 16,'5/ 
Oct. 26,'51 

Sept.,'52 
Oct. 15,'51 


Walter Pidgeon-Ann Harding 
Bruce Kellogg-Marilyn Nash 
Joseph Cotten-Shelley Winters 
Rex Allen-Penny Edwards 


Apr. 25,'52 
Nov.,'51! 
Mar.,'52 


Jack Warner-Nadia Gray 
Gene Autry 
Marlon Brando-Jean Peters 


Feb. 24,'52 
July 6,'52 


Wild Bill Elliott 
Peggie Castle-Rod Cameron 


July,'52 
July,'52 
Apr.,'52 
July,'52 
Dec.,'51 
July,'52 
Jan. 11,52 
Aug.,'52 
Apr.,'52 
Noy.,'5! 
Aug. 30,'52 
Oct.,'51 
Feb. 3,'52 


Jean Peters-Hugh Marlowe 
George Murphy-Virginia Gilmore 
Susan Shaw-Maxwell Reed 
Van Johnson-Patricia Neal 
Van Heflin-Patricia Neal 
Ginger Rogers-David Wayne 
Robert Taylor-Denise Darcel 
James Cagney-Dan Dailey 
Van Johnson-Paul Douglas 
Richard Derr-Barbara Rush 
Ray Bolger-Allyn McLerie 
Elliott Reed-Carla Balenda 
Whip Wilson 


Richard Carlson-Greta Gynt 
Googie Withers-Godfrey Tearle 
Wendell Corey-Vera Ralston 
Jennifer Jones-David Farrar 
Michael Chapin-Eilene Janssen 
Otto Kruger-Amelita Ward 
Stewart Granger-Cyd Charisse 
Ben Johnson-Edgar Buchanan 
Zachary Scott-Robert Beatty 
Doris Day-Ronald Reagan 
Susan Hayward-David Wayne 
Adam Williams-Meg Randall 
Jean Kent-Dirk Bogarde 

Penny Edwards-Ross Elliott 
Bobby Henrey 

Gregory Peck-Ann Blyth 


Mar.,'52 
June 21,'52 
Dec. 5,5! 
July,'52 
Apr. 15,'52 
(reissue) Feb.,52 
Mar.,'52 
May 12,'52 
Apr. 11,'52 
June 28,'52 
Apr.,'52 
May 8,'52 
Not Set 
Jan. 15,52 
Dec.,'51 
Aug.,'52 


John Archer-Jean Willes 
Wayne Morris-Adrian Booth 
Michael Dolan-Jack Warner 


May,'52 
Oct. 14,'51 
Mar. 17,'52 


Estela Inda-Alfonso Mejia 
Glenn Ford-Ruth Roman 

R. Attenborough-H. Baddeley 
Audrey Hepburn-Nigel Patrick 
Kirby Grant 


Mar. 24,'52 


Time 


59m 
65m 
90m 
60m 
80m 


80m 
97m 
77m 


54m 


67m 


83m 
63m 
113m 


68m 
70m 


108m 
98m 
80m 
82m 
83m 
85m 
116m 


78m 
82m 
97m 
82m 


77m 
102m 
98m 
&2m 
54m 
63m 
97m 
70m 
72m 
98m 
117m 
75m 
88m 
60m 
83m 
104m 


67m 
74m 
82m 


80m 
84m 
80m 
80m 


— REVIEWED —, 


Mar. 
Nov. 
Apr. 
Mar. 


Dec. 
Oct. 


Sept. 


Mar. 
May 16, 


Jan. 
May 


Mar. 14," 


Oct. 
Apr. 
Oct. 


| 
3 
5 
22 
22 


27 
15 


"42 


26 
31 


42 
27 
19 
27 

5 

2 
16 


“49 
. 26 


Nov. 
July 
Nov. 


Mar. 
Nov. 
Feb. 


Mar. 
June 


May 
Apr. 
Apr. 
June 
Dec. 
June 
Nov. 
June 
Mar 


Sept. 


June 
Oct. 
Dec. 


Mar. 
June 
Dec. 
May 
May 


Jan. 
May 


May 
Feb. 
Apr. 
Feb. 
Feb. 
Jan. 


26 
19 
28 
! 
28 
24 
21 
| 
' 
28 
27 
29 


15 
21 
8 
31 
10 


19 
24 


24 
23 
5 
23 
2 
5 


(S) =synopsis 


Page 


1254 
1094 
1306 
1290 


1162 
1073 
1013 


(S) 1263 


1214 
1383 


1074 
1322 
1073 
(S) 1433 
1222 
1237 


(S$) 1330 
1066 


1065 
1094 
(S) 1433 
1095 


1290 
1102 
1229 


1254 
1418 


1381 
1329 
1321 
1425 
1126 
1425 
1118 
(S)1418 
1253 
998 
1425 
1075 
(S)1170 


1282 
1418 
1133 
1382 
1357 


1193 
1374 


1373 
1245 
1307 
1246 
1222 
1178 
1417 


1315 
($)982 


1322 
1254 
1103 
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AY 
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AYC 
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AY 
AY 
AY 
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Review 


Good 
Good 
Good 
Good 


Good 
Good 
Very Good 


Good 
Excellent 
Good 


Good 
Good 
Excellent 


Excellent 


Good 
Good 


Good 


Excellent 
Good 
Excellent 


Very Good 
0° 


Excellent 
Very Good 
Fair 
Excellent 
Very Good 
Excellent 


Good 


Very Good 
Very Good 
Very Good 
Fair 


Good 


Good 


Good 
Good 


Excellent 
Excellent 
Very Good 
Good 

Fair 
Average 
Excellent 


Average 


Very Good 
Fair 


Good 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 
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F. H. Richardson's 


@ You will find this saline then | B LU E B O O K of 
most complete and practical 
treatise of its kind and a sure | p ve O J a C Tl O RZ 


solution to the perplexing prob- | 


| lems of projection room routine. | SEVENTH EDITION — SUPPLEMENTED WITH 
| The book is supplemented with | 


| a comprehensive group of | 

| scomprohensive grap of | SOUND TROUBLE CHARTS 
| CHARTS to help meet every | and ALPHABETICAL INDEX 
| possible emergency in the pro- | 
jection room. It also includes a | 
| lightning-fast index system al- | 
| phabetically arranged for swift | 
| easy reference. 


Over 700 pages. The only practical guide to 
good projection and quick trouble-shooting 


ORDER TODAY «+ $7.25 POSTPAID 
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EQUIPMENT ¢ FURNISHINGS + DESIGN ¢ PHYSICAL OPERAT N e VENDING 
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A lot of exhibitors around the country have made 
Coca-Cola available as a convenience to their 
patrons. They didn’t realize at the time that a vending 
machine to sell Coke becomes a smash hit wherever 
it shows. And not only with the audience !A small-budget 
production nets vou a whopping profit when vou in- 
tall vour choice of vending methods to sell Coca-Cola 
Best of all, there’s no increase in overhead! For all the 
details, address: The Coca-Cola 
754, Atlanta, Georgia. 


I Making 
Company, P.O. Box 
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A telephoned description of the 
Northwest Indian motif at Northgate 
Theatre in Seattle, Washington, per- 
mitted the design experts who loom 
RCA Theatre Carpet to create the dis- 


Fifteen hundred yards of RCA 
custom-loomed carpet carry the 
interior theme through Sterling 
Theatres’ Northgate Theatre. 


e 


from the designer’s sketch to your floor | 


Fan now to give your theatre real individuality with your Call your RCA Theatre Supply Dealer today. Ask him about 

own, designer-inspired, RCA custom-loomed carpets. your exclusive carpet design—or have him show you the many 
Loomed for RCA by Thomas L. Leedom Company, of Bristol, standard designs he can offer. 

Pennsylvania, RCA carpets offer you the exact design you want, 

executed by expert craftsmen. In their hands your pattern is 

transformed into carpeting that is exclusively yours—carpeting DOES YOUR CARPET HELP 


that will stay beautiful for years. YOUR “HOME-COMFORT” PROGRAM? 
+++ OR SELECT FROM STANDARD PATTERNS Can your carpet take the scrutiny of today’s tough market? 


If you wish, you may order your RCA custom-loomed carpets Can it compete with the luxury of today’s home? 
Look at your carpet critically. Perhaps new carpeting 


from a wide variety of standard patterns. These rich, high-pile “a 
hee AN c should be your next step toward offering entertainment 
carpets are available in four outstanding grades: the ACHIEVE- with all the comforts of home. 
MENT, the HEADLINER, the TOP PERFORMER, and the SHOWMAN. 
They're as economical as they are beautiful. 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N. J. 
In Canada: RCA VICTOR Company Limited, Montreal 
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No matter what you need 
Westrex has it! 


The complete Westrex theatre supply and serv- 
ice organization is the answer to every equipment 
supply problem for theatres in 62 countries outside 
the U. S. A. and Canada. Offices in over 100 cities 
are staffed with Westrex-trained engineers who 
have installed over 5000 Western Electric and 
Westrex Sound Systems, and who service our sys- 
tems plus hundreds of installations of other makes. 


For studios throughout the world, Westrex 
offers a full line of Western Electric and Westrex 
studio recording equipment and accessories to meet 
every photographic and magnetic recording and re- 
recording need. These equipments—like the Wes- 
trex Theatre Sound Systems — are the outcome of 
many years of research by Bell Telephone Labora- 
tories and the Westrex Hollywood Laboratories 


No one else serves the industry 


so well as Westrex 


SOUND AND PROJECTION SYSTEMS. 
Academy Award Winning Western 
Electric Hydro Flutter Suppressor is 
featured in Westrex Master, Ad- 
vanced and Standard Systems. 


AMPLIFYING EQUIPMENT. W/estrex 
Amplifiers, in power output ranges 
from 15 to 100 watts, are designed to 
give clear, undistorted reproduction 
even when operated at full capacity. 


LOUDSPEAKER SYSTEMS. Designed for 
theatres of every size and shape, these 
systems are built around Western 
Electric loudspeakers for single or 
multiple installations. 


PHOTOGRAPHIC RECORDING SYSTEMS. 
For outstanding results with either 
area or density recording, the Westrex 
line ranges from newsreel systems to 
de luxe studio equipment. 


MAGNETIC RECORDING SYSTEMS. Mag- 
netic recording on film offers maxi- 
mum quality, immediate playback, re- 
usable film, higher signal-to-noise 
ratio, and eliminates film processing. 


RE-RECORDERS. The Westrex line pro- 
vides facilities for 35mm and 16mm, 
100 mil standard, 100 and 200 mil 
push-pull photographic, and also for 
magnetic film recordings. 


Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 


W, 


Vee / 


ff 


111 EIGHTH AVENUE, NEW YORK 11, N.Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 
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Pistia i matin ty 


Wagner has now made it 
possible for you to order a minimum 
font of changeable letters on your 
original order and _ subsequently 
purchase additional letters for each 
change of copy until you have an 
adequate stock on hand. 


B, so purchasing, most of 
the letters are legitimately charge- 
able as advertising material for the 
feature for which they are pur- 
chased. 


‘Ti convenient — service, 
and the important savings which 
result from ordering only those 
letters you actually use, is made 
possibly by the establishment and 
maintenance of ample stocks of 
letters in leading theatre supply 


Po SSIBL hg stores in most film centers. 
re Pisinie the theatre supply 


companies maintaining such stocks 
are: 


Albany, N. Y. Albany Theatre Supply Co. 
Boston, Mass. Capitol Theatre Supply Co. 
Buffalo, N. Y. Eastern Theatre Supply Co. 
Dallas, Texas Modern Theatre Equipment Co. 
Dallas, Texas Southwestern Theatre Equipment Co. 
Denver, Colo. Western Service & Supply 
Houston, Texas Southwestern Theatre Equipment Co. 
Kansas City, Mo. Missouri Theatre Supply 
Los Angeles, Calif. B. F. Shearer Co. 
Memphis, Tenn. Monarch Theatre Supply Company, Inc. 
New York, N. Y. Joe Hornstein, Inc. 
Oklahoma City, Okla. Oklahoma Theatre Supply 
Pittsburgh, Pa. Alexander Theatre Supply Co. 
Portland, Ore. B. F. Shearer Co. 
San Francisco, Calif. B. F. Shearer Co. 
Seattle, Wash. B. F. Shearer Co. 


WAGNER SIGN SERVICE, INC. 


218 S. HOYNE AVENUE CHICAGO 12, ILLINOIS 








BETTER THEATRES SECTION 





Tennessee Theatre, Nashville, Tennessee, recently completed, is 
equipped with 1,286 Bodiform Retractors No.20-001; 278 American Bodiform 
Spring-back Chairs No.16-870; and 456 American Bodiform Chairs No.16-001. 

Architects: Marr and Holman, Nashville, Tennessee. 


COMFORT - BEAUTY - CONVENIENCE - DURABILITY 
FULLY ASSURED FOR YEARS TO COME! 


American Bodiform Chairs 


With the completion of the luxurious new Tennessee Theatre, another 


distinguished name is added to the illustrious roster of beautiful theatres 
equipped with American Bodiform Chairs. Bodiform comfort builds 
boxoffice receipts. That’s why American Bodiform Retractors and reg- 
ular American Bodiform Chairs are the choice of so many experienced 
operators. They are unexcelled for comfort, beauty, convenience, dura- 
bility, and housekeeping economy. Hundreds of Bodiform installations, 


after many years of hard use, are still giving excellent service. 


ctmevican Seating Company a 


World's leader in public seating © Grand Rapids 2, Michigan @ Branch Offices and Distributors in Principal Cities No. 20-001 as used on the main floor of 


Manufacturers of Theatre, Schoc Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs the Tennessee Theatre. 
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You Can Get That 
Project Going Now 


A tHoucH the steel strike 
has led the National Production Authority 
to postpone the relaxation of controls orig- 
inally scheduled for July Ist, there is no 
occasion, on that score, to put off prep- 
arations for projects prompted by the 
prospect of more liberal regulations. The 
prospect can still be reasonably viewed as 
relatively immediate, while a project of 
some size is not organized in a day. 

To be initially considered is the con- 
dition of the market in both materials and 
equipment. These have not been normally 
supplied for more than a year; it is com- 
mon experience today to wait months for 
an order to be filled at the job. 

So long ago as last year, manufacturers 
of projection and sound equipment warned 
that their inventories of deliverable equip- 
ment were shrinking, while they were turn- 
ing to fabrication for the Government. 

Furthermore, the steel strike can scarcely 
provide more than an oblique excuse for 
long postponing the contemplated relaxa- 
tion of controls on copper and aluminum. 
Release of greater quantities of these two 
materials to self-authorization may indeed 
come any day, according to intimations in 
Washington; and for most theatre projects, 
they are more critical than steel. 


N any case, freedom to 
build and to accomplish certain kinds of 
remodeling efficiently has been promised 
more by NPA policy than by more liberal 
terms of self-authorization. By those terms, 
which were on a project-per-quarter basis, 
one could self-authorize amounts of critical 
materials that would allow many a theatre 
project to be undertaken without specific 
permission from the Government, particu- 
larly by having construction overlap two 
quarters, and more when feasible. 

But even should such overlap still fall 
short of the need, one could apply for 
larger amounts under a policy which was 
said to give the theatre field practically 
"a green light." We see no reason why 
that policy need be withheld pending 
settlement of the steel strike. Each appli- 
cation would be considered on its merits, 
and if it was more copper or aluminum, 
rather than steel, that were needed, pre- 
sumably—for otherwise the original inten- 
tions would have been grossly unwarranted 
by actual conditions—the application 
would be approved. 

Even now, if there's a will to get going 
on a theatre project, there's a way to get 
it done. —G 














iving the Front 
ore Selling Punch 


THE DAY of the marquee 
as an essential mark of the theatre is wan- 
ing. It occupies its usual place in more or 
iess its time-honored form on some theatres 
: built since World War II; but it is also 
With the marquee—traditional ‘ | conspicuously absent from others, with one 
mark of the theatre in the form Be j a of its two functions—protecting patrons 
exemplified above and at right 
—no longer regarded as in- 
dispensable, attraction adver- 
tising is being given its own 
place in more expressive, in- 


dividualized exterior designs. =. free of any other purpose. 
Inasmuch as the marquee, in the sense of 





from bad weather—taken over by archi- 
tectural devices of the building itself; and 
the other—providing space for attraction 
advertising—performed by sign structures 


an appendage hung over the sidewalk in 
front of a theatre entrance, has been for 
years an object of criticism among progres- 
sive architects, its elimination from a size- 
able percentage of theatres of more recent 
design may well have the significance of a 
trend. At any rate, its absence certainly 
represents important acceptance of the idea 





that the traditional marquee is entirely dis- 
pensable, and this development is applicable 
to modernization as well as to new con- 
struction, 

Motion picture exhibition of course bor- 
rowed the sidewalk canopy from the stage 
theatre, for which it performed courteous 
service to the carriage trade on rainy even- 
ings. Hanging out over the street, it also 
provided a handy structure on which to 
mount the name of the current attraction. 
That function became the major one of the 
marquee when the film theatre took it over, 
usually with animated electrical displays 
idded as “barkers,”’ since patronage was 
not by advance sale. 

In more recent years the motion picture 


Front of the Harbor theatre in Oklahoma City, created in the remodeling of an existing structure 


Covered shopping center walks lead to the Holiday theatre Park Forest, Ill 


ay ‘ Entrance colonnade of the Northgate, Seattle, supporting part 
with entrance marked by Adler attraction advertising equipment on a pylon 


of building, mounts a huge Adler advertising installation. 


—"oSut® NORTHGATE THEATRE = "nes" 
GRAND OPENING PROGRAM 
ENDS MONDAY 
JEANNE CRAIN 


THE TECHNICOLOR ae 
TAKE CARE OF MY LITTLE GIRL HARD. FAST AND 
STORY OF SORORITY LIFE BEAUTIFUL 


yy JEAN PETERS ‘| vy Sau FORREST 
MITZI GAYNOR : CLAIRE TREVOR 


MOTION PICTURE HERALD, JULY 5, 1952 





Entrance of the La Tijera, Hollywood, accented by Wagner signs. The Parsons, New York, with Adler readers on vestibule roof. 


theatre marquee has become almost wholly 
a structure for the display of current attrac- 
tion advertising. Instead of a line or two 
of translucent letters jammed together in 
an obscure spelling of a picture title and 
a couple of player names, a_back-lighted 
glass panel contributed eye-fetching bril- 
liance to the marquee and legibility. 

But the function of advertising current 
attractions can be otherwise provided for, 
say critics of the marquee, and this roof 
flung out over the sidewalk, splitting the 
front in two, hampers the designers in his 
effort to give the exterior as a whole an 
individual, dynamic treatment according to 
the peculiarities of the community and site. 
Writing recently of modernization needs 
today, Max Roche, New York architect 
of many theatres, said: 

“The marquee in many cases should be 
removed or modified, since the advances in 
sign design have given the exhibitor a more 
flexible solution to this part of the problem. 
A marquee is not used, willy nilly, over the 
entrance to every other business establish- 
ment, then certainly the theatre’s use of it 
should be revaluated.”’ 

How today’s attraction advertising equip- 
ment does give the exhibitor ‘‘a more flex- 
ible solution to this part of the problem” 
is demonstrated in accompanying photo- 
graphs of theatres more recently designed. 
With attraction advertising otherwise pro- 
vided for than by a typical marquee, the 
design in each case is directed to the ex- 


pression, through the entire exterior treat- 


ment of a community recreation service, In 
an architectural scheme individualized ac- 
cording to its own locale. 
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At the Lee theatre, Fort Lee, N. J., it is the sign structure itself, 
consisting mainly in Adler attraction advertising equipment, that extends 
over the sidewalk, with recessed entrance only immediately sheltered. 





Attraction Advertising 
Out in the Country 


It not only is what the entrance sign installation sells, 
but how it sells that identifies a drive-in as a competent theatre. 


EING located where the wide open spaces 
gin, rather than on a city street, doesn't make the 
operated drive-in less a theatre than its cousin 
the town. There may be a farm ‘next door,’ and 
entrance drive may adjoin a woods, but those 
very well contribute to a drive-ins appeal as a 

1 pi they do not provide 

as have won the label 


INS LEWis : : a or drive-ins that did not keep pace 
inTHATS = -,°) with 1g } r outdoor operations, 

AUDIE MURPHY & GALE STORM One e mo 3! points at which it iden- 

; He elt as a : s its name and attraction 

KID FROM TEXAS“ i ign installation. If this is crude, an over-simplified 

“s.GENE AUTRY IN RIDING ON A RAINBOW itucture of painted wood having the general appear- 

3 ance ot something cheaply made by a local handyman, 

t hardly serves to identify the operation with the 

functions of a theatre. The closer this equipment can 

he styling, lighting and fabrication of that 

ciated with conventional motion picture ex 

> public is the drive-in's 

e of motion picture 


r which warrants entrance sign elabora- 

tion beyond the mere necessity of stating the name 
he drive-in and its current attraction. If that were 

’ : ed boards once commonly 

ch could be slid wood cut-out 
e, would suffice. But to attract 

( é 3 motorists in the character 
authentic theatre to give selling force to 
traction copy, calls for a standard of sign equip- 
ented by the installations pictured on this 

i f vandalism, which is sometimes cited 
against genuine theatre-type entrance 

ne that must be taken in order to 


and prestige. 


Eye-fetching name and attraction signs of a kind that effectively 
sell both the program and the drive-in as a theatre. A regular 
theatre-type back-lighted attraction sign using Wagner equipment 
is shown being erected at the top of the page. Neon lighting is 
used for the name and decorations on the sign at the Silver Dollar 
theatre in Phoenix, Ariz. (top, above). The marquee has five-line 
Adler “Remova-pane frames holding 17- and 10-inch Adler 
plastic letters. A large, streamlined circle appropriately bears the 
name of the Circle theatre in Pico, Calif. (above). Two Wagner 
attraction panels accommodate 5!/2-row openings measuring 30 feet 
long and 78 inches high. Red plastic letters in 10-inch size and 
blue in 17-inch size are used. If the budget should so demand, a 
less elaborate sign such as the one at the Encina theatre in 
Encina, Calif. (right), can be installed. Here 17- and 10-inch Adler 


lastic letters are used with Adler stainless steel supporting frames 
p PP 9 
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You Can Do Jt Now! 
at ee Latest 
» Government 
Sihes Doll agi iene j 


DRIVE- iN THEATRE \ Permits You 


BIMARTING Lewis NTHATS MY BO! € to Build or 


AUDIE MURPHY & GALE STORM 


FROM TEXAS ™ | Remodel 
Y IN RIDING 0 ON A RAINBOS 
, Marquees 
and Drive-In 
Silver Dollar Drive-In Theatre, Phoenix, Arizona, Signs ia 


using Adler 17” and 10” “Third Dimension” 2-To 
Plastic Letters interchangeably on Adler sitalese 
Steel Frames. 


ou Can Do It Best—with 
ADLER 


CHANGEABLE LETTER DISPLAYS 


NEW DRIVE-IN THEATRES OR THOSE WITH NO ATTRACTION SIGNS, OR OLD INEFFECTIVE 
ONES can acquire new life and sparkle from Adler Equipment — Glass-in-Frame Type, or 
“SECTIONAD”, or Stainless Steel Frames only. All Adler Frames are built exceptionally strong 
and rigid, of stainless steel construction. Adler ‘Third Dimension” Plastic—or Cast Aluminum 
Letters in 8” to 24” sizes, are used interchangeably. Larger sizes are for easy reading in traffic or 
for signs set back off the road or at a height. 





ADLER LOW-COST "SECTIONAD” REMODELING EXISTING ATTRACTION SIGNS is easily 

CHANGEABLE LETTER DISPLAYS done and magically effective. Divider bars are readily 

removed from the signs, to provide modern large openings 

FAVA ef BIT) of aT of any height and length, which hold Adler Stainless Steel 
my , Multi-Decker Glass-in Frame Units to display one or more 

aie tae exoeite . sizes of Adler “Third Dimension”’ Plastic or Cast Aluminum 
Letters interchangeably. 





Sunset Drive-In Theatre, Factoria, Wash., an Adler MAIL COUPON TODAY FOR FREE CATALOG 
“SECTIONAD” Display 20 ft. long by 4 —. high, 
lighted with gooseneck reflectors. Adler “Third 
Dimension” Cast Aluminum Letters » Ht Note 
inexpensive wood supports. 


Provide attractive, inexpensive changeable 
advertising for Drive-In Theatres of any 
type or size. Porcelain Enamel Steel Back- 
ground comes all assembled and ready to 
install, or if desired, Stainless Steel Frames 
only may be furnished at considerably lower 
cost, to be mounted directly on any back- 
ground. 





ADLER SILHOUETTE LETTER CO. 
3021b West 36th Street. Chicago 32, Illinois 


Please send us copy of your complete Catalog without obligation. 
NAME . 


THEATRE 








STREET 





ADLER SILHOUETTE LETTER CO. 
3021b W. 36TH STREET CHICAGO 32, ILLINOIS 


CITY & STATE 








BETTER THEATRES SECTION 





On the Htouse 


% editorial reports and comment on events, trends, people and opinion 





Coming Attraction Displays 


As Part of Interior Decor 


EXCEPT FOR progress in 
the trailer field, practices in the advertis- 

» of coming attractions at the theatre 
have not generally improved much through 
the years. ‘he equipment for this division 


of promotion—the trames tor 


| postwal 


has become 
lobby 
walls for this purpose has always been ques 
Dis 
at off to one side, seldom 
lateral 


placement along lobby walls 
{ however, the efficiency of 


etter 


tionable. It probably is pretty low. 


plays here are 


sharply within the arc of vision, 
ind most people going in or out of a thea- 
tre don’t ordinarily notice them sufficiently 
Not chat 


used—they 


to get a memorable impression. 
, , 


these wall areas shouldn't be 


ire available, without any other particular 


ob to do 


ind every reasonable promotional device is 


bevond their structural function, 


worth ¢ mploying. 
It has long seemed to this observer, how 
lobby should be 


erally augmented by advertising mate 


ever, that the trames 


il throughout the public areas of the in 
In some cases, regular types of lobby 


s would be suitable. But more often 


calls for special dis 


louNnYveE 


that have the quality of a 


either hung like a picture, 


or built into the design. In any case, it 


should be in harmony with the general 
decorative scheme. 

With fover areas more significant than 
ever among motion picture theatres, partly 
because of the refreshment service, but also 
because of the emphasis given the idea of 


leisure in theatre design today, there are 


One of a group of built-in coming attraction 
frames with a display “in character,” in the foyer 
of the Normandie on New York's 57th Street. 


{ra 


greater opportunities for really eftective 


coming attraction advertising beyond the 
vestibule or outer lobby. And we think we 
note 


can them 


among theatres built or modernized during 


growing recognition of 


the last few years. A few.examples are 
pictured here. 

Lounge areas set off within foyers ofter 
notably effective locations for coming at- 
traction advertising. Here people tarry, 
sometimes waiting for a friend, and an at- 
tractive display supplies an object of inter- 
est for the moment. It therefore has a 
chance to make a memorable impression. 

The material itself doesn’t have to be 
blatant to get effective Often 
simply a large photograph of a player, hav- 


notice. 


ing portrait quality, is enough to get the 
desired attention, with a clearly legible, 
decoratively lettered legend identifying the 
player with the coming attraction. Espe- 
cially painted posters are of course highly 
effective, and when economically available, 
be done in a style that will 


can usually 


not “commercialize” the interior. 


Washrooms — cosmetic rooms particu- 





In the recent modernization of the Paramount 
theatre in Miami, provisions for coming attraction 
displays of decorative quality were introduced 
throughout foyer areas. At left and above are 


shown several types. 
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larly—provide similar conditions for direct | 
attention to displays. Cosmetic rooms are 
usually small, but seldom are they without 
a wall that does not lend itself to pictures. 
Why not 
to 


And pictures often are used. 
make them related 
attractions ? 
Selling is not all shouting. Some of the | 
best of it is a planting an idea—where it 


pictures coming | 


will germinate. 


Make Youngsters 
Obey Drive-In 
Playground Rules! 


AFTER ALL these many 
years of playgrounds for children in city 
parks and school grounds, there has only 
recently come up for widespread, serious 
discussion of the question of their safety. 
Naturally, such agitation could have an 
adverse effect on the effectiveness of drive- 
in playgrounds for their purpose, unless 
there is visible assurance to parents that 
every reasonable precaution is being taken. | 
The matter of playground safety has been 
an issue at meetings of Parent-Teacher 
Associations and similar groups in many 
parts of the country, apparently prompted 
by an article in Readers Digest on a series 
of accidents at some hard-surfaced play- 
grounds in Los Angeles. 

As William J. Duchaine of the Ameri- | 
Playground Company—the 
concern which the town of 
Nahma, Mich., to save it from extinction— 


can Device 


purchased 


asserts in offering some suggestions for the 
promotion of playground safety, responsible | 
supervision with insistence upon proper use | 
of the equipment is as necessary as well 
designed and well maintained devices. 
Attendants assigned to playground super- 
vision should have a thorough knowledge 
of the proper use of the equipment on the 
grounds and watch carefully to see that 
the children observe the rules. /Varnings 
against dangerous practices should be made 
(Some of the rules in 
regard to the use of specific equipment will 


without hesitation. 


be discussed later.) 

Other requisites for promoting play- 
ground safety involve the construction, in- 
stallation and maintenance of the equip- 
ment. First of all, the apparatus must be 
well-designed and ruggedly built so as to 
For 
assurance of enduring strength, some spe- 
cialists in the playground field recommend 
certified malleable frame fittings of the | 
clamp type, tested to 50,000 pounds tensile 
strength and guaranteed against breakage, | 


| 


as against threaded or grey iron fittings, or | 


assure years of repair-free service. 
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NTENANCE COSTS! 


Enjoy lifetime beauty with i 
modern Marlite walls and ceilings ~— 


It’s almost miraculous how economical Marlite plastic- 
finished wall and ceiling panels transform dirty, dingy 
rooms into interiors of bright, inviting beauty. Easily 
installed, easily cleaned with a damp cloth, Marlite 
drastically reduces maintenance costs. 


@ High-heat-baked Marlite finish resists dirt, grease, 
moisture, heat, ordinary acids and stains. 


© Quickly installed over old or new walls. Eliminates plastering, 
painting, periodic redecorating. No interruption of business. 


@ Easy-to-handle, wall-size panels can be cut and fitted 
with ordinary carpenters’ tools. No muss or fuss. 


@ Used and approved by architects and builders for 
over 22 years. Marlite installations pay for themselves 
through maintenance savings. 


For cost-cutting, low-maintenance foyers, 
entrances, lobbies, lounges, rest rooms, offices, 
candy cases, counters, doors, and fixtures — 
Modernize with Marlite. Select from 67 
striking color and pattern combinations at 
your building materials dealer or write 
MARSH WALL PRODUCTS, INC., 
Dept. 769, Dover, Ohio. Subsidiary of 
Masonite Corporation. 
PREFINISHED 


for creating beautiful interiors WALL and CEILING PANELS 





- 4 Pe y, - j 
FLAME PROOFING ~ 
Y/CLEANING—REDYEING7 
J - a /, 
— a 16 = 
Avoid new decorating costs money 
» curtains draperies and coverings 
Cleaned and Re-dyed al n one operation 
If fabrics are old, dirty or faded, let our trained 
technicians restore them to their original bright rich 
colors at a fraction of the cost of r 
Our modern fire retardant flame 
BURN” has been approved by the 
regulations of the Board of Standards « 
New York NEVA-BURN 
ment regulations 
Doing your own flame proofing buy 
flameproofing compound. Sold in 
pound and up 
ALL WORK GUARANTEED 
Notarized Affidavits Issue 
Estimates Submitted Without Obligatior 
Phone CI 6-2926 
or write 


EVA-BURN PRODUCTS“CORP._ 
va \7 WEST 60th STREET, NEW,YORK 23, N. Y: 


wr 
Flame 


DENVER, COLO. 


Ask your 
Deoler 
meets all fire 


NEVA-BL 


RN” 
packages of one 


Red, Yellow, Blue and Green 
Chrome trim, Chromium plated top 








+ 


cu RTAIN i 


SUPER AERO-SPEED CURTAIN 
CONTROL 
Operates heavy curtain— 
225 F.P.M. 
Magnetic brake and safety clutch 
—Standard Equipment 
Instantaneous, finger-tip command 
Adaptable to Vertical lifts 
There is a Vallen model for every 
Curtain Operating Need—including 
Round-the-Corner and Rear-Fold 
conditions. 


For your answer contact Headquarters. 


VALLEN, INnc., AKRON 4, OHIO 


UNIFORMS 


play the lead in 
“glamorizing”’ 
your theatre 


There's something about new 
uniforms that puts new life 
into your theatre, and 

into vour staff and when 
Marer-Lavaty 


uniforms, ushers and 


they re 
usherettes not only feel 

better, they look better too 
There's 
uniforms that makes it 
M-1 


national reputation among 


: smartness to M-L 


obvious why enjoys a 


theatre owners for neatly 


finished, proper-fitting, 


durable uniforms 


A letter or post 
card will bring 
samples and full 
details, including 
swatches. Write 
today! 


UNIFORMS 


2145 LINCOLN AVE., DEPT. B, CHICAGO 14, ILL 
ALWAYS FIRST WHERE QUALITY COUNTS 


14 


those which necessitate drilling the top 

beam of swing or combination unit frames. 

' The latter, they say, reduce the strength of 

the equipment, multiply maintenance and 
repair costs, and minimize safety. 

Avoid makeshift 


Ww elded 


also and_ unsightly 


Welding in 


some ways complicates the work of instal- 


joints or fittings. 
lation, makes repair or replacement difficult, 
the Where 
malleable fittings of the clamp type are em- 
take the 
“appara- 


and increases freight rate. 
ployed, pipe members normally 
lower “pipe” rate, not the higher 
tus” rate. ‘Then, too, welding destroys 
protective zinc coating of the finish. 

It is also vital that playground equip- 
ment be correctly installed with adequate 
concrete footings and perfect alignment of 
all frame members to assure a maximum of 
structural strength and rigidity. 

De- 


fective apparatus should be removed from 


Inspect the equipment regularly. 


use promptly, and be repaired. 


Hazards underneath, such as exposed 
pipes and unsafe surfacing, should be re- 
moved. Pits of sand, tanbark, sawdust or 
shavings should be placed to cushion pos- 


sible falls. 
SWING PRECAUTIONS 


Each individual piece of equipment pre- 
sents its own peculiar safety aspects with 
regard to construction, installation, main- 
Take, for instance, the 
swing, one of the most popular and oldest 


tenance and use. 


types of recreational devices. Since a 
swing is subjected to much stress, it should 
be set in concrete and tested to see that it 
Is absolutely 


quiring oiling can deteriorate from neglect. 


vertical. Swing hangers re- 
This risk is eliminated, however, when they 


are made with oil-impregnated bronze 
bearings. 

There is also available for the swings of 
the American Playground Device Com- 
pany, a rubber seat formed with no sharp 
corners, rough edges or massive end cast- 
ings to cause injury. A strong hardwood 
core, with all edges smoothly rounded, is 


encased in a heavy covering of shock-ab- 
sorbing rubber, ribbed to prevent slipping. 

Playground attendants should be watch- 
ful to 
kneeling on swings, climbing on frames, 


jumping off the swing when it is still in 


stop children from standing” or 


standing near swings in motion, 
swinging crookedly. No 


allowed to hold a child on the lap while 


motion, 
one should be 
swinging. 


SLIDES AND SEE-SAWS 


The slide is always a thriller for the 
youngster and need not present any serious 
dangers on a well-supervised playground. 
Steps and the slide should be 
firm, and the chute should be free from 


braces on 


Playgrounds—any playground—can be dangerous. 
Opportunities for injury can always be found by 
youngsters, as one may observe above. However, 
experience has shown that serious accidents may 
be prevented by installing well designed, well built 
equipment and providing constant supervision that 
tells the children how to use the equipment and 
does not allow violation of the rules. 


All-steel slides 
of course eliminate the possibility of in- 
juries from the slivers. Other safety aids 
are heavily ribbed stair treads and steel 
pipe handrails. 

Soft, clean sand should be placed at the 


slivers, screws and_ nails. 


bottom of the slide to cushion the landing 
off the end of the chute. “Horseplay’ has 
caused some accidents on slides, so it should 
be good-naturedly, though conscientiously, 
discouraged. 

Dangerous practices to avoid include: 
Overcrowding on the platform, more than 
one youngster sliding at one time, sliding 
backwards, and crawling or running up the 
slide. 
board is a standard item of 
playground. Since 


A see-saw 
equipment on every 
the see-saw is made of wood, it should be 
inspected regularly for badly worn, splintery 
or cracked boards, which are definitely 
Defective should be 
either repaired or replaced at once. 

See-saw board fulcrums, which compen- 


dangerous. boards 


sate for the varying weights of children, 
should be protected to prevent fingers from 
being caught near the center of the board. 
Safe use of the see-saw also includes the 
following practice: 

Hold the board tightly when one child is 
getting off and let it rise gradually so the 
child on the other end may get off safely. 
And caution each child to keep a firm hold, 
sit facing the other, and not to bump the 
end of the board on the ground. Children 
should never be allowed to stand on the 
Only two should sit on the board 
at one time. 

Somewhat similar safety precautions will 


board. 


apply to the use of horizontal ladders, fly- 
ing rings, giant strides and other apparatus. 
These safety rules should be posted con- 
spicuously in the immediate vicinity of the 
equipment. Vigilant supervision on the 
part of the playground attendant will en- 
courage proper and safe use. 
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“ROCKING CHAIR” COMFORT 


FOR THE BALTIMORE PLAYHOUSE 


(Schwaber Theatres 


. rebuilt to provide Baltimore theatregoers with the most luxuri- 
ous and modern accommodations, the new Playhouse is entirely seated 
with 400 Heywood-Wakefield TC 706 Airflo Chairs. The wide, upholstered 
rubber arm rests, the deep spring-filled back and coil spring seat cradle the 
occupant in form-fitting, rocking chair comfort. Rows are spaced 45 inches 
apart for extra leg room and easy access to all seats. Whether you are building 
or remodeling, take a tip from the Playhouse—invest in future business by 
emphasizing comfort with Heywood-Wakefield seating. 


Write today for fully illustrated catalogue of Heywood-Wakefield Theatre Seating. 


BETTER THEATRES SECTION 


Milton Schwaber, President) 





“Without a doubt, the com- 
fort and luxury of this seat- 
ing is building business for 

the Playhouse.” 
Meat Weg hired 
Howarp WAGONHEIM 


Vice President, 
Schwaber Theatres 











j HEYWOOD- 
WAKEFIELD 


EST. 1826 


Theatre Seating Division 
MENOMINEE, MICHIGAN 


Sales Offices: Baltimore «+ Boston 


Chicago «+ New York 











* A Department Conducted by WILFRED P. SMITH 


. «+ for many years manager of reguler theatres, then of drive-ins, later drive-in circuit executive 


in charge of construction and operation; now operator of his own drive-in at Ledgewood, N. J. 





Grading Ramps for Sightlines 


IN BEGINNING discussion 
of ramp system layout in the preceding in- 
tallment (.May issue), we pointed out that 
the provisions for tiers of cars radiating out 
in ares in front of the screen formed, in 
effect, a stadium, one of course greatly en 
larged by the scale and trafic requirements 
That 
of cars is at a level relative to the cars in 
trom 


ot automobiles. is to say, each row 


front that will provide “sightlines” 


each car which (with certain reservations 
that were pointed out in the preceding ar 
ticle) substantially embrace the height of 
the picture on the screen. 

These sightlines were likened to a lever, 
with the bottom of the picture at one end, 
the spectator’s eyes at the other, and the 
top of the car in front of the spectator as 
the fulcrum’; so that if “you lower one 
end, you must raise the other” 
page 18). 


(Figure 1, 


It is well to appreciate this lever prin- 
iple in applying the system of ramp pitches 


grade of each ramp relative to those 


immediately in front and to the rear) given 
in this article. It explains how it is that, as 


was stated in the preceding installment, 


“one can adapt a scheme of ramp elevations 


to the natural topography of the land so 


is to move as little earth as possible.” 


In other words, with the relationships 


between picture, viewer and the car in 


front maintained throughout the ramp 


grading, the ramp area as a whole can have 
an overall slope upward trom the screen 
end, or it can have a slope altogether down 


ward; or the ramp area can be graded into 


16 


Fifth article in a series on 


GETTING INTO THE 


a bowl shape if the ground naturally tends 
to slope downward at the screen end, then 
rises farther on. Regardless of the type of 
ramp pitch system, the lever principle ap- 
plies to each viewing position. 

There is, of course, an area of “‘toler- 
ance” for adjustments. Practically neces- 
sary in the establishment of sightlines in a 
regular theatre auditorium, room for ad- 
justment is the more indicated when work- 
ing on the scale of a drive-in “auto- 
torium.” Drive-in sightlines, at least as pre- 
sented below in this article, are based on a 
measurement of 51% feet for the overall 
height above ground of the average modern 
with the 


average level of occupants’ eyes between 


enclosed passenger automobile, 
3% and 4 feet above ground. The sight- 
lines the 
should clear the car in front by 


from occupants of front seat 
a mini- 


mum of 6 inches. 
MAIN BUILDING FACTOR 


Another ramp pitch factor is the location 
(projection 
etc.). Ele- 
vations for the rows behind the building are 


and height of the main building 
room refreshment stand, toilets, 


based, in the system of pitches here pre- 
sented, on a building not more than 10% 
feet high in front, and 91% feet in the rear. 

A rood 
stated in the preceding article, is between 
the fifth and ninth ramps. So far as pro- 
concerned, the 


location for this building, as 


jection lenses are building 
housing the projection equipment can be 


farther away from the screen, and under 


DRIVE-IN BUSINESS 


the pressure of Government defense pro- 
gram controls, it has been placed behind 
the last ramp of medium-sized drive-ins so 
that the utility itself might bring in the 
power line, thus reducing the amount of 
copper chargeable to the drive-in project. 

In such situations, the last ramp is at 
or very near a limit of the tract, which 
may be contrived under some conditions 
of ramp-and-drive orientation. In many 
cases, however, it can be contrived only at 
the sacrifice of other desirable conditions. 

With the projection room and refresh- 
ment and toilet facilities in the same build- 
ing, which is usually the most economical 
arrangement, the distance from it to the 
majority of patrons is an important consid- 
eration also. One-half of the capacity of 
a twelve-ramp (approximately 600-car) 
drive-in lies ahead of the last four ramps. 
A refreshment stand, and toilet rooms, lo- 
cated immediately ahead of the ninth ramp 
is therefore just about in the “population 
center,” while being at the same time at 
no extreme distance from the most forward 
ramps. 

A building large enough to house the 
projection equipment and the two main 
service facilities requires an area about 100 
feet that is, 
out about that much from the ramps. 


wide provision for it cuts 


SYSTEM OF RAMP PITCHES 


As we have seen in the preceding dis- 
stadium” is a series of 


“ 


cussion, the auto 
drive-out and parking ramps of certain 
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depths. In Figure 2 these are indicated with 
the crest marked C, and the low point 
marked D, a letter suggested by Drainage, 
for it is at this juncture of the parking 


* A LIFETIME 
SCREEN 


ramp with the drive-out ramp serving the 


next rearward ramp, that rain drains out 

* NO PAINT- 
ING AT ANY 
TIME 


of the “stadium” to one or either side, as 


described in the preceding installment. 
The first step in determining ramp grades 
is to set the level of the crest of the first 


ramp. Let us refer again to the idea of a FOR DRIVE-INS 
me a 


sightline as a lever, remembering that if 


you lower the spectator’s eyes, you must “*4 gives you 


raise the screen ,and vice versa, in order to 


* UNIFORM 
REFLECTION 
AT ALL 
TIMES 





work out a practical scheme by which the 


view from each car is not obstructed by a 

* 40% MORE 
REFLECTED 
LIGHT 


car in front. It is of course the bottom of 
the picture which the car in front would 
obstruct if that car were placed too high. 
The bottom of the picture therefore bears 
a critical relationship to the grade of the 
first ramp. *Patents Applied For 
In the system of grades given below, the A fact concerning NEW DRIVE-INS as 
crest of the first ramp is calculated at a told to us by a drive-in owner: “A pre- 
level 20 feet below the level of the bottom fabricated tempered presdwood screen 
of the picture. (There is a practical area of facing, size 26’ x 50’, cost me $1512.00 un- 
adjustment in this picture height, as we painted plus $500.00 additional for 3 coats 
have pointed out; it can be lowered or of paint. This totals $2012.00. Permascreen 
raised a couple of feet as masking pro- installed on the same screen area cost me 
visions and sightline tests from each ramp only $138.00 more. However, considering the fact that I have elimi- 
later advise. However, it is necessary to nated the 2nd year of painting, my Permascreen has paid fr tise! 
; in 6 months.” 








* ERECTED ON 
NEW OR OLD 
SCREENS 





paogomaecewrwaeereweaeeaeqeneqgcd = & 
SPmeaoecanmeneGeeomeacmonmoaeanenamemtmeaeesaeae a2 a 





place the crest of the first ramp—we pre- 
scribe the first ramp here for purposes of | On Existing Drive-Ins Permascreen gives so much better picture 
simplification—in a specific relationship to definition that no Drive-in should ever repaint their screen. Perma- 
the bottom of the picture, and the 20-foot screen will pay for itself in approximately 4 years. 


level is a workable average. ) Write today for complete information. 


Now, then, with the crest of the firs 
Oo , V1 me cre oO le first POBLOCKI MOBILE 


ramp at a level approximately 20 feet above 
the level at which the bottom of the pic- DRIVE-IN AIDS TRAPFIG CONTROL SIGH — 


ture is going to be, the following schedule Speed drive-in traffic with this 
of grades for high and low points of the | - : all steel electric =o" and save 
ramp system (Points C and D of Figure 2) 4 HANDY ANDY — The ae the cost of an addi- 
will provide practicable sightlines: quick, ere se de Canes cen on yout: 
collect debris every payroll, = 
RAMP |i—Drop from C to D: | foot, 9 inches; 4 morning. All metal, lifetime con- 
rise from D to C drive-out lane for cars of sec- : struction, yet economical to buy. 


ond ramp): I1!/2 inches. 
RAMP 2—Drop from C to D: | foot, 9 inches; 


rise from D to C: | foot, 6 inches. | 2 “ NI 
RAMP 3—Drop C to D: | foot, 9 inches; rise | “ots LZ, AHD SOHS p-——* 

D to C: | foot, 4 inches. [ee 
RAMP 4—Drop C to D: | foot, 6 inches; rise 2159 S$.’ KINNICKINNIC AV MILWAUKEE 7, WISCONSIN 


D to C: | foot, 6 inches. : eee Thott : 
. Priel aresig ie | foot, 3 inches; rise B ; NISH 
RAMP 6—Drop C to D: ! foot, 3 inches; rise | } | | 
D to C: | Ponty « tic : rs | NN —s ae MOSQUITOES and INSECTS 


RAMP 7 calculated on basis of location of pro- P > P 
jection building here)—Drop C to D: | foot; rise By Using New Sensational 


D to C: 2 feet, 6 inches. SA , 

RAMP 8—Drop C to D: | foot; rise D to C: : \' Magic Fog’ 
9'/p inches. ce \ \ : 

RAMP 9—Drop C to D: 9 inches; rise D to C: ' $39. 50 
3 inches. 

RAMP 10—Drop C to D: 6 inches; rise D to C: 

foot. 

RAMP !1—Drop C to D: 6 inches; rise D to C: 


foot. Easy to install on any car or truck, tube does not protrude. 
RAMP 12—Drop C to D: 4 inches. 2 Economical; efficient operation and performance at minimum 
cost. Hundreds of drive-in theatres, golf courses and cities are 
*T* a a c } l: . } ~ i . using MAGIC FOG Units. Keep your patrons in healthy comfort 
The basic factor of the relationship be- | eine acing out MAGIC FOG unit now. MAGIC FOO 1s the 
ra ideal way to control disease carrying insects We have the 

tween the level of the crest of the first special MAGIC FOG chemical in 5 gal. or BBLS 


ramp, and the height of the picture above MAGIC FOG INCORPORATED 


Sold thru Theatre Supply Dealers Exclusively CISSNA PARK, ILLINOIS 
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the ground at the location of the screen 
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THEATRE PRODUCTS OF 
dependability 


GoldE 
REWIND 

THE 
OPERATOR'S 
FAVORITE 


Always dependable. Silent and safe! U.L. 
Approved. Eliminates fire hazards. Positive 
friction ... Can't clinch film. Tilt-back case... 
Reel can't fly off. Micro-switch safety cut off . . . 
when door opens or film breaks, motor stops. 


GoldE 

TICKET BOX... 
HANDSOME! 
vireaniun.— 10 fit any 
lobby. Sturdy construc- 
tion—20 gauge steel. 
Lifetime cast aluminum 
top. Piano hinged door. 
Cylinder-locked. 
Baked enamel finish 
Mandarin Red, Burnt 
Orange, Royal Bive. 
Special colors avoil 
able at slight extra 
cost. 


GoldE 
ROTOCHROME 
FOR COLOR 
IN MOTION 


Six beautiful flowing colors 
add decorative interest to 
your theatre. Compact, light- 
weight, easy to use as an 
electric clock. Long-life lamp. 
500 Woatts—brilliant, 
changing color. Pipe clamps, 
wall and ceiling brackets 
available. 


—— 


GoldE = 


NON-TIPPING SAND URN i 
Of unique design, handsome, con - i 


venient. Heavy gauge steel. Large 

storage capacity in leak-proof 

diamond etched polished chrome 

column. Chrome plated top. Baked 

trim. Colors: Ebony Black, Man- 

darin Red 

At your Theatre Supply Dealer or write direct for 

complete literature, name of nearest dealer. 


Brightest Name 
in Light Projection 
Golde Mfg. Co. 


4888 N. Clark St., Chicago 40, 11! 


tower, is subject to such reciprocal adjust- 
ment as to make for the best conditions; 
namely, a system of ramp grades requiring 
the least 
screen tower height (including supporting 


earth-moving, and an_ overall 


3 


FIGURE | (below) 








GRADE 
ramp layout was begun) indicating the function 
cars, vision over the car in front to the bottom 
of tolerance (adjustment) for screen masking. 
with "C" (crest) the approximate location of 
wheels (along which juncture of parking and 
drained of rain water). 


structure beneath the actual masking and 
picture area) no greater than necessary. As 
indicated in Figure 1, the height of the pic- 
ture above the ground at the screen tower 
location may be practicably gauged on the 
basis of a distance of between 17 and 22 
feet from the ground to the screen, plus 
2 feet for 
2 feet of masking all around the picture 


the bottom masking (there are 
on which the image edges will spill to 
absorb mechanical vibration). 

Assuming that the grading contractor has 
had no previous experience with drive-in 
theatres, and is not for this or other reasons 
equipped to lay out a system of grades in 
accordance with the pitch schedule pre- 
sented above, it is suggested that a civil 


engineer or surveyor obtainable more or 
less locally be sought out for the purpose 
of preparing a ramp elevation “grid.” 

By using the regular surveying methods, 
elevations not less than 50 feet apart in 


Cc 


(27 to 29 FT. 


FIGURE 2 








Figure | is a representa- 
tion of sightlines (repeated 
from the May issue, in 
which discussion of the 


drive-out sections the ramp area is laterally 


each direction (gridiron) are determined, 
with values given each according to local 
practice (it is often tootage above sea level). 

At each of these points 50 feet or less 
apart, the level to which the ground should 
be graded is indicated. A good method is 
to drive a stake into the ground with the 
proper level indicated thereon. 

To the eye, the ups and downs of the 
ramps will appear altogether gentle. There 
should be no sharp turn either downward 
or upward, but rather an easy curve. This 
2 which one 


is indicated in Figure 2, in 
is shown to 


section of the ramp system 
join another in a curve of 3 feet. 
In the next installment ramp and drive 


surfacing will be discussed. 


1100-CAR DRIVE-IN WITH THREE ADDED ATTRACTIONS 


With a capacity of 1100 cars, the East drive-in at Huntington, West Virginia, is the largest for some 


200 miles a 
added attractions” that include, besides a large 


ound, a territory which takes in part of Ohio, Kentucky and Virginia. The theatre offers three 


children's playground [in front of the screen), an 


amateur golf course (next to the highway), and a fishing pond (shown on right side of photo). The 
screen is 60 feet wide. Projection and sound equipment is Motiograph. Owners of the East drive-in are 


Abe and Sol Hyman, who also operate the Keith Albee theatre and G 


sater Huntington circuit. 
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Index to products Advertised 
Se 
e Dealer directory — 

> Convenient inquiry pesteard 


RT 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on foliowing page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference 
Number 


Adv. 
Page 


|—Adler Silhouette Letter Co. 
Changeable letter ae Front-lighted panels for 
drive-ins (1A), ack-lighted = raed (1B), and 
changeable letters Mie). All dealee: 


2—American Mat Corp. 
Rubber mats and runners. Direct. 


27 
3—American Seating Co. 6 
Auditorium chairs. NTS and direet. 


4—Ashcraft Mfg. Co., Inc., C. 


Projection are lamps. ‘Unaffiliated dealers. 


3rd Cover 


5—Associated Ticket & Register Co. 
Drive-in admission signs. All dealers. 


6—Ballantyne Co., The 
In-ear gn (6A), sound systems (68), 
tion are (6C), a 
(6D) unaffitiates dealers 


24 


37 


projec- 
screen towers 


7—Breuer Electric Mfg. Co. 
Vacuum cleaners. Direct. 


8—Carbons, Inc. 
Projection carbons. 


29 


33 


Franebise dealers. 


9—Coca-Cola Co., The 


Soft drinks. Direet. 


10—Cretors & Co., C. 
Popcorn machines. Direet. 


11—F & Y Building Service, The 


Architectural design and building service. 


12—Goldberg Bros. 
Film rewinders (12A), sand urns (12B), 
(12C). Unaffiliated. Dealers and direct. 


13—GoldE Manufacturing Co. 
Ticket boxes (13A), sand urns (138), film re- 
winders (13C), spotiamps (13D). Ali dealers. 


2nd Cover 
24 
31 


13, 17, 36 


reels 


14—Griggs Equipment Co. 
Auditorium chairs. Direct. 


32 


15—Hargroves National Service System 
Theatre staff management consultation service. 


16—Heyer-Shultz, Inc. 
Metal projector are reflectors. au dealers. 


31 
36 


17—Heywood-Wakefield Co, 15 
Auditorium chairs. Unaffiliated dealers and direct. 


4th Cover 
nTs. 


18—International Projector Corp. 
Complete projection and sound systems. 


19—Kroehler Manufacturing Co. 
Auditorium chairs. Unaffiliated dealers. 


20—LaVezzi Machine Works 
Film gate. All dealers. 


21—Magic Fog, Inc. 
=e and fogging equipment for Grive- ins. 


40 


22—Maier-Lavaty Co. 
Uniforms. Direst. 


23—Manley, Inc. 
Popcorn machines and supplies. Offiecs Ie prinelpal 
cities. 

24—Marsh Wall Products, 
Architectural materials direst. 


25—National Carbon Co., 
Projection carbons. All 


Inc. 


26—National Super Service Co., 
Vacuum cleaners. AN dealers. 


Inc. 


27—National Theatre Supply 
Distributors. 


Reference 
Number 


28—Neva-Burn Products Corp. 
Flameproofing compound. Direst. 


29—Poblocki & Sons 

Projection sereens (29A), portable debris cart 
rg B traffie eontrol signs for drive-ins (29C). 
All dealers. 


30—Radio Corp. of America 
Carpeting. Dealers marked *. 


31—Raytone Screen Corp. 


Projection sereens. Ail dealers. 


32—RCA Service Co., Inc. 


Projection and sound maintenance service. 


33—Robin, Inc., J. E. 


Motor-generators. Direct. 


34—S. O. S. Cinema Supply Corp. 
Distributors. 


35—Sportservice, Ine. 


Concession service. 


36—Strong Eleetric Corp., The 
Rectifiers (364), prejection are 
All dealers, 

37—Streuber & LaChicotte, Inc. 
Vocalite projection screens. 


38—Switzer's Licorice Co. 
Candy. Direct. 


lamps § (368),. 


39—Theatre Seat Service Co. 
Theatre chair rehabilitation services. Direst. 


40—Vallen, Inc. 


Curtain tracks and controls. Direet. 


41—Wagner Sign Service, Inc. 
Changeable — for attraction advertising. 
affiliated dealer 

42—Wenzel ica Co. 
Soundheads. (42A),. amplifiers 428), 
(42C), magazine (42D), projector 
Unaffiliated dealers. 

43—Westrex Corp. 
Foreign distributors. 

44—Williams Screen Co. 
Projection screens. Direct. 

45—Wrigley, Jr. Co., Wm. 


Chewing gum. Direst. 


Un- 


desasProjectors 


34 


4! 


36 


37 


35, 41 


41 


EDITORIALLY... 


NEW DRINK DISPENSER, page 24 
Self-contained, multi-flavor beverage dispenser 
utilizing a new jet recirculating principle to car- 
bonate ordinary tap water. Marketed by Carbonic 
Dispenser, Inc. Postcard reference number E46. 


CHEESE POPCORN MIX, page 25 

Prepared cheese coating designed to mix with 
regular popcorn and produce “Cheesies." An- 
nounced by Manley, Inc. Postcard reference 
number 23A. 


ALUMINUM REFLECTORS, page 40 

Its line of metal projection arc reflectors has 
been made available in aluminum as well as the 
standard rhodium by Heyer-Shultz, Inc. Post- 
card reference number 16. 


FLAMEPROOFING COMPOUND, page 40 

New flameproofing compound designed to pre- 
vent the spread of fire on combustible materials 
made of fabric or paper. Announced by the 
Neva-Burn Products Corporation. Postcard refer- 
ence number 28. 


NEW AIR DIFFUSERS, page 40 

New models of square and rectangular air dif- 
fusers incorporating built-in diffusion vanes and 
featuring new mounting frames with a removable 
diffuser core. Developed by Air Devices, Inc. 
Postcard reference number E47. 


DISPLAYS MATERIALS, page 41 

Chemically treated paper and brush inks which 
combine to produce fluorescent colors for display 
signs. Marketed by the Chicago Cardboard Com- 
pany. Postcard reference number E48, 


MERRY-GO-ROUND, page 41 

Small merry-go-round that can be installed in 
an area only 6 feet in diameter for cry rooms. 
Manufactured by Joyrider. Postcard reference 
number E49, 


EMERGENCY LIGHT, page 42 

Emergency floodlight with both a trickle charger 
and a fast charger built in. Product of the U-C 
Lite Manufacturing Company. Postcard reference 
number E50. 


,2 For further information concerning products referred to 
. on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the July 1952 issue— 
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THEATRE or CIRCUIT 











City. 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 


i—Queens Feature Service 


ARIZONA 


2—Girard Theatre Supply, 


ARKANSAS 
3—Theatre Supply Co., 102! Grand Ave., Fort Smith. 
4—Perrin Theatre Supply, 1008 Main St., Little Rock. 


CALIFORNIA 
Fresno: 
5—Midstate Theatre Supply. 


Los Angeles: 
6—John P. Filbert, 2007 8. Vermont Ave.* 
National Theatre Supply, 196! 8. Vermont Ave 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
8—B. F. Shearer, 1964 S. Vermont Ave. 
San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
10—Preddey Theatre Supplies, 187 — Gate Ave. 
1i—B Shearer, 243 Golden Gate 
12—Western Theatrical Equipment, 337 “Golden Gate Ave.* 


COLORADO 


Denver: 
13—Graham Brothers, 548 Lincoln St. 
National Theatre Supply, 2111 Champa 
i4—Serviee Theatre Supply. 2054 Broadway. 
15—Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 
17—Brient & Sons, 925 New Jersey mee N. 
18—Bon Lust, 100! New Jersey Ave., w. 


FLORIDA 

19—Joe Hornstein, 714 N. E. Ist St., Miaml. 
20—Southeastern Equipment, 625 Bay St.. Jacksonville.* 
2i~—United Theatre Supply, 110 Franklin St., Tampa. 
22—United Theatre Supply, 239 W. Fiagler St.. Miami.* 


GEORGIA 
Albany: 
23—Dixie Theatre Service & Supply, 
Atlanta: 
24—Capitol City Supply, 161 Walton St., 
National Theatre Supply, (87 Walton St. 
25—Southern Theatre Equipment 201-3 Luckie i. N. W.* 
26—Wil-Kin Theatre Supply, 150-4 Walton St., E. 


ILLINOIS 
Chicago: 


27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
28—Droll Theatre Supply, 925 W. Jackson Bivd 
29—Gardner Theatre Service, 1235 S. Wabash Ave. 
30-—Midwest Theatre Service & Equip., 925 W. Jackson Bivd 
3i—Movie Supply, 138 8S. Wabash Ave. 

National Theatre Supply, 1325 S. Wabash Ave. 


INDIANA 
Evansville: 
32—Evansville Theatre Supply, 2900 E. Chandler Ave. 


1912 Morris Ave., Sirmingham. 


532 W. Van Buren, Phoenix. 


1906 Thomas. 


1149 Dawson Rd 


N = 


Indianapolis: 
33—Ger-Bar, tnc., 432 N. Illinois St 
34—Mid-West Theatre Supply Company, 448 WN. 
National Theatre Supply, 436 N. tilinols St. 


IOWA 
Des Moines: 


35—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 


Iiinols St.* 


KANSAS 
36—Southwest Theatre Equipment, P. 0. Box 2138. 


KENTUCKY 
Louisville 
37—Falls City Theatre 
38—Hadden Theatre Supply. 
LOUISIANA 


New Orleans: 
39—Hodges Theatre Supply, 1309 Cleveland Ave 
40—Johnson Theatre Service, . 

National Theatre Supply, 22 berty St. 
i—Southeastern Theatre Equipment, 214 S. Liberty St.* 

Shreveport: 
42—Alon Boyd Theatre Equipment, P. 0. Box 362 
MARYLAND 

Baltimore: 
43—Dusman Motion Picture Supplies, 12 East 25th St 
National Theatre Supply, 417 St. Paul Place. 
MASSACHUSETTS 

Boston: 
oe ee yp Supply, -. Piedmont St.* 

Winchester 
136--inaapendent ‘Theatre Sapely.” 28 Winchester St. 
46—Massachussetts Theatre Equipment, 20 Piedmont St 
National Theatre Supply, 
47—Standard Theatre Supply, 78 Broadway 
48—Theatre Service & Supply, 30 Piedmont St 
MICHIGAN 

Detroit: 
49—Amusement Supply, 208 W. Montcalm 
50—Ernie Forbes Theatre Supply, 214 W. a o2.° 
5i—MecArthur Theatre Equipment, 454 LE Columbia St 
National Theatre Supply, 2312-14 Cass 
52—United Theatre Equipment. 106 Michigan St., 

Grand Rapids: 
53—Ringold Theatre Equipment, 


MINNESOTA 


Minneapolis: 
54—Elliott Theatre Equipment, 
55—Frosch Theatre Supply, 
56—M inneapolis 
National Glenwood Ave 
57—Western Theatre Equipment, 45 Glenwood Ave 
MISSOURI 

Kansas City: 
58—Missouri Theatre sanely. i‘ W. 18th St.* 
National Theatre Supp 223 + {8th St 
59—Shreve Theatre fuvly, 217 W. 18th St. 
60—Stebbins Theatre ly 1804 Wyandotte St 

St. Louis: 
6!—MecCarty Theatre Supply, 3146 Olive St 
National Theatre Supply, 3212 Olive St 
62—St. Louis Supply Co., 3810. Olive St.* 
MONTANA 
63—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
64—Ballantyne Co., 222 N. {6th St 
National Theatre Supply. 1610 Davenport St 
65—Quality Theatre Supply, (511 Davenport St 
Western Theatre Supply, 214 N. (5th St.* 

MEXICO 


Equipment, 427 8. Third St. 
423 8. Liberty St. 


N. W. 


106 Michigan St., N. W. 


1110 nor nagee Ave. 
Currie 3 
75 Siueoeed Ave 


66— 
NEW 


67—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 


NEW YORK 
Albany: 
68—Albany Theatre Supply, 443 N. Pearl 
69—Empire Theatre Supply, 1003 Broadway 
National Theatre Supply, 962 Broadway. 
Auburn: 
7i—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
137—Becker Theatre Equipment, 492 Peari St. 
72—Eastern Theatre Supply, 
National Theatre Supply, ari St. 
73—Perkins Theatre Supply, 505 Peart St 
74—United Projector & Film, 228 Franklin St. 
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NEW YORK, N. Y. 
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Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 


ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: 
75—Amusement Supply, 344 W. 4th St. q 
76—Capitol Motion Picture Supply, 630 Ninth Ave. 
77—Crown Motion Picture Supplies, 354 W. 44th St. 
78—Joe Hornstein, 630 Miate ag 
National Theatre Supply, 356 W St. 
79—S.0.8. Cinema Supply, 602. w. 52nd St. 
80—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
8i—Central N. Y. Theatre Supply, 210 N. Salies St. 


NORTH CAROLINA 


Charlotte: 
82—Bryant Theatre Supply 


. 227 S. —— a 
6 
s. Church St. 
Chure 


Nations’ Theatre Supply, h 
astern Theatre Equipment, 209 S. Poplar St.* 
hureh 


2 St. 
Supply, 229 S. Chureh St. 
Greensboro: 
89—Standard Theatre Supply, 124 E. Washington St. 
90—Theatre Suppliers, 304 8. Davie St. 
OHIO 
Akron: 
9i—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
92—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway. 
Cleveland: 
Nations Theatre Supply, 2128 Payne Ave. 
3—Ohio Theatre Saclenent, 2108 Payne Ave. 
o4—Ol iver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
95—American Theatre Equipment, 
96—Mid-West Theatre Supply, 
Dayton: 
97—Dayton Theatre Supply, 11! Volkenand St. 
98—Sheldon Theatre Supply. 627 Salem Ave. 
Toledo: 
99—-American Theatre Supply, 439 Dorr St. 
100—Theatre Equipment Co., 109 Michigan St 
OKLAHOMA 
Oklahoma City: 
10i—Century Theatre Supply Co., 20 N. Lee St. 
102—Howell Theatre Supplies, 12 8. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
103—Oklahoma Theatre Supply, 708 W. Grand Ave. 
OREGON 
Portland: 
104—Modern Theatre Supply, 1935 N. W. Kearn St.* 
105—Portland Motion Picture novty. tind a. ‘a h St. 
106—B. F. Shearer, 1947 N. Kear 


165 N. High St. 
862 W. Third Ave. 


107—Theatre Utilities Supply, 1967 N. Ww. Ee St. 
108—Inter-State Theatre Cecbineet 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
108—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
110—Alexander Theatre Supply, 84 Van Braam St.* 
i11—Atias Theatre Supply, 425 Van Braam 
National Theatre Supply, 1721 Bivd. of Allies. 
112—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barr 
113—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
114—Rhode Isiand Supply, 
SOUTH DAKOTA 
115—American Theatre Supply, 316 S. Main St., Sioux Falls. 
TENNESSEE 
Memphis: 
116—Monarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply. 412 S. Second St. 
117—Tri-State Theatre Supply, 318 S. Second St. 
TEXAS 
Dallas: 
118—Hardin Theatre Supply, 714 South Hampton Rd. 
119—Herber Bros., 408 S. H 
120—Modern Theatre Equipment, 214 §. St. Paul St. 
National Theatre Supply, 300 S. Harw 
121—Southwestern Theatre Equipment, 2010 Jackson St.° 


357 Westminster St., Providence. 


Houston: 
122—Southwestern Theatre Equipment, 1622 Austin St.* 

San Antonio: 
123—Alamo Theatre Supply, 
UTAH 

Salt Lake City: 
124—Intermountain Theatre Supply. 
125—Service Theatre Supply. 
126—Western Sound & 
VIRGINIA 
127—Norfolk Theatre Supply, 270 Colley Ave., Norfolk. 
WASHINGTON 

Seattle: 
128—American Theatre Supply, 2300 First Ave. at Bell St. 
129-—Inter-State seme Equipment Co., 2224 Seeond Ave. 
130—Modern tre Supply, 2400 Third sua 
National Theatre. a Second 
131—B. F. Shearer, 23/8 Second Ave. 
WEST VIRGINIA 
132—Charieston Theatre Supply, 506 Lee St., 
WISCONSIN 

Milwaukee: 
133—Manhardt Co.. 1705 W. Clybourn St.* 
National Theatre Supply. 1027 N. Eighth St 
134—Ray Smith, 710 W. State St. 
135—Theatre Equipment & Supply, 1009 N. Seventh St. 


1308 Alamote St. 


142 E. First South St. 
250 E. First South St. 
Equipment, 264 E. First Seuth St. 


Charleston. 





Making the Snack Bar Pay 
At Small Drive-in Theatres 


T IS generally accepted as a fact 
that the snack bar is the “heart” 
For that reason the 
tried and true principles of cleanliness, 
both in personnel and the area; and of 


of a drive-in. 


courtesy and service are paramount. 

The purpose of the stand, naturally, is 
to make money; but while you are doing it 
you must consider your patrons. They are 
entitled to top quality in the items you offer, 
as well as variety, up to a certain point. 
You can’t have every flavor of Snow Cone 
syrup, and you can’t have every drink on 
the market available. That just doesn’t 
prove practical. 

You are, of course, also confronted with 
the problem of overhead, and the help 
problem can be the difference between a 
paying and losing operation. So remember- 
ing the purpose is to show a profit, let’s see 
how we can organize to do that and still 
give proper consideration to the varying 
tastes of your patrons. 

Theatre Enterprises, of which I am a 
part, is comparatively new in the field of 
drive-in operations. We have three out- 
door theatres that are about three years old, 
and a number of small town types which 
are one year old; and now we are in the 
process of opening a few more. Even 
though our experience is thus limited, we 
have developed definite ideas in regard to 
refreshment stand operations, and I give 
these here for what they are worth. My 
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A first-hand report of methods aimed 


especially at the profit problem of drive- 


ins in the 250-350 car range. 


discussion will be centered on small drive- 
ins, by which I mean those with units 
accomodating between 250 to 350 cars. 


STANDARDIZING ITEMS 


We have tried to standardize in the items 
handled. Mind you, I said tried. We in 
in the home officie don’t dictate to our 
district men, and they don’t dictate to our 
managers—at least, as long as the managers 
dont get unreasonable in their operational 
policies. Since we have a bonus plan, our 
managers are just as profit-conscious as we 
are. All have one common objective— 
profit. 
however, on these basic products: 

1. That standby, popcorn—10c. 

2. Hot dogs with Chili sauce—20c. 

3. Coca Cola and root beer, plus one 
sweet water drink—10c. 

4. Snow Cones, two flavors at a time, 
cherry and grape, alternating occasionally 
with lime—10c. (Be sure to install your 
ice shaver in the supply room to eliminate 


We have agreed in our circuit, 


By JOE CAFFO 


Concession Analyst for 
Theatre Enterprises, Dallas, Tex. 


the noise from the immediate serving area. ) 
5. If candy is sold, fruit drops and a 
limited variety of 10c bars should be of- 
fered. (We are not generally in favor of 
handling candy at all, but customers may 
continue to request it.) 

At some of our drive-ins ice cream 
With regard to them 


If you can buy regular 5c 


novelties are sold. 
I will say this: 
sellers for around 45c a dozen, and get 


10c for them, they are a good item to 
handle. No other way—that is our attitude. 

Coffee offered at 
operations—those where we are open dur 


Although we get 10c 


is also some of our 
ing cool weather. 
for a 6-ounce cup, coffee involves too much 
waste. It is strictly a patron service; if 
your public demands coftee, have it. 
Incidentally, there is a coffee gadget on 
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Behind the beverage bar of one Theatre Enterprises’ drive-in refreshment stands. 


installation of the circuit 


the popcorn machine. 


the market from which you make a pure 


coftee “extract” with cold water. An ounce 
of the extract is then mixed with hot water 
to produce a fresh cup of hot coffee. 
but this may be the answer 
problem. At least the thing 


s to be checked is the quality ot the 


have not tried it 


Waste 


cottee 


POPCORN MERCHANDISING 


There are two schools of thought as to 


whether it is good business to sell popcorn 


to patrons as they enter the drive-in, or 


in the cashier's area, with it handled by the 


ittendant making change. Some contend 


spending thousands of dollars 
with the idea 


it concession area 


patrons to it, offering 
efttect, 


from the snack bar. 


popcorn 


the entrance is, in paying these 


patrons to stay away 
We don’t concur and have proved that sell 


After all, 


ing it at the gate is profitable. 


in the 


a bird hand, etc. 
Most of these sales are before the show 
this 

By that time, 
eaten it have a 
the 
are potential buyers 


commences, and much of popcorn is 


consumed before the break. 
those who have ven for a 


drink, and they will visit concession 


area. Once there, they 

for more than they originally came to put 

chase 
Selling 


handled 


popcorn at the entrance can be 


very economically through a 


warmer of some sort. It is popped at the 


id delivered to the gate 


concession stand ar 


packaged and ready for sale. ‘There must 


of course be facilities for keeping the pop 
corn warm, 


Be sure 


are made aware ot 


that all approaching 
the fact that 


Have the boy handling the 


patrons 
popcorn 
is available. 
change say, “How about some fresh pop 
corn for everyone?” 

And 


now as to packaging popcorn 
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We 


This is a standard 


offering three drinks with each type fully displayed, and located next to 


specifically with respect to bags versus car- 
tons. In our indoor houses I don’t mind 
bragging that we are really doing a bang-up 
We 


and a 


job with popcorn. enjoy a terrific 


popping volume wonderful _ per- 
patron sale figure. We are firmly convinced 
that most of our success is due to our hav- 
ing discarded annoying, noisy bags some 


vears ago and switched 100° to boxes. 
These latter are easy to handle, and we are 
able to pre-pop and box to handle opening 
and break crowds with the greatest effici 
ency and speed. 

But boxes are beginning to cost important 
(as if know!). 


excessive 


money you didn’t Faced 


with began to search 


We think we 


to a degree, at 


costs, we 
for ways to combat them. 
have the answer least— 
in a waxed bag. It is noisy, but the noise 
is confined to one car in drive-in operations 
And this bag has advantages over the con- 
ventional open-top type used previously 
in that we can handle it in many ways like 


We and fill these 


bags, and then with the seal feature pro- 


a box. can pre-pop 


bitin 

Pictured making the first popcorn sale at the 
Derrick drive-in at Crane, Tex., Mr. Caffo here 
shows the wax bag with self-sealing feature which 
has supplanted boxes at outdoor operations of 
Theatre Enterprises, with advantages that he points 
out in the accompanying artic'e. 


vided by the wax in the paper, they can be 
stacked in the machine and easily carried 
out to the gate. With this bag we are 
cutting better than half a cent off the cost 
of each popcorn sale we make. Now take 
your last year’s sales, add half a cent per 
sale to the profit, and I bet you will be 
amazed at what that will amount to. 
Here's Leftover 
boxed corn must be emptied into a storage 


another advantage. 
can for reheating and used the following 
day. With the dry wax bag, you can leave it 
packaged. The next day put these in your 
machine and the warming pan heat will 
penetrate the bags. You will find the corn 
delectable and free from any trace of sul- 
phite taste or odor that is prevalent in 
corn left in boxes over any great length of 
time. 

These are some of the direct advantages. 
Two thou- 
sand bags (one case) weigh approximately 


Others are saving in freight. 


20 pounds, compared to 125 pounds for the 
same number of boxes (tour cases ). Picture 
also the saving in storage space, a very 
important point for small drive-ins. The 
bag we use is a product of the Rex Specialty 
Bag Corporation. 


ORGANIZING SELLING 


We favor traffic control in our concession 
By that I mean a rail 36 inches 
high made from 114 or 2-inch pipe, with 
about 18 

style—constructed 


stands. 


a middle rail inches from the 


floor—cafeteria along 
the entire length of the counter (allowing 
The middle 


rail is for the purpose of discouraging the 


opening and exit, of course). 


youngsters from crawling under and caus- 
ing confusion. 

Train all patrons to enter at one end of 
the counter and exit at the other, where 
the This 
makes service. 


normally stationed. 


and 


cashier is 
for 


Incidentally, this cashier is also our fruit 


order improved 
drops and candy salesman. 

As the patron passes by the counter area, 
each item should be visible. The popcorn 
machine should be popping, or pre-popped 
corn The lid of the 
hot dog sauce pan should be off to allow the 
aroma to 

On the back walls of the stand, hitting 
every patron in the eye, should be attractive 
signs designed to sell. Don’t just advertise 
“Popcorn—10c.”” Have the sign say, “Our 
is kettle fresh.’ Don’t just say, 
Say, “Tender dogs with 
“Snow 


should be visible. 


escape. 


popcec rn 
“Hot 


delicious 


dogs.” 
sauce.” Dont’ just say, 
cones.” Have an attractive frosty Snow 
Cone sign saying “Refreshingly cool Snow 
Cones.” If your carbonated drink dispenser 
head does not plainly indicate what drink 
it contains, be sure your signs inform the 
patrons. 
A very attractive sign can be made from 
(Continued on page 27) 
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Elton Houck, General Manager, Houck Theatre 
Circuit— Dallas, Cisco, Waco, Temple and Houston, Texas, 


says: "Chewing Gum is a ‘best seller’ 
at our concession stands. If is extra 
profit and doesn’t interfere with 
other concession sales.’’ 











Your Profit Picture! 


It Pays To Display and Sell 
Your Patrons’ Favorite Brands 


@ People just naturally like to chew gum at the 
movies. Chewing gum freshens the taste after 
they’ve had a snack or treat from the refresh- 
ment counter—helps them to relax and adds 
to their enjoyment of the theatre. And—they 
buy their chewing gum where they notice a dis- 
play of it that’s easy to see—easy to buy from. 








Take advantage of this fact to build extra 
profits and good will for your theatre. Show 
Wrigley’s Spearmint, Doublemint, ‘‘Juicy 
Fruit,” and other popular, best-selling brands 
of chewing gum in an open, “‘easy-to-buy-from”’ 
display. Your customers will appreciate it, and 
you'll find it profitable. 
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CRETORS’ MACHINES 


PRAISE 


by 
Theatre Chain 
Purchasing Agent 


Here's what a large user 
of Cretors' Popcorn 
Machines has to say .. . 
“We have found that your ma- 
chines are producing for us the 
volume and tastiest corn 
with the minimum amount of 
seasoning, and our installations 
so far have proven so successful 
that as we replace other conven- 
tional type machines, the Cretors 
automatically goes in.” 
Check Cretors Before You Buy 


Cc. CRETORS & CO. 


006 W. CERMAK RD CHICAGO 16 


best 














* Drive-in 


Sales Appeal 
-— 20” Plexiglass 
Illuminated 


Sign 


also available 
Complete 
Line of 
Illuminated 
Signs 
Write for 
FREE BOOKLET 


ASSOCIATED 
TICKET AND REGISTER CO. 


354 West 44th Street, New York 36, N. Y. 











NATIONAL 


EQUIPMENT & SUPPLIES 


ERY 
for “ - te Need! 


> { 29 BRANCHES: COAST TO coasT | 4 


Merchandise sold in the Theatre 


Sales Needs of Theatres 
Told to Candy Industry 


REFRESHMENT stands in 
theatres are doing a bigger candy business 
than ever before, according to a report 
presented at the 69th annual convention of 
the National Confectioners Association in 
Chicago in June. Futhermore, prospects 
for fall business in the whole candy in- 
dustry are very good, it was revealed with 
buyers expecting rises ranging from 5% 
to 10% compared with 1951. 


With theatre 


“despite drops in theatre attendance,” the 


candy sales increasing 


candy manufacturers and their executives 
were told of the importance of the point-of- 
sale promotion conducted at theatre snack- 
bars, and multiple sales were urged. 

Besides this 


buyers’ panel held during the five-day meet- 


information relayed at a 
ing, several suggestions as to what theatres 
would like to aid merchandising 
offered by Harold J. Fitzgerald, president 


were 


of the Fox Wisconsin Amusement Corpora- 
tion, who represented the Theatre Owners 
of America at the meeting. 

Increased use of the “magic word candy” 
was urged by Mr. Fitzgerald. He also sug- 
gested that manufacturers play up the fresh- 
ness of their product and wrap it in more 
colorful packages. ‘The name and ingredi- 
ents of the candy should be in larger type, 
he said, and all pricing should be eliminated 
Finally, he asked that 
the selling of 60-count 


from the package. 
boxes to theatres 
be avoided. 

On the “million dollar’ question, the 
ten-cent versus the five-cent bar, it was 
agreed by buyers that the job on the higher- 
priced bar has not been good enough. 
Reasons given for this included the charge 
that manufacturers, with few exceptions, 
have not put enough guality and value in 
the dime bars, and have continued to adver- 
tise and feature the nickel price in their 
promotions, 

Dealers have been more or less forced, it 
was declared, to place dime bars on nickel- 
and-dime_ bar with the 


counters, result 


that the customer was not always able to 
distinguish between the two and sometimes 
picked up a dime bar but put down a five- 
cent coin. 

To conteract this, it was suggested that 
separate racks and “departments” be estab- 
lished for the dime bar so that it not be 
displayed in the same area with the other. 
A test of this policy is planned by the 
National Candy Wholesalers Association, 
will place 5,000 
throughout the country and survey results. 


which special stands 


New Drink Dispenser 
With Jet Recirculation 


A SELF-CONTAINED, multi- 
flavor beverage dispenser, utilizing a new 
principle to carbonate 
ordinary tap water, has been announced 
by Carbonic Dispenser, Inc., of Canfield, 


jet recirculating 








Ohio. Trade-named “Sodamaster,” the 
new unit is equipped with a special three- 
lever, self-cleaning master faucet that pro- 
vides any three carbonated beverages, plus 
continuous supply of soda water. It has a 


capacity of 1900 drinks. 
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Syrup tanks, carbonator and retrigeration 
equipment are incorporated inside a com- 
pact cabinet finished in dove grey hammer- Double-Duty Snack Bor Displays 
loid, and parts contacting liquids are made 
of stainless steel. The dispensers are avail- 
able in many different sizes with single 
or multiple faucets to meet varying space 
and dispensing requirements. 


Prepared Mix for 
Making Cheese Popcorn 


A PREPARED cheese coat- 
ing designed to mix with regular popcorn 
and produce a confection called ‘“Cheesies” 
has been announced by Manley, Inc., of 
Kansas City, Mo., prominent manufac- 
turers of popping equipment. It is recom- 
mended as particularly adaptable to the 
drive-in refreshment trade. 

The first step in producing the cheese- 
coated popcorn, the announcement ex- 
plains, is to prepare the corn as in making 
buttered popcorn. After the kettle has 
cooled, the heat control is turned low, then 
the kettle is filled three-quarters full of 
popped popcorn and two ounces of the 
prepared cheese mix are added. ‘The agi- 
tator motor is turned on and the cheese mix 
is poured slowly over the popped corn in 
the kettle. 

After pouring on the mix, the agitator Two refreshment stand displays for spe Sic 
motor is turned off, the kettle is filled and advantage of being adaptable for re-us ai hatee dlatae” “Shee aban: 
then the agitator is turned on again and stand at Loew's theatre, Rochester, N. Y.. as trimmed for Decoration Day. It 
is allowed to run for about three minutes was to be used again, reports Manager Lester Pollock, on the Fourth of July 
with the kettle lid held down so the corn the only change being the replacement of the eagle in the center with a large 
won’t spill out. Very little heat is required firecracker. Five-and-ten cent store flags were used, making the dist 


for mixing, it is pointed out. Burnt specks expensive. Below is the nack bar at the Vogue the atre in Vancouve oo 
which was temporarily turned into "Ma and Pa Kettle's Refreshment Stand 


y 
( 


5] 
R 
} 


on the corn indicate burnt cheese. shape. Sgt Ye ' 
as an exploitation tie-in. Manager Al Jenkins plans to use this dist 


The cheese coating comes packed in one- apenas stg ze 
. with future films in the ‘'Kettle’’ serie 


gallon cans with six cans to the case. Free 
material for advertising displays, as well 
as special bags, are provided with each case. 


Higher Popcorn Sales 
Predicted at Convention 


BIGGER popcorn sales this 
summer are forseen by Harvey Siller of 
Leader Concessions, keynote speaker at the 
eastern regional session in Philadelphia re- 
cently for popcorn producers and _ allied 
tradesmen sponsored by the National Asso- 
ciation of Popcorn Manufacturers. In 
telling of his firm’s policy to insure success- 
ful operation of drive-in refreshment stands, 
Mr. Siller stressed top quality ingredients, 
adequate and courteous service and modern 
merchandising methods. 

A shortage of peanut oil next year was 
predicted at the meeting by James A. Ryan, 
vice-president and sales manager of C. F. 
Simonin’s Sons Company, Philadelphia 
popping oil suppliers. He explained that the 
current crop of peanuts is less than last 
year and is expected to be exhausted by the 
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middle of May 


to importation of the oil 


WARNING FOR ATTENDANTS 


In a discussion of seasoning oils in gen 


eral, Mr 


tor better ping 


Ryan recommended coconut oil 


lita | 
qualities, anc 


peanut 


the-spot location selling. 
that heat destroys flavor 
it certain high tempera 
‘rsons who pop the corn 
hould 
\ demonstration » use of a 
lite Moisture lester 
t content of popcorn was presented 
meeting by C. P. Manger of the 


Seedburo Equipment Company. He empha 


iMt) 


Stein 
determining the 


nomture 


ed the relation of moisture content to 


expansion and profit 
One hundred 


content 


pounds of popcorn at 
750 ten cent 
Mr. Manger 
1d Ihe same hundred pounds at 17.5% 
800 


moisture vield 


oxes tor a return of 3/), 


morsture produces about boxes, or 


S80. However, when vou get ideal moisture 


mtent of 13.5°0, the yield jumps to 1600 


oxes for a cash return of $160.” 


PROMOTING FOOD VALUE 


\ discussion of the public relations, sales 
research 
NAPML and 


was led by 


gricultural pro 


by the pro 
pI 


popcorn processors 

in N APM executive 
sell the 
Mr. 


seems to De 


opeorn said 


Ny reason 


doesn’t appreciate our prod- 


How many mothers and 


w healthful popcorn is tor 


The BIGGEST nant m POPCORN * 


This might lead, he added, 


their children and themselves? Very few. 
But they food 


value, the protein content plus all the vita- 


when learn of its energy 


mins and minerals, just try to visualize 
what effect that will have on their desire 
to buy popcorn!” 

Mr. Sullivan predicted that some day 
popcorn sales will surge ahead of candy, 
which today is at the billion dollar sales 
mark. The regional meeting voted approval 


of the NAPM public relations program. 


Government Reveals 
Figures on Candy Trend 


CONTIN UED growth of the 
sale of package candy retailing for less than 
50c a pound was the outstanding develop- 
ment in the confectionery business during 
1950, it is revealed in a report of sales 
totals for the industry recently released by 
Both in 


poundage and value, the low-priced package 


the Department of Commerce. 
line led all other classifications in its in- 
creases. Production and sales (in pounds) 
ty 1950 over 1949, and 


the dollar value of this group rose 17.1%. 


2 
were up 13.2% in 
Corresponding to the growth in sales 
rise in the number of operators 
field 1946. Only 44 


out of the 352 manufacturers reporting 


was the 


entering this since 
produced package goods selling for less than 
50c a pound in 1946 and 1947. In 1950, 
however, 89 out of 347 were competing 
in this price range. 

An increase in dollar sales for chocolate 
covered bar goods was noted as the reversal 
of a trend in the Department’s report. For 
this bar formed the largest 


hitteen years 


nzle class of product made by the candy 
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1920 WYANDOTTE STREET, KANSAS CITY 8, MISSOURI 


DAD’S FAMILY GROWS 


In line with its goal for a 52% increase in sales 
this year, Dad's Root Beer exclusive franchise rights 
to bottle and distribute their product are being 
extended to various areas. Shown above signing one 
of the latest contracts—for the Waterloo, la., dis- 
trict—are Nate Goldstein (seated, left) and Russell 
Fischer, bottlers, and L. W. Stremke, Midwest man- 
ager of the Dad's Bottling Division. 


industry, but it declined in dollar and 
poundage during 1948 and 1949. 

However, according to the report, “a 
turning point seems to have been reached 
in 1950. Dollar sales increased slightly in 
and 
poundage sales remained constant over the 
1949-1950 period. 


the operations of reporting firms, 


BAR GOODS STILL LEAD 


Further analysis of the report shows bar 
goods, way out in front in percentage of the 
industry’s volume in poundage total and 
dollar value for 1950. They accounted for 
51.8% of poundage volume, and 54.3% ot 
dollar value. 

Package goods sales chalked up 13.5% 
in poundage,and 18.3% of the dollar value; 
while bulk goods accounted for 10.5% of 
the poundage, and 7.4°6 of the dollar value 
Penny goods houses 


accounted for slightly more than 214% of 


of candy produced. 


the poundage total, and a little more than 
114% of the dollar value. 

Reporting specialty houses in the five 
and-ten-cent field, raised the proportion of 
their sales in their chief item to 78.7% of 
their total dollar Total sales of 
manufacturers 7.7% in 


1950, but less than 1% 


volume. 
these declined 
poundage during 


in value. 


MANUFACTURERS SHOW PROFIT 


“In line with the general improvement 
in confectionery sales during 1950 as com- 
pared with industry operations in 1949, a 
greater number of manufacturer whole- 
salers showed gains in dollar sales than ex- 
perienced losses,” the Department’s annual 
report continues. 

Of the 280 manufacturers reporting, 164 
improved their sales position, while 116 
sales volumes in 


experienced diminished 


1950. Among the bar goods houses, 41 
firms out of 60 increased their sales in 1950. 
These houses showed a 14.4% gain over 
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1949. The nineteen firms whose sales de- 
creased, fell back 54%4°%. The value a 
pound of the products of the 41. firms 
whose sales increased, fell in value from 
38.2 to 37.2 cents a pound. 

Firms classified as five-and-ten-cent spe- 
cialty houses were equally divided between 
those showing gains and those whose sales 
volume declined in 1950. However, the 
firms who made sales gains saw their vol- 
ume climb 8'4% in 1950 over 1949, while 
the companies which suffered losses had 
their volume fall 12.8° in 1950 as com- 
pared to 1949. 


Making Drive-In 
Snack Bars Pay 


(Continued from page 22) 


mat board, 22x28 inches, and framed, with 
these frames painted in a_ harmonizing 
color to blend with your concession stand 
color scheme. These frames can be designed 
so as to enable you to slip the sign in from 
the top. I had such signs made in Dallas 
by professional art men for $4.50 each, in- 
cluding the lettering. Have different col- 
ored backgrounds for each sign. Give them 
variety, and make them with a thought to 
eye appeal. 


SUPPLIES CONTROL 


Last, but certainly not least, is control 
of your supplies and your revenue. All 
supplies should be under lock and key; 
and while most of you, no doubt, delegate 
the duty of taking weekly inventory to a 
trusted employe, indicate that you, yourself, 
are on the job by making it a point to take 
actual inventory with him at intervals not 
too far apart. I would say every other 
week, or at least once a month. Design a 
system of reporting forms to give you all 
the details necessary to give you statistical 
data for control. 

If you will remember the purpose of 
your drive-in is to make money; if you will 
analyze your particular operation to handle 
just so much variety as your operation can 
profitably handle, giving consideration to 
your attendant problems; and if your per- 
sonnel is trained to be neat and to give 
good service; and if you dress up your con- 
cession area so that there is sales appeal 
in your displays and signs; and most of all, 
if you are properly able to control your 
supplies and income, then you will enjoy a 
profitable concession business, and the 
“heart” of your drive-in will pump life 
blood into your entire operation. 


ON THE COVER: The author is pictured (in cen- 
ter of group) playing host to a couple of friends 
during a visit to Theatre Enterprises Varsity drive- 
in at Portales, N. M. 
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Provide a non-slip surface at entrances and in rest rooms. 


AMERICAN 


Counter-Tred 
FLOOR MATTING 


lso ideal behind candy counters 
around popcorn machines. The resili 
ency of the mat affords comfort under 


foot and reduces fatigue 


American Corded Rubber Counter-Tred 
is exceptionally long-wearing under 


heaviest traffic 


olls up for mopping of floor 


wo feet wide. Any length 


AMERICAN MAT CORPORATION 


“America’s Largest Matting Specialists” 
1722 Adams Street Toledo 2, Ohio 


Please send literature and prices on American Counter-Tred Matting. 


USE COUPON NOW 
TO OBTAIN 
LITERATURE & PRICES 





NAME 
THEATRE 
STREET 

CITY & STATE 


In Canada address 
American Mat Corp. 
Ltd., Canada Trust 
Building, Windsor, 
Ontario. 


a fopularity Because its 


‘ 
AN, LOW IN 
NS CALORIE 


How in 4 Pope. 
lar Sales Baits 
5¢ Bars; 10¢ 
Packs; Bite- 
SizeinBags; 
6-Bor Take- 
Home Pkg. 





through Saturday Evening Post, Ladies, — 
Home Journal, Look and American Magazines. 


SWATZER’S 


a 








method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 








Physically as well as pdychologically 


Theatre Management Is 
A Local Responsibility 


DESPITE NATURAL adapt 


absentee ownership which en 


circuit operation even before 


partment store and grocery chains 


tarted in their growth 


rapid 


yronouncedly a_ loc il matter 


nsotar their immediate management is 
concerned 
In the store merchan 

| the critical fa 
manager could 

gligence and un 

1 character is 

the payroll SO 

rer follows company 
easonably attentive his 
t normally figure much in 
f the individual 


personality or is 


“ANGELS IN THE OUTFIELD” 


A HEARTWARMING ROMANTIC COMEDY 


rau DOUGLAS _saner LEIGH 


COMEDY 


- LEIGH 


where 


locally 


owned stores, chain drug and food stores 


supervisor. Even in small towns, 


people usually prefer to trade at 


are successful. People think the big-volume 


buying of the chain gives them better and 
more reasonable prices 

Business is attracted to a specific theatre 
teature 


oftered, it 


for quite other reasons. In the 


picture being currently ma\ 


enjoy superior “exclusive merchandise,” but 


management cannot count on that is a 


consistent advantage. It must rely partly 


on interesting, compelling salesmanship, 


and the things that go to make the average 


theatre—excepting only the downtown 


‘transient’ situations of sizeable cities— 
i recreational service. 
The difference betweer profit and loss is 


determined also by the skill and care with 


USING SPACE 
FOR SELLING 


Taking advantage of 


continuous marquee 
panels and one over the 


entrance, this attraction 





A PICTURE THE ENTIRE FAMILY WILL LOVE 
ANGELS iM THE OUTFIELD 


copy of the Esquire in 
Philadelphia 


two kinds of descriptive 


includes 


copy. The equipment is 
by Adler with 17- and 


10-inch plastic letters. 


handled. 


Physically, the average store is a simple 


which the physical property is 
establishment compared to a motion picture 
theatre—any individual theatre, be it small 
or large. It is, basically, a machine, with 
a variety of parts cutting across a number 
specialized 
building, factors of 
public safety included in the responsibility 


is highly 
vital 


of technologies. It 
also as a with 
for its maintenance. 


And in the success of an individual 
theatre, the personality of its manager can 
count. The extent to which it is a factor 
varies widely, according to the character 
of the community, and conditions created 
by organizational policy. Usually, how- 
ever, a manager is encouraged to develop 
those qualities through which he functions 
as a good host within his theatre, and also 
those which make him a popular citizen in 
its community. 
All of these 


supervisor of varied technical operations, 
head of a staff, and immediate director of 


activities of showman, 


a community service add up to tidy assort- 
ment of responsibilities, some of them call- 
ing for considerable training and for good 
judgment, all of them bearing upon in- 
come, net as well as gross. 

The diversity and the range of things 
that are normally within a house manager’s 
responsibility, suggests a job classification 
in the theatre field not to be measured by 
comparable “local” representation found in 
“chain” businesses generally. And inherent 
in that higher job classification is the in- 
stitution of means for maintaining a flow 


of trained manpower. 


DESTRUCTIVE ECONOMY 


Where and when there is a tendency to 
minimize the role of the house or “local” 
manager in the overall scheme of theatre 
operation—not just the attraction exploi- 
tation and refreshment vending part of it— 
the mechanical, property and public rela- 
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THEATER 
CLEANING 


In addition to the employees there 
‘must be a firm control of the patrons 
Is yours the one out of 


every four theaters being “Tor- 


an orderly fashion or leave the theatre. nado cleaned”’ today? If not, 
A management cannot, for the sake of 
the adult patrons, allow any rowdyism in : i 
the theatre. This is one complaint heard tunity to reduce cleaning hours 
eo ear feet Fees Son with plenty of savings. Tornado 
Summing up ort — a sy offers faster, more thorough clean- 
ject, st + ° P 
_—S oe tn petting ors sr Le ing of seats, floors, stairs, screens 
audiences with the fine new entertain- and other areas. It’s the ma- 
ment and courteous service to be found = i 
once again a part of movie-going. chine designed to answer each 
Put out the welcome mat . . . There's . 
os tile ey ok oes Oa tas difficult problem of theater 
being on the floor, yourself during the cleaning. 
peak hours of the performance, so as to 
give old friends and new ones, too, a 
hearty welcome . . . "A GLAD-TO-SEE- 
YOU" FEELING! 
—excerpts from an editorial in “Con- 
tact,’ Fox Midwest house-organ. 


you’re missing your big oppor- 


tions departments are likely to get less | 


attention than they deserve, and these are | ’ Blower 
the very ones which have asserted them- | 3 Sweeper 


selves more critically than ever. Tornado moves 
Recently the prospective buyer of a boxes, rubbish and 
theatre near New York went through the f debris four times 


house, with the owner, to observe its con- * faster than any 
other method— 


git cleans where noth- 
years old. Corrosion in the boiler, broken ing else will. 


panic bolts, sections of glass missing from 
the marquee—these and similar signs of 


consistent neglect were found. Concern- As Shoulder -Type Vacuum 


ing some conditions that the owner had 


dition. The building was only about ten 


Tornado cleans stairs, seats, drapes, screens, 
carpets—Is always at the operator's side, 
causes less fatigue. 


known about, he remarked that he thought 

the manager had taken care of them. But 

of some things he never had been told. 
Constructive economy in mechanical 

equipment repair and replacement, and in Learn the whole story about Tornado Theater Cleaning 

building maintenance, is always business- Write for Bulletin 597 

like, but whereas the theatre business typi- 

cally used to have a net profit large enough 


to support a haphazard policy of repair REWER BERIC MFG CO 

and replacement, today it has gone to the * , 
oe RE A. DE ee 5102 NORTH RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 
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semanas 


} 


terioration and br 


mossidle 


lo do so without invit 


nch ot n ileay of ev 


icceler 


j 


‘rything. 
ated de 
do so, in 


other words, without waste that no opera- 


now in T takes constant on 


varied know-how. 


\ few 


s of 
Phe 


months 
surveys 
Various 


findings 


xave a pattern of bad housekeeping and 
lack of Canada, 
Players recently 


courtesy. In Famous 


Canadian completed a 
“courtesy” campaign among its managers, 
which it probably wouldn’t have done if 
there had been no need for it. Late issues 
ot Fox 


editorialized on courtesy. 


West Coast’s house organ have 
But business-building, property-saving 


method in management is not a “system” 


to be given routine application according 
to a long-range policy under remote con- 
trol. A theatre doesn’t do the kind of 
retailing that is adapted to mere system. It 
1s too much concerned with public fancy, 
too complicated technically 
specialized 


too costly and 
physically for long-distance 
supervision. It needs the kind of manage- 
ment which can give it much of the effect 


of local proprietorship.—G. S. 








eam- Work 
for Cleanup 


Pictorial evidence of how 
the staffs —including the 
distaffs—of Fox West 
Coast theatres went after 
the prizes offered in the 


circuit's cleaning program. 


hes 








Efficiently—and you might say, symbolically—garbed for 
the chore, Usherettes Aileen Catich, Gloria Johnston and 
Arlene Stewart take on nothing less than a ventilation 
system air chamber and environs. And over at the Culver 
theatre in Culver City (top view) Nell Flower, Mary Piper 
and Juanita Duran shine up the snack bar. While at right 
Denise Hollis, Gloria Durant and Margot Halperin get 
set to make with broom and such on the stage of the 


Stadium in Los Angeles. 


HAT manager or staff likes 

that annual spr ng cleaning 
job? Home office execs of Fox 
West Coast Theatres couldn't 
think of any, so somebody said: 
Tell you what! We'll have a 
clean-up drive and offer prizes 
for the cleanest theatre.’ And 
o they did, getting an effort 
ike that displayed in these 
photos, with the ga pitching in 
just like the members of the 
tronger (?) gender. So that 
no operation got an advantage 
over another because of its 
basic physica haracter, the 
nducted ac- 
sifications. One 
winner in each class got $75. 
Altogether the cash prizes came 
to $2,250. Bulletin 


whipped up the 


mpetition was « 
ording to la 


from the 
home ott e 
KiNG Of zea that produces 
usher- 
joining 


energy and team-work, 
ettes and 


The me 


nack bar gir 
en of the house in putting 
work thes (?) for the job. 
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Floor Care 
With the Least 


Labor and Cost 


@ Second of a group of articles 
on the maintenance of hard 
floorings and floor coverings. 


IN THE FIRST of this series 
of articles (May issue) on efficient methods 
of maintaining hard floors and floor cover- 
ings, it was pointed out that there are 
three basic conditions to be preserved in 
the care of floors: wearing ability, appear- 
and that article, 
asphalt tile and terrazzo were dealt with. 


ance safe-footing. In 
This month the care and maintenance of 
two more types of flooring—linoleum and 
rubber based on the 


tile—are discussed, 


recommendations of various authorities. 
RUBBER TILE 


Under normal use, daily maintenance of 
rubber tile consists of dust mopping or 
vacuuming, and occasional polishing with a 
floor machine to keep it clean. 

Periodic buffing with a polishing brush 
or fine steel wool disc will greatly reduce 
sweeping time, increase durability of the 


wax and reduce frequency of rewaxing. | 


Never use harsh buffers, and do not buff 
severely, as this breaks down the surface 
and tends to make it porous. 

If traffic lanes develop, the worn surfaces 
may be touched up with wax and blended 
into the surrounding areas by polishing and 
When the 
appearance indicates need for recondition- 
light material 
assistance. 


buffing with a floor machine. 


ing, sanding can be of 


Certain should definitely be 
Cleaners 
containing oils, grease or harsh compounds, 


products 
avoided in caring for rubber tile. 


and sweeping compounds containing oil, 
will stain and soften the floor surface. So 
will spirit-type penetrating sealers or 
Waxes. 

To guard against indentations by heavy 
objects, provide special dent-proof casters 


or rests on furniture. 


LINOLEUM 


In removing dirt and oily film from 
linoleum floors, the surface should be cov- 
ered with a cleaning solution, using a floor 
machine. ‘Then rinse with clean water, 
and pick up both solutions with a vacuum. 

When the floor is dry, apply two or 
more coats of wax with an applicator or 
short-string mop. (Some floors are porous 


and may require several more coatings to 
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How the Super Saves Costly Labor 
in Bare Floor Cleaning 


Super Model M— 

for all general cleaning 
and blowing. Powerful, 
readily portable. 


Super Model BP-1— 

A quiet double duty 
cleaner for both wet 
and dry pick-up. 


MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies 
SERVICES OF: Periodic 


Here Are 
The Figures 


Big savings can be proven to you in your own 
theatre by your Supply Distributor. See how 
the Super and its amazing tools keep bare 
and carpeted floors, screen and sound 
equipment functioning at top quality; 
clean 100 air filters in 15 minutes; 
shampoo carpets in place and save 
you money in many other hereto- 
fore difficult and costly cleaning 
jobs. Write for complete specifica- Operation B 
tion data. All models ap- Scrubbing Machine and 
proved by Underwriters’ ——— Mops) 
Laboratories and Cana- Tere COTNOTT UNS 
dian Standards. 


Operation A 


Mops Only 
55% Perfect Result 


Labor Cost @ $1.50 per hour 
26.25 


Labor Cost @ $1.50 per hour 
. $28.38 

Sales and Service in Principal Cities 
Operation C 
Super wet pick-up and 
scrubbing machine. The 
Super wet and dry pick-up 
unit removed all scrub 
water and dirt, cost an 
economical $14 63, and pro 
duced a 90% of perfect re 
sult—no streaks, no water 


NATIONAL SUPER SERVICE COMPANY, INC. 
1941 N. 13th Street Tolede 2, Ohio 
in Canada: Plant Maintenance Equipment Co., Toronto & Vancouver 


“Once Over Does It” 
left to ooze from cracks and 


| [ f ER SUCTION corners days later as with 
SINCE 191) ® other methods. 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” a 


@) 


Let us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re- 
pairmen will put new life and new beauty into 
your old theatre chairs without any interrup- 
tion to your daily show. 


We rehabilitate or supply new cushions, re 
place parts and reupholster any style or make 
of theatre chairs. Make your seating problem 
our problem. Write today; outline your needs. 





Better Your Theatre 
and You Better 
Your Boxoffice.” 





and Servi: i} Heti 





THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE ° 
THERE’S NEWS IN THE ADS 


NASHVILLE, TENNESSEE 


and for conventence 


in answering them, use the Theatre Supply Mart postcard. 








THE F & Y BUILDING SERVICE 


319 East Town Street 


The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 














PICTURES 
URSTEADY. 


No. E-78-L 
Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness —look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZI| MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 


BUILT TO TAKE IT— 


WITHSTAND 
TOUGHEST WEAR 


Comfort —the minute 


they're occupied! 
Their Beauty sparkles! 
WRITE FOR CATALOG 


S EQUIPMENT CO. 


Belton, Texas 








ARE YOU HAVING 
EMPLOYEE DISHONESTY 
PROBLEMS ? 


Remove that doubt. A positive 
proven and successful checking 
system available. 


FREE 12-Page Booklet 


Hargroves National Service System, Inc. 
1819 Broadway, New York 23 











READ THE ADS—they're news! 





produce a smooth surface.) After the last 
coat is applied, polish with a floor machine 
to give added luster and a longer wearing 
wax surface. 

Avoid excessive use of water in mopping 
Water 


may seep underneath and loosen the lino 


linoleum, and never use hot water. 


leum from its backing unless care is taken. 


Linoleum so protected requires only 


dust mopping or vacuuming and an occa 
sional polishing to keep it clean under nor 
mal conditions. It may be washed periodi 
cally with water and mild soap, provided 
the moisture is promptly removed from the 


> 


surface after washing and rinsing. Re 


as required, 
floor 


wax is 


completed 


that 


waxing should be 
taken to 
surface is clean before additional 


with care insure the 


applied. 


A water emulsion wax should be used 


mn linoleum, and there are on the market 


i number of so-called ‘‘non-slip” or “‘sliy 


This 


‘ ; ee 
teristic is induced in wax in several difte1 


resistant” types. “non-slip” charac 


ent ways, one being the introduction of a 


product called ‘“Ludox,” which is put out 


by duPont. 


One manufacturer (Johnson) while de 


claring there is no such thing as a truly 


“non-slip” wax and not promoting his ma 
terial as such, states that his product defi- 


nitely retards by “slowing down” the 


floors’ surface. In addition, he says, it 


July Manager 


CHARLES L. JONES 


Owner-Manager of the 
Dawn Theatre, Elma, la. 


ELMA IS one of the 
smallest towns in 
lowa, but the own 
er of its Dawn thea 
full 
enterprise, 
attract 


tre gives it a 
quota otf 
not only to 
interest in his screen 
attractions, but in 


keeping his com- 


he codll\ 


W holesome 


munity conscious ot 


the theatre as a 


source of stimulating, recrea- 
tion and service to the town. 

Having a flair for writing, he authors a 
weekly “colyum’”’ for the local newspaper. 
Under the heading “Aisle Say,”’ he writes 
about the pictures to come to the Dawn, 
a folksy 


stvle. with comment of human interest and 


and about the theatre itself, in 


a bit of humor, calculated to maintain gen- 


eral interest. 


offers a high gloss, and can easily be main- 
tained by damp-mopping and rebuffing. 
Part of the method of attaining non-slip 
floors calls for careful cleaning and appli- 
It is better to apply 
at least twe thin coats of wax in place of 
Also, polishing after the 
final application tends to reduce the hazard 


cation of any product. 
one heavy one. 


of slipping. 
floor machine 
will 


brushes 


Periodic buffing with a 


with a wool disc 
sweeping time. Harsh 
should not be used, nor should buffing be 


the the 


brush or a steel 


reduce 
carried to degree of abrading 
surface. 

When linoleum has deteriorated or faded 
in color because of faulty maintenance, it 
should thoroughly with solu- 
tion and vacuum as described above. After 
the floor is dry, including the seams, a coat 
The 
porosity of the floor is thus also reduced. 
taken 
harsh 


be cleaned 


of tile preserver should be applied. 


Caution should be in cleaning 
linoleum never to alkaline 
agent. Excessive alkali will combine chem- 
ically with the oil used in making linoleum 
to form a soap-like mixture which breaks 
the More 


linoleum is ‘‘washed out” than wears out. 


use a 


down structure of linoleum, 

Penetrating seals or varnishes should be 
avoided, except on linoleum that is so far 
deteriorated that it will not respond to 


ordinary care. 


of the Month 


Recently he had pupils of the third and 
fourth grades come to the theatre for an 
hour’s tour of it. He explained points of 
interest and arranged with the teachers to 
have the youngsters write themes on their 
visit, the papers to be sent to him. These 
themes provided testimonials that had a 
proper place, because of their name value, 
Mr. 


“some fresh 


in the newspaper column; and, as 
Jones comments, they gave it 
humor.” 

Another recent stunt was to ask in the 
column for letters nominating women to 
be Elma’s “Honorary Mother of the 
Year.”” The winner, selected by an out-ot- 
town woman, proved to be a mother of 
twelve with two sons in Korea, although 
only 47 old. Mr. Jones awarded 
her a year’s pass at a Mother’s Day per- 
formance, and included two dozen red car- 
The good-will Visi- 


years 


nations along with it. 
bly developed prompts Mr. Jones to rec- 
ommend the stunt to any theatre. 

Mr. Jones is secretary of Allied of Iowa, 
Nebraska and Mid-Central and writes the 
weekly news letter, dllied Caravan. 
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Che Needles Eye 


A Department on PROJECTION & SOUND 








* "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen 
by a man and his machine, the projectionist and his projector.’—TERRY RAMSAYE. 


Prevent Motor Burnouts 
By Fusing Them Properly 


{ Second of a series of articles pointing out methods 
of maintenance that mean constructive economy 
in these times, by keeping equipment fit to keep. 


By GIO GAGLIARDI 


ONE OF THE principal fac- 
tors which may determine the longevity 
of electromotive equipment is the quality 
of preventive servicing and maintenance 

they receive. Electrical 
motors are used exten- 
sively in theatre opera- 
tion. These motors 
may range from the 
large multiphase 30, 
50, or 100 horsepower 
machines used for driv- 
ing air - conditioning 
compressors, direc t- 
current generators and 
ventilating blowers; down to the fractional- 
horsepower, single-phase types which drive 
projectors, exhaust fans, rewinds, curtain 
controls, oil burners, water coolers and 
countless other mechanized devices which 
are part and parcel of modern theatre 
operation, 

Because these smaller motors are readily 
available, they are being put to use in 
every conceivable type of machine. How- 
ever, there is a tendency both by manu- 
facturers and by installers, to pay little 
or no attention to the provision of the 
proper protection devices which will save 
these motors from serious damage in case 
of overload or equipment failure. 

Motors will break down electrically only 
when the insulation of the windings fail 
and an electrical short circuit occurs be- 
tween conductors, or an electrical ground 


| 
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develops between the conductors and the 
metal frame of the motor. Insulation fail- 
ure may be caused by external damage or 
by dirt and oil saturation; but most of the 
time it is caused by excessive heat de 
veloped in the motor windings. 

All motors are designed to operate at 
definite maximum loads and current rat- 
ings. When anything happens to the 
motor, or to the equipment which it is 
driving, causing it to draw more than its 
full rated load current from the mains, 
the increased heat losses in the windings 
may raise the temperature of the insula- 
tion beyond the safety point, thus destroy- 
ing its insulating value. When this occurs, 
shorts or grounds will develop, producing 
damaged windings and burned out motors. 

There is no excuse for such an occur- 
rence. The cost of motor replacement, or 
of rewind jobs, is very high and can be 
extremely annoying, especially when some 
proper protective devices might easily have 
prevented the unnecessary burnout. 


CAUSES OF OVER-DRAW 


A motor may draw excessive current | 
for several reasons: (1) when the external | 
load is increased beyond its ratings; (2) | 


when motor bearings run dry or become 
defective; (3) when the rotor rubs against 
the stator; (4) when the starting mechan- 
ism on single phase machines fails to oper- 
ate; (5) when a line opens on a multi- 
phase machine; and (6) when the wind- 
ings develop shorts or grounds. 


BOONTON, N. J. 
Any of the above defects will cause a iciieeinenititimeimasial 
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motor to draw current above its rated 
value, thus developing excess heat which 
in time will destroy the insulation. To 
prevent this damage some safety device 
should be provided which will disconnect 
the motor from the line quickly enough to 
prevent its irrevocable damage. 

Motors, besides having some line dis- 
connects, such as switches, should be pro- 
vided with separate protective fuses, or 
should be connected to a circuit which is 
fused individually. Unfortunately, all 
motors make two separate current demands 
from the electric mains. One is the start- 
ing or inrush current and the other is the 
full load or running current demand. 

In other words, a motor requires from 
three to four times its rated full load cur- 
rent in order to start rotating from a 
stopped position. This very high current 
only lasts a very short time and quickly 
levels off to the normal load value. How- 
ever, if we were to use fuses for the motor 
lines which were just able to carry the full 
load current, these fuses would open or 
blow every time the motor is started. 


PROTECTIVE DEVICES 


It is thus quite evident that for full 
motor protection, at least two devices 
should be used—one high-rated device 
which will carry the current of the motor 
until it is started; and another low-rated 
device which must be substituted for pro- 
tecting the motor for overloads when it is 
running. ‘This may be accomplished with 
standard fuses by using a double-throw 
switch that has a high-fused start, and a 
low-fused run position. 

This method, however, is quite clumsy 
in operation and is seldom used. In its 
place, especially where 220-volt single- and 
multi-phase motors are used, it is customary 
to install a motor controller of the mag- 
netic start type. ‘This controller consists 
of two parts: (1) a switch or set of con- 
tactors which connect or disconnect the 


| motor from the line, and (2) the motor 


running protective device. 

This motor starter is known as magnetic 
because the moving parts of the switch are 
closed by an electromagnetic coil. The 
motor running protective devices consist 
of a few turns of high resistance metal 
placed in series with each motor lead. 
When normal current is flowing through 
the motor leads, these coils are barely 
warm, If a current higher than normal 
should be pulled from the mains, then 
these coils will get quite hot and will 
cause the small trigger device located in- 
side the coil to open the circuit energizing 
the electromagnet of the motor switch, 
causing the contacts to open. 

You can see that this type of protective 
device will work satisfactorily for motors 
since it will not open for the instantane- 
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ous motor starting overload, thus allowing 
the motor to start properly; but the device 
will operate quickly on direct shorts and 
will operate as rapidly as required when 
the motor draws sustained overload cur- 
rent. 

These magnetic starters and protective 
devices are made in various sizes, and each 
size may be fitted with any number of 
carefully calibrated triggering heaters so 
that the current required to open the line 
contacts can be chosen within an ampere 
If the proper heater is used, and 
if the magnetic breaker mechanism is kept 
in good condition, there should be no rea- 
son for any motor protected by this type 
of device ever to develop a burned out 


or two. 


winding. 

The investment for a magnetic protec- 
tive starter or switch is never too high, 
considering what expense it may save in 
future repairs. Most of the motor burn- 
cuts in the field can be traced to the fact 
that ordinary switches with standard high- 
current fuses were used for motor start- 
ing; or that magnetic switches with im- 
tripping 
mechanisms were permitted to become de- 
fective. marked with the 
full load current ratings, and the proper 


proper heaters were used; or 


All motors are 


safe heater may be chosen by multiplying 
this value in amperes by 115%. 

The greatest sign of neglect sometimes 
is demonstrated by that person who inten- 
tionally fumps out the protective heaters 
in a magnetic switch, fully intending to 
replace them later on but forgetting them 
completely. This is tantamount to put- 
ting pennies behind fuses in a panel box 
with similar disastrous effect. 


FRACTIONAL MOTORS 


The discussion above pertains to motors 
of one horsepower or more, and operating 
at 220 volts, single- or multi-phase. How- 
ever, very little thought has been put into 
supplying similar motor-running 
overcurrent protective devices for the small, 
fractional horsepower, single-phase, 115- 
volt motors which are used in such great 
numbers in all theatres. 

Let us follow the usual procedure for 
fuse-protecting a 14-horsepower, 115-volt 
exhaust blower. This motor has a full 
load current rating of 7.4 amperes and may 
starting current of 
Assuming that 
connected to a_ separate 
branch from a distribution panel, it is 
found that a 15-ampere fuse will blow most 
of the time on starting the fan. 


proper 


draw a_ temporary 


approximately 25 amperes. 


this motor is 


The next step is to substitute a larger 
fuse, usually a 30-ampere size. Now the 
motor will start without trouble; but all 
protection against overload has been lost. 
If the motor should become overloaded (a 
poor bearing, opened starting windings, 
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Increase in static pressure), even a 100% 
increase in current would fail to open the 
30-ampere fuse. The result is that the 
motor will in time burn out, necessitating 
replacement or repairs. 


This is only one example of the unfor- 
Bh ée c 5 As the originator of “packaged” equi ont for drive 
tunate condition which exists by the thou theatres, Ballantyne still offers the only complete p 


: : . age unit for any size theatre fall ne also offers 
sands in the field. Some manutacturers layout of the size drive-in y 
‘ i » . a : of property, including entrances 
have tried to remedy the situation by in jection and concession room plans, etc. 1 i 
— 94 o — —_ > to purchasers of Ballantyne equ ipmen t The ri oa or bui 
corporating in the actual motor structure ine waa ceive-in tencives tteeit t Refs rdf 


a thermal device which will open the circuit man and a local contractor to erect ‘the pro 1 ar 
concession room building Your problem is reduced to 
when the motor overheats. But these are the simplest terms. Write for complete free details 


the exceptions rather than the rule. —, 


USING NEW TYPE FUSES _ The Ballantyne DUB L-CONE in-a- 


car speaker is accepted as the new 
The Royal Soundmaster standard in speakers today. It is 
1" Model 9 Soundheads designed to outlast any other 
There is, however, a rather simple solu More new features, : speaker 3 to 1 yet it costs no more 

° : . plified design, « than ordinary speakers 
tion to this problem which, if used exten advanced engineering Lightmaster Madel 4570 
™m 


. makes them the most Arc Lamp, 45 to 80 
sively, would tend to reduce the mortality outstanding sound re- sania Provides triiitent 


iy iy producer available — re- light for even the larg- 
of small motors to practically nothing. vardiees: of cost ast tients ce dirtvactn 


New types of plug and cartridge fuses have 

been developed called “‘Fusetron” or : 

€2-€Rrect” 

: : siete tid : . BOVER | RE FAR The Boyer “E-Z” Erect 
(1) a fuse link which operates the same SCREEN TOWER ie Vans Megane Seca’ tee 
as in any standard types of fuse, opening the : those who prefer a com- 
' : plete ‘‘packaged”’ screen 
circuit almost instantaneously on a short a tower 

circuit or heavy overload; and (2) a heater THE BALLANTINE “ For those desiring to 


- build their own screen 
element which, under a continued overload tower and concession 


A Al '/ G, | i. plans, blue prints MX Series Deluxe Amplifier Systen 
that would injure the motor, melts the F y KS Y/ YN stand, pans, biue prins for Drive-in Theatres. Complete 


“Trionet.” These consist of two elements : 


and layouts are avail- . 
link { able without cost to packaged amplification fo ." from 
artes purchasers of Ballantyne ee A208 ottts i R im Se vies ry tem 
thus permitting an enclosed spring to open equipment cars, Single or dual channel 


solder holding one end of the fuse 





the circuit by pulling the link from the 
melted solder. 1707-17 DAVENPORT 

These fuses look similar to plug or cart 
ridge fuses and come in many ratings 
matching the normal full load current for 





the various types of small motors. Th ONI Y Solid 
To provide running protection for a e ? 
motor, for ordinary service, a rating should 


| ° 
be selected which is equal to, or just Seamless Plastic 


higher than, the full load current rating 


of the motor. In other words, at 115 | SCREENS 


volts, a 1/16-h.p. motor should be fused 


at about 3.2 amperes; a 14-h.p. motor 
should be fused at 4.6 amperes; and a 
2-h.p. motor should be fused at 7.4 am- 
peres. 





If the motor is the only unit connected 
to a single circuit, it is a simple matter 
to substitute the proper ‘“Fusetron” in the 





distribution panel. If the motor is mixed 

with other devices, then the best procedure 

is to insert a simple 3- or 4-inch box with 

a lamp receptacle cover adjacent to the 
. ‘é P - Permanently flexible. Super-reflective. Assure sharp, brilliant pictures with vivid contrast 

motor, and wire the protective dev ice in Cean-cut perforations. No projecting fibres to impede sound or collect dirt. Stay white longer. Unaffected by moisture 

° ‘ 2 Fungus-proof. Delivered with protective coating 
series with the live line. ONLY $1.50 PER SQUARE FOOT. Write for free samples, silver or white. 


The cost of these simple changes and WILLIAMS SCREEN COMPANY 


of the “Fusetrons” is very low, while the 1675 Summit Lake Boulevard Akron 7, Ohio 
protection they can provide to this great 
number of motors is extremely high. It is 
a sign of extreme negligence to permit 
small motor burnouts when they could be 
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Gio Gagliardi, a graduate of Massachusetts BETTER THEATRES will be glad to offer sugges- Service for 
Institute of Technology, has been a theatre tions. Please be as specific as possible so that DRIVE - IN 
projection and sound and maintenance engineer THEATRES 


for more than twenty years. Until recently he 
was a technical executive with Warner Bras. your letters to BETTER THEATRES SERVICE DE ee oe 


T heatres.—Ep.] PARTMENT, Rockefeller Center, New York. SPORTSERVICE BLOG. * BUFFALO, NY 


greatly reduced with slight effort and cost. 


questions may be answered most helpfully. Address 
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THE OPERATION AND MAINTENANCE OF 


Theatre Television Equipment 


—explained for managers and projectionists 


in a series of articles— 


by AARON NADELL 


11. Eidophor Theatre TV 


sion system unveiled to the 


Phil 


LIDOPHOR t 


public 


heatre 


at 


he end of June in New York, provides a 


performance in color 


the 


stan 


ind 


The prog 


n the 
mitted 
natehe 


thon 


e. The 


prayer 


room 
equipment 


somewh it 


by equipment in 


now 


simplified 


reduced 


stalled 


with the throw any 


in 


compared 


revious experimental models, is simi 


scale to a 


ind-sound 


| dophor ot 
ited] 


home 
ram ori 
Fox News: 
, +] 


‘ it 


dt 


»S() 


elephone 
Phe 
The pro 
Pheat 


r\ 


ri 


tran 


lamp burning 125 


scanning 


standard motion 


svstem hav Ing 


20th 
demonstrated 
ofice “Little 
nated two blocks 


el studios and was 


heatre Via 1 
line The theatre 


IV picture was | 


is received 
umperes. 


lines were quit 


at 


Ihe 


in 


picture 


only 


Century 


the 
atre. 
iway, 


trans 


Spec ially 


seats 
5 feet 


the 


re Was projected to the screen 


e im 


ible unless one looked for them. Earl 


hiet of 


research and develoy 


ment 


for 20th Century-Fox, attributes this to 


perfected interlace in scanning. Scanning ts 
standard, 525 lines 
Some defects were noted, the most con 


Vhis, Mr. 


Sponable explained, is like the backward 


spicuous being “‘color-fringe.” 


spinning wheel spokes of ordinary motion 
pictures, inherent in the process and not ob 
jectionable to audiences once they realize it 
is a technical price that must be paid for 
the entertainment. 

the June 
streaks appeared 
\Ir. Sponable blamed these on a 


During 25th showing thin 


horizontal occasionally. 
minor 
electrical detect which engineers had been 
unable to locate in advance of the sched 
uled performance. They were missing from 
the showing of the 26th; but on that day 
i little had 


been present on the 25th. This distortion, 


distortion was seen that not 


wccording to Mr. Sponable, resulted from 


dust getting into the system accidentally 


when it was 
streaks. 


The 


opened to cure the horizontal 


demonstration programs oftered a 


sufficient of material to 
permit reasonable appraisal. Kyle MacDon 


nell, television personality, presided over a 


variety program 


vaudeville routine that included dance num 
bers, popular music, classical music, boxing, 
comedy, and a miniature one-act dramatic 
skit. Owing to the small size of the studio, 
only close-up and medium shots could be 
presented. 

Spyros Skouras, president of 20th Cen 
tury-Fox, said that negotiations were un 
derway with General Electric for the man 
ufacture of 500 Ejidophor 


theatre equip 


ments 


RECENT MODIFICATION 


The the 


earlier model previously described in this 


new Eidophor differs from 
series (March, 1952) in two essential re- 
a) 


ments, which produce the image, have been 


spects:  ( the optical-scanning arrange- 
much simplified, reduced in size and weight 
(and probably, one would guess, in cost) 
ind (b) color has been added. 

the 
substitution of 


In optical-scanning arrangements, 


a flat 


one made possible the elimination of a lens; 


i curved mirror for 
mirror-plating the bars of a schlieren opti- 
cal grating enabled it to serve two purposes 
and eliminated a second grating. These and 
other changes also shortened the light path 
by 50°, providing a more compact optical 
layout and reducing the outward size and 
bulk of the projector. In its present form 
as shown in the illustration, the projector 
is fairly comparable in bulk to a standard 

(Continued +3) 


on page 





Figure | (left) is a 


projector, which are here numbered as follows: (1. Arc light source. 
(3. Color wheel. (4. Condenser lens. (5. Mirror 
bar system. (6. Electron gun and deflection system. (7. Spherical mirror 
with thin layer of Eidophor liquid 
area that modulates light beam. (9. Knife edge determining thickness 
of liquid layer. (10. Projection lens. (11. Directing mirror. (12. Screen 


(2. Aperture plate. 


schematic 


of components of the 


Eidophor 


(8. Electron bombarded liquid 


Figure 2 _ pictures 
all the equipment. 
Item one is the 
Eidophor projector. 
Item two is the pro- 
jection light beam 
hood. Item three is 
the wheel. 


Item 


color 
four shows 
auxiliary services. 
Item five is the pro- 
jection lamp. Items 


marked six are the 


receiver circuits. 
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*Report on Screen Brightness Committee Theatre Survey 
Journal SMPTE, September, 1951 
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Metal Reflectors Now 
Available in Aluminum 


rHE LINE of metal 


pro 
ection 
Cedar 


ible in 


Grove, N. J. 


iluminum is 


1 } 
has been made avail 


well as the standard 
rhodium to which 
metal reflectors have 
been previously con 


l he 


reflectors, te 


fined alum 
num 
which the manutac 
ittributes 


etti 


turer 


15 vreater 


ciency over the av 


erage arr lamp re 


flector, is made in 


the same models as 


the rhodium type. The new type is mat 


keted as the 
of the aluminum reflector, 


efhciency of the 


t is particularly recommended by the man 


ufacturer for drive-in and regular theatres 


with relatively large screens 
\ new distribution policy tor the Heyer 


Shultz line of metal reflectors has also been 
Heretotore 


distributorship, 


innounced ivailable only 


through exclus ve these 


metal reflectors can now be purchased 


trom theatre supply dealers generally. 


* “Push- Back 


ire reflectors of Hever-Shultz, Inc., 


Heyer-Shultz “52.” Because 


is a trade-mark owned and registered by the Kroehler Mfg. Co. 


In both rhodium and aluminum types, 
the line embraces diameters and focal char 
teristics for application to lamps from 


the “‘l-kilowatt’ through the regular su 
prex carbon trims to the newer models for 
the 9mm positive carbon. 

The metal reflectors are also available in 
i selection of light distribution character 
istics to allow for 


Various operating pret 


erences with respect to economy and efh 
crency, 

Specification sheets on both the rhodium 
ind aluminum reflectors, and also the new 
edition of the company’s instruction book 
let on optical alignment are available from 
Heyer-Shultz on request 

The company’s announcement also adds 
that its aperture plates for the pin-hole opti 
cal alignment, which formerly were sold, 


are now being made available to theatres 


tree of char ye. 


Flameproofing Compound 
For Paper or Fabric 


\ NEW flameprooting com 
pound designed tor preventing the spread of 
fire on combustible materials made of fabric 
or paper, has been announced by the Neva 
Burn New York 
City. Called ‘“‘Neva-Burn,” the compound 


comes 1n powder torm, one pound diluted 


IN 


our! 


gaat 


Products Corporation, 


_ 


fort that 
iting cO™ 
Easy st 


Pays off a Your box Office) 


KROEHLER Fash-Bade: THEATRE SEATS 


Naperville, tilinols 


with one gallon of warm water creating 


the flameproofing solution. It is applied 
in two ways: By immersion of the fabric, 
or by spraying with an ordinary sprayer. 

The compound was designed for use on 


flame, 


support 


materials which may be ignited by 


but which will not continue to 


combustion, or be consumed by afterglow, 
when the source of ignition is removed. 
According to the manufacturer, it is odor 


less and non-toxic. 


New Air Diffusers 
With Built-In Vanes 


THREE NEW models of 
dittusers, in 
vanes and 


Ww ith a 


square and rectangular air 


corporating built-in diffusing 


teaturing a new mounting frame 
diffuser 
nounced by Air 


City. 


been an 


New York 


removable core, have 


Devices, Inc., 


Ca” 
were designed 
diffusers. 


First, the mounting frame is fastened to the 


The new “Agitair’’ models 
“RCDF,” and “RCTC"’) 
to simplify installation of the 
Then the diffuser core is fitted 
with a 


duct collar. 


into the frame and held securely 
turn of a new mounting frame lock. When 
adjustments of air velocities are required, 
the diffuser core is removed by releasing the 
mounting frame lock. 


All the “RC” 


are tailor-made to suit conditions of each 


type series of diffusers 


application. ‘They are available in a wide 
range of sizes with vanes and louvres as 
sembled in a variety of patterns to provide 
blows in one, two, three or four directions. 
An engineering bulletin can be secured by 
writing the company, which is located at 


17 East 42nd Street. 
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Emergency Light with 
Two Enclosed Chargers 


AN EMERGENCY flood 
light with both a trickle charger and a 
tast charger built in, has been announced 
by the U-C Lite Manutacturing Com 
pany, Chicago. Marketed as the “Big 
Beam,” (Model 2ATW), 


equipment has a three-cell, 22-ampere-hour 


the two lamp 


spill-proof storage battery with built-in 
specific gravity indicators. The fast charger 
is designed to recharge the battery within 
10 hours after use. An enclosed relay turns 
the emergency light on automatically when 
regular current fails, and off when cur 
rent is restored. 
The container is constructed of 20 
gauge steel and finished in soft green Ham 
merloid. Over-all height is 15-inches, and 
the weight, complete, is 25 pounds. Litera 
ture is available from the company (1050 


West Hubbard Street). 


Fluorescent Combination 
For Advertising Displays 


TWO PRODUCTS, neither 
fluorescent alone, but producing brilliant 
fluorescent colors for display signs when 
used together, have been announced by the 
Cardboard Company, Chicago. 
The materials are ‘“Whitekote ‘Fluoro 
Reactive” paper, a white display paper with 


“Velva 


Chicago 


one surface chemically treated ; and 
Glo” brush inks. 

When the inks are brushed or sprayed 
on the surface of the paper, the resulting 
reaction produces fluorescent colors said to 
be of neon-like brightness, either in daylight 
or under black light. The paper comes in 
rolls 100 feet by 28 inches, sheets 28x44 

sheets 28x44 
» 


The ink is put up in 2-ounce jars 


inches, and in cardboard 
inches. 
in eight colors—blue, cerise, chartreuse, 
red, orange-vellow, orange-red, green and 


New Styles for Plastic 


Furniture Coverings 


INCREASED USE of plastic 
furniture coverings is 
predicted by the Plastic Coatings & Film 


coated fabrics tor 


Association on the basis of a poll of mem 
ber companies. This increase in the popu 
larity of the product—prominently includ 
ing applications to lounge furniture—is 
attributed in large part to the greater styl 
ing given it in the past vear by the numer 
ous manutacturers 

A wide range of tweed effects is now 
ottered by the industry. The plastic tweeds, 
achieved by a combination of embossing and 
printing, have patterns adapted both to the 


modern interior and traditional decor. New 
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linen and monks cloth effects are also pro 
vided for the modern market. 

There are also being introduced a num 
ber of new embossed patterns with the 
appearance and texture ot woven fabrics. 


floral de 


signs, small geometric figures, needlepoint 


These include faille embossing, 


effects and western motifs. 

In addition to the new styles, a number 
of manufacturers are showing new types 
ot materials. Among these are fabric-backed 
plastic sheeting, and plastic-coated ma 
terials using backings of knit fabric, elas 


ticized cloth and nonwoven materials. 


Six-Foot Merry-Go-Round 
For Theatre Cry-Rooms 


\ SMALL merry-go-round 
that can be installed in an area only 6 feet 
in diameter has been developed for cry 
rooms to keep youngsters entertained while 
accompanying adults enjoy the show. The 
manufacturer is Joyrider, Ontario, Calif. 
No floor alterations are required for the 


merry-go-round, the announcement states. 


‘The equipment is finished with chip-resist 
ant paint. The horses were designed to be 
small enough for very small youngsters to 
ride comfortably. Each horse is tree-wheel 
ing so children can peddle at their own 
speed. 
These 


with four 


merry-go-rounds are available 


and six-horse units. A sun um 
brella for outdoor use is also available; or, 
the manufacturer declares, it can be em 
ployed in regular theatre installations to 


advertise forthcoming attractions. 
e 
NEW LITERATURE 


Skidproofings. A new bulletin featuring 
special coatings for plant maintenance has 
been issued by United Laboratories, Inc., 








You Can’t Buy 
A GOOD 


Rectifier 
for Less! 


Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 

with and for use with motion picture pro- 

jection arc lamps. This is highly important, as 

efficient operation of each type and rating of arc 

necessitates a rectifier specifically engineered to its 
particular requirements. 

There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube e Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
« Copper Coated Coaxial High Intensity 
« 1 K.W. High Intensity 
« Low Intensity 
All assure smooth output current, long life, low operating 

temperature, and flexibility in control. 


THE STRONG ELECTRIC CORP. 


CITY PARK AVE. TOLEDO 2, OHIO 
PROJECTION LAMP 
SPOTLIGHTS © RECTIFIERS © REFLECTORS 
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> Ke, 


*oro’” ROBIN-ESCO 


| "Super-Power 'w.c. set 


MODERN .. . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 

















QUALITY 
and 
a) SERVICE 
il ece 
SUPER - LITE 
SCREENS 
For TV or REGULAR PROJECTION 
EXPORT AGENT 


STREUBER & LACHICOTTE, INC. 


1819 Broadway, N. Y. 23, N. Y. 


Cable Address: “KASTEUBER” 
VOCALITE SCREEN CORP., Roosevelt, N. Y. 
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leveland. De 
for coating 
‘te oT metal 
ramps, rest 
cre there Is 
copies of the 


request 


RCA SERVICE PACT SIGNED 


de preventive mainte 


placement parts for 
signed with the RCA 
by the Joseph L. 
Lake City. The 


the circuit by 


Theatres 
South 
Lake 
the Star in 


Boise, all in 


LD) R Edwards, 
involved include the Uptown, Villa, 
east, Rialto, and State, all in 
City; the Academy in 
Weiser ind the 
Idaho 


veneral manager. 


} 
Sait 
Provo, 


Rialto in 


es 
NEW QUARTERS FOR GOLDE 


LARGER QU 
occupied by the Golde 
Chicago. Facilities for 
plant and general offices are 
at 4888 North Clark Street, 


greatly expanded facilities for the 


ARTERS are now 
Manufacturing 
Company, both 
now located 
providing 
manu 
known line 


facture of the company’s well 


WOOD AND MARBLE PANELS USED IN TREATING WALLS 


The use of 


illustrated 


Marlite 
in these photographs 


reproduces the colorful tracery of imported marble. 
lor and grain of fine hardwood. Below both types of panels are shown used in a 
The door on the left is also of wood panel. 
s quick, impervious to moisture and milkacids, resistant to cigarette burns and abrasion and can 
ean by an occasional wiping with a damp cloth. Manufactured by Marsh Walls Products, Inc. 


to duplicate the co 
stairway and hal! treatment 
Marlite 
be kept 


Dover. Ohio. "Marlite 


In the lobby pictured above, 


prefinished wall panels to create a decorative atmosphere in two different areas is 


the wainscoting is marble panel, which 


Walls are covered with wood panel, designed 


With finish of baked-on-plastic, 


s available in over 60 colors and patterns. 


of stereopticons, rewinds and many other 
accessories. “The new location 


said E. W. Goldberg, 


towards a 


projection 
was selected, presi- 


dent, with a view continuing 


single-Hoor building 
from Chica- 


expansion of the large, 
a short distance 
Drive 


located only 
gos tamed Outer 


New Fixture Developed 
For 300-Watt Floodlamps 


4 NEW fixture for the 
Par-56, a 300-watt floodlamp with built-in 
reflector, has been announced by the Steber 
Manufacturing Company, Broadview, Il. 
“Steberlite S-400,” the 
housing of cast 
rapid heat 


‘Trade-named the 
unit has streamlined 
aluminum, and cooling fins for 


dissipation. It also features an articulated 
weatherproof adjusting joint for universal 
aiming. 

Wiring is fully enclosed, and an alumi- 
threaded one-half 


cluster and 


num mounting arm ts 
inch to fit all 


mountings. 


Steberlite unit 


The fixture is available with or without 


heat-resisting lens, which is framed to hold 


the lamp in position by a hinged ring. 


Ad- Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 19) 
with reference numbers as given in Index of 
Advertisers, on same page. 


Silhouette Letter 


dd Fran 


Amor pomp 


American Mat Damasio Literat 
bine Electric “Manufacturing Company: 
atts Cola citinnn 

GoldE Manufacturing wpcny Lit 
Grigg wy tor nannely sorte a : 
Hergroves ations erga sytem, Inc: 
LaVezzi Machine, Works: : 


Maier- rLevaly mayer: Fa 
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National haa farshies Co., Inc.: 


Poblocki & Sons: 
J. Ee Robin, ‘tins 
sab ta allio 


Thestve Seat Service Senet: 
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Wenzel | Procter ‘Company 


Williams incon Company: 
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Theatre Television 
By the Eidophor 


(Continued from page 38) 


modern motion picture projector assembly, 
whereas the earlier model was very much 
larger. 

As shown in Figure 2, the image is pro- 
jected to the theatre screen through the 
funnel-shaped lens hood bearing the name 
. fact, the light beam 
emerges just under the last “r” in that 
name. At left of this hood, slightly to left 
slightly below the Z-design 
can be seen a small are of the circular hous 


Eidophor” — in 


and insigne 
ing which protects the whirling color wheel 
(CBS color system). 

Figure | displays the new, simplified op- 
tical-scanning arrangements. The are lamp 
is at extreme left. The path of the light 
beam can be traced rightward through an 
aperture which gives the screen image its 
rectangular shape, through the color wheel, 
then through a condenser to the mirror-bar 
system (the schlieren grating). That por- 
tion of the light which falls on the mirror 
surfaced bars is reflected downward to the 
spherical mirror. The rest is lost (corre- 
sponding to the shutter light-loss of a mo- 
tion picture projector). 

The 


spherical mirror is such that, when there is 


placement and focusing of the 
no picture to be produced, all of the light 
reaching the spherical mirror is again re- 
flected to the mirror bars, and by them back 
to the are. 

The spherical mirror, however, is coated 
with a thin layer of oily material. When 
picture elements are received, this oily sub- 
stance is bombarded by a cathode ray, or 
electron beam. Microscopic waves appear 
in the liquid as a result of this bombard- 
ment. Such waves, when present and to the 
extent of their amplitude, diffract the light. 
light 
mirror is not 


coming to the 
reflected to the 
mirror bars, but between them, and thus 


In consequence the 
spherical 


through a projection lens and a mirror to 
the theatre screen. 


PROJECTION PROCESS 


Details of this method of projection are 
built around a number of inescapable prob- 
lems which must be solved by adding in 
dispensable apparatus items, as follows: 

1. The entire optical-scanning arrange- 
ment must be located inside a vacuum, since 
an electron 
of the 
and electron beams don’t work in air—air 


bombardment of a surface by 


beam is an essential part process, 


scatters the electrons and breaks up the 
beam, 
2. The 


sealed off in a factory, as with the conven- 


vacuum cannot be made and 


tional TV electron beam (picture) tube, 


BETTER THEATRES SECTION 


because an oily liquid is a vital part of the 
apparatus, and that liquid, bombarded by 
both light and electrons, is most certainly 
going to evaporate, with its vapor destroy 
ing the vacuum, despite the fact that the 
engineers have developed a liquid of ex 
tremely low vapor pressure (less than 10 
5mm mercury). Therefore, a pump capable 
of maintaining the vacuum continuously is 
an inherent part of this system. That pump 
is located, as noted, in a housing under the 
lamphouse. 

Further, not only is it necessary to main- 
tain a vacuum; the Eidophor liquid must 
also be held at constant temperature. The 
reason for this is that it must be. kept at 
constant The 
stickiness or thinness of the liquid governs 


viscosity, or “stickiness.” 
how far and how fast it will hump itself 
up into wavelets under electronic bombard 
ment; and also how fast, when the bom 
bardment ends, the waves will subside and 
leave a smooth surface for the next scan 
ning. Any sticky,substance is likely to grow 
thinner at higher temperature, and the 
Eidophor liquid is no exception; and since 
the whole of this scanning process is micro 
scopically critical and cannot be expected to 
remain in adjustment if the viscosity of a 
vital optical element varies, light bombard 
ment and electron bombardment will as 
suredly affect the temperature of the liquid 
if not corrected. A_ thermostatically-con 
trolled refrigerator is therefore another un 
avoidably necessary auxiliary. It is located, 
like the vacuum pump, in the cabinet un 
der the lamphouse. 

Figure \ also indicates that the spherical 
mirror revolves under a knife-edge. In spite 
of cooling, the liquid accumulates heat, also 
electrical charges. Revolving the mirror on 
which the liquid is deposited has the effect 
of continuously supplying a fresh, cool, flat 
surface for the Eidophor picture. The knife- 
edge, scraping the liquid surface as the 
mirror turns, smoothes remaining wavelets, 
which tend to linger even after the charge 
has leaked off. 

Present transmission involves a band 8 
megacycles wide. This width can be re- 
duced, but at the cost of degrading the 
image detail. Experiments in this direction 
are next in order; Mr. Sponable’s engi- 
neers will progressively reduce the band- 
width, step by step, carefully observing the 
resultant loss of picture clarity; and they 
will stop the process at the point where 
the economy in bandwidth is as great as is 
possible consistently with a level of picture 
quality considered to be commercially ac 
ceptable to paying theatre audiences. 

To avoid the expense of installing two 
projectors, a special are lamp, with car- 
bons automatically replaced on a cartridge 
loading principle, is being develop to per 
mit continuous operation for from four to 
tive hours, eliminating need for changeover 
and a second machine. 


About People 
of the Theatre 


e 
AND OF BUSINESSES SERVING THEM 
+ 


function 
‘Theatre 


COMMITTEES to 
during the convention of the 
Equipment & Supply Manufacturers’ Asso 
Chicago 
15th to 


been 


ciation in 
Novembe1 
19th 
announced by J. 
RoBpeERT Horr, 
TESMA president. 


\ppointed as con 


have 


vention chairman 
was WILLIAM C. 
DEVRY 

Oscar F. NEt 


named 


while 
was 


honorary 


Oscar F. Neu Roy Boomer 


and Roy Boomer, 


Chairman of the 


chairman convention 


coordinator, press re 
lations committee will be Lee Jones with 
SA F Git Heck Bitt 
Barnes also serving. For the registration 


committee V. J. NOLAN will act as chair 


CRETORS, and 


man of a group including S. J. Zacet, H 
V. Wititams, E. W. Hewirt, 
LEVINSOHN, and CHARLES HAHN, 

The convention and trade show this year 
held Allied States 
Association of Picture Exhibitors 


SAM 


jointly with 
Motion 


and the Theatre Equipment Dealers’ Asso 
ciation at the Morrison Hotel. 


will be 


Joyce BALLANTYNE, daughter of R. S 
BALLANTYNE, president founder of 
The Ballantyne Omaha, 
married in Omaha to Jack Branp, of 
Chicago, vice-president of American Broad 
casting Company. J. R. (Bor) Horr, 
sales manager of the Ballantyne Company 
was best man; and Mrs. Beverty Horr, 


sister of the bride, was matron of honor 


and 


Company, was 


\ new drive-in theatre, with a capacity 
of 402 cars, is being constructed one mile 
half of Charles Citys 


Partners in the project are Cart H 


and a west lowa 
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Oxvson. Twentieth Century 
De Moir Rateu G 


il-International 


Orson, Univer 


salesman Des 
BRAMBI 
Dubuque 


theatre, Westport, Conn., 
| 9 


remodeling betore 


vill i tensive 


ts new owners. It was pur 
CoMDEN by Nor 
Montclair, N. J.; 


LEONARD |} 


reopening 

d trom GrEORGI 
MAN BIALEK of 
( Ss} 
New 


ODICK ind 


Haver 


ROBERY 
SAMPSON of 
named 


Browers has been 


the Crown theatre 


rd, Conn 


Watrer H 
RKO wu 
een named 


Ind 
brid 


formerly with 
Chicago and Des Moines, has 
of the Lyric 
WALSH 


Indianapolis. 


AHRENS, 
manaver theatre, 
general 
DAL 
Lyric, 


1 OM 


] } 
inapolts a 


nanaver ot (Csreater 


SCHUDER, tormer manager of the 


vas transferred to Keith’s theatre 
PritCHARD has been 


DICK appointed 


Century drive-in, Gardena 


Paciti 


nanager of the 


California, by Drive-in Theatres. 
\ new 


pe ned 


4000 -car 


theatre, The 79, 


Hughes, Ark., 


drive-in was 


recently at with a 


theatre 


it Lambert, Miss., has 
purcha ed trom Howarp LANGFORD 


returned to his for 


Warner 


sinK BINNARD has 
post as manager of the 


Reading, P 


Fox salesman, 


Moines ; 


rr, owner of the 


Fire in the business district of Scranton 


Pa., recently damaged the State theatre, 


operated by the Comerford Theatres 


had 


time ago 


house been redecorated only a short 


Plans tor the theatre in 
QOkla., 
CLINT APPLEWHITE of 
H. D. Cox of Binger 

chased 9% acres and plan 


August or 


first drive-in 
Carnegie, have been announced by 
Carnegie, and 


| hey 


to open 


have pur 
n late 


September 


GLENN M. Deerer of Shenandoah, 


lowa, has been appointed manager of its 
theatre in Baxter Kan., by Com 
Theatres, In He will re 


HorrNaGLt 


Springs 
monwealth 
pl ice LEON wh 


Mr. 


of the Page theatre in Shenandoah 


issumes 


Deeter’s former position as Manager 


Roya 


were completed 


renovations of — the 
Atkins, Ark. 
The building 
throughout and new 
stalled. — I \ 


manager, 


l xtensive 
theatre in 
redecorated 


recently, Was 


seats and carpets in 


PATTON is owner and 


Nowata, Okla.’s 
the “Sky-Vu,” 
Ist on a ten-acre plot located east of the 


1). Hicks and 


theatre, 


\ugust 


first drive-in 


will open around 


town, 


jog 


Operators will be C 
DowbeN. 

Site for a fourth drive-in theatre to be 
operated by Community Outdoor Theatres 
in Topeka, Kan., has been purchased by 
JouHN BASHAM, manager for the organiza- 
tion. Accommodations tor 760 automobiles 
are being contemplated by the 


circult) for 


this new operation 


Delegates from eight nations attended committee meeting of the International Standards Organization 


at Columbia University in June 


Discussed were world-wide standards on emulsion position in cameras 


and projectors, for sound track, for apertures, for a definition of safety film and standards relative to 


projection halls 
Jean Vivie, France; Second row (left to right) 
Leo Busch and Wilhelm Waegelein 
Ansco 
Standards. Fourth row: W. F. Kelley 
Alphons Dillinger, U. S. Army 
Carver, Eastman; Joseph E. Aiken 
Eastman 
and John G. Stott, Du Art Laboratories 


Germany. 


U. S. Navy 
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and Herbert Barnett, General Precision Equipment. 


Representatives at the meeting are shown above as follows: First row, seated alone, M 
H. L. Griffiths and Dr. L. Knopp, Great Britain; Dr 
Third row: F. E. Carlson, Eastman Kodak 
Dr. D. R. White, du Pont; M. G. Townsley, Bell & Howell; Raymond Davis, National Bureau of 
Motion Picture Research Council; 
Henry J. Hood, Eastman; Dr. W. W. Lozier 
and E. A. Dickinson, MPA. Fifth Row: D. E. Hyndman 


Paul Arnold 


SMPTE; Col 
National Carbon; E. K 


Boyce Nemec 


Last Row: J. A. Maurer, J. A. Maurer, Inc. 


The 


Mackay has resigned as man- 
ager of the King theatre, Lancaster, Pa. 


LARRY 


Upa B. Ross, 


Latin America of the Westrex Corpora- 


regional manager for 


tion, a subsidiary of the Western Electric 
is visiting Westrex offices 
in Brazil, Argentina, Colombia, Chile and 
Peru. He New York in 


\ugust. 


Company, Inc., 


will return to 


KRONEWITZ has returned to the 
Miracle theatre in Coral Gables, Fla., as 
issistant 


Harry 


manager. He was away in the 


Navy for eighteen months. 


GrorGE N. JACKSON and GreorGe WIL 
LIAMS, JR., are the owners of the 
theatre, Crawfordville, Ga., 
purchased it from A. E. Hoop. 


new 


Star having 


Operation of the Oak theatre in Chicago 
has been taken over by JAcK KirscH and 
NATE SLO?TT. 

Evergreen’s Orpheum theatre in Port 


land recently underwent extensive remod 


eling both inside and out. 

FRANK JENKINS has taken over man 
Cerito Motor Movies tor 
Theatres, located in El Cerito, 


iement of 
Blumfield 
Calif. 


WILLIAMS as 
manager of the 58 Drive-In, Chattanooga, 
Frep Wels, 
owner of Weis Theatres in Savannah, Ga. 
Mr. Williams replaces SPENCER STEIN 
HURST, RKO as_ field 


Appointment of Roy E., 


‘Tenn., was announced by 


who has joined 


representative. 


The Park theatre in Lackawanna, N. Y., 
taken Junius Ricct. 
Former operator of the house was JosEPH 
AMADORI, 


has been over by 


lrep Davipson, tormerly city manager 
tor Warner Brothers in Lima, Ohio, has 
succeeded Ray Brown, Jr., as manager of 
\Il. B. Horwirz’ State theatre in Cuva 
hoga Falls, Ohio. 

Some 200 members of the motion picture 
industry recently gathered in the Hollenden 
Hotel, Cleveland, to attend the testimonial 
dinner for Nat Wo xr, for 20 years War 
ner Brothers’ Ohio zone manager, whose 
resignation from the post became effective 
June Ist 

Watrer WILSON is the 
of the Paramount theatre, Edmonton, On 
from the Capitol 
theatre, while his son, Wittiam WILsoN, 
the latter, 


new manager 


tario, moving overt 


will manage having been trans 
ferred from the same position at the Gar 
neau theatre. 
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the newest ASHCRAFT achievement 


“HYDRO-ARC’ 


* The Ashcraft Hydro-Are with its large, high 
speed reflector and water cooled non-rotating 
9mm x 20 high intensity carbon, when operating 
at 83 amperes costs only 18¢ per hour for 
carbon. A high intensity cond lamp, oper- 
ating at 130 amperes costs 34¢ per hour for 
carbon. The Hydro-Arc saves 50% of your carbon 
cost every hour and increases screen illumination. 
Hydro-Arc was developed especially for theatres 
using 22 to 28 foot screens and for drive-ins 
with screens measuring 44 to 56 feet. 





HYDRO-ARC beats SUPREX ARC 


The Hydro-Arc, operating at normal capacity, 
produces 30% more light than the maximum 
output of Suprex Lamps (70 amps.) at approxi- 
mately the same operating expense. 


Water Recirculator, 11/2" dia. 
by 14” high, supplies ade- 
quate water to both arcs. 
Highly efficient, easily in- 
stalled, eliminates plumbing, 
sturdily built and low priced. 
Write for further data 


DISTRIBUTED BY: INDEPENDENT THEATRE SUPPLY DEALERS * CANADA: DOMINION SOUND EQUIPMENTS, LTD. * FOREIGN: WESTREX CORP. 


C.S. ASHCRAFT MANUFACTURING COMPANY, INC. 


36-32 THIRTY-EIGH’H STREET LONG ISLAND CITY 1, N. Y. 











MOTION PICTURE THEATRES — 


in the 


TIMES SQUARE AREA 


ARE NOW USING 


Xv 


Sa 
> FIRST on the GREAT WHITE WAY! 


TIMES SQUARE! . . . Captivating, gay, 
exciting! . .. Host to millions! . .. Heart 
of the entertainment world! . . . Tradi- 
tional home of SIMPLEX! There is no 
better way to assure the successful 
presentation of fine screen entertain- 
ment than by using SIMPLEX! — The 


world’s finest, most dependable pro- 














jection and sound systems! 


PROJECTION anp 
SOUND SYSTEMS 
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